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What customers trust in 2025 isn't a five-
star rating—it's what people are saying
~ about you right now. In this is- sue, we
" uncover the new rules of social proof,
~ where credibility comes from
screenshots, Stories, and moments that feel real. If your best
reviews are buried or outdated, you're losing business be-
fore they ever call. Here’s how to fix it—fast.
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No One Talks About (And How
Local Businesses Can Use It)

Most local businesses are optimizing
ﬁ their Google profile for content—but not
for clicks. And that’s where they're falling

i behind. In this feature, we un- cover

Google’s hidden local ranking signal: engagement. You'll
learn how customer actions like clicks, scrolls, and Q&A
views quietly impact your visibility— and what you can do
today to boost them. If your competi- tors are showing up
more often, this might be why.

Why Your Website Conversion
Rate Is Tanking (And 3 Fixes You
Can Make Today) 1 4

Traffic isn't your problem—your web-
site experience is. Outdated design,
mobile issues, and slow performance
are silently killing conversions. In this
article, we reveal the top reasons visi-
tors are bouncing and share three quick, high-impact fixes
you can apply today to turn your site into a lead-generating
machine without a full redesign.

Get More Local Leads Without
Spending a Dime on Ads 1 9

r 7 Think ads are the only way to get leads?
P Think again. This article reveals how local
businesses can generate real results
using assets they already own—without

paying Google or Meta. Discover how to flip your lead
generation strategy, leverage what you already have, and
attract quality leads without blowing your budget.

Welcome To
Digital Bugle

Thanks for checking out our 128" issue
of Digital Bugle, your online marketing
resource guide for small business. Each
month we will be covering topics that
resonate with local businesses just like
yours.

Our goal is simple. We want to enable you

to do big things online, and it all starts by
breaking down the complexities of mar-
keting your business online.

It doesn’t matter if you're just starting out,
or an established business owner in your
local community, you can always benefit
from increasing your brand’s visibility
online.

To your Success,

Martyn Brown

BROUGHT TO YOU BY L
SystemeStreamlined.com Introducing a
better way to promote your business online.
We help small businesses connect with more
customers.

If you want to build your business, you need
to market, it's that simple. But you can lose
thousands of dollars if you don’'t know what
you are doing. So we urge you to take action
with some of the strategies we recommend.

For a more “hands off” approach, we offer
affordable solutions that can deliver results. We
hope you enjoy this issue of Digital Bugle and
feel free to reach out to us anytime.



The New Rules of Social Proof:

If your last five-star review is from 2022, youre not building trust. Youre collecting dust.

What used to be as simple as slapping a testimonial on your homepage now requires a little
more intention... and a whole lot more visibility.

Today, people are looking beyond the usual review counts and star ratings. They want real
proof from real people — in real time.

So if your website, social channels, and Google Business Profile aren't showing the right
kind of social proof, youre not just blending in...

You're invisible..

Let's break down what's changed — and what you can do about it.










How to Build Better Social Proof
(Without Begging for Reviews)

Here's the truth: You don't need to beg. You just need to make it easy and obvious.
A few quick strategies that work right now:
Turn compliments into content.

Anytime a customer says something nice — in person, in a DM, In an email — that's social
proof. Screenshot it. Ask permission. Post it.

Create review-worthy moments.

Do something they want to post about. A surprise thank-you gift. A clever sign near check-
out. A memorable packaging insert.

These little touches often turn into content.
Respond like a human.

Your replies to reviews are also part of the proof Don't phone them in. Show you care.
Show you listen. Show your personality.

That's what people really want to see: how you treat people when no one's watching.



CONNECT WITHUS TO LEARN MORE!



| Google’s Hidden Ranking Factor
No One Talks About

\(@ How Local Businesses Can Use‘Iy

You've claimed your Google Business Profile.

You've added your categories, filled in your
services, uploaded your photos. Youre post-
ing regularly, responding to reviews, and even
asking happy customers to leave new ones.

But here's the part most local businesses miss:

It's not just what's on your GBP that deter-
mines your visibility.

[t's how people interact with it.

Google's algorithm pays attention to what
customers do—how often they click, where
they go next, how long they stay, whether
they engage.

This is called engagement signaling, and it's
one of the most overlooked ranking factors
for local businesses right now.

If you want to show up higher in the map
pack—especially iIn competitive categories—
understanding and optimizing for these en-
gagement signals could be the edge youve
been missing.

And the best part? It doesn't require more
content. Just smarter, more strategic setup.
Let's break down what engagement really
means in Google’s eyes... and how to quietly
outperform competitors who are still obsess-
Ing over citations and keywords.



What Counts as Engagement (And Why It Matters) )
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Google’'s mission is to serve users the most helpful, relevant, and useful results possible.

That doesn't just mean showing the business with the most reviews. It means showing the
business most likely to deliver what the searcher is looking for.

To figure that out, Google studies user behavior—even after the search result is clicked.

If someone searches “family dentist near me,” clicks on your GBP, views your photos, scrolls
through your services, clicks your booking link, and then doesn't return to the search results...
that's a good sign. It tells Google: this listing satisfied the user’s intent.

Now flip that. If someone clicks and immediately bounces back, Google sees that too.

These behaviors—clicks, swipes, time spent, menu taps, website visits, booking actions—are
signals. They aren't officially published as ranking factors. But they show up again and again in
case studies from top SEO analysts, white-hat experiments, and anecdotal tests from consul-
tants who track before-and-after changes.

And here’s the kicker: engagement isn't just about ranking. It's also about conversion. The
more time people spend with your listing, the more likely they are to call, book, or visit.
Which means optimizing for engagement is a two-for-one move: it helps you rank, and it
helps you win the click.



What Causes Low Engagement (and Low Rankings)
—

Most local businesses think their GBP is ‘complete” once they've listed their hours and upload-
ed a few photos.

But the truth is, most listings are dead zones.
No call-to-action. No compelling visuals. No reasons to interact.
If someone clicks your profile and it looks like it hasn't been updated in six months—or worse,
if it looks identical to the business next door—don't be surprised if they scroll right past it.
Google sees that, too.
Low engagement often stems from a few predictable issues:

Listings that don't have enough information to answer the customer’s question

Generic descriptions that don't stand out

Lack of interactive elements like booking links, menus, or FAQS

No incentive for users to spend more than 3 seconds on the listing

Google wants signs that your listing helps people. If you're not giving customers anything to
do, you're signaling irrelevance.



Small Tweaks That Create Big Engagemeu
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You don't need a total overhaul to see results. In fact, some of the most effective upgrades take

less than 15 minutes.

Start by asking: what questions do people have before they call you?

Then bake those answers directly into your profile.

The easiest way to do this? Use the Questions & Answers section—proactively. Most business
owners wait for customers to ask questions. That's a mistake.

You can seed your own Q&A with common queries:

@ "Do you offer emergency appointments?”
@ "What's included in your free consultation?”
@ "How do | prepare before my first visit?”

When a user expands your Q8A section and finds helpful answers, that's engagement. It also
builds trust, keeps them on your profile longer, and increases the chances they'll convert.

Next, look at your calls-to-action.

NEW WAY |

If your listing doesn't give people something to click,
swipe, or explore... they won't.

Adding a booking button (if you use supported plat-
forms), a menu link, a service breakdown, or a link to a
free quote page gives users a reason to stay.

Time-on-profile is not a metric Google openly talks
about—but all signs point to it mattering more than
most businesses realize.

Finally, review your photos and videos. Are they cur-
rent? Do they show the experience, not just the exte-
rior? Listings with updated visuals get more attention—
and more interaction.

And if you can embed a short video walkthrough on
your site (which your GBP links to), youre not just in-
forming. You're leading the customer down the path to
a decision.




How to Know If It's Working )

~——

Engagement doesn't show up in your rankings dashboard. But it shows up in the behavior of
your listing.

If you notice more calls, more direction requests, or an increase in website visits from your
GBP, those are good signs.

Inside the GBP performance panel, look at:

@ How many views youre getting on your listing

@ How many users are clicking your CTA links

@ Whether your profile is being discovered in direct or discovery searches

Rising numbers here usually correlate with rising engagement.

Even better: if you track your calls or bookings closely, you'll notice something that's not in
any SEO report.

Engaged users convert faster. They ask fewer questions. They already trust you by the time
they pick up the phone.
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Engagement Is the Ranking
Factor You Can Actually Influence

You can't control Google's algorithm.

You can't force someone to leave a review.

You can't outspend competitors with bigger ad budgets.

But you can control how engaging, useful, and click-worthy your GBP listing is. You can create
an experience that satisfies curiosity, builds confidence, and helps customers take the next
step.

And when Google sees that happening consistently?

You move up.

This is the new local SEO game. It's not just about being listed. It's about being interacted with.
And now you know how to make that happen.

Need help getting more out of your Google Business Profile?

If your profile isn't generating clicks, calls, or customer action, it's time for a
smarter approach. Whether you need a full profile tune-up, better engagement
strategies, or monthly optimization support—we can help.

Let’s turn your listing into your #1 lead source.
Schedule Your Free GBP Strategy Session »
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CONVERSION RATE

(AND 3 FIXES YOU CAN MAKE TODAY)
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If your website isn't generating leads, appointments, or calls — something's wrong.
And it's probably not the traffic.
[t's the experience.

Most local business websites are stuck in the past: outdated templates, slow loading times,
forms that don't work on mobile, or worse — they still look like something built in 2015.
Visitors are showing up. But theyre leaving. And in 2025, attention spans are shorter, patience
1S thinner, and expectations are higher than ever.

The good news? You don't need a full redesign to fix it. You just need to fix the points of friction
that are costing you conversions. Let's break down what's causing the drop — and how to turn
things around quickly.
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THE REAL REASON VISITORS
AREN'T STICKING AROUND

Every business owner wants more traffic. But traffic without conversions s just noise. If people
are landing on your site but not taking action, the problem isn't how they got there — it's what
happens after they arrve.

Most small business websites fall short in three core areas: speed, usability, and trust.

Slow load times are one of the biggest silent killers. If your site takes more than 3 seconds to
load, up to half your visitors bounce before they ever see your content. And that number gets
worse on mobile.

Mobile design matters more than ever. Over 60% of local business searches happen on phones.
If your site doesn't adapt seamilessly — if the font is too small, the buttons are too close togeth-
er, or the layout breaks — people leave without thinking twice.

And then there's trust.

The modern visitor needs to be convinced, not just informed. If your site lacks credibility sig-
nals — like testimonuals, reviews, real customer photos, or a personal touch — you might be

losing people in the first 10 seconds.

No amount of SEQO, ads, or social traffic can overcome that.



Sarah Stone

Exceptional service from start to finish!

SHOW REAL PEOPLE

SAYING REAL THINGS Couldn’t be happier with the results.
Highly = - '
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Great experience overall. Thg team was
very professional and attentive 10 our

What works better? needs.

Video.

Testimonuals are powerful, but only if they
feel authentic. The problem is, most local
websites toss a few short quotes in quotation marks
and call it done.

I had a fantastic experience.

The quality of
Even a 20-second clip of a customer saying, work exceeded my axpectations. Wil

'l was nervous about hiring a contractor, but definitely use again.
these guys made the process easy,” does
more than five paragraphs of copy.

[t shows a face. A voice. A reaction. And that builds trust fast.

If you don't have video? No problem. Use screenshots of real reviews from Google or Face-
book. Feature full names and faces wherever possible. Put them where they matter — near
your service descriptions, booking forms, and CTAs. People want proof before they reach
out. Show it before they have to ask.

Chat with us
ADD A WAY TO CDNNECT NOW ' How can we help you?

Most local business websites treat "Contact
Us” as the final step in a customer's journey.

Type your message...

But in reality, that page is often a dead end.

It's static. It's cold. It doesn't encourage ac-
tion — especially if the form is long, or the bots that collect name, phone, and mes-
phone number 18 just a tiny line in the footer. sage — and follow up later. The point 1s to
give people a path to connect without com-
Adding an instant way to connect can mitting to a full call.
change everything.
Especially for visitors browsing after hours
Live chat plugins, even if theyre automated or on mobile, a simple "Have a question?
or delayed, give visitors a sense of imme- Chat now" box can lift conversion rates by
diacy. It feels like someone’s there. It feels 10-307%.
moderm. It feels like the business is paying
attention. If you've never tested one, this is one of the
fastest ways to increase leads — without
It doesn't have to be full-time staffed, either. changing a single headline on your site.
Many local businesses use automated chat-



RETHINK YOUR FORMS (THEY’RE WORKING AGRINST YOU)

Most contact forms are clunky, impersonal, and overwhelming. They ask too many ques-
tions. They're not mobile-friendly. They don't create any urgency. And worst of all — they
don't work properly half the time.

If you want someone to take action, your form has to do more than collect info.
It has to reassure.
It has to guide.

It has to make the person feel like they re taking a simple, smart next step — not giving away
thetr life story to a company that might not respond.

Start by cutting unnecessary fields. You only need a name, email or phone, and a quick
message or dropdown selection. Then add a simple line of trust: "We respond within 1 busi-
ness day” or "Your message goes directly to the owner — no spam, ever.’

This small layer of clarity instantly improves conversions. And if your form is old or clunky?
Switch to a moderm one-click style form, or even consider embedding a short Typeform or
Jotform that feels more interactive. These tools are designed for mobile and often lead to
higher completion rates.
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WHAT HAPPENS WHEN
_ YOU FIX THE FRICTION

When a visitor lands on your website, you have maybe 5-6 seconds to convince themto s

Not with hype.

to mobile, shows proof that others trust you, and gives an imme-
D — you win.

ds. More conversions.

s don't need more traffic. They need a site that doesn't leak the traffic they're

a be T — one that r
' uild your website. You just need tc

o 14




If you think the only way to get leads is by paying for them, you've already lost.

Running ads can work — but for most local businesses, it's the first (and sometimes only)
strategy they consider. And when those ads flop, budgets get slashed, fingers get pointed, and
growth flatlines.

But what if you didn't have to buy attention at all?

What if your next 10, 20, or even 50 leads came from assets you already own... people you
already serve... or platforms that cost you nothing?

This isn't about doing more “free marketing.” This is about local leverage — the kind that gen-
erates real business without paying Google or Meta a cent.

And it starts with flipping the way you think about lead generation entirely.
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[TTY1 X3 Your Past Customers Are Still Listening

Most businesses focus all thetr energy on acquiring new customers — while ignoring the gold-
mine of people who already know and trust them.

The simplest place to start?

Reach out to past customers.

Not in a mass email, and not with a generic ‘just checking in” message. Instead, offer some-
thing meaningful: a loyalty bonus, an early access offer, or an opportunity to book before your

next rate increase.

Even better: ask for a referral directly. Not with a vague “we love referrals’ tagline in your email
signature — but with a one-to-one ask that feels personal and appreciative.

"Hey Sarah, ['ve got a few openings for [service] next week. If you know anyone who's been
thinking about it, I'd love to help them out.”

[t costs nothing. It takes 60 seconds. And it brings in leads who already trust you because they
trust the person who referred them.



[TTNIEFAPartner with Someone Who's Already Got Their Attention

Your ideal customer 1S already doing business with someone else — someone who offers a
complementary service, not a competing one.

This is one of the most underused lead gen strategies in local marketing: partnership market-
iglef

YouTe a chiropractor? Partner with a local massage therapist or fitness studio.
You own a dog grooming business? Talk to pet supply stores or dog walkers.
You'e a residential cleaner? Partner with realtors or property managers.

Create a simple referral relationship. You don't need to print brochures or build landing pages.
A shared flyer. A QR code. Even a joint post on Instagram.

The key is to find natural overlap — where both businesses win by sharing visibility.

And don't overthink the 'deal.” Start by just referring each other. Then track what happens.



[TTNIEER Convert Walk-In Traffic into Long-Term Leads

If you have a physical location, you have more foot traffic than you think — and most of it is
wasted.

People visit, buy once, then vanish. They're gone before you ever get a chance to follow up.
Fix that by collecting contact info at the point of sale — the right way.

Forget the clipboard and pen. Use a simple digital form, tablet, or QR code. Offer an incentive:
‘Join our VIP list for early booking access” or ‘Get 10% off your next visit." But don't just say it

once. Train your staff to ask.

The real goal here isn't to sell them again tomorrow. It's to build an owned audience — a list
you can reach out to anytime, without paying to ‘reacquire” the customer through ads.

Because once someone 1s on your list, you control the conversation.






The Big Shift: Leverage > Advertising

You need to out-leverage them.

That means using what you already have — your past customers, your relationships, your
store traffic, and your visibility on low-competition platforms — to consistently generate leads
without spending a cent.

These strategies work even better before you start running ads. Why? Because they build your
list, tighten your funnel, and give you a better story to tell once you do invest in paid traffic.

But until then?
You've got plenty of ways to win.
And theyre already sitting in your inbox, your receipts, and your neighborhood.

You just have to look.



Get a Free Website Conversion Audit
www.marketingbugle.co.uk | 01202248841






Streamline Your A Scriot Atlas
Content Generation HECHEA
Using the Power of
Al with No API Fees
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INTRODUCING SCRIPT ATLAS

GetiInstant Access to Endless Content Using
16+ Built-in Powerful Tools & Features

Your Al Content Toolbox

Catalyze Your Content Creation: Leverage Unprecedented Efficiency and Quality with Script Atlas
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Zero APl Fees Multiple Al Engines No Limits
Unlike other platforms, with Script Use any Al engine you want! Don't There is no elite, pro, or upgraded
Atlas, you don't have to worry about be limited by only ChatGPT. Harness option with Script Atlas. You get
APl fees. Generate limitless Al the power of Google Bard, Bing everything with absolutely NO
content without additional costs. Chat, You.com Chat, LLaMA by LIMITS what so ever and no hidden
Meta, Perplexity, Claude Al or even fees to worry about!
create your own custom Ora
chatbot!
e v
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Your Data.. is Yours Boost Efficiency Improve Quality
Always have full control of your Al Streamline your workfiow by Generate content that is
generated content on your own unifying content creation tasks in grammatically correct, stylistically
computer. Don't lose your data to one platform, reducing the time consistent, and tailored to your
the cloud and make sure your data spent switching between different specific needs. This results in more
is actually yours! applications and tools. engaging and effective content that

can significantly enhance your
marketing efforts.



What can you do
with systeme.io?
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Build sales
Funnels

=

Send marketing
emails

QM
=
Build
websites

@

Run your affiliate

program

e

Sell online
courses

W

Host evergreen
webinars

Automate your
marketing

=

Build your blog

)

Sell physical and
digital products

Every feature in systeme.io is built to work together

seamlessly. Saving you time and effort, so you can focus
on what's important — growing your business

systeme https://social.imbugle.com/systeme



