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Can you believe we're already in June?

It feels as though we were just welcoming 
a new year, making plans, setting goals, 
and wondering what 2026 might bring. 
Yet here we are, halfway through the year 
already.

It does make one wonder: does time really 
go by faster as we get older? Or is it 
because our lives are busier than ever? 
Perhaps it 's the constant flow of 
information, notifications, commitments, 
and events that makes the days seem 
shorter and the weeks disappear in the 
blink of an eye.

Are we so focused on what's coming next 
that we're unintentionally wishing our 
days away? Or is there something else at 
play entirely?

When we are younger, everything feels 
new. New experiences, new places, new 
milestones. As we get older, many of our 
days begin to follow familiar patterns, and 
perhaps that familiarity causes time to feel

The Curious Speed of Time
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As always, this edition of The Bay 
Portfolio is filled with inspiring stories, 
local businesses, and interesting 
people who are making a difference in 
our community. We hope you enjoy 
reading it as much as we enjoyed 
putting it together.

Here's to making the most of the 
months ahead - and to ensuring that 
while time may continue to fly, we take 
the opportunity to enjoy the journey.

Warm regards,

Shelley

as though it is accelerating. Before we 
know it, another month has passed 
and another season is upon us.

At the same time, we live in an age 
where life rarely slows down. We are 
constantly connected, constantly 
informed, and constantly moving from 
one task to the next. There is always 
another email to answer, another 
meeting to attend, another item on the 
to-do list. It is little wonder that so 
many of us find ourselves asking, 
"Where did the time go?"Maybe the 
answer is not to try and slow time 
down, but rather to become more 
present within it. To appreciate the 
ordinary moments that often pass 
unnoticed - the morning coffee, a 
conversation with a friend, a walk 
along the beachfront, or the simple 
satisfaction of a job well done. These 
are often the moments that end up 
meaning the most.

June offers a good opportunity to 
pause and take stock of the year so far. 
To celebrate the wins, learn from the 
challenges, and appreciate the people, 
businesses, and communities that 
continue to make our region such a 
vibrant place to live and work.

"Perhaps the secret is not 

to slow time down, but to 

ll it with moments worth 

remembering."”
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Wherever you spot it - in cafés, shops, or community spaces - simply open 
your phone’s camera, scan the code, and the latest edition will appear right 
on your screen. It’s the quickest, easiest way to stay connected with local 
stories, businesses, and everything happening across The Bay.

Keep an eye out for The Bay Portfolio 
QR code popping up around the city! 
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At its core, The Bay Portfolio is 
designed to make life in The Bay 
simpler. It hopes to bring businesses 
and community information together 
in one easy-to-use space. 

What makes this magazine truly 
powerful is that it’s digital. That means 
everything you see here is interactive. 
Just tap, click, or follow the link - and 
you're where you need to be.

See a highlighted email address?
Click it, and your email app opens 
instantly.

Spot a highlighted website link?
One tap takes you straight to the 
business’s homepage.

Want to follow a business on 
social media?
Just click the icon or the company logo 
and you're there.

Every advert can become a direct 
gateway - to a booking page, a 
competition entry, an online store,  
even a video showcase. Businesses 
can link to specials, promotions, event 
registrations, and more, all with one 
simple action from you.

That ’s  the power of  a  d ig i ta l 
community magazine. It doesn’t just 
showcase local businesses - it connects 
you to them instantly. For readers, it 
c r e a t e s  c onven i en ce .  And  i n 
market ing, convenience dr ives 
response.

So explore, click, interact, visit, book, 
follow… Enjoy the possibilities - and 
enjoy The Bay Portfolio.

Clickable. 

Connected. 

Convenient.

This magazine won’t be
 something you simply read; 
it’ll be something you USE.

Page 07

the bay
C O M M U N I T Y  M A G A Z I N E

PORTFOLIO



Page 08



Page 09

emergency contacts 
N E L S O N  M A N D E L A  B A Y

ALL EMERGENCIES

Police (SAPS)

Ambulance (Government)

NSRI (Sea Rescue)

Hospitals (Government)

Lifeline

Poison Info Helpline

Save-a-Pet Animal Shelter

Child Helpline

Fire Brigade

Ambulance (Private)

Crime Stop (Anonymous)

Hospitals (Private)

Suicide Crisis Line

Snake Removal

Animal Welfare Society - PE

Child Abuse Unit

10111
041 504 5000

10177
041 373 6777

041  585 6011

011 422 4242
0861 322 322

0861 555 777

078 417 7672

0800 05 55 55

10111
041 504 5000
888

Gardmed

Relay EMS

Netcare 911

Greenacres

St George’s

Mercantile

Mark Marshall

PE Provincial

Livingstone

Dora Nginza

0861 666 777
0861 061 061 
082 911

041 390 7000
041 392 6111
041 404 0400

082 261 9280

041 392 3911
041 392 6111
041 406 4111

08600  10111

0800 12 13 14
31393

041 366 1660

011 481 5118

10111 Print me



BUSINESS GARDMED AMBULANCEFeatured

Celebrating 30 years of 
saving lives: 

Gardmed Ambulance Service 
marks a remarkable milestone

For 3 decades, Gardmed Ambulance 
Service has been a trusted name in 
emergency medical care across PE and 
the Eastern Cape. As the company 
celebrates its 30th anniversary in 2026, 
it reflects not only on its growth as a 
business but also on the countless lives  
supported and saved along the way.

Founded in 1996 by Dave Gardner as a 
single-ambulance operation in Port 
Elizabeth, Gardmed began with a 
simple but powerful mission: to 
provide professional, compassionate 
emergency medical care to those in 
need. Over the years, that vision has 
evolved into one of the Eastern Cape's 
leading private ambulance services, 
serving communities throughout the 
province.

Today, Gardmed proudly cares for the 
Eastern Cape by having 9 branches, a 
team of highly qualified and trained 
medical professionals and a fleet of 
more than 53 emergency vehicles. 
Over the past 30 years, Gardmed has 
transported more than 305000 
patients and continues to play a vital 
role in the region's healthcare 
landscape with its 24-hour emergency 
response.

What sets Gardmed apart is its 
unwavering commitment to patient 
care. Whether responding to motor 
vehicle accidents, workplace injuries, 
medical emergencies, sporting events, 
or  community gather ings,  the 
Gardmed team understands that every 
second counts. Their motto, “Time is 
L i f e ,”  r e fl e c t s  t h e  u r g e n c y, 
professionalism, and compassion that 
have become synonymous with the 
Gardmed name.
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Over the years, the company has 
continually invested in its people, 
technology, and infrastructure to 
ensure that patients receive the 
highest standard of care. Its advanced 
life support capabil it ies, highly 
qualified staff, and state-of-the-art 
control room have earned Gardmed a 
reputation for excellence throughout 
the province.

Beyond  emergency  response , 
Gardmed has expanded its services to 
include workplace injury management, 
event medical support, first aid 
training, and occupational health 
solutions. This holistic approach has 
enabled the company to support 
businesses, organisat ions, and 
communit ies in creat ing safer 
env i ronments whi le  remain ing 
prepared for emergencies when they 
arise.

Reaching a 30-year milestone is no 
small achievement in any industry, but 
especially in one that demands 
dedicat ion,  res i l ience,  and an 
unwavering commitment to serving 
others. Behind every call answered and 
every patient transported is a team of 
dedicated professionals who have 
worked t i re less ly,  often under 
challenging circumstances, to make a 
difference when it matters most.

As Gardmed celebrates this significant 
anniversary, it also looks ahead to the 
f u t u r e .  W i t h  h e a l t h c a r e  a nd 
e m e r g e n c y  m e d i c a l  s e r v i c e s 
continuing to evolve, the company 
remains committed to embracing 
innovation while maintaining the 
personal care and community focus 
that have been the foundation of its 
success since 1996.

to Dave Gardner and the entire 
Gardmed team on 30 years of 
outstanding service. Their contribution 
to the health, safety, and wellbeing of 
the people of the Eastern Cape is a 
legacy worth celebrating, and one that 
continues to make a lasting impact 
every day.

Dave Gardner - Owner and Founder

Congratulations 
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Vernon Smith Sr.

083 307 3317

smithgvernon64@gmail.com

Vernon Smith Jr.

061 487 9255

vernon.smithg1601@gmail.com

Precision in every Circuit, 
Passion in every Spark!

•All electrical installations

•Wiring and rewiring of older buildings

•Lighting design and installation

•Renewable energy installations

•Smart home technology installations

•Energy efficient solutions

•Installation design and planning

•Electrical safety inspections

•Emergency Services:

Our services include the following:

•Power outages

•Electrical fires

•Urgent electrical issues

CRAFTING DREAMS, PROJECT AFTER PROJECT

Custom Made Furniture    Built in Cupboards & Kitchens    Shop & Office Fitting| |

Furniture Repairs & Refurbishment    Home Improvements|

082 344 3747                  ggwoodworx@telkomsa.net
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pull

aim

squeeze

sweep

Pull the pin out of the extinguisher

Aim nozzle at the base of the fire

Squeeze the operating lever

Sweep from side to side

do  you
know how 
to use a 

fire 
extinguisher?
Remember the PASS acronym

Don't just own a fire extinguisher - know how to use it!

Our SETA-accredited Basic Fire Course gives you the skills and condence
to respond in an emergency at work and at home. 

We also offer on-site re demonstrations for workplaces.

Contact Bay Safety Training Solutions to book a public course, 
company training session, or a re safety demonstration.

info@bayfiress.com 041 072 0102

113 WILLET STREET, NEWTON PARK, PORT ELIZABETH

SETA ACCREDITED SAFETY COURSES

R

bay safety
TRAINING SOLUTIONS
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The Nelson Mandela Bay Business 
Chamber's Risk Management Desk 
marked its first anniversary in May, 
celebrating a year of coordinated 
action, strategic partnerships and 
practical interventions aimed at 
strengthening resilience, disaster 
preparedness and business continuity 
across the metro.

The milestone follows the recent floods 
that battered Nelson Mandela Bay, 
severely disrupting businesses, 
damaging infrastructure and affecting 
communities across the metro, while 
reinforcing the urgent need for 
coordinated disaster preparedness and 
proactive risk management.

During the flooding cr is is, the 
Chamber's Risk Management Desk 
worked closely with disaster response 
experts Gift of the Givers, businesses, 
municipal structures and disaster 
management stakeholders to provide 
strategic support, communication and 
accurate information relating to high-
risk areas, vulnerable infrastructure 
and precautionary measures required 
to minimise disruption.

Chief Executive Officer of the Chamber, 
Denise van Huyssteen, said the recent 
flooding demonstrated the growing 
i m p o r t a n c e  o f  c o o r d i n a t e d 
partnerships and rapid response 
mechan i sms  in  s t reng then ing 
resilience across the metro.

“During the recent flooding disaster, 
the Risk Management Desk played an 
important role in supporting the 
business community with accurate risk 
information, coordinated stakeholder 
e n g a g e m e n t  a n d  r e a l - t i m e 
communication to minimise disruption 
and improve preparedness,” said van 
Huyssteen.

“The recent floods reinforced the 
importance of having structures in 
place that can rapidly mobilise 
information, facilitate collaboration 
and support informed decision-making 
during times of crisis.”

Van Huyssteen also commended 
humanitarian organisation Gift of the 
Givers for the critical support it 
provided during the flooding disaster.
“We commend They played a key role 
on the ground in supporting the crisis 
through their rapid mobilisation of 
teams, humanitarian assistance and 
c r i t i ca l  re sources  to  affec ted 
communities and strengthening relief 
efforts across the metro,” she said. 

Chamber's risk 
management 
desk marks one 
year of driving 
resilience and 
disaster 
preparedness 
in The Bay
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Together with the Chamber's 11 
Geographic Business Clusters, the Risk 
Management Desk has prioritised 
interventions aimed at protecting 
vulnerable pumpstations to prevent 
sewerage spi l ls, safeguard the 
environment and support business 
continuity.

Several businesses and clusters have 
already implemented security and 
monitoring measures at vulnerable 
sites, including camera surveillance, 
fencing, patrols and lighting upgrades.
From the outset, the Desk has also 
m a i n t a i n e d  a  c l o s e  w o r k i n g 
relationship with Supporting Fire 
Services NPC, based in Cape Town, due 
to  shared  s t ra teg i c  pa r tne rs . 
Supporting Fire Services' mandate 
extends nationally, while the Risk 
Management Desk provides a local 
implementation footprint for projects 
within Nelson Mandela Bay.

Launched in May 2025 in partnership 
with Hollard and Santam, the Risk 
Management Desk was established to 
proactively identify, mitigate and 
manage risks threatening business 
operations, critical infrastructure and 
community safety across Nelson 
Mandela Bay.

Over the past year, the Desk has 
evolved into an active role-player 
within the metro's broader resilience 
and disaster management framework, 
while strengthening collaboration 
between business, government and 
technical stakeholders.

From the outset, the Desk's mandate 
has focused on addressing major risk 
contributors across the metro, 
inc luding flooding, stormwater 
infrastructure failures, illegal dumping, 
fire risks, invasive alien vegetation and 
vulnerable infrastructure systems.

Among its key achievements over the past year, the Desk has:

•Implemented GIS mapping to identify and monitor key risk areas across the metro. 
•Rolled out the Adopt-a-Pumpstation initiative, with seven pumpstations adopted to  

date. 
•Relaunched Phase 2 of the Adopt-a-School programme, with 35 schools adopted to 

date. 
•Launched the first Risk and Resilience MSME Programme. 
•Initiated invasive alien plant clearing projects through business clusters. 
•Coordinated large-scale clean-up projects in partnership with the Nelson Mandela Bay 

Municipality. 
•Placed 17 YES programme participants with three NPOs in partnership with Hollard. 
•Collected more than 20 000 bags of litter through the YES programme. 
•Hosted three insight sessions aimed at creating awareness among Chamber 

members. 
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Denise van Huyssteen

Van Huyssteen said the success of the 
Risk Management Desk reflects the 
value of strong partnerships in 
addressing the risks facing Nelson 
Mandela Bay.

“The support from Hollard and Santam 
has enabled the Risk Management 
Desk to move beyond discussion into 
meaningful action and practical 
intervention,” she said.

“Building resilience requires sustained 
c o l l a b o r a t i o n  a n d  l o n g - t e r m 
commitment. The progress made over 
the past year demonstrates what can 
b e  a c h i e ved  when  bu s i n e s s , 
government and stakeholders work 
together around shared challenges 
and solutions.”

#ResurgeTheBay 

#BayOfOpportunity 

041 373 1122

info@nmbbusinesschamber.co.za

www.nmbbusinesschamber.co.za

200 Norvic Drive, Greenacres,
Port Elizabeth, 6045

Monday - Thursday:
Friday: 

08:00 - 16:30
08:00 - 16:00
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PROPERTIES Ideal for the extended family

WALMER HEIGHTS
R3 600 000

Click here for a link to the full listing of this property
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Featured walmer heightsproperty

A MAGNIFICENT HOME & COTTAGE WITH VIEWS AND SPACE FOR EVERYONE.
Hurry to avoid losing out on this fantastic opportunity.  

MAIN HOUSE - GROUND FLOOR
Entrance Hall•
TV Room•
Study / office with doors leading outside to the entrance courtyard•
Lounge •
Dining Room•
Gas fireplace shared between the lounge & dining room•
Kitchen with granite counter tops, double defy oven and gas hob•
Scullery with a laundry shute from the first floor•
Covered patio with Built-in-Braai•
Sparkling pool•
Small contained grounds - easy to maintain•
Double Garage on remote and inter-leading to the house•

MAIN HOUSE - FIRST FLOOR
First and Second Bedrooms with BIC's•
Main Bedroom with a dressing room, full en-suite bathroom and a balcony•
Lounge with BIC's - could also serve as a large 4th Bedroom - with balcony•
Spacious landing area with two built-in-desks - Perfect as a homework area•
Full Family Bathroom•

COTTAGE
Large Bedroom with BIC's & doors leading out to a small deck•
Full Bathroom•
Spacious living area - open plan - dining room, lounge and kitchen•
Single Garage - on remote inter-leading to the flat•

ATLAS security system - Complex is secure with motorized entry and electric fencing•
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Monday 06h00 - 13h00 | Tuesday - Thursday 06h00 - 16h30
Friday 06h00 - 16h30 (17h30 during Summer months) 

Saturday 06h00 - 13h00 | Sunday 06h00 - 12h00 

For EVENTS, BIRTHDAYS, RACES and TRAINING CAMPS 
contact Amy on 064 776 6610 or waynepheiffercoffee@gmail.com

Garden Court, Kings Beach, La Roche, Humewood, Port Elizabeth

041 582 2379

082 466 7292

OPEN FOR EARLY MORNING COFFEE
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TIME TO THINK AT THE
BEGINNING OF THE 
SECOND QUARTER

by Liska Muller

June marks the beginning of the 
second quarter of the financial year. It 
is a natural moment for business 
owners to pause, not because 
something has gone wrong, but 
because every healthy business needs 
regular time to think.

In the busyness of running a business, 
thinking can easily become the first 
thing to disappear. There are clients to 
serve, staff to manage, invoices to 
send, suppliers to pay, decisions to 
make and fires to put out. Many 
business owners are constantly 
moving, constantly responding, 
constantly holding things together. But 
movement is not always progress.

Nancy Kline's work on creating a 
“thinking environment” reminds us 
that good thinking needs space. It 
needs attention. It needs the chance to 
slow down enough for clarity to 
emerge. In business, this kind of 
thinking is not a luxury. It is a 
leadership discipline. 

At the beginning of the second quarter, 
it is a useful time to ask these following 
questions:

Are we still clear about where we are 
going?

Is our cash flow healthy enough to 
support our plans?

Are our goals realistic, measurable 
and still meaningful?

Are we leading the business, or 
simply reacting to it?

Strategic planning is really structured 
thinking. It helps a business owner 
step back from the day-to-day 
pressure and look at the business as a 
whole. Where are we growing? Where 
are we leaking energy, money or time? 
What needs to change? What must we 
protect? What opportunity is asking for 
our attention?

Cash flow planning is another form of 
thinking ahead. Many businesses 
experience stress not because they are 
failing, but because money is not 
flowing at the right time. A budget 
gives the owner a clearer picture of the 
months ahead. It allows for better 
decisions, fewer surprises and a 
greater sense of steadiness.

Goal-setting also matters. Clear goals 
give direction. Measurable goals create 
accountability. Shared goals help a 
team move together. Without goals, a 
business can become very busy 
without becoming stronger.

Are we still clear about where we 
are going?

Is our cash flow healthy enough 
to support our plans?

Are our goals realistic, measurable 
and still meaningful?

Are we leading the business, 
or simply reacting to it?



Page 27

In my work with business owners, I 
have seen how deeply connected the 
business and the person leading it 
really are. When the business feels 
chaotic, the owner often feels anxious, 
lonely or overwhelmed. When the 
business has rhythm, structure and 
direction, the owner often begins to 
feel more grounded and hopeful again.

This is part of what I love about 
coaching. At its best, coaching creates 
time to think. It offers a space where 
business owners can step out of the 
noise, tell the truth about what is 
happening, clarify what matters, and 
begin to make wiser decisions. It is not 
only about business growth, although 
growth matters deeply. 

It is also about helping people grow in 
courage, clarity and confidence as they 
lead.

A business is never just a financial 
machine. It is a living system made up 
of people, relationships, decisions, 
habits, pressures and hopes. To lead it 
well, the owner needs more than 
effort. They need perspective. So, as 
we enter the second quarter, perhaps 
the invitation is simple…

Take time to think. Look carefully at the 
numbers. Revisit the goals. Listen to 
what the business is telling you. And 
give yourself the space to lead the next 
season with greater clarity, steadiness 
and intention.

“Good thinking needs 
space. 

It needs attention. 
It needs the chance to 
slow down enough for 
clarity to emerge. In 
business, this kind of 

thinking is not a luxury. 

It is a leadership discipline.” 
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The result:

Empowered Teams, 
Thriving Businesses.

The GL Training Advantage.
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SUPPLIERS OF GAS AND EQUIPMENT • DOMESTIC AND COMMERCIAL INSTALLATIONS

ENQUIRE ABOUT OUR CONVENIENT GAS DELIVERY SERVICES

041 368 5835

37 Circular Drive, Port Elizabeth

info@thegasconnexion.co.za
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Pumba Private Game Reserve has a 
fascinating story that combines  
history, conservation, and luxury eco-
tourism.The land on which Pumba 
stands today was originally part of the 
historic Zuurveld region of the Eastern 
Cape - an area once inhabited by the 
Khoi pastoral people and later caught 
in the conflict between expanding 
c o l o n i a l  s e t t l e r s  a n d  X h o s a 
communities during the Frontier Wars 
of the early 1800s. The original farm, 
called Cariega, was surveyed in 1813 
and granted to the Voortrekker leader 
Piet Retief before being subdivided 
over generations into smaller farming 
properties.

After years of agricultural use, much of 
the indigenous wildlife and and natural 
vegetation had disappeared. The 
vision for restoring the land came from 
Eastern Cape-born hotelier Trevor 
Lombard and wildlife enthusiast Dale 
Howarth, who conceived the idea of 
creating a luxury private game reserve 
that would also rehabilitate the 
environment. Their dream became 
reality when Pumba officially opened in 
July 2004.One of the reserve’s biggest 
achievements was the ecological 
restoration of the area. Former 
farmland was gradually transformed 
back into natural bushveld, with 
fences, invasive farming infrastructure, 
and degraded land rehabilitated. 

Featured LOCAL SPOTLIGHT - PUMBA GAME RESERVE



and conservation project. The reserve 
created jobs in the surrounding Seven 
Fountains area and established the 
Pumba Foundation, which supports 
conservation, education, and social 
upliftment initiatives in nearby 
communities. This has become an 
important part of the reserve’s identity, 
especially in one of South Africa’s 
poorest provinces.

Today, Pumba is known as one of the 
Eastern Cape’s premier malaria-free 
safari destinations, combining luxury 
lodges with wildlife conservation and 
historical heritage. It sits near 
Makhanda (formerly Grahamstown) 
and  fo rms  pa r t  o f  a  b roader 
conservation landscape in the region.

Wildlife species that had vanished from 
the region for nearly two centuries 
were reintroduced, including the Big 
Five - lion, leopard, rhino, elephant, 
and buffalo - as well as cheetah, hippo, 
hyena, and numerous antelope 
species. Pumba became especially 
famous for its rare white lions. These 
lions hold spiritual significance in 
African folklore, particularly amongst 
the Shangaan traditions, where they 
are regarded as sacred animals 
symbolising peace, wisdom, and 
prosperity. Pumba is one of the few 
reserves in South Africa where visitors 
can see free-roaming white lions in a 
natural setting.

Beyond tourism, Pumba has positioned 
itself as a community-development  
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Terms and Conditions Apply

Excluding Peak Season

CENTRAL RESERVATIONS
Tel: +27 (0)41 502 3050

E-mail:  reservations@pehg.co.za

Luxury Accommodation (1 night stay)
Glass of Sparkling Wine & Charcuterie Board 

3 Course Dinner | Romantic Turndown | Breakfast
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2026 DONOR BOARD OPPORTUNITY

This year, the 
African Penguins 
will represent the 

donors of 
SANCCOB

Get your name, 
Company name or 
Trust name on the 

DONOR BOARD 
when donating 

over R5000

Should you wish to donate – please click on either link below

Drop down list:
Gqeberha African Penguin
Rescue Mission

EFT Reference to be used:
Donor Board plus
(your name)

Please send a notification to jessicavd@sanccob.co.za
 to allocate your name to the Donor Board

Thank You - for making  difference!
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June 2026 Tide Table - Port Elizabeth
Spring Tide 

16 June 04:18

Lowest Tide 

16 June 10:31

Moon 
Phases

15 Monday
New Moon

21 Sunday
1st Quarter

30 Tuesday
Full Moon

8 Monday
3rd Quarter

041 583 1830

frontdesk@sanccob.co.za

064 019 8936 (Emergency After Hours)

Cape Recife Nature Reserve, Marine Drive

Daily opening hours 

09:00 - 16:00

Feeding tours twice a day

Last Tour: 15:30
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07:15
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07:16
07:16
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29
30

SUNRISE

17:16
17:16
17:15
17:15
17:15
17:15
17:15
17:15
17:15
17:14
17:14
17:14
17:15
17:15
17:15
17:15
17:15
17:15
17:15
17:15
17:16
17:16
17:16
17:16
17:17
17:17
17:17
17:18
17:18
17:18

SUNSETST1  TIDE ND2  TIDE RD3  TIDE TH4  TIDEDATE

04:31 H 16:55 H10:42 L

05:36 L 17:42 L

09:32 L 21:45 L

22:07 L09:46 L

18:38 L06:26 L

21:38 H08:46 H

22:56 L
05:03 H 17:29 H11:14 L 23:32 L
05:36 H 18:05 H11:47 L 00:10 L
06:12 H 18:46 H12:23 L 00:53 L
06:52 H 19:32 H13:04 L 01:44 L
07:42 H 20:29 H13:54 L 02:00 L
02:48 L 14:58 L
04:03 L 16:14 L10:04 H 22:53 H
05:20 L 17:30 L11:24 H 00:02 H

12:34 H 01:02 H
07:23 L 19:36 L13:33 H 01:56 H
08:13 L 20:29 L14:25 H 02:00 H
02:45 H 15:15 H09:01 L 21:19 L
03:32 H 16:02 H
04:18 H 16:48 H10:31 L 22:54 L
05:02 H 17:34 H11:15 L 23:40 L
05:47 H 18:20 H11:59 L 00:28 L
06:32 H 19:06 H12:43 L 01:17 L
07:20 H 19:56 H13:29 L 02:00 L
02:09 L 14:20 L08:11 H 20:51 H
03:10 L 15:18 L09:11 H 21:54 H
04:20 L 16:27 L10:23 H 23:04 H

11:42 H 00:13 H
06:43 L 18:48 L12:51 H 01:11 H
07:36 L 19:42 L13:46 H 01:59 H
08:20 L 20:27 L14:31 H 02:00 H
02:40 H 15:09 H08:57 L 21:08 L
03:17 H 15:45 H
03:52 H 16:19 H10:04 L 22:20 L



Carpets

Laminate Flooring

Quartz Vinyl Tiles

Luxury Vinyl Planks

Flooring Accessories 

041 364 2921

 

cte@vox.co.za

 

ctenterprises.co.za

108 Third Avenue, 
Newton Park, Port Elizabeth
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For pricing and more details, 

flip to the back page or email us at

info@thebayportfolio.com

ADVERTISE YOUR 
BUSINESS HERE
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Turning Plastic Waste 
into Opportunity

World Environment Day, celebrated 
annually on 5 June, shines a spotlight 
on one of the planet's most pressing 
environmental challenges – plastic 
pollution. The 2026 campaign calls for 
urgent action to strengthen global 
recycling systems, support sustainable 
a l t e r n a t i v e s ,  a n d  e n c o u ra g e 
individuals and businesses to see 
plastic not as waste, but as a valuable 
resource that can be reused and 
recycled.

Globally, an estimated 400 million tons 
of plastic are produced every year, with 
much of it derived from fossil fuels. 
Unfortunately, a significant portion 
ends up in landfills, waterways, and 
natural environments, causing long-
term damage to ecosystems and 
wi ld l i fe .  This  year 's  campaign 
promotes the development of a circular 
economy, where plastic materials are 
kept in use for as long as possible 
through recycling, repurposing, and 
innovation.

For residents and businesses in Port 
Elizabeth, making a positive impact 
can start with simple everyday actions. 
Households can separate recyclable 
plastics from general waste, rinse 
containers before disposal, and make 
use of local recycling collection 
services and drop-off points. 

Choosing reusable shopping bags, 
water bottles, and food containers can 
also significantly reduce single-use 
plastic consumption.

Businesses have an equally important 
role to play. Offices, restaurants, 
retailers, and manufacturers can 
introduce recycling stations, educate 
staff on proper waste separation, 
reduce unnecessary plastic packaging, 
and partner with local recycling 
companies to ensure recyclable 
materials stay within the recycling 
stream. Even small changes, when 
adopted consistently, can make a 
substantial difference.

World Environment Day reminds us 
that environmental responsibility is not 
solely the job of governments or large 
corporations. Every bottle recycled, 
every piece of plastic correctly 
separated, and every sustainable 
choice contributes to a cleaner, 
healthier future. By working together 
as a community, we should all play a 
part in reducing plastic pollution and 
helping to create a more sustainable 
South Africa for generations to come. 

Feature world environment day - 5 june 2026
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A local recycling company playing an 
important role in creating a more 
sustainable future in Port Elizabeth is 
Bretcor Recycling.

Established as part of the Bretcor 
Group, the company has built a strong 
reputation in the plastics industry and 
operates a dedicated plastic recycling 
division that helps businesses divert 
valuable plastic waste from landfill. 
Based in Deal Party, Bretcor specialises 
in collecting, sorting, processing and 
recycling a wide range of hard plastic 
materials, transforming waste into 
reusable raw materials for South 
African manufacturers.

For businesses, partnering with 
Bretcor offers both environmental and 
financial benefits. Companies with 
redundant plastic products, offcuts, 
packaging materials, damaged stock, 
plastic drums, crates, piping or 
manufacturing waste can arrange for 
collection or delivery to the facility. 
Bretcor assesses the material, provides 
market-related pricing and processes 
the plastic through its recycling 
system, ensuring that valuable 
resources are returned to the 
manufacturing supply chain rather 
than ending up in landfill.

The process is simple and transparent. 
Materials are assessed, sorted, 
weighed, paid for and processed 
before being recycled into raw 

material for products that can be used 
again and again. This not only helps 
b u s i n e s s e s  i m p r o v e  t h e i r 
environmental footprint but can also 
contribute towards sustainability goals 
and waste reduction initiatives.

As World Environment Day highlights 
the importance of building a circular 
economy, companies across Nelson 
Mandela Bay have an opportunity to 
view plastic waste differently. By 
partnering with local recyclers such as 
Bretcor Recycling, businesses can play 
an active role in reducing pollution, 
conserving resources and creating a 
cleaner, greener future for generations 
to come.

Featured bretcor recyclingbusiness

072 564 5677

072 564 5677 - WhatsApp

info@bretcor.co.za

www.bretcor.co.za

Bretcor Recycling

142 Burman Road, Deal Party, 
Port Elizabeth, 6210
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In a world where many people are 
facing daily challenges simply to put 
food on the table or keep their families 
warm, organisations like Love Story 
continue to make a remarkable 
difference in the lives of vulnerable 
c h i l d r en  and  f am i l i e s  a c r o s s 
Gqeberha.Founded on the belief that 
every person deserves to experience 
love, dignity and hope, Love Story has 
become a beacon of compassion in our 
community. The organisation works 
tirelessly to support children and 
families living in difficult circumstances 
through a var iety of outreach 
programmes, feeding initiatives and 
practical support projects aimed at 
improving lives and strengthening 
communities.Over the years, Love 
Story has touched countless lives by 
providing meals, educational support, 
mentorship and essential care to those 
who need it most.

Their work extends beyond simply 
meeting immediate needs - they strive 
to build meaningful relationships and 
create lasting change within the 
communities they serve.

Responding to a growing need 
following the recent heavy rains, 
storms and flooding experienced 
across the Nelson Mandela Bay region, 
many families have been left facing 
even greater hardships. Homes have 
been damaged, belongings lost and 
many parents are struggling to provide 
the basic necessities needed to keep 
their children warm during the cold 
winter months. As temperatures 
continue to drop, Love Story has 
launched an urgent appeal to help 
ensure that no child has to face winter 
w i thout  warmth,  comfor t  and 
nourishment. 

The organisat ion is cal l ing on 
individuals, families and businesses to 
support its "Keep a Child Warm This 
Winter" campaign by donating 
essential winter items, including:

•Blankets 
•Beanies and warm clothing 
•Jackets
•Shoes and socks 

These simple items can make an 
enormous difference to a child facing 
c o l d  c o n d i t i o n s  a n d  d i ffi c u l t 
circumstances.

Bringing Hope, Warmth 
and Dignity to Those 

Who Need It Most

love storyCOMMUNITY FOCUS
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082 325 9624

info@lovestory.org.za

lovestorygoanddothesame

lovestorype

www.lovestory.org.za

2 Glen Street, Richmond Hill, PE

Community support has always been 
at the heart of Love Story's success, 
and now more than ever, they need the 
assistance of caring residents and local 
businesses.

Whether you donate a new blanket, 
contribute warm clothing, sponsor a 
collection drive at your workplace or 
make a financial donation towards 
feeding and support programmes, 
every contribution helps bring relief to 
families who are struggling. Winter can 
be an especially difficult season for 
vulnerable children, but together we 
can help ensure that they remain 
warm, cared for and hopeful despite 
the challenges they face.

The recent flooding has reminded us all 
how quickly circumstances can 
change. By supporting Love Story, you 
can help provide not only practical 
assistance but also a powerful 
message that our community cares.

As the organisation's name suggests, 
every act of kindness becomes part of 
a much bigger story - a story of hope 
compassion and generosity. Together, 
we can help keep a child warm, fed and 
hopeful this winter.

To find out more about Love Story, to 
make a donation or to contribute to 
their winter drive, visit their social 
media platforms or contact the 
organisation directly. 
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suguru puzzle pagePuzzles
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1
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3
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1
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1

3

3

1

4

5

Fill each block within the bold grid with a unique digit, counting up from 1. So a 2-square block 
contains the numbers 1 and 2 and a 5-square block contains the numbers 1 to 5. Adjacent 
(touching cells may never contain the same number, including diagonally adjacent cells)

Suguru #1

Print me

Suguru #3

Suguru #5

Suguru #2

Suguru #4

Suguru #6
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Health

Coaching

Health

Coaching

Do you own a small business in The Bay? We’d love to include you! For an 
introductory rate of just R175 per card, you can promote your services in our 
Business Card Directory and connect with local residents and businesses who 

are already searching for what you offer.

From plumbers, handymen and mechanics to beauty therapists, hairdressers, 
bakers, dressmakers, photographers - and every service provider in between - 

we’re here to help you get seen.

As the directory grows, we’ll begin organising cards into clear categories, 
making it even easier for readers to find you quickly and effortlessly.
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076 413 1525

Virgin Active Lorraine

jarrydvn.bio@gmail.com

GERALD
MULLER
PHYSIOTHERAPY

041 373 3753    |   outstandingphysio@gmail.com

16 Buckingham Road  Mount Croix

www.graemelategan.com

connect@graemelategan.com

072 172 4488

DR GRAEME LATEGAN
VISIONARY SPEAKER ·  CULTURE STRATEGIST ·  LEADERSHIP FUTURIST



CRAFTING DREAMS, PROJECT AFTER PROJECT

Custom Made Furniture

Built in Cupboards & Kitchens

Shop & Office Fitting  |  Home Improvements

Furniture Repairs & Refurbishment 

Greg - 082 344 3747 

Services Services

Services

Services

Services

Services

Services

Services
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bay BUSINESS card directory

Keith Donaldson
Managing Director

041 072 0102

info@bayfiress.com

113 Willet Street, 

Newton Park, 

Port Elizabeth
www.bayfiresafetysolutions.com

Vernon Smith Sr.

083 307 3317

Vernon Smith Jr.

061 487 9255

smithgvernon64@gmail.com

CTE FLOORING SOLUTIONS

041 364 2921
www.ctenterprises.co.za

Carpets     

Laminate Flooring     

Luxury Vinyl Planks     

Quartz Vinyl Tiles     

Flooring Accessories

041 368 5835
info@thegasconnexion.co.za

37 Circular Drive, Port Elizabeth TEL: 041 451 0324      EMAIL: justin@hdtransport.co.za

JUSTIN VAN ACKER - 082 780 7061

HENRY DILLON TRANSPORT cc (CK2000/018373/23) TRADING AS

Paul Johnnsen     082 968 6210

Plumbing  |  Painting  |  Guttering  |  Ceilings

Roofing  |  Waterproofing  |  Brick Work

Transportation of goods 
up to 1.3 tonnes.

Port Elizabeth, East London, 
Graaff Reinet, Craddock 

and Garden Route. 

Reliable same-day 
delivery service

072 127 3711       mariomuller500@gmail.com



June 2026

Issue No. 3

Are you interested in advertising your business 
in the next edition of our magazine? 

info@thebayportfolio.com

If your business serves the Bay, The Bay Portfolio is where your business belongs

DISCLAIMER

Reproduction or use in whole or in part of the contents of this magazine without written permission 

is prohibited. The Bay Portfolio makes every effort to ensure the accuracy of content published. 

Neither the publishers or advertisers will be held responsible for any errors found herein, and the 

publisher accepts no liability for the accuracy of the statements made by advertisers in advertising 

and promotional materials.

ADVERTISING RATES

Business Card

Quarter Page

Half Page

Full Page

Feature + Full Page

Cover + Feature Page

(portrait or landscape)

(20% Discount)

Please note: If artwork is required, additional fee’s will be charged. Terms and conditions apply 

R175

R265

R425

R745

R1495

R1995

R425

R635

R995

R1785

1 Month 3 Months

LAUNCH

SPECIAL

the bay
C O M M U N I T Y  M A G A Z I N E

PORTFOLIO
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