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CREATIVE THINKERS






get wrapped.

We love to work with people who are open

being open to fresh ideas and partnering with
to change. People leading in forward-thinking and us to develop an insightful and audience-led
ambitious businesses, ready to challenge and shift creative approach.
the way they look at the world. People looking for
new possibilities. This showcase highlights just some of the work we've
loved defining, designing and delivering over the
We love to work with people who genuinely want past 12 months.
growth for their brand — and understand that

growth means understanding new opportunities, What can we do for you?

Working with Wrapped creates clarity for our clients. By seeing things differently,
we map out the clear strategic path to growth, whatever that looks like for each client.

Strategy
Purpose | Proposition | Promise
- Brand Workshop
- Brand Blueprint
Strategy
Delivery Facts | Insights | Understanding
Measurement | Analysis | Optimisation - Audit & Research
: ari - Research & Trends
-R ting & Monit
_ R:gg:nlr:%ndoggkgrmg - Competitor Research

- Testing & Learning

Delivery

Digital Marketing | Campaigns
- SEO
-PPC

- Social & Paid Social

Delivery
Brand Reputation | Online PR

- Brand Awareness
- Reputation Management

Delivery
Social Media | Online Assets

- Social Planning & Engagement
- Interactive Media

Creative
Branding | Design | Animation

- Visual Identity

- Brand Look & Feel
- Creative Roll Out
- Artwork

Creative
Communication | Messaging

- Behavioural Insights

Strategy
Structure | Alignment | Growth

- Goal Setting

- Business Consultation

- Workshops

- Brand & Business Structure

- Adaptive Thinking & Strategies

Strategy
Planning | Performance | ROI

- User Journeys

- Persona Profiling

- Persona Behaviour
- Measurement

Creative
Creative Thinking | Concepts | Campaigns

- Creative Thinking
- Creative Campaigns
- Added Value

Creative
User-Centric | Emotionally Intelligent

- Empathy-led Awareness
- Internal Communications
- Engagement

- Video | Animation | Motion

- Creative Copywriting
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united

education

Streamlining brands to drive 360% growth in a single summer.

* Research

* Brand workshop

» Brand architecture & positioning
« Brand strategy

+ Brand identity

» Design &roll-out

+  Website

+ Copywriting
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Ackworth School l.

A refreshed brand to celebrate heritage in a modern, vibrant school. /

+ Research i

« Brand & digital workshops

+ Design &roll-out ™ =
+ Campaigns & planning 1-
+ Copywriting |
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Ackworth School
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Celebrating

is at the heart of
Ackworth School. A




Run your own
business that’s

and

Coal]

With the security of the
UK’s leading estate agent
when you need them.

¥ HUNTERS Leading a network of happy

G FranchiEE franchisees for 15 vears.

;HUNTEHS
% Franchise

Hunters is a family
business. But the people
and the community?

That’s my
business. , ,

Leading a
franchiseas for




HUNTERS
Franchise

A brighter future

An ambitious plan to boost Hunters’ franchise business with a
fresh, digital-first look and feel.

* Research

* Brand identity

« Brand roll-out

*  Website design

* Brand guidelines
+ Copywriting

- s

pur own business that’s
ible, varied |

With the security of the UK's"feading
estate agent when you need them.

HUNTERS

* Franchise
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ISAAC POAD

TRADERS IN TASTE

Creating a stand-out brand to convey quality in
a competitive market.

* Research

* Brand workshop & positioning
« Brand & digital strategy

« Brandidentity

* Packaging design & roll-out

+  Website design

» Social media marketing

+ Copywriting

o P B T
ISAAC POAD ISAAC POAD
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 ISAAC POAD

VIXEN SUMMER BAXBY
RUBY ALE SESSION BLONDE
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Bringing Newcastle Hospital’s
charity to life visually, to fund
hundreds of projects.

* Brandidentity
» Design & roll-out




nstagram. ¥ Instagram Instogram
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./ 9. Your fundraising

L Base is making
#teamnewecastle T Y a difference
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BLAKE HOUSE

Translating unique, design-led workspaces into delicious
new branding.

* Research

*  Workshop

* Brand strategy

« Brand identity

+ Design &roll-out
*  Website design

".r

BLAKE HOUSE




IMAGINATION IS
EVERYTHING.

IT IS THE PREVIEW
OF LIFES COMING
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BLAKE HOUSE

Workspace where ideas grow
& adventures begin

Office Space, Meeting rooms & Virtual Offices York - Blake F
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Dﬂtusplrﬂ What We Do Our Solufions - Cosa Studies  Resources  New School Bulids " Contact

Support

Transforming
your school’s
ICT capabilities

34'24 a0 W

© Instagnam v

) dataspireuk - Foliow

Managed Strategy L Cloud &
o Services 0 Planning Infrastruciure @ ‘I“&tﬂ.mﬂ.m ?

D dataspireuk « Follow
United Kingdom

Keeping classrooms

connected
roviding uninterrupted
eaching and learning

Dataspire

Dataspire



D Dataspire

Bold brand building driven by telling happy clients’ real stories.

* Research

+ Brand & digital workshops

* Brand architecture & positioning
« Brand strategy

* Brand identity

+ Design &roll-out

+  Website

« Copywriting

+ Digital campaigns

Managed
Services

Strategy

International
Schools

Cloud &

& Planning Infrastructure

Support

o Technologies & Training

New
School Builds

D Dataspire
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Tunstall

Presentation Heading
Sub heading

Tunstall
Development

Developing future leaders




Raising the UK visibility of a global leader in connected care and
health solutions.

Research
* Audits
*  Workshops
Brand identity
Design & roll-out
Search engine marketing
Social marketing

Copywriting
@ Tunstall Tunstall
Training e\ Academy
Understanding Skills for leading change.

the possibilities

- TUnstall of Tunstall
-== Education Development
Learning from data Developing future leaders

- Tunstall
-=w Education

. TU ns.l.a" Learning from data
== Education

Learning from data

- Tunstall
www Education

Learning from data




Continuing to thrill kids and parents by shouting about the
best day ever.

Audit & research

Brand & digital workshops
Brand identity

Brand architecture

Brand messaging

Brand roll-out

Digital strategy

Website design

Asset development
Creative roll-out

Digital campaign delivery
SEO

PPC

Social media marketing
Content marketing
Campaign messaging
Copywriting

Merchandise

©0ae

INSIDE PLAY OUTSIDE PLAY MAP
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TODDLERS DATES WHAT’S ON

SHoP BBQ EVENTS
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& williamsdenplay

Qv

AD Liked by kates_arty_ramblings and 23 others
williamsdenplay Adventure Mums play FREE

Join the William's Den family this mothering Sunday
on 22nd March for a mum-tastic day out together.

Little explorers can create a personalised note for our
mum’s message tree, before decorating a mini mug
or plant pot as a gift for the best mum ever.

A Q @ O Q.

ol T -

© Instagram & Y

X williamsdenplay

AP Liked by kates_arty_ramblings and 97 others

williamsdenplay Come and see us soon &
Visit www.willlamsden.co.uk to book your tickets.

#williamsden #play #havingfuntogether
#placestovisitwithkids #gorgeousfood
#outdooradventure #familyattraction #yorkshire

A Q @ O Qo

© Instagram

& willamsdenplay

WHO SAYS IT'S NOT THE .
NEATHERFURICECREANN "

WE'RE DPEN FOR TAXEQUTS, THURSDAY - SUNDAY

AD Liked by kates_arty_ramblings and 97 others

‘V;ﬂliamsdonplay Any day is a William's Den ice cream
ay.

9 June

Little explorers can create a personalised note for our
mum's message tree, before decorating a mini mug
or plant pot as a gift for the best mum ever.

A Q B O 8




TTUNTERS

HERE TO GET ))O# THERE

Building our long-term partnership, more than doubling valuations
and hitting almost 200% increase in conversions, compared to
pre-pandemic.

* Annual creative campaigns
* Research

+ Creative thinking

+ Design & roll-out

» Photography & direction

*  Motion design

* Animation

+ Video

+ Copywriting
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Creating your%\\g Finding
your

happy
home

‘4 nunterseslatesgen ‘ hunteruslsteagent

happy place
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2005 hikes 2690 likes 1258 hikes
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MOVING YOU SINCE ‘92 MOVING YOU SINCE '92 MOVING ¥OU SINCE '92

Local
expertise,
national

exposure

Here to
Be a happy,
help you b protected

HELCRUE
best move landlord
! 'f’f g

.

~HUNTERS |

A local agent, a national network of smiles. A local agent, a national network of smiles.

A local agent, a national network of smiles.

Dinbme, On the high-streat, Over ha phoss. Ooling. On the high-street. Orvar tha phane, Ciling, On the high-sreet. Oyor tha phang.

L 01904 620026 = = L 01904 621026 ToTor 01904 621026 = = =
& york{@hunters.com HUNTERS & yorkffhunters.com HUNTERS & yorkiihunters.com iHtUNTERS

# hunters.com & hunters.com #  humters.com
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Oour team.

Aside from our data-driven approach, our team is We'll work with you to set goals, define robust

what makes us special. Our range of diverse skills, strategies, dream up compelling ideas, produce
all under one roof, gives you access to experienced: thought-provoking designs and deliver high
Strategists impact campaigns.

Reseq.rchers Exceptional teamwork means powerful results.
Creatives

Writers

Digital experts

Consultants

Beck
Hdrriet Ed Erin Digital Marketiyng &

Digital Marketing Creative Operations Director PA to the CEO Strategy Director

Helen .
Business Development & J U I |e An nCI

Office Manager Financial Controller Client Services & Content

Daniella Jack

Creative Designer “lient Services Director Creative Designer

Cassie Katie Amanda

Finance Director PR& Mc'ﬁ:keting Digital Content Creative Designer

) I . Solveig
Rachael Monique Kate Brand Strategy &

DigitalStrategist Creative Designer CEO & Brand Strategist Behavioural Insights
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Education and learning is at the heart of
Wrapped and we take it very seriously. Over
the years our training and free workshops have
grown into Wrapped Knowledge which has
been developed for creatives, communicators
and marketers at all stages of their career.

GenW - Encouraging and helping young
creatives in their early career.

Tuesday Wrap - A free lunchtime, interactive,
informal session taking a technical look at
digital topics.

A Place for Young Talent to
Learn & Share

Technical Knowledge to
Keep you Ahead

learn.

Wrapped & Partners - A collaboration of
leading specialists with extensive experience
coming together to help shape your business
for change.

Wrapped Training - Deliver bespoke training
sessions in digital, design and brand on a
one-to-one basis, or to your team.

Training is written specifically for your business
and industry, delivered either at Wrapped
offices, or we come to you.

Wrapped
Training

Digital & Creative
Bespoke Training

Wrapped
and Partners

For Businesses
Ready for Change

Wrapped Knowledge

LEARN, SHARE, EVOLVE



~“They always say time

~ changes things, but you
actually have to change

- them yourself.”

- Andy Warhol




Wrapped Agency

The Pallion, Whinchat Hall,
Skipwith Road, Escrick,
York YO19 6EJ

www.wrappedagency.co.uk

01904 727 800
01138 730 100
hello@wrappedagency.co.uk

Wrapped are Google Analytics
and Google Ads Certified

wrapped.

CREATIVE THINKERS



