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Rihanna & Christian Dior 2025 Eyewear Collaboration
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Rihanna & Christian Dior 2025 Eyewear Collaboration

Lifestyles Magazine America.Com



THE ULTIMYTE

RACE WEEKEMD
EXPERIEHNCE

kRN = B S S

VISTA LAS VEGAS

LIVE THE RACE.

VIP
PRIVATE
CABANA

Elevate your VISTA experience with a privale cabana,
For groups of up to 12, a Private Cabana is the
ultimate way to host your guests; with private
scraans, dadicated hosls, drinks sarvice, bottla
sarvica upgrades, official Mclaren marchandise and
private facilities,
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RACE WEEKEMD
EXPERIENCE
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VISTA LAS VEGAS

LIVE THE RACE.

VIP
PRIVATE

BUNGALOW

A Private Bungalow is a great way for groups Lo enjoy
a mare exclusive VISTA experience; with private
screens, dedicated hosls, drinks services. bottle
service upgrades and official McLaren merchandise,
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THE 2025 BUGATTI CHIRON

The Chiron is the most modern interpretation of Bugatti’'s brand DNA and embodies our new de-

sign language. The styling accentuates the performance aspect of the super sports car. The

motto adopted by the Bugatti designers for the Chiron was “Form follows Performance”. Inspired

through Bugatti Type 57SC Atlantic the new design language is characterised by extremely gen-
erous surfaces, which are demarcated by pronounced lines in the case of the Chiron.
Thereby most of these elements have a technical background and have been designed
to fully accentuate the growing performance requirements of the Chiron.

THE NEWLY DEVELOPED W16 ENGINE
In order to achieve a 25 percent® increase in performance compared to its predecessor,

almost every single part of the engine was looked at and newly developed. This feat of

engineering resulted in the W16 engine of the Bugatti Chiron being able to develop an
unbelievable 1,103 kW (1,500 bps) from its 8 litres of displacement. The engine reaches its max-
imum torque of 1,600 Nm thanks to the turbocharger which Bugatti actually even developed itself.
The 4 turbochargers are now double-powered and already guarantee maximum torque at 2,000
rpm, and the torque is maintained at this level all the way up to 6,000 rpm. The result is unbe-
lievable acceleration which only comes to an end in the twilight zone somewhere beyond the
400 km/h mark.

The Chiron. Each single Bugatti is a one of a kind - as individual as its owners. The level of indi-
viduality that can be achieved is subject to very few limitations. Find your inspiration and expe-
rience a small selection of the countless possibilities available.

The Bugatti Chiron. Maximum driving performance, breath-taking beauty and fascinating tech-

nology combined to create an incomparable driving experience. Ladies and Gentlemen turn up
your volume and start your engines.
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THE $4.2 MILLION LUXURY VILLA ISLA

Tl’OpiCﬂ| sland LUXUI'y TURKS AND CAICOS SLANDS

Live a life of spectacular luxury in the magnificent Villa Isla on Long Bay Beach on Providenciales in the
Turks and Caicos. The impeccable 5,960 sq. ft. tropical beachfront residence was built and appointed to
the highest level with grand architectural features and fine finishes throughout in an irreplaceable location
with truly mesmerizing tropical island ocean views.

The stunning villa is built on one of the higher beach dune areas with an impressive entry experience cre-
ated through an elevated arrival foyer, leading down to the central part of the great room that opens to a
variety of spaces, including five beachfront bedrooms. The gourmet kitchen on the west side of the resi-
dence opens to a splendid roofed patio and barbecue deck. Travertine tile flooring has been utilized
throughout the living areas and pool decks, and a unique wood-like floor tile has been placed in the upper
floors for convenient maintenance. A state of the art security, electronic sound, and video systems have
been installed throughout the house with independent controls in each area.

The spellbinding grounds abound with tropical foliage encapsulating a huge beach side infinity pool that
is without question the highlight of the residence, provides a seamless visual connection from the home
to the sea. On the east side of the pool, a heated hot tub with South American hardwood surround creates
another unique area for residents and guests to enjoy a hot soak while viewing the ocean from an elevated
deck. Perfect for entertaining with breathtaking turquoise ocean views from every room, this Caribbean
gem is a hidden tropical luxury wonderland beyond compare.

2 LEVELS, 5 BATHROOMS, 6 BEDROOMS, SIXE 5,960.SQ. FT.
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zLUCHY ONES

Fi Asian Kitchen sure to satisfy the whole bunch
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WHEN OPPOSITES ATTRACT, IT'S OFTEN

HARD TO KNO'W WHAT TO FEED THEM
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ONE OF THE WORLD HIGHEST-PAID ACTOR JUST

OVER $89 MILLION.

Dwayne Douglas JOhnson (born May 2, 1972), also known by his ring
name, The Rock, is an American-Canadian actor, producer, and retired professional wrestler.
Johnson was a professional wrestler for the World Wrestling Federation (WWF, now WWE)
for eight years prior to pursuing an acting career. His films have grossed over $3.5 billion in
North America and over $10.5 billion worldwide, making Johnson one of the most successful

and highest-grossing box-office stars of all time.

In 2019, he produced and appeared as himself in Fighting with My Family, a comedy
drama about WWE superstar, Paige and her family who are alsoprofessional wrestlers. John-
son's role within The Fast and the Furious franchise continued with Fast & Furious Presents:
Hobbs & Shaw, co-starring Johnson and Jason Statham. David Leitch directed the project from
a script co-written by franchise-writer Chris Morgan, and Drew Pearce. The film began principal
photography in September 2018, and was released on July 26, 2019. Though initially believed
to be a part of Fast & Furious 9, Johnson has since stated that he will not appear in the film; in-
stead, opting to begin developmen on a sequel to Hobbs & Shaw. Johnson reprised his role as
Bravestone, in Jumanji: The Next Level. With the critical and financial success of Welcome to
the Jungle, production on the movie began in early-2019, with a scheduled release on December
25, 2019.

Lifestyles Magazine America.Com



Johnson will star in Netflix Original Films' Red Notice, written and directed by Rawson
Marshall Thurber. It will be the third time the two collaborate, following Central Intelli-
gence and Skyscraper. The film co-starring Gal Gadot and Ryan Reynolds, will begin pro-
duction in fall of 2019. Production on Black Adam is slated to follow thereafter, in
mid-to-late 2020. A film centered around Teth-Adam / Black Adam, a part of the DC Ex-
tended Universe, was announced to be in development January 2017. Originally cast in the
role as early as September 2014 as the antagonist, in a film centered
around the superhero Billy Batson / Shazam, his villainous role
for Shazam! was re-worked into two separate films. Though Johnson
would not appear in Shazam!, he served as a producer and his likeness
was used through special effects in flashback scenes. Johnson will co-star
with Emily Blunt in The Walt Disney Company's Jungle Cruise, as Frank
and Lily Houghton, respectively. Cast in the role in August 2015, the film
was announced to be based on the themepark ride of the same name.
Jaume Collet-Serra serves as director, with a script by Michael
Green from a previous co-written by J.D. Payne and Patrick McKay. In
addition to his work on the film, Johnson assisted with re-designing the
titular ride for all Disney theme parks. Jungle Cruise is scheduled to be
released on July 24, 2020.

Noted for his busy schedule and for developing multiple projects at once,

a sequel to the box-office hit San Andreas was announced to be in the
pre-production stage with director of the first film, Brad Peyton returning
as director along with the main cast (marking the fourth collaboration
between the actor and filmmaker following Journey 2, San Andreas,
and Rampage respectively). Though originally attached as producer and
star, Johnson will now serve solely as the former on a film adaptation
of The Janson Directive. John Cena will fill the leading role, with Akiva
Goldsman attached as screenwriter. Additionally, he will produce and
star in a Netflix exclusive film titled John Henry & The Statesmen, as
the titular folklore hero. The film will be directed by Jake Kasdan, from
a script co-written by Kasdan and Tom Wheeler. With the first official
teaser trailer released in October 2018, the project marks Kasdan and
Johnson's third collaboration, following Jumanji: Welcome to the
Jungle and Jumanji: The Next Level.

Johnson will co-produce and star in The King, a film about king Kame-
hameha Kinuiakea, founder and first ruler of the Kingdom of Hawai'i.
The project will be directed by Robert Zemeckis from a script written
by Randall Wallace. The movie will be comparable to Braveheart in tone,
given Wallace's work on both films, and will depict the king's role in re-
solving the wars among the islands of Hawai'i. The King will begin pro-
duction in 2020. Johnson is also attached to produce/star in a sequel

NOSNHO[ SY19N00(] INAYM(]

to Big Trouble in Little China, as well as project under development
with Shane Black foDoc Savage (March 3, 2024), San Andreas 2 (June 2,
2024), The King (October 20, 2024).

These are just a few of the many movies that Dwayne Johnson has coming up in 2024. He
is one of the busiest actors in Hollywood, and he is sure to continue to entertain audiences
for many years to come.

https://twitter.com/TheRock
https://www.instagram.com/therock/
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“Everything I do is a matter of heart, body and
soul,” says Donna Karan, chief designer of the in-
ternational company that bears her name. “For me,
designing is an expression of who I am as a woman,
with all the complications, feelings and emotions.”

In fact, Karan credits her feminine instincts for the success of the
company she founded in 1984 with her late husband Stephan
Weiss, which went on to become a publicly—traded enterprise in
1996, and then five years later, was acquired by its present owner,
the French luxury conglomerate, LVMH, Moet Hennessy Louis
Vuitton. Says Karan, “that I'm a woman makes me want to nur-
ture others, fulfill needs and solve problems. At the same time, the
artist within me strives for beauty, both sensually and visually.
So design is a constant challenge to balance comfort with luxe, the
practical with the desirable.”

How Karan meets that challenge can run from the simplicity of a
bodysuit (where it all began) to the artisan glamour of a limited
edition hand-painted DeVoré dress. Whatever form the design
takes, Karan will tell you it begins and ends with the body — its
sensual expression, sense of security, and freedom of movement.

A modern system of dressing, Karan’s concept is based on Seven
Easy Pieces, where a handful of interchangeable items work to-
gether to create an entire wardrobe that goes from day to evening,
weekday to weekend, season to season. “I'm designing for an in-
ternational man and woman. A creative person who never knows
where a day is going to take them,” says Karan. “That’s why New
York is on the label. It sets the pace, the attitude.”

Speaking in a multi-cultural language of fashion, Karan is in-
spired by the life and innate style of the artist. Quintessential hall-
marks include black cashmere, leather, stretch and molded fabrics,
often exclusively developed by Karan, as well as silhouettes that
wrap and sculpt the body.

For Karan, it’s never been just about clothes; it’s about lifestyles.
She sees the entire picture from head-to-toe, from function to aes-
thetic. Handbags and shoes are designed right alongside the
clothes. “How do I dress the leg?” inspired Donna Karan Hosiery.
“The right bra?” Donna Karan Intimates. “The perfect glasses?”
Donna Karan Eyewear. The list goes on to include belts, acces-
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sories and, as Karan puts it, “everything you need to pull yourself
together.”

Karan’s quest for the perfect jeans, as well as her desire to dress
her daughter Gabby, resulted in the 1989 birth of DKNY. Fast
fashion with an urban mind-set, DKNY is what Karan calls “the
pizza to collection’s caviar.” DKNY grew so popular and diverse
that other brands and labels spun from it, including DKNY Jeans,
DKNY Active, DKNY Underwear, DKNY Jeans Juniors, and
DKNY Kids. (Not surprisingly, Karan’s grandkids and friends’
kids had much to do with the latter). Like Collection, DKNY has
an accessories and shoe collection to underscore its New York City
street-smart style.

Karan saw the many men in her life, starting with her husband,
also needed a sophisticated system of dressing. Considering that
Karan’s father was a custom tailor, DKNY Men emerged a year
later in answer to his casual, sport side, which went on to launch
its own dress shirt and tailored clothing collections.

Determined to seduce all the senses, Karan took on the world of
beauty in 1992 under the business and creative leadership of her
husband, who designed the bottles and jars for the signature fra-
grances and their ancillary products. The beauty division went on
to introduce best-selling fragrances. Completing the lifestyle ap-
proach to design, in 2001 Karan introduced a Donna Karan Home
Collection “all about touch and feel,” which includes everything
from luxe bedding and candles to cashmere throws, and DKNY
Home, which accents interiors with fashion-forward bedding and
accessories. There are also Donna Karan and DKNY Lenox Table
and Giftware collections as well.

Donna Karan international has an excess of two hundred com-
pany-owned and licensed free standing Donna Karan Collection,
DKNY, and DKNY Jeans stores worldwide. The first flagships
opened in London — DKNY in 1994, and Collection two years
later. 1999 marked the opening of the uptown New York City
DKNY flagship store, located at 60th street and Madison Avenue,
and two years later, came the downtown DKNY flagship on West
Broadway in SoHo. Bringing it back to where it all began, in 2001
Karan opened the Donna Karan New York flagship store, the pre-
miere collection showcase, at 819 Madison Avenue. Designed as
“a serene escape from the city’s chaos,” a dramatic indoor/outdoor
river rock garden runs through the townhouse’s ground floor.



For Karan, it literally and creatively began in New York. She
was born into fashion on Long Island. Not only was her father
Gabby Faske (who died when Karan was three) a tailor, her
mother Helen was a showroom model and fashion sales rep. Even
Karan's stepfather Harold Flaxman was in the fashion business.
So it was only natural that Karan, while still in high school, de-
signed her first collection and staged her first show.

Following her second year at Parson’s School of Design, Karan
was hired by Anne Klein for a summer job. After three years as
an associate designer, Karan was named successor following
Klein’s death in 1974. Louis Dell’olio, a Parson’s friend, joined
her a year later. Together, they designed the Anne Klein Collec-
tion. In a foreshadow of DKNY, Karan created Anne Klein II in
1982, originating the concept of bridge and lifestyle dressing in
fashion.

After ten years of designing Anne Klein, Karan was ready to go
out on her own with the support of Weiss and partner Takiyho,
Inc. The owner of Anne Klein & Co. Fall 1985 saw the first
Donna Karan New York collection and the reaction from the
press and retailers proved once again that Karan made fashion
history.

Throughout her long career, Karan’s peers have acknowledged
her achievements with numerous accolades. The Council of Fash-
ion Designers of America has saluted her six times; and most re-
cently in 2010 she was nominated for their Womenswear
Designer of the Year Award. In 2003, Karan was the first Amer-
ican designer to receive Fashion Group International’s " Super-

star Award.” A year later, Karan's alma mater Parson’s gave
her an honorary doctorate to commemorate her contribution to
the school and fashion industry, and in 2007, Glamour magazine
named Karan one of their Women of the Year.

Using her company’s visibility and resources for social causes is
a heartfelt priority. A member of CFDA’s board of directors,
Karan conceived and spearheaded its Seventh on Sale benefits to
raise funds for AIDS awareness and education. Karan co-chairs
the annual New York “Kids for Kids” events for the Elizabeth
Glaser Pediatric AIDS Foundation, as she has since its 1993 in-
ception, as well as underwrites “Super Saturday,” an annual de-
signer flea market/barbeque founded with the late Liz Tilberis in
1998 to benefit the Ovarian Cancer Research Fund. To facilitate
her many on-going philanthropic involvements, in 1999, Karan
and Weiss established the Karan Weiss Foundation.

Karan’s Urban Zen Initiative, founded in 2007, is the culmina-
tion of Karan's philanthropic efforts. Explains Karan, "I founded
the Urban Zen Initiative to create a working structure for ad-
vancing wellness, preserving culture and empowering children.
These are causes that mean the world to me.” Through Urban
Zen, Karan — an honorary ambassador to Haiti — works closely
with the Clinton Global Initiative to support and develop Haitian
artisan commerce. President Clinton asked Karan to design the
prestigious Clinton Global Citizen Award in 2010, an honor he
then presented her with for her work with the Urban Zen Haiti
Artisan Project. Karan was also honored with a Gordon Parks
Foundation Award for using creative means to change and edu-
cate the world.

-. DONNA K aran
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Pool Lounge
at Caesars Palace

The desert surroundings present no roadblock for tropical, watery
playgrounds where guests can soak up paradise at some of the city's
hottest poolks. Whether you want the party atmosphene or a mone tranguil,
trendy escape, each oasis offers plenty of amenities and atmospheres to
satisfy all sunbathers all season long. So jump in,

1The Pool at The LINQ

al The LING Hotel & Casing
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Meet Ke nya |S

Inspiring Entrepreneur
and Survivor:

Lisa

Christoffersen

Meet Lisa Christoffersen, a powerhouse of inspiration hailing
from Kenya. Known by her Kenyan name, Makena, bestowed
upon her by Kikuyu ladies during a safari, she embodies its
meaning — the happy one. A resilient single mother, Makena
raised a daughter and son, now 29 and 27 respectively.

But Makena's journey is more than motherhood; it's a testament to the strength of
the human spirit. A cancer survivor, she defied a ten-day life expectancy a decade
ago. With the grit of a lioness, she overcame adversity, emerging stronger than
before.

As the Brand Ambassador of Kenya's esteemed motor company MOBIUS, Makena's
influence extends beyond personal triumphs. Her passion for the environment,
coupled with her heart's affinity for conservation and safaris, constantly propels her
towards new adventures.

Makena's vigor extends to her lifestyle — a fusion of health and vitality. Kickboxing,
yoga, swimming, running, and golf are her chosen paths to wellness. However, her
journey hasn't been without betrayals. During chemotherapy in Johannesburg, her
accountant's betrayal wiped her bank account clean, and sales of her art vanished.
Yet, undeterred, she rebuilt.
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Makena is a multifaceted entrepreneur. She
crafted 'Life Style in Gigiri' during the pandemic,
illuminating her ingenuity. An interior designer
and art curator, she nurtures budding artists
and orchestrates biannual Art Exhibitions.

Her leadership prowess shone when she
founded Kenya and East Africa's first all-women
Safari Rally — The Lioness Rally. Steering women
towards empowerment, she races in 4x4
challenges,

championing change in a

traditionally male domain.

Makena's linguistic versatility mirrors her
dynamism. Fluent in English, Kiswahili, Danish,
and German, she dabbles in French, Swedish,
Norwegian, and Swiss. Her motivational magic
left an indelible mark at Strathmore University,
inspiring over 40,000 young SMEs.

This entrepreneurial force isn't confined to the
corporate world; she even graced the cast of
Kenya's inaugural International Reality TV
Show, 'The Real Housewives of Nairobi,' under
the NBC Universal umbrella.

Lisa's artistic flair extends to interior design and
art curation, where she passionately supports
young artists and photographers while curating
art exhibitions twice a year.

But her boldest venture might be the founding
of Kenya and East Africa's first all-women safari
rally, "The Lioness Rally." Lisa, now a rally driver
herself, roars through challenges in a Range
Rover and Mobius vehicles, empowering
women to steer their lives fearlessly.

She's also the visionary behind the "Chui Racing
Team," wunder which she rallies today,
showcasing her leadership qualities and
unwavering determination.

Lisa's linguistic prowess is as diverse as her
accomplishments, fluently speaking English,
Kiswahili, Danish, German, and some French,
with an understanding of Swedish, Norwegian,
and Swiss.

Makena's journey, from a cancer crucible to the
savannah's heart, is a living testament to
dreaming, believing, and achieving. Her trainer
lauds her as a hardworking go-getter. Beyond
that, she designs African-inspired pashmina
shawls that redefine elegance.

In a world where challenges abound, Lisa
Christoffersen, aka Makena, exemplifies
resilience, empowerment, and unyielding

determination. Her life, a vibrant mosaic,
continues to paint a future where dreams know
no bounds.
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JUSTIN TIMBERTAKE

Can't Stop The Feeling!
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JUSTIN RANDALL TIMBERLAKE
(born January 31, 1981) is an American singer,
songwriter, actor and record producer. Born and
raised in Memphis, Tennessee, he appeared on
the television shows Star Search and The All-New
Mickey Mouse Club as a child. In the late 1990s,
Timberlake rose to prominence as one of the two
lead vocalists and youngest member of NSYNC,
which eventually became one of the best-selling
boy bands of all time. During the group's hiatus,
Timberlake released his debut solo album, the
R&B-focused Justified (2002), which included the
successful singles "Cry Me a River" and "Rock
Your Body", and earned his first two Grammy

Awards.

His critically acclaimed second album, Future-
Sex/LoveSounds (2006), characterized by its wide
range of musical influences, debuted atop the US
Billboard 200 and produced the Billboard Hot 100
number-one singles "SexyBack", "My Love", and
"What Goes Around... Comes Around". With his
first two albums exceeding sales of 10 million
copies worldwide, he was established as one of
the most commercially successful singers of the
decade. He also has collaborated with other
artists, including "Give It to Me" (with Timba-
land) and "4 Minutes" (with Madonna).

From 2008 through 2012, Timberlake focused on
his acting career, effectively putting his music ca-
reer on hiatus; he held starring roles in the films
The Social Network, Bad Teacher, In Time, and
Friends with Benefits. Timberlake resumed his
music career in 2013 with his third and fourth al-
bums The 20/20 Experience and The 20/20 Expe-
rience — 2 of 2, exploring neo soul styles with the
song structures of 1960s and 1970s rock. The for-
mer became the best-selling album of the year in
the US with the largest sales week, and spawned
the top-three singles "Suit & Tie" and "Mirrors",
while the latter produced the top-ten song "Not a
Bad Thing". In 2016, Timberlake will voice the
lead character in DreamWorks Animation's
Trolls, accompanied by the release of "Can't Stop
the Feeling!", his fifth chart-topping single in the
us.

Cemented as a touring solo artist, Timberlake
plays several instruments in his live perform-
ances, accompanied by his band, The Tennessee
Kids. Time named him one of the 100 most influ-

ential people in the world in 2007 and 2013. Tim-
berlake's work has earned him numerous awards
and accolades, including nine Grammy Awards,
three Brit Awards, ten Billboard Music Awards,
and four Emmy Awards, the latter being for his
appearances on Saturday Night Live. His other
ventures include record label Tennman Records,
fashion label William Rast, and the restaurants
Destino and Southern Hospitality.

Timberlake will compose the soundtrack and
serve as music supervisor for the upcoming 2016
film The Devil and the Deep Blue Sea which his
wife Jessica Biel will produce and have a role
in.[106] Entertainment Weekly has reported Tim-
berlake and director Jonathan Demme are making
a concert film together showcasing his 20/20 Ex-
perience World Tour.

Timberlake has shared photos with Timbaland,
Pharrell Williams,[108] and Little Big Town[109]
in the recording studio through social media.
Talking about his fifth studio album, he stated:
"It's so in its infancy right now that I couldn't say.
And plus I won't talk about that shit right now.
Just because, there may be a longer length of time
that this stuff that we're working on right now
[needs], and then when it comes out it may turn
into something completely different.

Timberlake will voice the lead character in
DreamWorks Animation's musical comedy Trolls
opposite Anna Kendrick. The film is set to be re-
leased in November 2016. Billboard has reported
Timberlake has also signed on to write and per-
form original music for the film. The lead single,
"Can't Stop the Feeling!", was released on May 6,
2016. Timberlake was invited by Swedish broad-
caster Sveriges Television (SVT), to perform his
song "Can't Stop the Feeling" live during the in-
terval act at the grand finale of the Eurovision
Song Contest 2016 on May 14, 2016.

The single debuted at No. 1 on the U.S. Billboard
Hot 100, and reached the top spot in other twelve
countries. It became his eighth U.S. Mainstream
Top 40 number-one song, the most among male
artists.[116] Timberlake ended up contributing
vocals to Little Big Town's song "C'mon" along
with Pharrell Williams on their seventh studio
album Wanderlust, which was released in June
2016.

Justin’s hot new single release..Can't Stop The
Feeling!
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A blend of classic and contemporary makes up the
stylish Lux Penthouse at SLS Las Vegas
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When Mercedes-Benz released its new s-
class in 2013, it set a higher standard for technology in
luxury cars. With the redesign of the C-class for the
2015 model year, the company shows that, rather than
a trickle, technology floods down the lineup.

The Mercedes-Benz C400 impressed me with its
smooth lines and LED headlights when it first showed
up at our garage for testing . Soon I was to discover that
not only are the LED headlights standard, so is a
Burmester audio system. As for optional features, this
C400 came with the full range of driver assistance sys-

tems I saw in the S-class, and which sets Mercedes-Benz

Lifestyles Magazine America.Com

on the path toward autonomous vehicles.

The C-class, Mercedes-Benz's luxury midsize sedan,
comes as the C300 and C400 in the US, with tur-
bocharged four-cylinder and six-cylinder engines, re-
spectively. All-wheel-drive is available on the C300 and
standard with the C400. Base price for the C400 comes
in at $48,590, although my heavily optioned example
hit $63,705. UK C-class buyers enjoy a choice of multi-
ple gasoline and diesel engines, but nothing above four
cylinders, with a base price of £26,855. Likewise, Mer-
cedes-Benz keeps the C-class down to four cylinders in
Australia and offers a base model for AU$66,62




THE

Mercedes-Benz C400

The C-class,luxury midsize sedan
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Adele's debut album, 19, which is named for
the singer's age when she began recording the project, went
on sale in early 2008. Led by two popular lead singles,
"Hometown Glory" and "Chasing Pavements," the record
rocketed Adele to fame.

Released in the United States through Columbia Records,
19 resonated with American audiences, much as it had with
British music listeners. Adele cemented her commercial suc-
cess with an appearance in October 2008 on Saturday Night
Live. At the taping of the show, the album was ranked No. 40
on iTunes. Less than 24 hours later, it was No. 1.

At the 2009 Grammy awards, Adele took home Best New
Artist. In addition, the album earned the singer the distinction
of being named the "Sound of 2008" by the BBC. That same
year, she earned the Critics' Choice prize at the BRIT
Awards.

Blockbuster Followup: '21'

Her much anticipated follow-up album, 21, again named for
her age at time of recording, did not disappoint upon its re-
lease in early 2011. Tapping even deeper into Adele's appre-
ciation for classic American R&B and jazz, the record was a
monster hit, selling 352,000 copies within its first week.

Anchored by hits like "Rolling in the Deep" and "Someone
Like You," 21 placed Adele in rarified air. In February 2011,
she found herself with two Top 5 singles and a pair of Top 5
albums in the same week, becoming the only artist besides
the Beatles and 50 Cent to achieve that milestone. And with
21 staying at No. 1 for 11 weeks, Adele also broke the solo
female artist record previously held by Madonna's Immacu-
late Collection for consecutive weeks atop the album charts.
21 went on to sell more than 30 million copies worldwide.

In 2012, Adele swept the Grammy Awards, taking home six
wins, including Album of the Year. "This record is inspired by
something that is really normal and everyone's been through
it—just a rubbish relationship," she said at the ceremony. In
2013, Adele won her seventh Grammy (Best Pop Solo Per-
formance) for her hit single "Set Fire to the Rain." That same
year, the singer won a Golden Globe and an Academy Award
for "Skyfall," the theme song for the 2013 James Bond film
of the same name.

Coupled with her success is Adele's maturity and ability to
avoid the fame-induced pitfalls that plagued Winehouse.
Adele, whose larger, curvier body bucks the trend of most

Lifestyles Magazine America.Com

Top 40 female celebs, is also confident in not just her talent,
but in her looks. "lI've seen people where it rules their lives,
you know, who want to be thinner or have bigger boobs, and
how it wears them down," she told Vogue magazine in 2011.
"And | just don't want that in my life."

Make-Up Album: '25'

On October 22, 2015, Adele announced that she would re-
lease her third album, 25, in November. She posted 25's
cover on Instagram, and said of her first full-length studio
project in several years: "My last record was a break-up
record, and if | had to label this one, | would call it a make-
up record. Making up for lost time. Making up for everything
| ever did and never did. 25 is about getting to know who I've
become without realizing. And I'm sorry it took so long but,
you know, life happened.”

The following day Adele released the ballad "Hello," an epic
track that again showcased her soaring voice over classic
pop craft. The accompanying visual clip, featuring actor Tris-
tan Wilds as the romantic interest, was directed by up-and-
coming filmmaker Xavier Dolan and is reportedly the first
music video to be shot with IMAX cameras.

"Hello" debuted at No. 1 on Billboard's pop charts, thus be-
coming Adele's fourth chart-topper and making history as the
first single to receive more than one million downloads in a
week's time. The song has remained at No. 1 for multiple
weeks in the U.K. as well.

25, released on Nov. 20, is a collection of emotional, some-
times plaintive songs looking at the ins and outs of relation-
ships, owing much of its sound to traditional pop craft. The
album is an international sales juggernaut as well, reaching
No. 1 on iTunes in 110 countries. In the U.S., 25 sold 3.38
million copies in seven days, beating the 'N Sync record of
2.42 million album copies sold in a week. Among other feats,
25 is also the fastest album to reach a million copies sold in
the U.K., doing so in 10 days.

Personal Life

On June 29, 2012, Adele announced on her website that she
was pregnant with her first child. The baby's father is Adele's
boyfriend, Simon Konecki. Adele spoke to People magazine
about being a mother: "l really want to be a mum. | better
start getting on with it!" she said, adding that she wants to
have a trio of boys by the time she's 30.

She gave birth to her son Angelo on October 19, 2012.
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- is Pratt's movies have grossed a
c h I 1 él of over $10 billion worldwide.
His highest-grossing movie is

"Avengers: Endgame"” (2019), which
grossed over $2.79 billion.

Chris Pratt is an American actor who has starred in some of the biggest
movies of the past decade, including the "Guardians of the Galaxy" and
"Jurassic World" franchises. He is known for his comedic and action-packed
roles, and he has quickly become one of the most popular and successful ac-
tors in Hollywood.

Pratt was born in Virginia in 1979. He dropped out of community college and
moved to Hawaii, where he worked as a waiter and a stripper. He eventually
moved back to Los Angeles to pursue a career in acting.

Pratt's first major role was in the television series "Everwood" (2002-2006). He
then went on to star in the films "Moneyball" (2011), "The Five-Year Engage-
ment" (2012), and "Zero Dark Thirty" (2012). In 2014, he landed the role of
Peter Quill/Star-Lord in the Marvel film "Guardians of the Galaxy". The movie
was a huge success, and it made Pratt a household name.

Pratt has since starred in two more "Guardians of the Galaxy" movies, as well
as the "Jurassic World" trilogy. He is also set to appear in the upcoming
"Guardians of the Galaxy Vol. 3" (2023) and "Jurassic World: Dominion"
(2022).

In addition to his film work, Pratt has also starred in the television series
"Parks and Recreation" (2009-2015) and "The Terminal List" (2022).

Pratt is married to Katherine Schwarzenegger, and they have two children
together.

Pratt has several upcoming movies scheduled for release in 2024. These in-
clude:

"Guardians of the Galaxy Vol. 3" - "The Terminal List" (season 2)
"Cowboy Ninja Viking" -"Fast X" - Guardians of the Galaxy Holiday Special"

Pratt is also set to star in the upcoming Mario movie, which was released in
mid - 2023.

Pratt is a talented and versatile actor who has starred in a wide variety of
films and television shows. He is sure to continue to be a major force in Hol-
lywood for many years to come.
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Personal Quote..."Just be comfortable with who you are". >
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NOW EXPANDING

Lifestyles Magazine America...has been meeting the needs
of stylish, informed, and progressive readers since 2002. Our
pages contain the most recent news in lifestyles, such as
music, entertainment, beauty, fashion, and travel.

It is more than a magazine; it is a way of life. It is a place
where you can be empowered and inspired to live loudly,
learn smartly, and live life passionately. We now have
partners representing Lifestyles Magazine and its many
brands in over 39 countries.

AMERICA

We will constantly replenish our pages with informative,
objective, and provocative coverage of exciting,
entertaining, and relevant issues to support our readers'
ever-changing lifestyles.

T Styles

Our commitment is to remain a vital resource for savvy,
trendy, and successful individuals, entertaining,
enlightening, and encouraging them.

Instagram: LifestylesMagazineAmerica

Our Web site..... www . LifestylesMagazineAmerica.Com

LinkedIn Public Profile.... www.linkedin.com/in/lifestylesmagazinedmt
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Dl‘al S nghtClub is a multilevel indoor/out-
door club that makes you feel like a VIP while providing

stunning views of the stars and the Las Vegas Strip.

If you're not in the club scene, or your only interaction with
the club scene is turning up for the music, you might not
know the name Victor Drai. That's ok. He put his name all
over something you're sure to remember -- Drai's Nightclub.
It's the place in Vegas for club patrons who know the differ-

ence between upscale and just scaled up.

An elevator ride above the Cromwell, a sensual boutique ho-
tels on the Las Vegas Strip, Drai's Nightclub continues the
Cromwell's attitude of specifically-chic ambiance catering to
a crowd of clever and well-off waifs. The clientele can tell that
the Strip is changing and they know how small batches of
craft work offer greater taste. So coming to Drai's means ac-
cepting that the club is as much a place for art as getting

wasted.

They offer the usual decadence
you'd expect like private jet char-
ters and bottle service packages
including ridiculously expensive
champagne. But even for the av-
erage club goer the space is filled
with the party favors, drinks and
a giant disco ball you need to cre-
ate a priceless night. And that's

just inside.

When the night is warm, which is
a lot of time in Vegas, the pool
area is open with a view of the
Strip, Caesar's Palace and Bellagio
across the street, and the occa-
sional burst of fireworks set off by
someone who probably paid
more for that honor than we
make in a month of writing about
it.

In many ways, Drai's Nightclub is
like its competitors and it's co-
horts -- Drai's Afterhours and
Drai's Beach Club -- but thanks to the efforts of renowned
creator Victor Drai and the smaller but special styling of the
Cromwell, Drai's Nightclub has carved out a star-shaped
space in a city almost bursting with supernovas. And with
the mega performers who have hit the stage, like Iggy
Azalea, the Weekend and more, Drai's Nightclub is a venue
that brings the show to the party and thanks you for atten-

dance.

If you want a true nightclub experience that still speaks to
the boutique mentality of the too-cool-for-everything millen-
nium, try Drai's Nightclub. Then go to Drai's Afterhours. The
contrast makes them both cooler.

Hide full desc

3595 S. Las Vegas Blvd., Las Vegas, NV 89109
Reservation: Please call (702) 737-0555.
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Hollywood's Unstoppable Icon

Tom Cruise, the name synonymous with Hollywood stardom, has etched his
place as one of the silver screen's most iconic figures. With a career spanning
decades, he's not just an actor; he's a force of nature.

Born in Syracuse, New York, in 1962, Cruise's ascent in the film industry was
meteoric. In the early 1980s, he burst onto the scene with roles in "Risky
Business" (1983) and "Top Gun" (1986), instantly becoming a heartthrob and
box office sensation. His charisma and acting prowess garnered him a
multitude of accolades, including three coveted Golden Globe Awards.

What sets Cruise apart is his relentless commitment to his craft. Beyond the
glitz and glamour, he's a trained pilot and skydiver, often performing jaw-
dropping stunts in his movies. This daredevil spirit is emblematic of his
dedication to delivering thrilling experiences to his audience.

Not just a cinematic legend, Cruise is also known for his affiliation with the
Church of Scientology, where he's been a vocal advocate of his beliefs.

In recent years, Cruise hasn't slowed down a bit. His starring roles in the
"Mission: Impossible" franchise, including the eagerly awaited "Mission:
Impossible 7" (2023) and "Mission: Impossible 8" (2024), have continued to
captivate audiences. His return as Maverick in "Top Gun: Maverick" (2022)
was a box office triumph.

Beyond the horizon, whispers abound that Cruise may portray the legendary
Formula One driver Enzo Ferrari in an upcoming biopic, adding another
feather to his illustrious cap.

In a world where Hollywood's stars often flicker, Cruise remains an
unwavering luminary. With each new film, he reaffirms his status as a true
Hollywood legend.

His upcoming projects are nothing short of cinematic events, promising to
keep us on the edge of our seats. Cruise's journey through the silver screen
is far from over, and audiences worldwide eagerly await the next chapter in
his dazzling career.
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sort spanning 12 acres at the heart c
tently ranked among the most beautiful

world. vt \-

Our stylishly-appointed residences ensure peace a
while world-class amenities, including a 25,000 square foot spa
state-of-the-art infinity pool, promise relaxation and rejuvenation.

Add friendly staff, outstanding architecture, fine dining, boutique
shopping and of course Grace Bay’s sparkling turquoise waters and
you have an award-winning backdrop for the laid-back luxe that
awaits you. Welcome to The Palms!

A Premiere Turks & Caicos Resort
http://www.thepalmstc.com/

Toll free: 866.877.7256

~info@ thepalmst_c.co
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A BRIEF LOOK INSIDE:

MARC JACOBS

Marc ]aCObS (born April 9, 1963) is an American fashion designer. He is the head designer for his own fashion
label, Marc Jacobs, as well as Marc by Marc Jacobs, a diffusion line, with over 200 retail stores in 80 countries. He was the
creative director of the French design house Louis Vuitton from 1997 to 2014. Jacobs was on Time magazine's "2010 Time
100" list of the 100 most influential people in the world, and ranked number 14 on Out magazine's 2012 list of "50 Most
Powerful Gay Men and Women in America".

Explaining his clothes, Jacobs has said "what I prefer is that even if someone feels hedonistic, they don't look it. Curiosity
about sex is much more interesting to me than domination. ... My clothes are not hot. Never. Never."The audience for his
fashion shows typically includes celebrities like Kim Gordon and Vincent Gallo.[35] Guy Trebay, a critic for The New York
Times, in response to Oscar de la Renta's comment that a coat designed by Jacobs closely resembled one that de la Renta
had designed thirty years earlier, wrote that "unlike the many brand-name designers who promote the illusion that their
output results from a single prodigious creativity, Mr. Jacobs makes no pretense that fashion emerges full blown from the
head of one solitary genius". Marc Jacobs, was one of the first fashion designers to establish this “street wise aesthetics —
a [mash up of] a little preppie, a little grunge, a little couture."[37] The Marc Jacobs brand is also known for fine arts driven
and avante garde AD campaigns, often featuring a group of cultural icons and artists in lieu of traditional fashion models
in minimally staged settings, and photographed by high-profile photographers. In 2015, Jacobs launched a popular lifestyle
campaign that featured artists, celebrities, and cultural icons such as Sofia Coppola, Cher, Willow Smith, Winona Ryder,
Daisy Lowe, and Anthony Kiedis.

Jacobs revisited this approach for the Marc Jacobs Spring 2016 advertising campaign, describing the concept as a fashion
story representing "A series of connected events; a visual narrative. It is a personal diary of people who have and continue
to inspire me and open my mind to different ways of seeing and thinking. The spectrum of individuals photographed in
our Spring/Summer 2016 ad campaign represent a celebration of my America." Adding, "The people featured in our cam-
paign personify this collection of fashion through their individuality. Collectively, they embody and celebrate the spirit
and beauty of equality." Dena Silver, from The Observer.com, called this campaign, "the best campaign of the Spring 2016
season" She then elaborates about what makes this campaign notable: "The designer (Marc Jacobs) has handpicked a star
studded cast of his family members to model the Americana gear from this collection." Adding "Technically speaking, none
of the people in this series of photographs are related to Mr. Jacobs by blood, but rather, they’re people who mean a lot to
the Marc Jacobs brand." The Marc Jacobs Spring 2016 advertising campaign features Human Rights activist Lana Wa-
chowski, and celebrities like Sandra Bernhard, Bette Midler, Juliette Lewis, Christina Ricci, Sky Ferriera, Bella Hadid, and
Emily Ratajkowski as well as less known artists Vincent Michaud, Oli Burslem, and Milk, a contestant from RuPaul’s Drag
Race, as well as several runway models.

Jacobs has an ongoing project entitled, "Protect The Skin You're In", which has celebrities pose nude, with their breasts and
frontal area covered, for T-shirts to raise awareness about melanoma and all sales benefit research at the NYU Langone
Medical Center. Some of the celebrities that have posed are: Miley Cyrus, Eva Mendes, Kate Upton, Victoria Beckham, Heidi
Klum, Hilary Swank and Naomi Campbell.

Awards:

Womenswear Designer of the Year, 2016
Lifetime Achievement Award, 2011
Womenswear Designer of the Year, 2010
Accessory Designer of the Year, 2005
Accessory Designer of the Year, 2003
Menswear Designer of the Year, 2002
Accessory Designer of the Year, 1999
Accessory Designer of the Year, 1998
Womenswear Designer of the Year, 1997
Womenswear Designer of the Year, 1992
Womenswear Designer of the Year, 1991

www.marcjacobs.com
www.instagram.com/marcjacobs
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ONE OF THE FASHION INDUSTRY’S BRIGHTEST STAR
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THE GULFSTREAM G550 has earned many admirers, whether by winning the prestigious Robert J.
Collier Trophy or by being named by owners as the best-in-value business aircraft. What’s behind the success?

The G550 has the efficiency to fly 6,750 nautical miles/12,501 kilometers nonstop, but also is capable of operating
out of short-field, high-altitude airports. Payload is a plus, too. The G550 can transport up to 18 passengers and still
has the range to fly nonstop more than 12 hours.

Powered by two Rolls-Royce engines that provide the most thrust of any jet in its class, the Gulfstream G550 has
a cruise range of 6,750 nautical miles /12,501 kilometers. The G550 flies from Shanghai to Los Angeles or New
York to Dubai nonstop at Mach 0.80. London to Tokyo or to Los Angeles is nonstop at Mach 0.85. Fly all those miles
without the delay of fueling stops or extra landing fees.

More than 450 Gulfstream G550 aircraft are in service, and collectively, have flown more than 1 million hours, a
performance that gives the G550 a National Business Aviation Association (NBAA) dispatch reliability rating of 99.9
percent—the equivalent of missing only one trip in five years of service. That's dependability owners can count on,
day in, day out, flight hour after hour.

Gulfstream G550...Seats: 2 + 12 (18)....Range: 12.500 km....Cruise speed: 924 km/h...Cost per hour: $ 5.900
Price: $ 60.000.000
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LEGENDARY QUALITY, FLEXIBLE PERFORMANCE
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In a city known for its cx l:--IHUE'?lL!lliMI‘l print an matchless diversity, fulfilling expecta-
Hons can i:1|.' a challenging mission - it is however what People by Crystal Dubai has achieved, by
bringing together a passionate and dedicated panel of tal-
ents, committed to provide you with an incomparable

clubbing experience set out to build the hottest nightlife
ONE OF THE HOTTEST NIGHT CLUB IN DUBAI experience in Dubal

\ B /
ﬁ- The two-time winner of the “best nightclub in Dubai”
':'nl:"-' iy award, nests at the top of the Raffles Hotel's pyramid, with
ll- .
I-'!, a - 4 panoramic unotructed view over thae u\lr.n,l!_uml =

tropadis, its glittering skyscrapers, desert, and sea. People
by Crystal Dubai's defying design has been created by tal-

D U B A I ented experienced architects, making it to be the Interna-
tional cutting edge club it is.

The: contrast between the glass structure and the hushed interior reinforces the coziness & warmth

of the venue, allowing it to be a unique social plattorm, away from the rigidness and coldness bigger
clubs can have, People by Crystal has a history of bringing exceptional headliners, and hosting some
of the most fabulous events in the Middle East. It truly offers the beautiful people of Dubai the ulti-
mate entertainment experience in a dazzling surrounding.

People by Crystal Dubai is the most revered glamour-minded nightclub in the UAE. With a capacity
of 1200 people, the club is the ultimate venue to book for vour special events, whether they are pri-
vake parties, fashion shows, or corporate functions exclusively on Sunday, Monday & Wednesday

nights,

The club is a state of the art vemue with award winning, “Funktion-Une” sound equipment for LYs
and Live performances: People by Crystal has over 50 fixtures of intelligent lighting with gobo place-
ment I.alF"u'It"lI.Tl“""a_ I II} |I.'|]I.'|r J'I'I'I'A.IIIF -l.ll"ll“"ll r-.h‘-H-:II,‘- |tr'll.! :‘ LE'l'I'I!.“J'\-l_' ¥ |I.!|.'I.'| SCTEPMS fOr |-|r|,_'-|' i |II|'

video projections and on-site branding. log on to WWW .]."lt‘U|.'l]L'h}'LT:'-':-IJ].L'H1'I'I
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Selena Marie Gomez (born July 22, 1992) is an American singer, songwriter, actress,
and television producer. After appearing on the children's series Barney & Friends (2002—2004),
she received wider recognition for her portrayal of Alex Russo on the Emmy Award-winning
Disney Channel television series Wizards of Waverly Place, which aired from 2007 until 2012.
Gomez also starred in the films Another Cinderella Story (2008), Princess Protection Program
(2009), Wizards of Waverly Place: The Movie (2009), Ramona and Beezus (2010), and Monte
Carlo (2011). Thereafter, she focused on more mature roles in Spring Breakers (2012), Getaway
(2013), The Fundamentals of Caring (2016), and The Dead Don't Die (2019). She voices the
character of Mavis in the Hotel Transylvania film franchise, and serves as an executive pro-
ducer of the Netflix television drama series 13 Reasons Why (2017—present) and the Netflix

documentary series Living Undocumented (2019).

With her former band Selena Gomez & the Scene, she attained the gold certified top-ten albums
Kiss & Tell (2009), A Year Without Rain (2010) and When the Sun Goes Down (2011) on the US
Billboard 200. In 2012, the band went on hiatus, and Gomez focused work on her debut album
as a solo artist. The pop and dance influenced Stars Dance (2013) became her first number-one
album on the Billboard 200, and included "Come & Get It", which became her first top-ten
entry on the US Billboard Hot 100. To finish out her contract with Hollywood Records, she re-
leased the compilation album For You (2014). It included the single "The Heart Wants What It

Wants", which became her second top-ten entry.

After signing with Interscope Records in late 2014, she released her second studio album, Re-
vival (2015). It became her second consecutive number-one regular album on the Billboard
200, with the highest first week sales of her career. The album was well-received by music crit-
ics, who praised the album's production and lyrical content and became Gomez first album to
achieve platinum by the Recording Industry Association of America (RIAA). The first three
singles, "Good for You" with ASAP Rocky, "Same Old Love", and "Hands to Myself", all became
top-ten entries on the Billboard Hot 100, and reached number one on the Mainstream Top 40
chart. Since then, she was featured on several collaborations, including "We Don't Talk Any-
more" with Charlie Puth, "It Ain't Me" with Kygo, "Wolves" with Marshmello, and "Taki Taki"
with DJ Snake. After a short absence from the music scene, Gomez returned with new music,
including "Lose You to Love Me" which became her first number one single on the Billboard
Hot 100 chart.

In 2017, Billboard reported that Gomez has sold over 7 million albums and 22 million singles
worldwide. Gomez has earned numerous awards throughout her career, and was recognized
as the Billboard Woman of the Year in 2017. She has a large following on social media, and
was at one time the most followed individual on Instagram, before being surpassed by athlete
Cristiano Ronaldo in October 2018. Gomez's other ventures include a clothing line, a handbag
line, a fragrance line, and a production company named July Moonhead Productions. She has
worked with various charitable organizations and became a UNICEF ambassador at the age

of seventeen.
Latest single release..Loose You To Love Me
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Forbes reported that Vergara

S £ V e r a r awas the highest paid actress
Ofl1a g in television,

bringing in $43 million

SOfia Margarlta Vergara born July 10, 1972, she is a Colombian-American

actress and model. Vergara rose to prominence while co-hosting two television shows for Span-
ish-language television network Univision in the late 1990s. Her first notable acting job in English
was in the film Chasing Papi (2003). Subsequently, she appeared in other films, including Four
Brothers (2005) and two Tyler Perry films: Meet the Browns (2008) and Madea Goes to Jail (2009),
receiving an ALMA Award nomination for the latter. Vergara's success on television has earned
her roles in films The Smurfs (2011), New Year's Eve (2011), Happy Feet Two (2011), The Three
Stooges (2012), Escape from Planet Earth (2013), Machete Kills (2013), Chef (2014), and Hot Pursuit
(2015). In 2012, 2013, and 2016, she was the top-earning actress on US television.

Vergara stars on the ABC series Modern Family as Gloria Delgado-Pritchett, for which she has
been nominated for four Golden Globe Awards, four Primetime Emmy Awards, and seven Screen
Actors Guild Awards. In 2014, she was ranked as the 32nd most powerful woman in the world by
Forbes.

Vergara was married at the age of 18 to her high-school sweetheart, Joe Gonzalez. They have a
son named Manolo born September 1992. They divorced in 1993. Vergara was diagnosed with
thyroid cancer in 2000. She had her thyroid removed, underwent radioiodine therapy, and made
a full recovery. She takes medication to prevent hypothyroidism. On May 9, 2011, Vergara's
younger brother Julio was deported from the United States to Colombia after being arrested in
April that year; Julio also had a longtime drug addiction and previous brushes with the law. Ver-
gara told Parade magazine, "To see somebody dying over 10 years, little by little, that's the worst
punishment. Now he's like another person."

On July 10, 2012, it was reported[by whom?] that Vergara and her boyfriend Nicholas M. Loeb
were engaged. On May 23, 2014, Vergara announced that the engagement had been called off.
In July 2014, it was reported[by whom?] that Vergara began dating True Blood star Joe Man-
ganiello. The pair became engaged on Christmas Day 2014 after dating for six months.They mar-
ried in Palm Beach, Florida on November 21, 2015.

During her December 2014 appearance on Jimmy Kimmel Live!, Vergara revealed that she had
become a United States citizen after getting a perfect score on her citizenship test. In 2015, Forbes
estimated Vergara's annual income at $28.5 million. As of September 2016, Forbes reported that
Vergara was the highest paid actress in television, bringing in $43 million in the past year.

www.sofiavergara.com
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THE ULTIMATE

EDEN ROCK

VILLA EXPERIENCE.
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Eden ROCk V| ”a Re ntal has a collection of more than 80 properties each

a showcase of cutting edge luxury, but what makes them entirely unique on the island is the elite
service by your host, the legendary hotel Eden Rock-St Barths.

Staying with Eden Rock Villa Rental you enjoy the professional indulgence of a hotel that is only
satisfied when it has delivered ‘beyond perfection’. Throw a party and the menu is created by
world renowned Chef Jean-Georges Vongerichten.

If you need a yacht, a reservation, a diving trip our concierge is there at the touch of a button.
And every villa guest has an invitation to the island’s most glamorous stretch of beach at the Eden
Rock hotel. We offer you palm shrouded hideaways for two with infinity pools spilling into the
sweeping Caribbean view, and ultra glamorous spaces for a dozen friends to party. Our three dif-
ferent categories offer ever increasing levels of luxury, for added info please view our web site.

www.edenrockyvillarental.com
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St. Regis Vommuli resort

one of our favorites new all inclusive &
Exclusive resort with 77 private villas,
www.stregisvommulimaldives.com
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Billie EiliSh Pirate Bail‘d O'Connell was born in Los Angeles,
California, on December 18, 2001, the daughter of Maggie Baird and Patrick O'Connell, both
of whom are in the entertainment industry. She is of Irish and Scottish descent and was raised
in Los Angeles' Highland Park. Eilish was homeschooled and joined the Los Angeles Children's
Chorus at age eight. She began singing at a young age and began writing songs at age 11, tak-
ing after her elder brother Finneas O'Connell, who was already writing, performing, and pro-

ducing his own songs with his band.

In February 2018, Eilish embarked on the Where's My Mind Tour, which concluded in April
2018. For Record Store Day 2018, Eilish released a 7" vinyl featuring an acoustic version of her
song "Party Favor" and an acoustic cover of Drake's "Hotline Bling". Eilish collaborated with
American singer Khalid for the single "Lovely", which was released in April 2018 and added
to the soundtrack for the second season of 13 Reasons Why. She also released the singles
"Bitches Broken Hearts" and ""You Should See Me in a Crown", and the latter was featured on
the soundtrack to the video game FIFA 19. In July 2018, Eilish performed at the Mo Pop Festi-
val. In October 2018, Eilish released the single "When the Party's Over", and signed a modeling
contract with Next Models. She was placed on the 2018 Forbes 30 Under 30 list in November
of that year, and released the single "Come Out and Play", written for a holiday-themed Apple

commercial.

In January 2019, Eilish released "Bury a Friend" as the third single from her debut album When
We All Fall Asleep, Where Do We Go?, along with "When I Was Older", a single inspired by
the 2018 film Roma, which appeared on the compilation album Music Inspired by the Film
Roma. "Bury a Friend" peaked at number 14 on the Billboard Hot 100. Her fourth single from
the album, "Wish You Were Gay", was released in March 2019, and debuted and peaked at
number 31 in the US and was certified platinum by the RIAA.

When We All Fall Asleep, Where Do We Go? was released on March 29, 2019. The album de-
buted at number one on the Billboard 200 as well as on the UK Albums Chart, making Eilish
the first artist born in the 2000s to have a number one album in the United States, and the
youngest female ever to have a number one album in the United Kingdom. Upon the album's
debut, Eilish broke the record for most simultaneously charting Hot 100 songs by a female
artist, with 14, after every song from the album, excluding "Goodbye", charted on the Hot 100.
The fifth single from the album, "Bad Guy", was released in conjunction with the album, and
peaked at number one in the US, ending Lil Nas X's record-breaking 19 weeks at number one
with "Old Town Road". She is the first artist born in the 2000s and the youngest artist since
Lorde (with "Royals") to have a number-one single. A remix of the song featuring Justin Bieber

was released in July 2019.

She began her When We All Fall Asleep Tour at Coachella Festival in April 2019. The tour con-
cluded in Mexico City on November 17, 2019. On September 27, 2019, she announced her
Where Do We Go? World Tour via her Instagram page. The tour is set to begin in Miami on
March 9, 2020 and conclude in London on July 27, 2020.

Latest single release..Everything | Wanted
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ATLANTIS THE PALM, DUBAI

Atlantis, The Palm opened in September 2008, and
spans a massive 46 hectares, with 17 hectares of water
park alone. Atlantis also features exciting marine and
entertainment attractions that the whole family can
enjoy, and a collection of world-renowned and award-
winning restaurants.

From the moment you arrive, you will be immersed in
a dazzling world of imagination, pleasure and luxury.
The Atlantis beach resort is an aquatic wonderland by
the sea offering relaxation and thrills for couples and
families alike.

From the hotel architecture to the award-winning
restaurants and must-visit aquatic attractions.

Each Atlantis room and suite at is designed to immerse
our guests in absolute comfort and unparalleled lux-
ury. Complete with spectacular views of the azure wa-
ters of the Arabian Sea, or across our beach and over
the iconic Palm and magnificent Dubai skyline. Reside
in one of the hotel’s rooms or suites which include our
famous Signature Underwater Suite. Imagine waking
up to a breath-taking view of the ancient ruins of the
mythical lost city of Atlantis and its marine inhabi-
tants.

Atlantis is also home to 65,000 marine animals, which
you’ll find in unique marine habitats at The Lost
Chambers Aquarium. You can also get up close and
personal with the dolphins at Dolphin Bay, learn to
scuba dive and swim with sharks at the Atlantis Dive
Centre, or experience the number one water park in
the Middle East and Europe, Aquaventure Waterpark.

Lifestyles Magazine America.Com

Spread over 17 hectares, there is plenty of fun to be
had for the whole family.

If you prefer to relax in style Atlantis has three private
pristine white beaches, Aquaventure Beach which runs
for 700-metres, the Royal Beach which stretches over
700 metres as well as the Nasimi Beach Club. Not only
is the Nasimi Beach Club a hot spot for soaking up the
sun, come sundown, it turns into one of the coolest
clubs in Dubai hosting international music acts over
the cooler months of the year. All year around though,
Dubai’s social-set dance the night away at the hotel’s
nightclub, N'Dulge.

Home to some of the best restaurants in Dubai, At-
lantis is truly a culinary destination. We are home to
over 23 restaurants, bars and lounges serving over 28
different cuisines. From family-friendly options to fine
dining experiences, Atlantis has got you covered.

If you are looking to awaken your senses or soothe
your soul, then visit the invigorating ShuiQi Spa. With
27 treatment rooms and a range of deluxe massages
and therapeutics on offer, you will be sure to find
something to suit your needs.

At Atlantis, you can find all of your shopping needs
are under one roof. Discover some of the world’s
finest high end boutiques in The Avenues, filled with
both holiday essentials and other indulgences. Then,
drop by the Legends of Atlantis store, and pick up
your holiday souvenirs and mementos.
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WELCOME TO THE CLUB

Linest duives, Library and an

ON SITE - SALES LOUNGE
15701 Collins Avenue
Sunny Isles Beach, FL 33160
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IF YOU DON'T KNOW HIS NAME OR HIS HIT SINGLES...
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HOLDING ON STRONG, WITH NUMBER
ONE HIT SINGLES...WORLDWIDE

Edward Christopher "Ed" Sheeran (born 17 February 1991)[4] is an Eng-
lish singer-songwriter and record producer. He was born in Halifax, West Yorkshire,
and raised in Framlingham, Suffolk. He attended the Academy of Contemporary
Music in Guildford, Surrey, as an undergraduate from the age of 18 in autumn 2009. In
early 2011, Sheeran independently released the extended play, No. 5 Collaborations Proj-
ect, which caught the attention of Elton John and Jamie Foxx. After signing with Asylum
Records, his debut album, + (read as "plus"), was released on 9 September 2011 and has
since been certified seven-times platinum in the UK. The album contains the single "The
A Team", which earned him the Ivor Novello Award for Best Song Musically and Lyri-
cally] In 2012, Sheeran won the Brit Awards for Best British Male Solo Artist and British
Breakthrough Act.

Sheeran's popularity abroad began in 2012. In the US, he made a guest appearance
on Taylor Swift's fourth studio album, Red. "The A Team" was nominated for Song of
the Year at the 2013 Grammy Awards, where he performed the song with Elton John.
He spent much of 2013 opening for Swift's The Red Tour in North America dates. In
late 2013, he performed three sold-out shows at New York's Madison Square Garden as
a headline act.

His second studio album, x (read as "multiply"), was released on 23 June 2014. It peaked
at number one in the UK and the US. In 2015, x won the Brit Award for Album of the
Year, and he received the Ivor Novello Award for Songwriter of the Year. His single
from x, "Thinking Out Loud", earned him two Grammy Awards at the 2016
ceremony: Song of the Year and Best Pop Solo Performance. As part of his world tour,
Sheeran played three sold-out concerts at London's Wembley Stadium in July 2015, his
biggest solo shows to date.

Sheeran's third album, + ("divide"), was released in March 2017. The album debuted at
number one in the UK, the US and other major markets. The first two singles from the
album, "Shape of You" and "Castle on the Hill", were released in January 2017 and broke
records in a number of countries, including the UK, Australia and Germany, by debuting
in the top two positions of the charts. He also became the first artist to have two songs
debut in the US top 10 in the same week. Sheeran appeared on Debrett's 2017 list of the
most influential people in the UK.

LATEST SINGLE..

South of the Border
(feat. Camila Cabello & Cardi B)

Record Labels: Asylum Atlantic Elektra
Website www.edsheeran.com
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LUCID AIR DESIGN YOURS RESERVE NOW

The New look of Electric Car...Lucid Air coming in 2025

Horsepower Starting

480 HP $69,901

Reserve today for $300 and get 3 yea
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IN THE WORLD

The Chinese real estate giant was already the largest theater operator in the
U.S. and China. But the purchase of the U.K.'s Odeon & UCI Cinemas Hold-
ings helped Wanda extend its influence to Europe. The company now oversees
over 13,000 screens worldwide. China’s Dalian Wanda Group and AMC En-
tertainment announced a USD2.6 billion deal to take over the U.S. theater
group. With this deal of linking the world’s largest theater market with the

world’s fastest growing, the world’s largest cinema chain has been formed.

The AMC acquisition fits China’s strategy of forming alliances with U.S. com-
Ppanies to expand its homegrown entertainment industry and to cater to a bur-
geoning middle-class to extend its global influence or “soft power.” As
reported by the New York Times, Wang Jianlin, Chairman and President of
Wanda, said “his goal was to own theaters covering 20% of the world theater
market by 2020”. He added that he’d like to acquire a European exhibitor as

his next move.

Wanda Cinemas is headquartered in the Wanda Plaza in Chaoyang District,
Beijing. Beijing CBD Wanda Plaza houses the company headquarters and in-
cludes the Beijing CBD Wanda Cinemas. Some locations are named Wanda In-
ternational Cinemas, In 2018, Shanghai Wujiaochang Wanda Cinema
introduced the very first LED cinema screen in China. The LED cinema screen
has a width of nearly 10.3 meters, ultra-clear 4K resolution, with its peak

brightness 10 times higher than traditional projection equipment.

Wanda Group, or Dalian Wandais a Chinese multinational conglomerate based
in Beijing. It is a private property developer and owner of Wanda Cinemas
and the Hoyts Group, as well as a majority shareholder of AMC Theatres. With
investments within Mainland China and globally, the Dalian Wanda group
has investments across many industries including construction, entertainment,
media, industrial manufacturing, financial services, high technology, hospi-
tality, real estate, retail, healthcare, and sports. It was established in Dalian,

Liaoning
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Lynne Banks
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(born December 4, 1973) is an American television personality,
producer, businesswoman, actress, author, former model and occasional singer. Born in Inglewood, Cal-
ifornia, she began her career as a model at age 15, and was the first African American woman to be fea-
tured on the covers of GQ and the Sports Illustrated Swimsuit Issue, on which she appeared twice. She
was a Victoria's Secret Angel from 1997 to 2005. By the early 2000s, Banks was one of the top-earning
models in the world.

Banks began acting on television in 1993 on The Fresh Prince of Bel-Air, and made her film debut
in Higher Learning in 1995. She went on to have major roles such as Eve in Disney Channel's Life-
Size and Zoe in the box office hit Coyote Ugly. She had small roles in the romantic film Love & Basket-
ball and horror film Halloween: Resurrection, and also appeared in television series Gossip
Girl and Glee.[not verified in body

In 2003, Banks created and began presenting the long-running reality television series America's Next
Top Model, which she executive produced and presented for the first twenty-two seasons until the series'
cancellation in October 2015. Banks remained executive producer for the revival of the series, and en-
listed Rita Ora as host for the twenty-third cycle before re-assuming the duties herself for the upcoming
twenty-fourth cycle. Banks was also the co-creator of True Beauty, and had her own talk show, The Tyra
Banks Show, which aired on The CW for five seasons and won two Daytime Emmy awards for Out-
standing Talk Show Informative. She also co-hosted the talk show FABLife for two months.

In 2010, she published a young adult novel titled Modelland, based on her life as a model which
topped The New York Times Best Seller list in 2011. Banks is one of four African Americans and seven
women to have repeatedly ranked among the world's most influential people by TIME magazine.

When Banks was 15 years old, she started modeling while attending school in Los Angeles. She was re-
jected by four modeling agencies before she was signed by L.A. Models and then switched to Elite Model
Management at age 16. When she got the opportunity to model in Europe, she moved to Milan. In her
first runway season, she was booked in 25 shows at the 1991 Paris Fashion Week. Banks has appeared in
editorials for American, Italian, French, and Spanish Vogue, American, French, German, and
Spanish Elle, American, German, and Malaysian Harper's Bazaar, V, W, and Vanity Fair. She would later
appear on the covers of magazines such as Elle, Harper's Bazaar, American, Italian, German, British,
Turkish, French and Spanish Vogue, Cosmopolitan, Seventeen, and Teen Vogue.

She has walked the runways for Chanel, Oscar de la Renta, Yves Saint Laurent, Anna Sui, Christian

Dior, Donna Karan, Calvin Klein, Perry Ellis, Marc Jacobs, Givenchy, Herve Leger, Valentino, Fendi, Isaac
Mizrahi, Giorgio Armani, Sonia Rykiel, Michael Kors and others.
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Melissa ViViane Jeff €YSOIN (born April 27, 1988), known professionally
as Lizzo, is an American singer, rapper and songwriter. Born in Detroit, Michigan, she
moved to Houston, Texas where she began performing, before moving again to Minneapo-
lis, where she began her career as a recording artist. Before signing with Nice Life and At-
lantic Records, she released two studio albums— Lizzobangers (2013), and Big Grrrl Small
World (2015). In 2014, Time named her one of fourteen music artists to watch. Her first
major-label EP, Coconut Oil, was released in 2016.

In 2019, she attained mainstream success with the release of her third studio album, Cuz I
Love You, which peaked inside the top five of the Billboard 200. The album spawned two
singles: "Juice" and "Tempo". The deluxe version of the album included her 2017 single
"Truth Hurts", which became a viral sleeper hit, topping the Billboard Hot 100 two years
after its initial release. Around this time, her 2016 single "Good as Hell" also climbed the
charts, reaching the top ten of the UK Singles Chart and the Billboard Hot 100. She has been

nominated for Best
ceived eight nomi-
Annual Grammy
Album of the Year
sion of Cuz I Love

New Artist and re-
nations at the 62nd
Awards, including
for the deluxe ver-
You and Song of

the Year and Record of the Year

for "Truth Hurts".

summer of 2019,

Throughout the
Lizzo frequently performed, includ-
ing on the West Holts stage at the Glastonbury Festival, and as a headliner at the Indianapo-
lis and Sacramento pride festivals. On July 23, 2019, Lizzo was nominated for Push Artist
of the Year and Best New Artist at the 2019 MTV Video Music Awards. She performed a
medley of "Truth Hurts" and "Good as Hell" at the 2019 MTV Video Music Awards; her
performance received critical praise.

Around this time, her 2016 single "Good as Hell" also climbed the Billboard charts around
the world, reaching the top ten of the UK Singles Chart. The song also reached the top 10
in Australia and Belgium. Aside from singing and rapping, Lizzo is also an actress; she
served as a voice performer in the animated film UglyDolls (2019) and starred in the crime
comedy-drama film Hustlers (2019). When asked about her gender and sexuality, Lizzo
said, "I personally don't ascribe to just one thing.... That's why the colors for LGBTQ+ are a
rainbow! Because there's a spectrum and right now we try to keep it black and white. That's
just not working for me." She has a strong LGBT following and has dubbed her fans

"Lizzbians".

On November 20, 2019, It was announced that Lizzo will make her Saturday Night Live
debut and perform as musical guest on the December 21, 2019 episode with former cast
member Eddie Murphy as host. The episode will also be the final episode of both the year
and the decade.

Latest single release..Good As Hell
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le Pay,
Apple PaCVa

An easier way to pay in stores.

If you have not heard of Apple Pay by now, it is time to bring the
latest mobile payment service introduced by IT firm Apple Inc. to
your notice. The user-friendly payment facility allows owners of
Apple iPhone 6 or 6Plus and Apple watches to make cashless pay-
ment to purchase products and services from merchants that ac-
cept this form of payment. The Apple Pay technology was
launched for the first time in United States during 2014. It allows
customers of Natwest, Royal Bank of Scotland, Ulster Bank,
MBNA, Nationwide, Santander and American Express to use its
contact-less payment system for specific services.

iPhone
One touch to pay with Touch ID. Now paying in stores happens

in one natural motion — there’s no need to open an app or even
wake your display thanks to the innovative Near Field Commu-
nication antenna in iPhone 6s, iPhone 6 and iPhone SE. To pay,
just hold your iPhone near the contactless reader with your finger
on Touch ID.

the Future of Credit
rd Payments

Or you can double-click the Home button when your iPhone is
locked to access Wallet and quickly make your purchases. Your
card number is never stored on your device, and when you pay
your credit and debit card numbers are never sent to merchants.
Apple Pay assigns a unique number for each purchase, so your

payments stay private and secure.

Secure, simple and private.

Paying in stores or within apps has never been easier or safer.
Gone are the days of searching for your wallet. The wasted mo-
ments finding the right card. Now you can use your credit and

debit cards, with just a touch.

Apple Pay is simple to use and works with the cards you already
have on the devices you use every day. And because your card de-
tails are never shared when you use Apple Pay — in fact, they
aren’t stored on your device at all — using Apple Pay on your

iPhone, Apple Watch or iPad is the safer and more private way to
pay.
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Some players can never be controlled. They are the spark that
ignites a game. They defy rules and structure. The moment of
genius that gets the crowd off their seat — that’s their speciality.
There is no defence and no tactic that can control them. These
players are specialists in chaos. Thomas Miiller, Gareth Bale,
Luis Sudrez, Karim Benzema and Alvaro Morata, these players
strike without a moment’s notice. For them, adidas has created
X15.

X15 is the ultimate weapon for the game’s most dangerous play-
ers. The TECHFIT COLLAR offers a compression fit around the
ankle for superior support and fit. The X-CLAW base is built to
give complete traction with a lightweight feel. The innovative

E-CAGE

Thir, renionred Lapers goves you
e el %y youl rered for posr queTer
A Fap Py iy 10 G940 5 e Bal giriar

X-CAGE is built for the most dynamic and agile players in the
world. A fragmented and lightweight design gives ultimate
support during the most agile movements. The X-SKIN is made
up of a complex three layered system that delivers comfort, pro-
tection and performance in any conditions. A game changing
product for game changing players.

Some of the world’s best players will wear X15 for the first time
at the UEFA Champions League Final in Berlin on Saturday 6th.

Discover the design journey that created the X15:
See more at: http://blog.kitbag.com/introducing-adidas-
x15/#sthash.vCZ8wlIV.dpuf
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The infiniti Q60 Red Sport 4004w,

Includes all Q60 Red Sport 400 standard features plus:
Intelligent All-Wheel Drive (AWD)

19-inch aluminum-alloy wheels with all-season tires

(replaces staggered summer tires)
Starting at $53,300
www.infinitiusa.com
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. I sHY, PARANOID, WHATEVER

L\ WORD YOU WANT TO USE. FATE

\

FAME .

iIF DONE EVERYTHING ICAN
TO AVOID IT.

JOHNNY DEPP

, Los Angeles, and an island he owns
in the Bahamas. Divides his time in France between
Meudon, a suburb of Paris and a villa in Plan-de-la-Tour,
an hour outside of St Tropez in Southern France.

Was People Magazine's Sexiest Man Alive in 2003.
Turned down the role of Bruce Banner in Hulk

Depp once left a $4,000 tip for a dinner at a Chicago
restaurant.

Depp owns a vineyard in Plan-de-la-Tour, France.

The building in which Depp's Viper Room is housed was
once owned by infamous gangster Bugsy Siegel.

Has been in seven films in which the title contains the
name of the character he plays: Edward Scissorhands
(1990), Cry-Baby (1990), What's Eating Gilbert Grape
(1993), Ed Wood (1994), Don Juan DeMarco (1994),
Donnie Brasco (1997) and Sweeney Todd: The Demon
Barber of Fleet Street (2007).

Received a Star on the Hollywood Walk of Fame at 7018
Hollywood Boulevard in Hollywood, California on No-

vember 19, 1999. Tim Burton and Martin Landau were
guest speakers.

Based the character of Captain Jack Sparrow on rock
legend Keith Richards and the Looney Tunes character,
Pepe Le Pew

Loves watching animated films with his daughter such
as Shrek (2001) and Finding Nemo (2003).

Co-owns a restaurant/club in Paris called Man Ray
(named after avant-garde artist Man Ray) with Sean
Penn and John Malkovich. The restaurant is located in a
renovated theater and serves Tibetan cuisine

Learned French to be able to converse with Vanessa Par-
adis' parents.

A rule he has towards fans requesting his autograph and
picture is that no photography is allowed of his children.

Donated $2 million to the Great Ormond Street Hospital
in London. He gave the gift as thanks for the treatment
his daughter Lily-Rose received at the facility in March
2007 after contracting an E. Coli infection that caused

kidney failure.
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LIVE. Luxuriously.

1 of things#in rather a collection of experiences. A luxury residence offers

promises to@fgege the senses with a lifestyle full of warmth, relaxation

jettable gathearings, fully immersing one in the lusury experience.

DIVEINTO THE WORLD OF LUXURY
EWIm.Ccom

Lifestyles Magazine America.Com







ABRIEF BIOGRAPHY [

Prince Rogers Nelson (June 7, 1958 — April 21, 2016) was an American singer, songwriter, multi-instru-
mentalist, record producer and actor. Prince was renowned as an innovator and was widely known for
his eclectic work, flamboyant stage presence and vocal range. He is regarded as the pioneer of Min-
neapolis sound; his music integrates a wide variety of styles, including funk, rock, R&B, soul, psychedelia
and pop.

Prince was born in Minneapolis and developed an interest in music as a young child, writing his first
song when he was seven years old. After recording songs with his cousin's band 94 East, 19-year-old
Prince recorded several unsuccessful demo tapes before releasing his debut album For You in 1978,
under the guidance of manager Owen Husney. His 1979 album Prince went platinum due to the success
of the singles "Why You Wanna Treat Me So Bad?" and "I Wanna Be Your Lover". His next three
records—Dirty Mind (1980), Controversy (1981), and 1999 (1982)—continued his success, showcasing
Prince's trademark of prominently sexual lyrics and incorporation of elements of funk, dance, and rock
music. In 1984, he began referring to his backup band as The Revolution and released Purple Rain,
which served as the soundtrack to his film debut of the same name. A prolific songwriter, Prince in the
1980s wrote songs for and produced work by many other acts, often under pseudonymes.

After releasing the albums Around the World in a Day (1985) and Parade (1986), The Revolution dis-
banded and Prince released the double album Sign o' the Times (1987) as a solo artist. He released
three more solo albums before debuting The New Power Generation band in 1991. He changed his
stage name in 1993 to an unpronounceable symbol Prince logo.svg, also known as the "Love Symbol".
He then began releasing new albums at a faster pace to remove himself from contractual obligations
to Warner Bros.; he released five records between 1994 and 1996 before signing with Arista Records
in 1998. In 2000, he began referring to himself as "Prince" again. He released 15 albums after that; his
final album, HITNRUN Phase Two, was first released exclusively on the Tidal streaming service on De-
cember 11, 2015. On April 21, 2016, he died at his Paisley Park recording studio and home in Chanhas-
sen, Minnesota after suffering flu-like symptoms in the previous weeks.

Prince sold over 100 million records worldwide, making him one of the best-selling artists of all time.
He won seven Grammy Awards, a Golden Globe Award, and an Academy Award. He was inducted into
the Rock and Roll Hall of Fame in 2004, the first year of his eligibility. Rolling Stone ranked Prince at
number 27 on its list of the 100 Greatest Artists of All Time.
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Redwine-braised ¥
chicken torellini
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Make the evening spgcia with Andre's fine French'cuisine

Dining in Sty
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If you want to fesl like royalty,
reserve a table at Ardre’s, The
upscale French restavrant in
Monte Carlo feals as you imagine
8 clasaie French dinéng room
might, with omate chairs gathered
argund a few tables and plush
bookhes creating cory nooks: 11's &
formal fesding without being foo
sfuffy—but you'll need to doff the
hats and wear appropriate atting
Chef André Rochat opened
Andres in 1997 81 Monte Carla
and Alize at Palms. but that came
after years of running the original
Andre's downtown, where he
tapped into a yearning for true
French cuisine in Las Vegas, and
derveloiped signature dishes such
a8 his lobater Themidor. Chef de
cuising Chris Bulen now interprets
thiat classic French dish and masy
pihers, and adds his awn iouch 1o
e it and seasonal menus
After being seated in that
ranetied room, you'll want to start
with a drink such as the Rye
Fumible, a refreshing glass with
rye whiskey that's been prettied
up with raspberies. At Andie's,
you can onder dishes a la carte or
pxpatianoe the chef's seasonal

Ihaover sele almondine

tasting meenu—and youll even find
vepgetarian-friendly dishes like the
gluten-free guinoa cakes. Crisp
outsicle, tendes inside, they pair
beautifully with roasted eggolam
and a bell pepper sauce. For true
decadence, get pan-seared duch
foie gras, sered with créme
fraiche and streusal. And classic
Franch onion soup. draped in
Gryydrn, creates high expectations
for the remainder of the meal
Endrées run the gamut from
Dorver sole almondine with a veg
atable roulade to red wine-brased
chicken tortelini and an artichoke
and tomato baigouls, all delivesed
under a shining metal cover that's
whisked gway for mazimum effect
duting the fosd presentation
Lobster Thesmidon, a clagsic
that &ndee’s |5 revared for. comes
in & petite shell delwering that
flarvcerful, fragrant, supar-craamy
brandied sauce, with chunks of
labster and mushrooms Swimming
about. Asparagus makes the pee-
fect accamparement bar the dich
And an unexpected but entieely
welcome twist an that dish, the
wvegetable thesmidor, brings that
SAMA SHUCE 10 you, sgain swim-

Monte

Carla

5-10 gum
Nusers. <50,
2 a7

Hazelnur_pratine patean

ming with mushrooms and several
ather veggies

Whaat to ander for dessent’?
Do you really have a choice? it's
got to be & soutflé fwhich, yes,
you should pre-order). The Grand
Marrier souffld bves up to the
Andre’s reputation, an incredibly
iight, fuffy dish. Your serves will

break tha top. pouring & cream
sauce over and in Cther flanos
choices include chocolate, rasp-
bemy, canot cake and 8 special
that changes daily. The layensd
hapeinut-praline gateay, with 2
bit of ice cream beside, calls fora
cup of black coffes to offset the
swantness of the cale

Lifestyles Magazine America.Com



Lifestyles Magazine America.Com



Lifestyles Magazine America.Com



SCARLEW{

OUR FAVORITE RUSSIAN

NATASHA ROMANOFF
IN 2016 SCARLETT JOHANSSO

WAS THE TOP-GROSSING oy
Actor... bringing in just i

over $1.2 billion in movies
sales.
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SCARLETT JOHANSSON

Scarlett Johansson is one of the most successful actresses in Hollywood. She has starred in a wide
range of films, from independent dramas to big-budget blockbusters, and has won numerous
awards for her work.

Johansson began her career as a child actress, appearing in off-Broadway plays and television shows.
She made her film debut in 1994's "North," and quickly rose to prominence with roles in films such
as "Lost in Translation" (2003), "The Black Widow" (2021),

and "Marriage Story" (2019).

Johansson is known for her versatility and her ability to
play a wide range of characters. She has been praised for
her performances in both comedic and dramatic roles. She
is also a talented singer and has released two albumes.

In addition to her acting career, Johansson is also a suc-
cessful businesswoman. She has her own production com-
pany, and she is a co-founder of the non-profit
organization, "Scarlett Johansson's Stand Up for What
Matters."

Johansson is one of the most popular and respected ac-
tresses in Hollywood. She is a role model for many young
women, and she is an inspiration to all who know her.

Here are some of the factors that have contributed to
Scarlett Johansson's success:

Her talent: Johansson is a gifted actress with a wide range

6UR FAVORITE R AN SUPER SPY’\‘ of skills. She is able to convincingly portray a wide range

-k L 3 of characters, from vulnerable waifs to tough-as-nails ac-
_INaTASHA Roma BLACK WIDOWEN (IMSSInSSneN,

Her versatility: Johansson is not afraid to take on challenging roles. She has starred in both inde-
pendent dramas and big-budget blockbusters, and she has always given her all to every role.

Her business acumen: Johansson is not just a talented actress, she is also a savvy businesswoman.
She has her own production company, and she is a co-founder of a non-profit organization.

Her personal brand: Johansson is a popular and respected figure in Hollywood. She is known for
her intelligence, her humor, and her commitment to social justice.

Scarlett Johansson is a true Hollywood success story. She is a talented actress, a savvy business-

woman, and a positive role model. She is an inspiration to many, and she is sure to continue to be
a major force in Hollywood for many years to come.
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PATRYCJA, KENDRA AND ALINE FOR

PINK
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