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Tiirkiye Ev Tekstili Sanayicileri ve is insanlari Dernegi : HU . ‘ H . 1 I ‘ ‘ l
Turkish Home Textile Association '

Hasan Hiiseyin BAYRAM

Baskan - President

“URETIM GUCUMUZzU
KULLANARAK HEP BIiRLIKTE
DAHA GUCLU YARINLARA
ULASACAGIZ”

atma degeri kilogram basina 8 dolarin
iizerinde olan ev tekstili sektoriimiiziin
birbirinden kiymetli temsilcileri, biiyiik
hedeflere ulagmak icin yogun bir caba
icinde. 2021 yilinda ev tekstili ihracatimiz, 2020’ye
kiyasla yiizde 26 oraninda artarak 3,1 milyar dolara
ulasti. 2022’nin ilk aylarinda da bu artis ivmesinin
devam ettigini gorilyoruz. Bu, 6nemli bir veridir.

Yakaladigimiz bagarinin siirekliligini saglamak
icin de liretimden yatirima tiim kademelerde
iyilestirme saglanmaly, istihdam artirmali ve giiclii
bir lojistik agina sahip olmaliyiz. Girdi maliyetlerini
artirici diizenlemelerin iiretici dostu politikalarla
yeniden gozden gecirilmesi gerekiyor. Maliyet
artisl, nihai {iriin fiyatina yansidig1 icin enflasyonu
tetikleyebilecek potansiyelde. Dolayisiyla sanayici,
ne kadar desteklenirse saglanacak fayda da o bir
o kadar fazla olur. 2021 yilinda yakaladigimiz
iiretim ve ihracat bagarisim1 2022°deki biiyiik fuar
bulusmamizla daha daileriye tasiyacagiz.

Bu yila damga vuracak Hometex Ev Tekstili
ve Aksesuarlar1 Fuar’'mizi 17-21 Mayis’ta Istanbul
Fuar Merkezi’'nde gerceklestirecegiz. Bursa
Ticaret ve Sanayi Odas1 (BTSO) istiraki Kiiresel
Fuarcilik Acentesi (KFA) organizasyonu ile
gerceklestirecegimiz bulusmamizin, Tirk ev
tekstili sektorii icin cok 6nemli is birliklerine kap1
aralayacagina inaniyoruz.

Diinyanin dort bir yanindan gelen
ziyaretcilerimize, Tiirk tekstilini yansitan kaliteli
iiriinlerimizi sergileyecek olmamizin heyecanini
yastyoruz. Sektoriimiizde kiiresel diizeyde 6nemli bir
aktor olan ve iilkemizi yansitan iiriinlerin her biri,
gercekten goriilmeye deger.

Pandemi sebebiyle fuar organizasyonlarina
ara verilmesi, fuarlara 6zlemi artirdi. Bu sebeple
icinde bulundugumuz yilda cok yogun bir taleple
kars1 karsiyayiz. Misafirlerimiz; diinyanin en yeni
koleksiyonlarini, renklerini, trend ve tasarimlarini
Hometex’te bulabilecek. Yeni baglantilarla iilkemizin

“USING OUR PRODUCTION
POWER, TOGETHER WE
WILL REACH A STRONG

FUTURE”

aluable representatives of our home
textile industry, with an added value of
more than 8 dollars per kilogram, are
making an intense effort to achieve great
goals. In 2021, our home textile exports increased
by 26 percent compared to 2020 and reached 3.1
billion dollars. We see that this increase momentum
continues in the first months of 2022. This is
important data.

In order to ensure the continuity of the success
we have achieved, we must ensure improvement at
all levels from production to investment, increase
employment and have a strong logistics network.
Regulations that increase input costs need to be
reviewed with producer-friendly policies. As the cost
increase is reflected in the final product price, it has
the potential to trigger inflation. Therefore, the more
the industrialist is supported, the greater the benefit
will be. We will carry the production and export
success we achieved in 2021 even further with our big
fair meeting in 2022.

We will hold our Hometex Home Textile and
Accessories Fair, which will mark this year, at
Istanbul Expo Center on May 17-21. We believe that
our meeting with the Global Fair Agency (KFA),
an affiliate of Bursa Chamber of Commerce and
Industry (BTSO), will open the door to very important
collaborations for the Turkish home textile industry.

We are excited to exhibit our quality products
reflecting Turkish textile to our visitors from all over
the world. Each and every one of the products that
reflect our country, which is an important actor at the
global level in our sector, is really worth seeing.

The suspension of fair organizations due to
the pandemic increased the longing for fairs. For
this reason, we are faced with a very high demand
in the current year. Our guests; will be able to
find the world’s newest collections, colors, trends
and designs at Hometex. I believe that with new
connections, we will increase our country’s home
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2022’deki ev tekstili ihracatini 4 milyar dolar
seviyesine ¢ikaracagimiza inaniyorum.

Fuar icin hummali hazirhiklarimiz siirerken
2022'nin ilk glinlerinde sanayide enerji kisitlamalari
ile kars1 karsiya kaldik. Arz kaynakli sorunlar
nedeniyle sanayicimizin {izerinde tiretime devam
noktasinda stres birikti. Tiim diinyay etkileyen
enerji krizinden ne kadar az etkilenirsek tiretim
siirekliligi acisindan fark yaratip rekabet avantaji
elde edebiliriz. Bu baglamda enerjide disa
bagimliligimiz1 azaltirsak hem krizlerden daha
az etkilenerek kiiresel arenada belirleyici rol
oynayabilir, hem de {iretim gekillerimizi Avrupa Yesil
Mutabakati kriterlerine uyumlu hile getirerek ticari
iligkilerimizin sekteye ugramasini énleyebiliriz.

Paris Tklim Anlagmasr'na iilke olarak taraf
olmamiz da yeni yesil diizen kapsaminda 6nemli
bir adim oldu. Enerji verimliligine ve yenilenebilir
enerjiye donmenin bir tercihten ziyade zorunluluk
haline geldigi giiniimiizde, ev tekstili sanayicileri
olarak biz de ¢evre dostu iiretim yolunda art1 deger
katacagiz.

Disa bagimliligl azaltmanin yolu; yenilenebilir
enerji konusundaki farkindaligi artirmaktan, yapilan
yatirimlari ¢cogaltmaktan ve 6zellikle {ireticiye bu
konuda verilen desteklerin artarak siirmesinden
geciyor. Bu alanda yatirim yapmak isteyenlere
verilecek tesvikler de yenilenebilir enerji karnemizi
iyilestirecek bir adim olacaktir.

Binden fazla tiyesiyle portfoyii oldukca genis
olan dernegimizde, degisim ve doniisiimlere
ayak uydurarak éncii bir profil ciziyoruz.
Sanayicilerimizin dzverili caligmalariyla i¢ ve dig
ticaretin hareket kazandig1 sektoriimiizde, sinirlar:
yok ederek ihracatimizi her gecen giin artiriyoruz.

Sektor temsilcilerimizin taleplerini 6ncii ziyaret
gerceklestirdigimiz ticaret ve sanayi odalarina,
ihracatci birliklerine ve karar mercileri nezdinde
dile getirmeyi siirdiiriiyoruz. Bu kapsamda aldigimiz
geri doniisler cercevesinde yol haritasi ¢iziyor,
sektdriimiiziin ve {iyelerimizin sorunlarina da ¢6ziim
getirmeye calisiyoruz.

Diinya standartlarina uygun bir sekilde, Tiirk
ev tekstilinin markasini parlatmak ve potansiyelini
artirmak hedefiyle calisirken sektoriimiiziin
iyilestirilmesine yonelik adimlar atiyoruz. Hometex
Ev Tekstili ve Aksesuarlar1 Fuar’'miz da bu yolun yapi1
tasini olusturuyor.

Son dénemde sektdriimiiziin en dikkati
¢ekici konularindan biri de dongiisel iiretim...
Gelecegin ev tekstili {irlinlerinin, kolaylikla geri
doniistiiriilebilecek ve yeniden kullanilabilecek
sekilde tasarlanmasi gerekiyor. Bu alanda 6ncelikle
yeni yetisen genclerimizi bilinclendirerek gelecegin
iiretim modelinde s6z sahibi olmamz gerekiyor.

Yarinlarimizi diislinerek atacagimiz adimlarla
sektoriimiiziin de rotasini belirleyecek, giiclii tiretim
gliclimiizii kullanarak hep birlikte daha giiclii
yarinlara ulagacagz.

textile exports to 4 billion dollars in 2022.

While our feverish preparations for the fair
continued, we faced energy restrictions in the
industry in the first days of 2022. Due to supply-
related problems, stress accumulated on our
industrialists at the point of continuing production.
The less we are affected by the energy crisis that
affects the whole world, the less we can make a
difference in terms of production continuity and gain
competitive advantage. In this context, if we reduce
our dependence on foreign energy, we can play a
decisive role in the global arena by being less affected
by the crises, and we can prevent our commercial
relations from being interrupted by harmonizing our
production methods with the European Green Deal
criteria.

Being a party to the Paris Climate Agreement as
a country was an important step within the scope of
the new green order. In today’s world, where turning
to energy efficiency and renewable energy has become
a necessity rather than a choice, we, as home textile
industrialists, will add added value in the way of
environmentally friendly production.

The way to reduce foreign dependency; increasing
awareness on renewable energy, increasing the
investments made, and increasing the support given to
the producers in this regard. Incentives to be given to
those who want to invest in this field will also be a step
to improve our renewable energy scorecard.

In our association, which has a wide portfolio
with more than a thousand members, we draw a
ploneering profile by keeping up with the changes and
transformations. We are increasing our exports day
by day by destroying the borders in our sector, where
domestic and foreign trade has gained momentum
with the devoted efforts of our industrialists.

We continue to express the demands of our sector
representatives to the chambers of commerce and
industry, to which we have made pioneering visits, to
exporters’unions and decision makers. In this context,
we draw a road map within the framework of the
feedback we receive, and try to find solutions to the
problems of our sector and our members.

While working with the aim of 'shining the brand
of Turkish home textiles and increasing its potential in
accordance with world standards, we are taking steps
to improve our industry. Our Hometex Home Textile
and Accessories Fair is the building block of this road.

One of the most striking issues of our industry
lately is cyclical production... Home textile products
of the future need to be designed in a way that can be
easily recycled and reused. First of all, we need to have
a say in the production model of the future by raising
the awareness of our newly born young people in this
field

We will determine the route of our industry with
the steps we will take by thinking about our future,
and we will reach stronger tomorrows together by
using our strong production power.
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MALL SHOWCASE

VERY PERIi ENERJISI MADAME COCO’NUN ZARIF TASARIMLARINDA
VERY PERI ENERGY IN MADAME COCO’S ELEGANT DESIGNS

Madame Coco offers stylish alternatives that will
make those who want to bring the very peri energy,
which has been announced as the color of 2022, to
their homes. While the very fairy tone symbolizes

the endless possibility after the pandemic, it adds a
dynamic atmosphere to the homes with the stylish,
elegant and timeless lines of Madame Coco. Towels
in fairy tones, bed linens, carpets and many more
products with the feelings of calm and liveliness they
contain are waiting for those who want to throw the
dust of the pandemic out of their homes at Madame
Coco.

Madame Coco, 2022’nin rengi ilan edilen very
peri enerjisini evlerine tasimak isteyenleri mutlu
edecek birbirinden sik alternatifler sunuyor.

very peri tonu, pandemi sonrasindaki sonsuz
olasilig1 simgelerken Madame Coco’nun g1k, zarif
ve zamansiz ¢izgileri ile evlere dinamik bir hava
katiyor. icinde barindirdig sakinlik ve canlilik
duygulariyla very peri tonlarindaki havlular,
nevresim takimlari, halilar ve daha pek ¢ok iiriin
Madame Coco’da, evlerinden pandeminin tozunu
atmak isteyenleri bekliyor.

YATAS BEDDING ILE TARZINI GOSTER
SHOW YOUR STYLE WITH YATAS BEDDING

Yatas Bedding, battaniyeli nevresim
takimlariyla yatak odalarini zarafetle
tamamliyor. Pamuk, triko ve wellsoft
battaniye alternatifleri bulunan battaniyeli
nevresim takimlarinin tiimiinde nevresim,
carsaf, battaniye ve volanh yastik kilifi
bulunuyor. Bu 6zel setlerde bulunan
nevresim takimlari, yiizde 100 pamuk kumasg
yapisi ile uyku siiresince viicut sicakligini
dengeleyerek kesintisiz bir uyku ortami
yaratiyor. Takimlarin cift tarafli kullanim
avantaji ise farkli gorsel kombinasyonlar
yaratma olanag1 saghyor. Cizgi desenlerine
sahip Balera ve ranforce kumasiyla uzun
omiirlii kullanim avantaji sunan Estela,
sicak ve serin renklerin dengeli bulugmasi
ile enerjisi yiiksek yatak odalar: yaratiyor.
Busta, Marcius, Hilaris ve Lupin isimli diger
battaniyeli nevresim setleri ile Yatasg, farkli
zevklere hitap eden alternatifler sunuyor.

Yatas Bedding elegantly completes bedrooms
with its duvet cover sets with blankets.

All of the blanket duvet cover sets, which
have cotton, knitwear and wellsoft blanket
alternatives, include duvet covers, sheets,
blankets and fluffy pillowcases. The duvet
cover sets in these special sets create

an uninterrupted sleep environment by
balancing body temperature during sleep

2 with their 100 percent cotton fabric structure.
| The advantage of double-sided use of the sets
provides the opportunity to create different
visual combinations. Offering the advantage
of long-lasting use with its line-patterned
Balera and ranforce fabric, Estela creates
bedrooms with high energy with the balanced
meeting of warm and cool colors. With other
duvet cover sets named Busta, Marcius,
Hilaris and Lupin, Yatas offers alternatives
that appeal to different tastes.
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VITRIN / SHOWCASE

EN GUZEL UYKULARIN ADRESI:
BELLA MAISON BEBE

Bella Maison bebek koleksiyonu, eglenceli bircok
alternatif tirtinii ile ebevenlerin ilk tercihi arasinda

yer aliyor. Her bir {irtinii 6zenle tasarlanan koleksiyon,
bebekleri saglikla sarip sarmalayan yiizde 100 pamuk
nevresim takimlari, battaniyeler ve onlarin hayal giicline
giic katan desenleriyle 6n plana cikiyor. Her ¢cocugun kendi
icinde milyonlarca rengi olduguna inanarak olusturulan
bebek koleksiyonu, renge dayali cinsiyet ayrimini

ortadan kaldirirken bebekler i¢in u¢suz bucaksiz bir

hayal diinyas1 vadediyor. Kaliteli bir uykunun temellerini
olusturacak nevresim takimlarinin yani sira cocugunuzun
huzurla ve eglenceli vakit gecirecegi pek ¢ok farkh {iriin
kesfedebileceginiz koleksiyonda, birbirinden farklh
desenlerle bezenmis bir¢ok iiriin bulunuyor.

e —

THE ADDRESS OF THE BEST
SLEEP: BELLA MAISON BABY

Bella Maison doll collection is among the first choice

of parents with its many fun alternative products. The
collection, each of which has been carefully designed, comes
to the fore with 100 percent cotton duvet cover sets, blankets
and patterns that add strength to their imaginations. The
baby collection, which was created with the belief that every
child has millions of colors within themselves, eliminates
the gender discrimination based on color and promises a
vast fantasy world for babies. In addition to the bedding
sets that will form the basis of a quality sleep, the collection,
where you can discover many different products where your
child will spend their time in peace and fun, includes many
products decorated with different patterns.

DOGANIN YANSIMASI LINENS
NEVRESIMLERINDE

Ev yasamina dair birbirinden farkl ve stil sahibi
iriinleri tek bir ¢at1 altinda sunan Linens, yeni
sezon trendlerini yasam alanlarina tagimaya
devam ediyor. 2022’nin ev tekstili trendine yon
veren Linens’in dogadan aldig1 ilhamla hazirladig:
nevresim takiminda floral desenler 6ne cikarken
cesur tasarimla kombine edilen renkler adeta
doganin bir parcasi olarak mekanlarda yerini aliyor.
Cift kisilik, pamuk saten kumasi ve dokusuyla
rahat bir uyku ortami sunan nevresim takimai,
elegan bir durusa sahip rengiyle de yatak odalarina
yepyeni bir hava katiyor. Linens, doganin renk ve
formlarina ayna tutan tasarimlari ile daha sakin ve
huzurlu yagam alanlari olusturuyor.

THE REFLECTION OF NATURE
IS IN LINENS BEDDINGS

Offering different and stylish products for home life
under one roof, Linens continues to carry the new
season trends to living spaces. Floral patterns stand
out in the duvet cover set prepared with inspiration
Jfrom nature by Linens, which steers the home textile
trend of 2022, while colors combined with bold
design take their place in spaces as a part of nature.
The duvet cover set, which offers a comfortable sleep
environment with its cotton satin fabric and texture,
adds a brand new atmosphere to the bedrooms with
its elegant color. Linens creates calmer and more
peaceful living spaces with its designs that mirror the
colors and forms of nature.
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GANT, EV TEKSTILI KOLEKSIYONUNU SUNAR
GANT OFFERS HOME TEXTILE COLLECTION

Amerikan giyim markasi 1
Gant, marka DNA’sinda yer

alan kolejli durusunu yeni ev
tekstili koleksiyonuna tagidi. Bu
koleksiyon ile marka, konforu ve
siklig1 bir arada sunuyor. Sportif,
sik ve sehirli Gant’in zengin
gortinlimlii dokular: sahiplendigi
yeni ev koleksiyonunda bornoz,
ev terligi, koltuk battaniyesi

ve yastiklar 6n plana cikiyor.
Odalarda dingin bir ambiyans
yaratan lacivertin en zengin
tonlarini kullanan Gant, tiim ev
koleksiyonunda yiiksek ilmekli
dikis teknolojisi kullanarak
dayanikl ve kaliteli dokularin
izinden gidiyor. ikoniklesmis
bayrak logosunu koltuk sallar1 ve
yastiklarda comertce kullanan
marka, cabasiz bir asaletin ev stili
kodlarim yaratiyor. Karizmasi
yliksek bir ev dekorasyonu
sevenler icin Gant, 33 parcadan
olusan ev koleksiyonu ile sehirli
sik ruhu odalara tasiyor.

The American clothing brand
Gant has carried its collegiate
stance, which is in the brand’s
DNA, to its new home textile
collection. With this collection,
the brand offers comfort and
elegance together. Bathrobes,
slippers, sofa blankets and pillows
come to the fore in the new home
collection of sporty, stylish and
urban Gant, which has rich-
looking textures. Using the richest
tones of navy blue, which creates
a serene ambiance in the rooms,
Gant follows durable and quality
textures by using high-stitch
sewing technology in its entire
home collection. Generously using
the iconic flag logo on shawls

and pillows, the brand creates
home style codes of effortless
nobility. For those who like home
decoration with high charisma,
Gant brings the urban chic spirit
to the rooms with its 33-piece
home collection.

I

DOGTAS iMZALI BOHEM KIRLENTLER
DOGTAS SIGNED BOHEME CUSHIONS

Ev dekorasyonunun vazgecilmezi
olan kirlentler, Dogtas
koleksiyonunda goz alici
tasarimlarla yeniden hayat buldu.
2022 yilinin trend renklerinden
ekru, tarcin, toprak tonlar gibi
renklerle tasarlanan Dogtas imzali

Throw pillows, which are indispensable
— 4 Jor home decoration, came to life with
- ,,.:‘-' eye-catching designs in the Dogtas

collection. Dogtas signed bohemian and

decorative throw pillows, designed in

2022 trend colors such as ecru, cinnamon
and earth tones, offer a stylish look for

those who love small touches in their

bohem ve dekoratif kirlentler, yasam
alanlarinda kiiciik dokunuslari sevenler
icin sik bir gériiniim sunuyor. On yiizii
ylizde 100 keten dokuma, sirt1 yiizde 100
pamuk olan dekoratif bohem kirlentlerin
sacaklari, ham pamuklu ipten, i¢
yastiklar1 boncuk elyaftan 6zel
teknikle iiretiliyor. Kirlentler, kiliflar1
ile fermuarh yapilar1 sayesinde
cikartilabilir ve iki parca olarak 4
yikanabilir 6zellikleriyle de biiyiik A
kolaylik sunuyor.

o SSREY

living spaces. Decorative bohemian

throw pillows with 100 percent
linen woven front and 100
percent cotton back are
produced with a special
technique. The pillows
are removable thanks to
their covers and zippered
structures, and they can be
washed in two parts, offering great

convenience.
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ALTINYILDIZ P=

CLASSICS’TEN
EV TEKSTILINE
BASARILI GIRIS

(4 -
Tekstilde yillardir stirdiirdiigii kaliteyi ev tekstiline _ l

tasiyan Altinyildiz Classics, “Altinyildiz Classics
HOME?” ile ev tekstiline bagarili bir giris yapt1.
Her detayinda Altinyildiz Classics ayricaligini
hissettiren yeni koleksiyonundaki 6zgiin stiller,
evlerdeki sikliga imzasini atiyor. Yenilik¢i ve sade
dokunuslariyla yagam alanlarina 6zgiin bir stil
kazandiran Altinyildiz Classics HOME’un bambu
ve pamuk {iriinlerden olusan koleksiyonunda her
tarza ve zevke hitap eden tasarimlar yer aliyor.
E-ticaret kanali www.altinyildizclassics.com adresi
iizerinden satisa sunulan koleksiyonda nevresim
takimlarindan, bornozlara, terliklerden havlulara
kadar uzanan zengin iiriin yelpazesi ile ev
tekstiline incelik ve zarafeti beraberinde getiriyor.

[

SUCCESSFUL
INTRODUCTION TO HOME
TEXTILE FROM ALTINYILDIZ
CLASSICS

Bringing the quality it has maintained in textiles
Jforyears to home textiles, Altinyildiz Classics
made a successful entry into home textiles with
“Altinyildiz Classics HOME”. Making you feel
the privilege of Altinyildiz Classics in every detail,
the original styles in its new collection sign the
elegance of the home. Bringing a unique style

to living spaces with its innovative and simple
touches, Altinyildiz Classics HOME's collection
of bamboo and cotton products includes designs
that appeal to all styles and tastes. The collection,
which is offered for sale through the e-commerce
channel www.altinyildizclassics.com, brings
refinement and elegance to home textiles with its
rich product range from bed linen sets, bathrobes,
slippers to towels.

BANYOLARA
BAHAR TAZELIGi

Stil sahibi evlerin vazgecilmezi Linens, banyolara
da dekoratif bir gériiniim katiyor. Linens’in banyo
grubunda yer alan havlular, nakisin zarafeti,
renklerin biitiinliigii ve 6zgiin tasarimiyla
banyolarda fark yaratiyor. Linens havlular,
banyolara renk ve desenlerin harmonisiyle siklik
katarken, yumusacik yapisi ve emiciligiyle yliksek
konfor sagliyor. Pamugun dogalligiyla iiretilen,
o6zel nakislarla siislii havlu koleksiyonu banyolarin
ruhunu degistiriyor. $iklig1 kadar yumusacik
dokusu ve emiciligi yiliksek yapisiyla konfor sunan
havlular banyolarin ruhunu degistirirken banyo
kokular1 da dekorasyona uyum saghyor.

SPRING FRESHNESS
IN BATHROOMS

Indispensable for stylish homes, Linens also add a
decorative look to bathrooms. Towels in the bathroom
group of Linens make a difference in bathrooms with the
elegance of embroidery, the integrity of colors and their
original design. While adding elegance to bathrooms with
the harmony of colors and patterns, Linens towels provide
high comfort with their soft structure and absorbency.
The towel collection, produced with the naturalness of
cotton and decorated with special embroidery, changes
the spirit of bathrooms. The towels, which offer comfort
with their soft texture and highly absorbent structure as
well as their elegance, change the spirit of the bathrooms,
while bathroom scents adapt to the decoration.
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ANALYSIS

EV TEKSTILI SEKTORU 2021 YILINI DA
ZIRVEDE KAPATTI

HOME TEXTILE INDUSTRY COMPLETED
2021 AT THE TOP

Rakiplerine gére daha kaliteli, daha farkl ve
inovasyona dayali Griinler Greten Tirkiye, ev
tekstili sektori alanindaki ihracat glictinii her
gecen glin artiriyor. 2021 yilini rekor bir ihracat
artisiyla kapatan ev tekstili sektériiniin gegen
vil gerceklestirdigi ihracat, 2020 yilina gore
ylizde 25,49’luk artis ile 3 milyar 124 milyon
209 bin dolara cikti.

tiintimiizde Tiirkiye, 6zellikle ev tekstili

denildiginde diinya pazarlarinda akla

gelen ilk iilkelerden biri. Kaliteli ve

hizli firetimi, gelismig sanayisi, ham
madde kaynagindaki zenginlik ve lojistik anlamda
sahip oldugu avantajli konumu ile kiireselde,
ozellikle tekstil ve hazir giyim ile bagaril bir grafigi
bulunuyor. Tekstil ve hazir giyim sektorlerinin
ihracat anlaminda iilkeye en fazla katki saglayan
alt kollarindan ev tekstili sektorii de kiiresel
captaki bu bagari grafiginin bir parcasi. Diinyada
Cin ve Hindistan ile birlikte en biiyiik ev tekstili
tireticilerinden biri olan Tiirkiye, Avrupa’nin da en
biiyiik ihracatcis1 konumunda.

Bugiin bulundugumuz noktaya baktigimizda,
Tiirk sanayicisi artik iiretimden tanitima, kaliteden
pazarlamaya kadar tiim alanlarda yiiksek kaliteyi
sunan Tiirk tiriinlerine biiyiik bir ragbet oldugu
goriiliiyor. Rakiplerine gore daha kaliteli, daha
farkli ve inovasyona dayali iiriinler tireten Tiirkiye,
ev tekstili sektorii anlamindaki ihracat giictinii her
gecen giin artiriyor.

2021°’DE 3,1 MiLYAR DOLARLIK EV
TEKSTILi iHRACATI

Tiirkiye ihracatgllar Meclisi (TIM) tarafindan
aciklanan verilere gore Tiirkiye’nin 2021 yilindaki
genel ihracati, ylizde 32,9 oraninda artarak 225,4
milyar dolara ulasti. Genel ihracata en biiyiik katki
saglayan sektorler arasinda ise tekstil yer aliyor.
Diinya’nin en bilyiik besinci tekstil ihracatcisi olan
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Producing higher quality, more different and
innovative products compared to its competitors,

Turkey is increasing its export power in terms of
home textile sector day by day. The exports of the
home textile industry, which closed 2021 with a
record increase in exports, reached 3 billion 124

million 209 thousand dollars with an increase of
25.49 percent compared to 2020.

oday, Turkey is one of the first countries
that come to mind in the world markets,
especially when it comes to home textiles.
With its high quality and fast production,
advanced industry, richness in raw material source
and advantageous position in terms of logistics,
it has a successful graphic in the global market,
especially in textile and ready-made clothing. The
home textile industry, which is one of the sub-
branches of the textile and ready-made clothing
industries that contributes the most to the country
in terms of exports, is also a part of this global
success chart. Being one of the largest home textile
manufacturers in the world, along with China and
India, Turkey is also the largest exporter in Europe.
When we look at the point we are at today, it
is seen that there is a great demand for Turkish
products that offer high quality in all areas from
production to promotion, from quality to marketing.
Producing higher quality, more different and

innovative products compared to its competitors,
Turkey is increasing its exp@
home textile sector day by day.

" —ry |
3.1 BILLION DOLLARS OF HOME TEXTILE
EXPORTS IN 2021 [
According to the data announced by the Turkish. |
Exporters Assembly (TIM), Turkey’s general exports
in 2021 increased by 32.9 percent and reached 225.4

billion dollars. Textile is among the sectors that make
the biggest contribution to overall exports. Turkey,
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Tiirkiye, 2021 yilinda 33,2°lik artigla 12,9 milyar
dolar degerinde tekstil ihracati gerceklestirerek
tarihi bir rekora imza att1. Thracat gerceklestirdigi
200’ agkin iilke ve bolgenin yaklasik yiizde 85’inde
ihracat artig1 yakalayan sektor, Aralik ayinda bir
onceki yilin ayni dénemine gore yilizde 18,2 artigla
1,2 milyar dolarlik ihracat gerceklestirerek tiim
zamanlarin en yiiksek aylik ihracat verisine ulagti.

Tiirk tekstil sektoriiniin en bagarili temel {iriin
gruplarindan olan ev tekstili sektorii de ayni
sekilde 2021’i ihracat artigiyla kapatti. Ev tekstili
sektor temsilcilerinin gecen yil gerceklestirdigi
ihracat, 2020 yilina gore yiizde 25,49’1uk artis ile
3 milyar 124 milyon 209 bin dolara cikt1. Sektor,
en fazla ihracat1 Almanya’ya gerceklestirdi ve
Tiirkiye’den Almanya’ya yapilan ev tektstili
ihracati, 480 milyon 467 bin dolardan 514 milyon
748 bin dolara yiikseldi. Ikinci sirada, 412 milyon
852 bin dolarlik ihracat rakami ile Amerika
Birlesik Devletleri (ABD) yer alirken ticiincii
sirada ise 160 milyon 393 bin dolar ile Ingiltere
yer aldi. Ev tekstili sektoriiniin 2021 ‘de Almanya,
ABD ve Ingiltere’ye gerceklestirdigi ihracat,
toplam ev tekstili ihracatinin yiizde 34,82’sini
olusturdu.

ik 10’daki diger iilkelerden Fransa’ya 153
milyon 129 bin dolar, Italya’ya 145 milyon 55 bin

the world’s fifth largest textile exporter,
broke a historical record by exporting

12.9 billion dollars worth of textiles with
an increase of 33.2 in 2021. The sector,
which achieved an increase in exports in
approximately 85 percent of the more than
200 countries and regions it exports to,
reached the highest monthly export data of
all time by realizing an export of 1.2 billion
dollars in December with an increase of
18.2 percent compared to the same period
of the previous year.

The home textile industry, which is
one of the most successful basic product
groups of the Turkish textile industry, also
closed 2021 with an increase in exports.
The exports realized by the representatives
of the home textile sector last year reached
3 billion 124 million 209 thousand
dollars with an increase of 25.49 percent
compared to 2020. The sector exported
the most to Germany and home textile
exports from Turkey to Germany rose from
480 million 467 thousand dollars to 514
million 748 thousand dollars. The United
States (USA) took the second place with an
export figure of 412 million 852 thousand
dollars, while the UK took the third place
with 160 million 393 thousand dollars.
The exports of the home textile industry
to Germany, the USA and the UK in 2021
constituted 34.82 percent of the total home textile
exports.

Among the top 10 other countries, France recetved
products worth of 153 million 129 thousand dollars,
Italy received products worth of 145 million 55
thousand dollars, Netherlands received products
worth of 143 million 531 thousand dollars, Belarus
received products worth of 92 million 181 thousand
dollars, Poland received products worth of 88 million
424 thousand dollars, Bulgaria received products
worth of 86 million 412 thousand dollars and Israel
received products worth of 78 million 973 thousand
dollars.

SERIOUS INCREASE IN TOWELS
Towels, one of the most important product groups
with a serious potential in the home textile industry,
were among the top contributors to the industry in
2021. Turkish towel, which has no rival in the world
in terms of quality, raw material and design, and
whose reputation exceeds the borders, is one of the
leading home textile products exported by the sector
representatives. Towels, one of Turkey’s strategic
export items, showed a very successful performance
in 2021 and rose to 772 million 796 thousand dollars
with an increase of 28.17 percent compared to 2020.
In the evaluation of sub-product groups of the
sector, bed linen took the second place after towels.
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dolar, Hollanda’ya 143 milyon 531 bin
dolar, Belarus’a 92 milyon 181 bin dolar,
Polonya’ya 88 milyon 424 bin dolar,
Bulgaristan’a 86 milyon 412 bin dolar ve
Israil’e 78 milyon 973 bin dolarlik iiriin
satildi.

HAVLUDA CiDDi ARTIS

Ev tekstili sektoriiniin ciddi bir potansiyel
tastyan, en 6nemli {iriin gruplarindan olan
havlu, 2021 y1linda sektdre en cok katki
saglayanlar arasinda yer aldi. Kalite, ham
madde ve tasarim olarak diinyada rakibi
olmayan ve {inii sinirlar1 agan Tiirk havlusu,
sektor temsilcilerinin yurt disina ihrag
ettigi ev tekstili tirtinlerinin baginda geldi.
Tiirkiyenin stratejik ihracat kalemlerinden
havlu, 2021 yilinda olduk¢a bagarili bir
performans gostererek 2020°ye gore ylizde
28,17’lik artigla 772 milyon 796 bin dolara
yiikseldi.

Sektoriin alt {iriin gruplari
degerlendirmesinde havlunun ardindan
ikinci sirada cargaf yer aldi. 2021 yilinda
gergeklestirilen ¢argaf ihracati, 565 milyon
660 bin dolardan 656 milyon 857 bin dolara
cikt1. Uriin grubu bazinda iiciincii sirada ise
269 milyon 474 bin dolardan 339 milyon
288 bin dolara yiikselen ihracat rakamui ile
perdelik kumasg yer ald.

“MARKALASMA VE YESIL URETIME
DIiKKAT”

Artan girdi maliyetlerine ragmen ev tekstili
sektor temsilcilerinin ihracat rotasindan
sasmadigini séyleyen TETSIAD Bagkam
Hasan Hiiseyin Bayram: “2021 yilinda
yasadigimiz dévizdeki dalgalanma, tiim
sektorlerde sikint1 yasanmasina sebep
oldu. Zira asir1 hareketlilik, her zaman
ongoriilemez bir tabloyu isaret eder. Ev
tekstili sektoriimiiziin bityiik kismim
olusturan ve yaptig1 yliksek katma degerli
tiretimle, ilke ekonomimizin biiylimesine
olumlu anlamda ¢ok biiyiik destek veren
ihracatc icin, iiretim maliyetlerini iyi
hesaplamak ve 6ngoriilebilir ortamda
yatirimlarinmi planlayabiliyor olabilmek
¢cok 6nemli. Doviz kurlarinda istikrarsizlik,
yatirim ve planlama iklimini tehdit
ederken, ham madde fiyatlarini da

stirekli yiikselterek girdi maliyetimizi
artirdi. Ancak her zaman oldugu gibi,
sanayicimizin 6zverili caligmasina gahit
olduk. Diinyada seyreden olumsuz iklime
ragmen ihracatcimizin 6nemli katkilariyla
biiylime ve ihracat rakamlarimizi her gecen
giin artirarak yeni rekorlar kirdik. Ozellikle
katma degerli tiretim dendiginde ilk akla

TURK EV TEKSTILI
SEKTORUNUN DORT
YILLIK IHRACAT GRAFIGi
FOUR-YEAR EXPORT A
CHART OF THE TURKISH 15 @ 5
HOME TEXTILE INDUSTRY '©© S
S I
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Bed linen exports in 2021
increased from 565 million
660 thousand dollars to 656
million 857 thousand dollars.
In the third place on the basis
of product group, curtain fabric
took the third place with the
export figure rising from 269
million 474 thousand dollars
to 339 million 288 thousand
dollars.

“ATTENTION TO
BRANDING AND GREEN
PRODUCTION”

TETSIAD President Hasan
Hiiseyin Bayram, who pointed
out that despite the increasing
input costs, the representatives
of the home textile sector did
not deviate from the export
route and said, “The fluctuation
in the foreign exchange we
experienced in 2021 caused
problems in all sectors. Because
hyperactivity always points to
an unpredictable picture. It is
very important to calculate the
production costs well and to be
able to plan their investments
in a predictable environment
for the exporter, who makes

up a large part of our home

billion dollars
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textile industry and supports
the growth of our country’s
economy with its high value-
added production. While the
instability in exchange rates
threatened the investment

and planning climate, it

also increased our input

costs by constantly raising

the prices of raw materials.
However, as always, we
witnessed the devoted work

of our industrialists. Despite
the negative climate in the
world, we broke new records
by increasing our growth

and export figures with the
significant contributions of
our exporters. We are one of
the important actors in the
world in the field of home
textiles, which comes to mind
especially when value added
production is mentioned. With
our export value per kilogram
above the country average, we
are constantly increasing our
contribution to our sustainable
economy. If we want our global
competitiveness not to be broken
here, there are two issues that
we need to focus on: branding
and green production.”
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gelen, ev tekstili alaninda
diinyadaki 6nemli aktérlerden
biriyiz. Ulke ortalamasinin
iizerindeki kilogram bas1
ihracat degerimizile
stirdiiriilebilir ekonomimize
sundugumuz katkiy1 siirekli
artiriyoruz. Burada kiiresel
anlamdaki rekabet glictim{iiziin
kirilmamasini istiyorsak
egilmemiz gereken iki konu
var: markalagma ve yesil
iiretim.” dedi.

“EV TEKSTiLi TUM
ZAMANLARIN EN YUKSEK
IHRACAT SEVIYESINE
ULASTI”

Yillik ihracat
degerlendirmesinde, 2021
yilinda 200 iilke ve bolgeye
ihracat gerceklestirildiginin
altini gizen veren ITHIB
Bagkan1 Ahmet Oksiiz:
“fhracat gerceklestirdigimiz
iilkelerin yaklasik yiizde
85’inde ihracatimiz artti.
Avrupa, Amerika, Asya,
Afrika Kitalari ve Tiirk
Cumbhuriyetlerine ihracatta
cumhuriyet tarihi rekoru
kirdik. 96 iilke ve bolgeye
ise tim zamanlarin en
yiiksek tekstil ihracatini
gerceklestirdik. Sektoriimiiz
acisindan en sevindirici
gelismelerden biri ise
ABD’ye gerceklestirdigimiz

ihracatta yasandi. En biiyiik
hedef pazarlarimizdan

biri konumundaki ABD’ye
2021 yilinda 839 milyon

dolar degerinde ihracat
gerceklestirdik. Son ii¢ yilda
istikrarlh bir sekilde ABD’ye
ihracatimizi artiriyoruz. 2022
yilinda ise ABD’ye 1 milyar
dolarin {izerinde ihracat
gerceklestirmeyi 6ngoriiyoruz.
2022 yilinda en fazla tekstil
ihracat1 gosterdigimiz iilkeler
sirasiyla yiizde 52,5 artigla
Italya, yiizde 11,2 artigla
Almanya ve ylizde 33,7 artigla
ABD oldu. En biiyiik ihracat
pazarimiz olan Avrupa Birligi
tilkelerine 2021 y1li ihracatimiz
ylizde 33,8 oraninda artarak
yaklagik 6 milyar dolar
degerinde gerceklesti. 2021
yilinda 3,1 milyar dolar
degerinde ev tekstili, 2,1
milyar dolar degerinde

ise 6rme kumas ihracat1
gerceklestirildi. Ev tekstili ve
orme kumas sektorlerimizde
tiim zamanlarin en yiiksek
ihracat seviyelerine ulagtik.
En biiyiik ihracat pazarimiz
olan Avrupa Birligi’nin

(AB) ev tekstili ithalati da
ylizde 10’un iizerinde oldugu
kaydedildi. 2022 yilinda AB’ye
ihracatimizin 7,5 milyar dolara
ulagmasini 6ngoriiyoruz.”
dedi.

“HOME TEXTILE REACHED THE
HIGHEST EXPORT LEVEL OF ALL TIME”
Emphasizing that 200 countries and

regions were exported in 2021 in the annual
export evaluation, ITHIB President Ahmet
Oksiiz said, “Our exports have increased

in approximately 85% of the countries we
export to. We broke the historical record of
the republic in exports to Europe, America,
Asia, African Continents and Turkic
Republics. We realized the highest textile
export of all time to 96 countries and regions.
One of the most pleasing developments for
our industry was experienced in our exports
to the USA. In 2021, we exported 839 million
dollars worth of exports to the USA, which

is one of our biggest target markets. We

have been steadily increasing our exports to
the USA in the last three years. In 2022, we
expect to export more than 1 billion dollars to
the USA. The countries to which we exported
the most in 2022 were Italy with an increase
of 52.5 percent, Germany with an increase

of 11.2 percent and the USA with an increase
of 33.7 percent, respectively. In 2021, our
exports to the European Union countries,
our biggest export market, increased by 33.8
percent and amounted to approximately 6
billion dollars. In 2021, home textiles worth
3.1billion dollars and knitted fabrics worth
2.1 billion dollars were exported. We have
reached the highest export levels of all time
in our home textile and knit fabric sectors.

It has been noted that home textile imports
of the European Union (EU), which is our
biggest export market, is above 10 percent.
We foresee that our exports to the EU will
reach 7.5 billion dollars in 2022.”
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Gumrik Musavirligi

OZGUN VE YENILIKCi UZMAN KADROMUZLA
TUM DIS TICARET SURECINDE YANINIZDAYIZ.




SANAYiCi INDUSTRIALIST

ISTANBUL TICARET ODASI BASKANI SEKIB AVDAGIC

“HOMETEX FUARI, TEDARIK USSU
TURKIYE’YE CIDDI KATKI SUNACAK”

“istanbul 2021°de Turkiye’nin rekor ihracatinda énemli bir pay lstlendi. inaniyorum ki
hem Tiirkiye hem de istanbul olarak tilkemizi; yatirim, istihdam, tretim, ihracat ve cari
fazlayla bilylitme hedefimize dogru 2022 yilinda da emin adimlarla ilerleyecegiz.”

=N = el -
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ISTANBUL CHAMBER OF COMMERCE PRESIDENT SEKIB AVDAGIC

“HOMETEX FAIR WILL PROVIDE SIGNIFICANT
CONTRIBUTION TO ITS SUPPLY BASE TURKEY”

“Istanbul assumed a significant share in Turkey’s record exports in 2021. I believe that,
as Turkey and Istanbul, we will take firm steps towards our goal of growing our country
with investment, employment, production, export and current surplus in 2022 as well.”
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ekstil sektoriiniin, tilkemizin oldugu gibi
ITO’nun da lokomotif sektérlerinden
biri oldugunu vurgulayan istanbul
Ticaret Odas1 Bagkani Sekib Avdagic, ev
tekstilinde de marka iilkelerden biri oldugumuzun
altin ¢izerek ekliyor: “Tiirkiye giintimiizde
kiiresel pazarda ilk dort iilke arasinda yer aliyorsa
bunda firmalarimiza ihracat hedefleri kazandiran
Hometex Fuari’nin biiyiik pay1 bulunuyor.”

istanbul, 2021°de sanayiciyi zorlayan bircok
krize ragmen 88,9 milyar dolar ile en cok
ihracat yapan sehirler arasinda ilk siraya
yerlesti. Tiirkiye ekonomisinin domine giicii
istanbul ve istanbul’daki iireticiler nasil bir
2021 gecirdi, 2022 icin hedefler neler?
2021’de ekonomik anlamda bagarili bir performans
gosterdik. Gerek salgin ile miicadelede gerekse
kiiresel tedarik zincirinde kalic1 yeni pozisyon
almada biiyiik bir dinamizm sergiledik ve
2020’nin yaralarini sarmaya bagladigimiz bir
2021 y1h gecirdik. 2021 6zellikle ihracatcimizi
cesaretlendiren bir yil oldu. Deyim yerindeyse
COVID-19 girdabindan 2022’de tamamen
¢ikabilecegimiz bir ekonomik zemin kazandik.

2020 yilim1 pandeminin agir kosullarina
ragmen ylizde 1,8 biiyiimeyle geride birakan
Tiirkiye ekonomisi, bu y1l da yiiksek bir biiyiime
potansiyeli sergiledi. GSYIH ilk ceyrekte yiizde
74, ikinci ceyrekte yiizde 22,0 ve liciincii ceyrekte
de ylizde 74 biiyiidii. Dokuz aylik biiyiime yiizde
9,7, son dort ceyrekte ortalama biiylime de yiizde
10,1 olarak gerceklesti. Pandeminin bagindan bu
yana {ist {iste bes ceyrektir biiyiiyen ekonomimiz
ile yakaladigimiz bu trendin gecici olmadigini
gosterdik. Bu yilin tamamindaki biiyiime ise yiizde
10, hatta biraz {izerinde gerceklesecek.

Tirkiye olarak 2021 yilinda ihracatta tiim
zamanlarin rekorlarim gordiik. Yilliklandirilmig
ihracat ilk kez 220 milyar dolar sinirini agt1.
Hiikiimet de pandeminin etkilerini ortadan
kaldirmak ve igletmeleri desteklemek icin
ciddi tegvikler yiiriirliige koydu. Yilin sonunda
da temelini “yiiksek biiylime, diigiik cari agik”
olusturan, “Tiirkiye Ekonomi Modeli” yiiriirliige
konuldu. Tiirkiye ekonomisinin lokomotifi Istanbul
ise 2020 y1linda pandemi ile olugan yaralar: hizla
sararak, Tiirkiye'nin rekor ihracatinda 6nemli bir
pay iistlendi. Inaniyorum ki, hem Tiirkiye hem de
Istanbul olarak, iilkemizi yatirim, istihdam, tiretim,
ihracat ve cari fazlayla biiyiitme hedefimize dogru
2022 yilinda da emin adimlarla ilerleyecegiz.

istanbul’un tekstil sektoriinde 6nemli bir pay1
bulunuyor. Bolgenin tekstil disinda 6ne ciktigi
sektérler var m? istanbul sanayisi nasil bir
cesitlilige sahip?

Istanbul, Tiirkiyenin 6zellikle ihracat odakl
sektorlerinin yogunlastigl, inovatif alanlarin 6ne

mphasizing that the textile industry is one
of the locomotive sectors of ITO as well as
our country, Istanbul Chamber of Commerce
President Sekib Avdagic underlined that
we are also one of the brand countries in home textiles
and added, “If Turkey is among the top four countries
in the global market today, Hometex, which gives our
companies export targets, Fair has a big share.”

Despite the many crises that forced the
industrialists in 2021, Istanbul ranked first
among the cities with the most exports with 88.9
billion dollars. Istanbul, the dominating power

of the Turkish economy, and what kind of a 2021
was the manufacturers in Istanbul, what are the
targets for 2022?

We showed a successful economic performance in 2021.
We showed great dynamism both in the fight against
the epidemic and in taking a permanent new position in
the global supply chain, and we had a year 2021 when
we started to heal the wounds of 2020. 2021 was a year
that especially encouraged our exporters. So to speak, we
have gained an economic ground that we can completely
get out of the COVID-19 vortex by 2022.

The Turkish economy, which left 2020 behind with
a growth of 1.8 percent despite the harsh conditions of
the pandemic, displayed a high growth potential this
year as well. GDP grew 7.4 percent in the first quarter,
22.0 percent in the second quarter and 7.4 percent in the
third quarter. The nine-month growth was 9.7 percent,
and the average growth in the last four quarters was
10.1 percent. We have shown that this trend, which we
have caught with our economy that has been growing
for five consecutive quarters since the beginning of the
pandemic, is not temporary. The growth for the whole of
this year will be 10 percent or even a little more.

As Turkey, we saw all-time records in exports in
2021. Annualized exports exceeded the $220 billion
mark for the first time. The government has also
introduced serious incentives to mitigate the effects of
the pandemic and support businesses. At the end of the
year, the “Turkish Economy Model”, which is based on
“high growth, low current account deficit”, was put into
effect. Istanbul, the locomotive of the Turkish economy,
quickly healed the wounds caused by the pandemic in
2020 and assumed a significant share in Turkey’s record
exports. I believe that, as Turkey and Istanbul we will
take firm steps towards our goal of growing our country
with investment, employment, production, exports and
current surplus in 2022.

Istanbul has an important share in the textile
sector. Are there any sectors in which the region
stands out other than textiles? How diverse is
istanbul’s industry?

Istanbul hosts sectors where especially export-oriented
sectors of Turkey are concentrated and innovative areas
stand out. Because it is a city where all transportation
sectors meet, from sea to air, from land to other
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ciktigy sektorlere ev sahipligi yapiyor. Clinkii
deniz yolundan hava yoluna, kara yolundan

diger tasimacilik alanlarina kadar tiim ulagim
sektorlerinin bulustugu bir sehir. Diinyaya en kolay
sevkiyatin yapildigl, diinyadan da en kolay sekilde
tirtinlerin ulastig1 bir merkez. istanbul'da giyim,
metal tirlinler, makine ve ekipmanlar sektorii ilk
siralarda yer aliyor. Ayrica gida, elektrikli techizat,
kagit ve kagit tirtinleri, tekstil, deri tiriinleri,
kimyasal iiriinler, kaucuk ve plastik de ciddi bir
konuma sahip.

Sanayi iretiminde organize sanayi bolgelerinin
ciddi agirhigi olan istanbul’da sekiz OSB bulunuyor.
Ancak bu OSB’ler istanbullu sanayicilere yetersiz
geliyor. ITO olarak bu konuda ciddi caligmalarda
bulunuyoruz. Uyelerimizin yogun calismalar:
neticesinde istanbul’a 500 bin metrekarelik yeni
bir sanayi bolgesi kazandirildigini da belirtmek
isterim.

Diger taraftan OSB’lerin yani sira Istanbul’da
kamu tarafindan desteklenen bir¢ok sanayi sitesi
de faaliyet gosteriyor. OSB’ler ve diger merkezler,
katma deger iiretim merkezleri gibi calisiyor.
Ayrica Avrupa Yesil Mutabakat siirecine uyum
acisindan Istanbul’daki sanayi sektorlerinin
6nemli ve kapsamli bir déniigiime bagladigini da
vurgulamak isterim.

Diinyada bir marka haline gelen Tiirkiye’nin

ev tekstili sektor performansini nasil
degerlendiriyorsunuz? istanbul’daki ev tekstili
iireticilerinin nasil bir iiretim giicii bulunuyor?
Tekstil, Tiirklerin geleneksel {istiinliige sahip
oldugu birka¢ alandan biri. Biz Orta Asya
donemlerinden giintimiiz dijital cagina kadar bu
iistlinltigi siirdlirmeyi bagaran yegane milletiz.

Ev tekstili de buna dahil. Giiniimiizde diinyada
tekstil dendiginde akla gelen birkag tilkeden biri
olan Tiirkiye, ev tekstilinde de marka {ilkelerden
biri. Tiirkiye’nin bu bagarisinin ardinda yatan ii¢
temel unsur var: Kaliteli malzeme, zengin tiretim
kapasitesi ve nitelikli insan giicii. Tiirkiye, 1,8
milyar dolarlik 2020 y1li ev tekstili ihracatini,
2021’de yiizde 27 artigla 2,3 milyar dolara
cikartarak giiciinii, rakamlara da yansiyor.

Tiirkiye; hem ham madde, lokasyon ve kaliteli
iscilik avantajinmi nasil daha verimli kullanarak
pazar payini artirabilir? Bu konuda iireticilere
devlet tarafindan ne gibi destekler saglanmali?
Pandemi sartlarini, sahip oldugumuz jeopolitik
konum ve sundugumuz maliyet avantajiyla ev
tekstili alaninda daha da olumlu hale getirebilir,
pazar payimizi artirabiliriz. Bu siirecte 6zellikle
Avrupa tilkelerine yakinligimiz, Asya ve Orta Dogu
iilkelerine de kolayca ulagabilecek bir mevkide

yer almamiz bizim en bilyiik tistiinliigtimiiz oldu.
1,3 milyar insanin yasadig}, 26 trilyon dolarlik
GSYH’ye sahip Avrupa, MENA ve Orta Asya

Rakamlarla

iTo
Gbs_O

81

meslek komitesi

bin
tekstil isletmesi
liye

3.834

ev tekstili
isletmesi liye

transportation areas. It is a center where the easiest
shipment is made to the world and the products reach
the world in the easiest way. Clothing, metal products,
machinery and equipment sectors are at the top of the
list in Istanbul. It also has a strong position in food,
electrical equipment, paper and paper products, textiles,
leather products, chemical products, rubber and plastic.

There are eight OIZs in Istanbul, where organized
industrial zones have a significant weight in industrial
production. However, these OIZs are insufficient for the
industrialists in Istanbul. As ITO, we are working on
this issue seriously. I would also like to state that as a
result of the hard work of our members, a new industrial
zone of 500 thousand square meters has been added to
Istanbul.

On the other hand, in addition to OIZs, many
publicly supported industrial sites operate in Istanbul.
OIZs and other centers operate like value-added
production centers. I would also like to emphasize
that the industrial sectors in Istanbul have started an
important and comprehensive transformation in terms
of harmonization with the European Green Deal process.

How do you evaluate the home textile sector
performance of Turkey, which has become a
global brand? What kind of production power do
home textile manufacturers in Istanbul have?
Textile is one of the few areas where Turks have
traditional superiority. We are the only nation that has
managed to maintain this superiority from Central
Asian times to today’s digital age. This includes home
textiles. Turkey, which is one of the few countries that
comes to mind when talking about textiles in the world
today, is also one of the brand countries in home textiles.
There are three basic elements behind this success of
Turkey; quality materials, rich production capacity and
qualified manpower. Turkey’s 2020 home textile exports
of 1.8 billion dollars increased by 27 percent in 2021 to
2.3 billion dollars, and its strength is also reflected in the

figures.

How can Turkey increase its market share by
using the advantage of both raw materials,
location and quality workmanship more
efficiently? What kind of support should be
provided by the state to producers in this regard?
With our geopolitical position and the cost advantage we
offer, we can make the pandemic conditions even more
posttive in the field of home textiles and increase our
market share. In this process, our closeness to European
countries and our position in a location that can easily
reach Asian and Middle Eastern countries has been
our greatest advantage. It is of great importance for
all our sectors that Turkey, which is a four-hour flight
away from the European, MENA and Central Asian
markets, where 1.3 billion people live and has a GDP of
26 trillion dollars, makes this superiority sustainable
and permanent without losing it.

We should strengthen our global production center
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pazarina dort saatlik ucus mesafesindeki
Tiirkiye’nin, bu iistiinliiglinii kaybetmeden
stirdiiriilebilir ve kalic1 kilmasi, tiim
sektorlerimiz i¢in biiyiik 6neme sahip.
Diisiik maliyet avantajimizi da yeni
yatirimlarla destekleyerek kiiresel iretim
merkezi niteligimizi gliclendirmeliyiz.
Ancak bunlar tek bagina yeterli degil.
Hiikiimetin de iireticileri tesvik eden,
onlarin yeni yatirimlarini destekleyen,
katma degerli tiretimini artirma yolunda
6zendiren, rekabetciliklerini giiclendirecek
tesvikler sunmasini 6nemsiyoruz.

Avrupa Yesil Mutabakati ve devaminda
Tiirkiye’nin Paris iklim Anlasmasr'm
onaylayarak tarafi olmasinin ticarete
nasil yansimalari olacak? istanbul’daki
iireticiler yeni diizenlemelere ne

kadar hazir, iTO bu konu iizerine nasil
caligmalar yiiriitiiyor?

Yesil doniisiim, goreve geldigim

giinden itibaren sanayicilerimizin

kendini hazirlamalarini istedigimiz ana
konulardandi. Ciinkii eger Tiirk sanayiciler,
yesil doniisiimii gerceklestirmezse Yesil
Mutabakat uygulamasi kapsaminda ton
bagina 30 ila 50 Euro arasinda Avrupa
Birligi’ne vergi vermek zorunda kalacak.
Sanayicilerimizin ve devletimizin dikkatini
buraya cekmeyi vazife bildik. Siirekli
uyarilarimizi yapip hazirhk cagrisinda
bulunduk. Sonug itibariyla 6niimiizdeki 10
yilda, en az jeopolitik olaylar, dijitallesme
ve yeni teknolojiler kadar, iklim degisikligi
gelismeleri de tiretimimizi ve ticaretimizi
etkileyecek. Bu nedenle iklim degisikligi
meselesi, bir cevre hareketi olmanin
tesinde bir meseledir. iklim degisikligi
meselesi, bir kalkinma ve istihdam
meselesidir. Tiirk ig diinyasi olarak yeni
teknolojileri, imalat sanayimiz bagta olmak
iizere liretimimize adapte ederek yeni
dénemde rekabet avantaji kazanabiliriz.
Oniimiizdeki 10 yilda tiim diinyanin
hayranligini cekecek bir hikayeyi, Yesil
Mutabakat ile yazabiliriz.

Is diinyas1 ve hiikiimet yetkililerini bu
konuda teyakkuza gecirme noktasinda
ITO olarak izerimize diigen gerekli
calismalar: yaptik. Ayrica liyelerimizi
siirece hazirlamak adina ITO biinyesinde
“Stirdiiriilebilirlik ve Cevre” ad1 altinda bir
birim kurduk. Boylece firmalarimiza Yesil
Mutabakat kapsaminda her tiirlii destegi
veriyoruz.

Hometex, Tiirkiye ve diinyada
sektor iireticileri icin nasil bir

ITO
with
numbers

650

thousand

members

81

occuupation
committe

45

thousand

textile firm
member

3.834

home textile
firm member

quality by supporting our

low cost advantage with new
investments. However, these alone
are not enough. We also attach
importance to the government
providing incentives that
encourage producers, support
their new investments, encourage
them to increase their value-
added production, and strengthen
their competitiveness.

How will Turkey’s ratification
of the European Green

Deal and its subsequent
ratification of the Paris
Climate Agreement have
implications for trade? How
ready are the producers

in Istanbul for the new
regulations, how is the iTO
working on this issue?

Green transformation has been
one of the main issues that we
wanted our industrialists to
prepare themselves since the day
I took office. Because if Turkish
industrialists do not realize the
green transformation, they will
have to pay taxes to the European
Union between 30 and 50 Euros
per ton within the scope of the
Green Deal application. We
considered it our duty to draw
the attention of our industrialists
and our state here. We made our
constant warnings and called
for preparation. As a result,

in the next 10 years, climate

change developments will affect
our production and trade at
least as much as geopolitical
events, digitalization and new
technologies. Therefore, the issue
of climate change is more than
an environmental movement.
Climate change is a matter of
development and employment. As
the Turkish business world, we
can gain a competitive advantage
in the new period by adapting new
technologies to our production,
especially to our manufacturing
industry. We can write a story
that will attract the admiration
of the whole world in the next 10
years, with the Green Deal.

As ITO, we have done the
necessary work in order to
alert the business world and
government officials on this issue.
In addition, we have established
a unit called “Sustainability and
Environment” within the ITO in
order to prepare our members for
the process. Thus, we provide all
kinds of support to our companies
within the scope of the Green Deal.

What is the position of
Hometex for industry
manufacturers in Turkey and
in the world? How did the
fact that the fair could not

be held for several years due
to the pandemic affected the
industry?

We see fairs as the leading
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Hometex Fuari, ev tekstili
sektériiniin itici gliclerinden
biridir. Clinkii istanbullu
ihracatgilar, Ureticiler,
tasarimcilar, ic mimarlar,
dekoratérler ve ilgili tlim
paydaslar, aradigini burada
bulmaktadir.

konumda bulunuyor?
Pandemi nedeniyle
birkac y1ldir fuarin
gerceklestirilememesi
sektorii nasil etkiledi?
Fuarlar, ticaretin 6ncii
birlikleri olarak goriiyoruz.
Dolayisiyla 6ncii birlikler,
saglam ve yeni pazarlar
bulmakta ne kadar yetenekli
olursa sektorlerimiz de o kadar
bagarili olur. Hometex Fuari’ni
ev tekstili sektériimiiziin
gittikce giiclenen, ihracat ve
tiretim hedeflerini biiyiiten
cok 6nemli bir vasita olarak
gorliyorum. Eger Tiirkiye
glinlimiizde kiiresel pazarda
ilk dort tilke arasinda yer
aliyorsa bunda firmalarimiza
ihracat hedefleri kazandiran
Hometex’in de biiyiik pay1 var.
Kuskusuz salginla birlikte
tedarik zincirinin bozulmas:
ve navlun fiyatlarinin
yiikselmesiyle olugan yeni
sartlar, Tiirkiye’ye avantaj
sagliyorsa bu durum ev tekstili
sektoriiicin de gegerlidir. Bu
noktada Hometex Fuarr’na
biiylik gorev diisiiyor. Avrupa
iilkeleri bagta olmak {izere
gelismis iilkeler icin yeni
tedarik iissii olarak 6ne ¢ikan
Tiirkiye’nin bu avantajini
en iyi degerlendirecek
sektorlerimizden biri de tekstil
ve ev tekstilidir. Bu noktada da
oncii kuvvet olarak Hometex
Fuarr’nin ciddi katkilar:
olacagini diisiiniiyorum.
Ciinkii Hometex, diinyanin
en biiyiik iki ev tekstili
fuarindan biri ve biitiin
diinya tilkelerini bir araya
getiren bir ticari platform.
Her y1l tiim kitalardan bu
fuara 180°den fazla iilke

Hometex Fair is one of the
driving forces of the home textile
industry. Because exporters,
manufacturers, designers,
interior architects, decorators
and all relevant stakeholders
from Istanbul can find what
they are looking for here.

katiliyor. Fuarimizin giiciinii
kullanarak pandeminin
olumsuzluklarini, Tiirkiye ve
ev tekstili icin olumlu bir hale
doniistiirecegine inaniyorum.

Ev tekstili sektoriiniin
kale sehirlerinden olan
istanbul’un ticari hayat1
ve istanbul’daki ev tekstili
firmalari icin Hometex ne
ifade ediyor?

Biz, hem bir sehrin hem de
bir iilkenin ekonomisi i¢in
mevcut durumu gézlemlemek
ve de gelecege yonelik
beklentilerini 6grenebilmek
icin fuarlarin en iyi uygun
ortam olduguna inaniyoruz.
Fuarlar, hangi sektore
yoOnelik diizenleniyorlarsa o
sektor hakkindaki bilgileri,
daha standartlarin dolagma
agsamsinda verir. Ciinkii
sektorlerin nabzinin attig1
fuarlar, ayn1 zamanda
sektorlerin barometresi
gibidir. Ama bir baska 6zelligi
daha vardir, fuarlar 6n agar.
Biraz 6nce soyledigim gibi
sektoriin 6ncii kuvvetleridir.
Sektorii diri tutup her zaman
ileriye gitmesi icin gerekli
olan giicii tedarik eder. Bu giic,
yeni pazardir, yeni tasarim
ve iiriinlerle tanmigmadir,
tiretimde yeniliktir ve fuar
tiim bunlar saglar.

Bu acidan bakildiginda
Hometex Fuari, ev tekstili
sektoriiniin itici giiclerinden
biridir. Ciinkii istanbullu
ihracatgilar, iireticiler,
perakendeciler, toptancilar,
zincir magazalar, tasarimcilar,
i¢ mimarlar, dekoratorler ve
ilgili tiim paydasglar, aradigini
burada bulmaktadir.

associations of trade. Therefore, the more
skilled the pioneering associations are in finding
solid and new markets, the more successful
our industries will be. I see the Hometex
Fair as a very important tool for our home
textile industry, which is getting stronger and
increasing its export and production targets. If
Turkey is among the top four countries in the
global market today, Hometex has a big share in
this, which gives our companies export targets.
Undoubtedly, if the new conditions created
by the deterioration of the supply chain and the
rise in freight prices with the epidemic provide
an advantage to Turkey, this is also true for the
home textile sector. At this point, Hometex Fair
has a great responsibility. One of our sectors
that will make the best use of this advantage of
Turkey, which stands out as a new supply base
for developed countries, especially European
countries, s textile and home textiles. At this
point, as the leading force, I think that Hometex
Fair will make serious contributions. Because
Hometex is one of the two largest home textile
fairs in the world and a commercial platform
that brings all the countries of the world
together. More than 180 countries participate in
this fair from all continents every year. I believe
that our fair will use this power to turn the
negative effects of the pandemic into a positive
one for Turkey and home textiles.

What does Hometex mean for the
commercial life of istanbul, one of the
prominent cities of the home textile
industry, and home textile companies in
Istanbul?
We believe that fairs are the best suitable
environment for both a city and a country’s
economy to observe the current situation and
learn about their future expectations. Fairs give
information about the sector for which they are
organized, even at the circulating stage of the
standards. Because the fairs, where the pulse of
the sectors beat, is also like the barometer of the
sectors. But it has another feature, fairs pave
the way. As I said before, they are the leading
forces of the industry. It keeps the industry alive
and always supplies the power necessary to
move forward. This power is the new market,
acquaintance with new designs and products,
innovation in production and the fair provides
all these.

From this point of view, Hometex Fair is
one of the driving forces of the home textile
industry. Because exporters, manufacturers,
retailers, wholesalers, chain stores, designers,
interior architects, decorators and all relevant
stakeholders from Istanbul can find what they
are looking for here.
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HOMETEX OZEL

HOMETEX SPECIAL

FUAR KUNYESI / FAIR IDENTIFICATION W&

-h-:
Tarih / Date 17 - 21 Mayis/May 2022 |

|
Organizator / Organizer KFA Fuarcilik A.S L -

| Yer / Venue Istanbul Fuar Merkezi I.
200.000 m?* |

i)
“
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TURKIYE’NIN
DUNYAYA
ACILAN KAPISI

TURKEY’S DOOR
TO THE WORLD

Ev tekstili sektoriiniin diinyadaki en blylik ikinci
fuari olan Hometex, Tirkiye’nin de en kokli
fuarlarindan biri. 25 yildir istikrarh bir sekilde
diizenlenen ve Tirkiye’den diinyaya acilan bir
kapi olan Hometex Fuarrnin 26’ncisi, bu yil
17-21 Mayis’ta gerceklestirilecek.

Hometex, which is the second largest fair of the home
textile industry in the world, is also one of the most rooted
fairs in Turkey. The 26th Hometex Fair, which has been
held steadily for 25 years and is a gateway from Turkey to
the world, will be held on May 17-21 this year.
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itelikli tiretim, hizl tedarik ve zengin
ham madde kaynaklari ile kiireselde
ozellikle tekstil sektorii ile dikkat ceken
Tiirkiye, tekstil anlaminda basta Avrupa
olmak {izere diinyadaki bircok iilkenin 6ncelikli
tercihi. Tekstil ve hazir giyim sektoriiniin en temel
alt iirlin gruplarindan olan ev tekstili sektoriiniin
bu basariya katkis1 da yadsinamayacak biiytikliikte.
Gliniimiizde Tiirkiye, 6zellikle ev tekstili
denildiginde diinya pazarlarinda akla ilk gelen
tilkelerden biri. Tiirkiye’nin ev tekstili sektoriinde
yakaladig1 bu bagarinin en biiyiik destekg¢ilerinden
biri de elbette Hometex Ev Tekstili ve Aksesuarlar:
Fuar. Ev tekstili iireticilerinin dig ticaretine
sagladig1 desteklerle ile 6ne cikan Hometex
Fuarrnin, Tiirk ev tekstili sanayisinin yurt
disindaki tanitimi adina da ciddi biiytikliikte
katkis1 bulunuyor.
Ev tekstili sektoriiniin diinyadaki en biiyiik
ikinci fuar1 olan Hometex, Tiirkiye’nin de en
kokli fuarlarindan biri. 25 y1ldir istikrarh bir
sekilde diizenlenen ve Tiirkiye’den diinyaya
acilan bir kap1 olan Hometex Fuari’nin 26’ncisi,
bu y1117-21 Mayis’ta gerceklestirilecek. Tiirkiye
Ev Tekstili Sanayicileri ve i§ Insanlar1 Dernegi
(TETSIAD) ile Kiiresel Fuar Acentesi (KFA
Fuarcilik) organizasyonlugundaki fuar, yillardir

urkey, which draws attention with its
qualified production, fast supply and rich
raw material resources, is the primary choice
of many countries in the world, especially
in Europe, in terms of textiles. The contribution of the
home textile industry, which is one of the most basic sub-
product groups of the textile and ready-made clothing
industry, to this success is undeniable. Today, Turkey is
one of the first countries that come to mind in the world
markets, especially when it comes to home textiles. Of
course, Hometex Home Textiles and Accessories Fair is
one of the biggest supporters of this success that Turkey
has achieved in the home textile industry. Hometex
Fair, which stands out with the support it provides to
the foreign trade of home textile manufacturers, also
makes a significant contribution to the promotion of the
Turkish home textile industry abroad.

Hometex, which is the second largest fair of the home
textile industry in the world, is also one of the most
rooted fairs in Turkey. The 26th Hometex Fair, which
has been held steadily for 25 years and is a gateway
from Turkey to the world, will be held on May 17-21 this
year. The fair, organized by the Turkish Home Textile
Industrialists and Businessmen Association (TETSIAD)
and the Global Fair Agency (KFA Fair Organization),
will take place at the Yesilkdy Istanbul Expo Center, in
its place that hasn’t changed for years.
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degismeyen yerinde, Yesilkoy
Istanbul Fuar Merkezi'nde
gerceklesecek.

DUNYA EV TEKSTILi
SEKTORUNUN BULUSMA
NOKTASI

Ev tekstili sektoriinde
diinyanin lider tekstil
firmalarini agirlayacak olan
Hometex Ev Tekstili ve
Aksesuarlari Fuari; Avrupa,
Korfez Ulkeleri, Rusya, BDT,
Orta Dogu ve Afrika’nin en
biiyiik tekstil bulugmalarindan

birine ev sahipligi yapacak.
Ithalat¢1 ve ihracatcilar,
tireticiler, perakendeciler,
toptancilar, zincir magazalar,
tasarimecilar, ic mimarlar,
dekoratorler, otel, konaklama
ve hastane sektorlerinin
karar mekanizmasi olan
diinyanin dort bir yanindan
gelen ziyaretciler, global
pazarda 6n plana ¢ikan

Tirk ev tekstili sektériiniin
kalitesi, genis tirtin gamy,
hizlh teslimat ve ¢oziimleriyle
Hometex’te bulugsacak. Fuar

MEETING POINT OF THE WORLD
HOME TEXTILE INDUSTRY

Hometex Home Textiles and Accessories Fair,
which will host the world’s leading textile
companies in the home textile sector; It will host
one of the biggest textile gatherings of Europe,
Gulf Countries, Russia, CIS, Middle East and
Africa. Importers and exporters, manufacturers,
retailers, wholesalers, chain stores, designers,
interior architects, decorators, visitors from all
over the world, who are the decision mechanism
of the hotel, accommodation and hospital
sectors, the quality of the Turkish home textile
sector, which stands out in the global market,
and its wide product range will meet at Hometex

“HOMETEX FUARI iLE iIHRACATIN GELECEGINE ISIK TUTACACAGIZ”
“WE WILL SHINE THE FUTURE OF EXPORT WITH HOMETEX FAIR”

TETSIAD BASKANI ']

HASAN HUSEYIN BAYRAM I

Yola yeni partnerleri KFA Fuarcilik ile devam LA

edecekleri HOMETEX Ev Tekstili ve Aksesuarlart
Fuarr'nin 2022 ytlina damga vuracagini séyleyen
TETSIAD Baskant Hasan Hiiseyin Bayram:
“Ekonomimizin en 6nemli bilesenlerinden biri olan
thracat, siirdiiriilebilir kalkinmamizi desteklerken
ayni zamanda iilkemizin diinyaya tanittminda da
onemli bir rol iistleniyor. Bu tanitimi, markalasma
yoluyla destekleyebilirsek oniimiiziin cok daha ac¢tk
olacag asikar. Ozellikle ev tekstilinde diinyadaki lider

konumumuzu korumak, hatta en kritik aktér olmamizi
saglamak igin atilacak stratejik adumlart iyi okumamiz
gerekiyor. Tiim diinyada ¢alan yesil déntisiim

canlarint duyuyor, ihracat yaptigimiz ve en 6nemli
ticari ortagimiz olan AB iilkelerinin standartlarinda
tiretim yapabiliyor olmamiz ¢cok énemli. 2022

yilinda belirleyici rol iistlenen, yiiksek katma degerli
tiretim yaparak ihracat oranlarinda yakaladigt
basariyt iilke ekonomisine direkt olarak olumlu
yanstmastni saglayan sektorlere verilen desteklerin
artmasy, tiretici dostu politikalarin cesitlenmesiyle
sektoriimiizde yasayacagimiz sahlanmayn tiim iilke
ekonomisine yayarak yiizleri giildiirebiliriz. Ayni azim
ve kararlilikla calisacagimizi biliyor, 17-21 Mayis
2022°de Istanbul Fuar Merkezi’nde KFA Fuarcilik
organizasyonunda gerceklestirecegimiz Hometex Fuart
ile 2022’ye damga vuracagimiza inantyoruz. Sektor
temsilcilerimize acilacak yeni kapilarin ardindan
bizleri ¢cok daha parlak bir gelecegin bekledigini
simdiden gérebiliyoruz.” seklin konustu.

TETSIAD PRESIDENT
HASAN HUSEYIN BAYRAM

TETSIAD President Hasan Hiiseyin Bayram, who said
that the HOMETEX Home Textile and Accessories Fair,
which they will continue with their new partner KFA
Fair Organization, will mark the year 2022, and said,
“Export, which is one of the most important components
of our economy, supports our sustainable development
and also plays an important role in the promotion of our
country to the world. It is obvious that if we can support
this promotion through branding, our future will be much
clearer. We need to read the strategic steps to be taken,
especially in order to maintain our leading position in the
world in home textiles, and even to be the most critical
actor. We hear the green transformation bells ringing

all over the world, and it is very important that we can
produce at the standards of the EU countries, which

we export to and are our most important commercial
partners. We can make people smile by spreading the
growth we will experience in our sector to the whole
country’s economy, with the increase in the support given
to the sectors that assumed a decisive role in 2022, and
that directly reflected the success achieved in export rates
by producing high value added to the country’s economy,
and with the diversification of producer-friendly policies.
We know that we will work with the same determination
and determination, and we believe that we will mark
2022 with the Hometex Fair, which we will hold on

May 17-21, 2022 at the Istanbul Expo Center in the
organization of KFA Fair Organization. We can already
see that a much brighter future awaits us after the new
doors to be opened for our sector representatives.”
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Hometex Fuari, TETSIAD’In 25 yillik tecriibesi ve
KFA Fuarcilik’in profesyonel sistemi ile bitiinlesiyor
ve diinyanin 6nemli pazarlarina li¢ saatlik ucus
mesafesindeki istanbul’da, yurt ici ve yurt disindan
2,5 milyar potansiyel aliciyi bulusturarak yeni is birlikleri
kurulmasina araci olacak.

Hometex Fair integrates with TETSIAD’s 25 years of experience and
KFA Fair’s professional system, and will bring together
2.5 billion potential buyers from Turkey and abroad to establish new
collaborations in Istanbul, which is a three-hour flight away from
the world’s major markets.

ayrica; inovasyon ve tasarimi 6n plana cikaran
trend iiriin ve teknolojileri hedef kitlelerine
dogrudan tanitmak, pazar arastirmasi, miigteri
analizi yapmak ve is aglarini genisletmek isteyen
iireticilere de mitkemmel firsatlar sunuyor.

Son yillarda 6ne ¢ikan B2B sektor bulugmalar:
icin de en ideal adreslerden biri olan fuar,
sektor dinamiklerine yepyeni bir yon ve farkl
bir deneyim getirmeye hazirlaniyor. Hometex;

with fast delivery and solutions. The fair also; It also
offers excellent opportunities to manufacturers who
want to directly introduce trending products and
technologies that emphasize innovation and design
to their target audience, conduct market research,
customer analysis and expand their business networks.
Being one of the most ideal addresses for B2B sector
meetings that have come to the fore in recent years, the
fairis preparing to bring a brand new direction and
a different experience to the dynamics of the sector.
Hometex; In line with its design, technology and
sustainability strategies, it will strengthen the image
of Turkey, which has a strong vision in the home textile
industry, as a producer country with innovative and
innovative design. Beyond being a unique resource
about trends and designs in the textile world, the fair,
where world-renowned expert speakers, inspiring tips
and trend areas will take place, is preparing to enable
Turkish textiles’ design, production and trend-setting
ability to reach a global dimension.

25 YEARS OF EXPERIENCE OF TETSIiAD
TETSIAD, which has carried out very successful fairs
and organizations in the home textile sector before, hosts
the doyens, designers and opinion leaders who have
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tasarim, teknoloji ve siirdiiriilebilirlik stratejileri
dogrultusunda ev tekstili endiistrisinde giiclii

bir vizyon ortaya koyan Tiirkiye’nin, yenilikci

ve inovatif tasarima sahip iiretici iilke imajini
giiclendirecek. Tekstil diinyasindaki trendler ve
tasarimlar hakkinda benzersiz bir kaynak olmanin
otesinde, diinyaca tinlii uzman konugmacilarin,
ilham veren ipucu noktalarinin ve trend
alanlarmin yer alacag fuar, Tiirk tekstilinin
tasarim, liretim ve trend belirleme kabiliyetinin
kiiresel boyuta ulagsmasini saglamak icin
hazirlaniyor.

TETSIAD’IN 25 YILLIK TECRUBESI

Ev tekstili sektoriinde daha 6nce de ¢cok bagarili
fuar ve organizasyonlara imza atan TETSIAD,

25 yildir diizenledigi Hometex Fuari'nda diinya

ev tekstili sektoriine yon vermis duayenleri,
tasarimcilar: ve kanaat 6nderlerini agirhiyor.

Ev tekstili sektoriinde iiretim yapan, diinyanin
onde gelen ev tekstili ve aksesuar firmalarinin
bulugsma noktas1 haline gelen Hometex, genis {iriin
yelpazesiile tiim ihtiyaclari karsilamaya yetecek
bir organizasyon. Perde, perde aksesuarlari ve
dosemelik kumagstan dekoratif tirtinlere; yatak
odasi, uyku tekstili ve banyo {iriinlerinden duvar
ve zemin kaplamalarina, kontrat ¢6ziimlerinden
aksesuarlara kadar ev tekstiline dair her seyin yer
aldig fuar, katilime ve ziyaretcilere sundugu genis
iiriin profili dikkat cekiyor.

Hometex Fuari, TETSIAD’1n 25 yillik tecriibesi
ve KFA Fuarcilik’in profesyonel sistemi ile
biitiinlesiyor ve diinyanin énemli pazarlarina
{ic saatlik ucus mesafesindeki istanbul’da, yurt
ici ve yurt disindan 2,5 milyar potansiyel aliciy1
bulusturarak yeni is birlikleri kurulmasina araci
olacak.

HOMETEX’IN SAGLADIGI AVANTAJLAR

» Sektor devlerinin yer aldig1 fuarda kurumsal prestij ve
imaj gliclendirmek.
» Pazar arastirmasi ve miisteri analizi yaparak miisteri
agimiz1 genisletmek.
» Ev tekstili sektoriindeki tiim yenilikleri; trend tiriin, tasarim
ve teknolojileri bir arada goriip yakindan inceleyerek sektor
dinamiklerine hakim olmak.

» Binin iizerinde firmayla bulusarak yeni ig birlikleri kurma
imkani yakalamak.

» Sektoriin 6nciileri, diinya markalari ve ev tekstili sektoriinde
faaliyet gosteren tiim kurum ve kuruluslarla bir araya gelme ve
birebir goriisme firsatina sahip olmak.

» Sektordeki is agim giiclendirmek ve genisletmek.

» Pazardaki son gelismelerden haberdar olmak ve bu sayede
pazarin gelecegini 6ngorebilmek.

shaped the world home textile sector at the Hometex
Fair, which it has been organizing for 25 years. Hometex,
which produces in the home textile industry and has
become the meeting point of the world’s leading home
textile and accessory companies, is an organization that
can meet all needs with its wide product range. From
curtains, curtain accessories and upholstery fabric to
decorative products; The fair, which includes everything
from bedroom, sleep textile and bathroom products

to wall and floor coverings, from contract solutions to
accessories, draws attention to the wide product profile it
offers to exhibitors and visitors.

Hometex Fair integrates with TETSIAD’s 25 years
of experience and KFA Fair’s professional system, and
will bring together 2.5 billion potential buyers from
Turkey and abroad to establish new collaborations in
Istanbul, which is a three-hour flight away from the
world’s major markets.

ADVANTAGES OF HOMETEX

» To strengthen corporate prestige and image at the fair where
the giants of the sector took part.

» Expanding your customer network by doing market research
and customer analysis.

» All innovations in the home textile sector; To dominate the
dynamics of the sector by seeing and closely examining trending
products, designs and technologies.

» To have the opportunity to establish new collaborations by
meeting with over a thousand companies.

» To have the opportunity to meet and have one-on-one meetings
with the leaders of the sector, world brands and all institutions and
organizations operating in the home textile sector.

» To strengthen and expand the business network in the sector.

 Being aware of the latest developments in the market and thus
predicting the future of the market.
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MODERN, CESUR, SAMIMI
BRAVE, SINCERE

Modadan dekorasyona, sanattan tasarima

The color of the year, determined by Pantone to guide

kadar pek ¢ok alanda, trendlere yén vermek
lizere Pantone tarafindan belirlenen yilin rengi,
“very peri” oldu. Mavinin sakinligi ile kirmizinin
enerjisini tek viicutta bulusturan bu dinamik
renk, tiim diinyanin pandemi nedeniyle izolasyon
slirecinden gectigi dénemde degisen kavramlara

trends in many fields from fashion to decoration,
from art to design, was “very peri”. This dynamic
color, which brings the calmness of blue and the
energy of red together in one body, draws attention to
the changing concepts and living standards during
the period when the whole world is going through the

ve yasam standartlarina dikkat ¢ekiyor.

ldukca zor gegen ve tiim insanhk
iizerinde sarsici etkilere neden olan
2020’nin golgesindeki 2021, geride
hatirlamak istemedigimiz bir siirii
antile bayragi 2022’ye devretti. 2021’i pandemi
sonrasinda yasadigimiz bir gecis donemi olarak
nitelendirirsek eger 2022 icin de “umutlu
bekleyislerin y1l1” demek yanlis olmaz. Herkesin
biiylik beklentilerle karsiladig1 yeni y1l yani 2022,
daha yeni bagladi ve ileriki zamanlarda nelere
sahne olacak bilemiyoruz ancak umutlar baki.
Yeni y1l; herkes gibi diinyanin renk otoritesi

isolation process due to the pandemic.

021, which was in the shadow of 2020,

which was very difficult and had shocking

effects on all humanity, handed over the

flag to 2022 with many memories that we
do not want to remember behind. If we describe 2021
as a transition period after the pandemic, it would
not be wrong to say that 2022 is the “year of hopeful
waiting”. The new year, 2022, which everyone
welcomes with great expectations, has just begun
and we do not know what will happen in the future,
but hopes remain.

New Year; Pantone, the color authority of the
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Yaraticilidi ve yaratici ifadeyi cesaretlendiren canli,
neseli bir tavir ve dinamik bir durusa sahip very peri
tonunun, yiiksek eneriisi ile kisiler izerindeki pozitif
etkisinin de hayli fazla oldugunu sdyleyebiliriz.

We can say that the very peri tone, which has a lively,
cheerful attitude and dynamic stance that encourages
creativity and creative expression, has a lot of positive

effect on people with its high energy.

Pantone’yi de heyecanlandirmis olacak ki bu

yila 6zel, renk paletinde olmayan, yeni bir renk
belirlendi. Yani 2022, yeni heyecanlanlar, sevingler
ve umutlarla birlikte hayatimiza yeni bir de rengi
getirmis oldu. Modadan dekorasyona, sanattan
tasarima kadar pek ¢ok alanda trendlere yon
vermek tizere aciklanan yilin rengi, “very peri”
oldu. Kirmizi ve mor tabanli, mavinin yeni bir
tonu olarak tanmimlanan very peri, tiim diinyanin
pandemi nedeniyle izolasyon siirecinden

gectigi donemde degisen kavramlara ve yasam
standartlarina dikkat ¢ekiyor.

Bu dinamik renk, mavinin sakinligi ile kirmizinin
enerjisini tek viicutta bulusturuyor. 2022 yilinda
beyaz bir sayfa agmak isteyenler olacaktir ancak
simdiden soyleyelim, yeni y1lda tiim sayfalarin
rengi “very peri” olacak gibi duruyor.

VERY PERININ KAPSAYICI ENERJIiSi
Pantone; ¢ok genis bir kitleye hitap etmekle birlikte
her yil acikladig renkler ile bircok sektore yol
gosteriyor. Yilin renginin yani sira tiim y1l boyunca
on plana cikacak renkleri bir araya getirerek
paylastig1 renk yelpazesi ile de ilham oluyor.
Renkleri, y1l icinde gerceklesen gelismelerin
diinya ve toplumlar izerindeki yansimalara gére
belirlediklerini sdyleyen Pantone’nin son ii¢
yildir belirledigi renkler tizerinde, pandemi ve
teknolojik gelismelerin yogun bir etkisi oldugu
gozlemlemleniyor. Very peri rengi de hem pandemi
hem de i¢inde bulundugumuz dijital ¢agin, her
gecen giin sundugu yenilikleri yansitan cesur,
yaratici ve sakinlestirici bir renk.

202I’in son ceyreginde 2022 ilkbahar/yaz
sezonuna iligkin y1llik trend raporunu yayimlayan

world, will be excited like everyone else, that a

new color that is not in the color palette has been
determined for this year. In other words, 2022
brought a new color to our lives along with new
excitements, joys and hopes. The color of the year,
which was announced to guide trends in many fields
from fashion to decoration, from art to design, was
“very peri”. Defined as a new shade of blue based
on red and purple, very peri draws attention to the
changing concepts and living standards during the
period when the whole world is going through the
isolation process due to the pandemic.

This dynamic color brings together the calmness
of blue and the energy of red in one body. There will
be those who want to open a white page in 2022,
but let’s say in advance, it seems that the color of all
pages will be “very peri” in the new year.

THE INCLUSIVE ENERGY OF THE VERY
PERI
Pantone; Although it appeals to a very wide audience,
it guides many sectors with the colors it announces
every year. In addition to the color of the year, it
brings together the colors that will stand out all
year long and inspires with the color range it shares.
Stating that they determine the colors according
to the reflections of the developments taking place
during the year on the world and societies, it is
observed that the pandemic and technological
developments have had an intense effect on the colors
that Pantone has determined for the last three years.
Very peri color is a bold, creative and calming color
that reflects both the pandemic and the innovations
of the digital age we live in day by day.

Dynamic and free colors came to the fore in
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Pantone’nun paletinde, dinamik ve 6zgiir
renkler 6ne ¢cikmist1. Yilin rengi olarak
belirlenen Very Peri de Pantone’nin ilk
raporundaki aciklamalar: destekleyen bir
renk. Yeni bir renk bulmanin kendileri i¢cin
oldukca 6nemli oldugunu belirten Pantone
yOneticileri, very perinin yaraticiligi
cesatlendiren bir durus sergiledigini
soyliiyor. Pantone Renk Enstitiisii Bagkan
Yardimcisi Laurie Pressman ise very peri
ile ilgili yaptig1 aciklamasinda: “Toplum icin
renkler cok sey ifade diyor. Renkler, bazen
kritik bir iletigim bi¢imi bazen fikirleri ve
duygulari ifade etmenin, etkilemenin ya da
etkilesim kurmanin en iyi yolu olarak kabul
ediliyor. Bu yeni kirmizi ve mor tabanlh
mavi renk tonunun karmagikligl, 6ntimiizde
uzanan genis olasiliklari vurguluyor.

Yilin rengi, egitici renk programimizin
tarihinde ilk kez yeni bir renk yaratmis
olmamizin 6neminin yaninda gerceklesen
kiiresel inovasyonu ve doéniisiimii de
yansitiyor. Uzun bir izolasyon doneminden
ciktigimiz su ddnemde very peri; giinliik
yasam anlayisimizin degistigi, fiziksel ve
dijital yasamlarimizin i¢ ige gectigi, icinde
yasadigimiz doniistiiriicii zamanin bir
temsili.” dedi.

YARATICILIGI DESTEKLEYEN BiR
MAVIi TONU
Very Peri, mavinin sabitligini kirmizinin

Pantone’s palette, which
published its annual trend
report for the 2022 spring/
summer season in the last
quarter of 2021. Determined as
the color of the year, Very Peri
is also a color that supports
the explanations in Pantone’s
first report. Stating that it

is very important for them

to find a new color, Pantone
executives say that very peri
takes a stance that encourages
creativity. Laurie Pressman,
Vice President of Pantone Color
Institute, said in a statement
about very peri that “Colors
mean a lot to society. Coloris
sometimes considered a critical
form of communication and
sometimes the best way to
express, influence or interact
with ideas and emotions. The
complextity of this new red

and purple-based blue hue
highlights the vast possibilities
that lie ahead. The color of

the year reflects the global
innovation and transformation
that has taken place, as well

as the importance of creating

a new color for the first time in

the history of our educational
color program. In this period
when we are coming out of a
long isolation period, very peri;
Itis a representation of the
transformative time we live in,
where our understanding of
daily life changes, our physical
and digital lives intertwine.”

A CREATIVE SHADE OF
BLUE
Very Peri is a color that blends
the constancy of blue with
the excitement of red. Very
Peri, which can be defined as
a pastel purple at first glance,
is inspired by a tone between
periwinkle and blue. Very
perti, the newest member of
the reliable and popular blue
color family, brings visionary
with a new perspective. She
has a lively, cheerful demeanor
and dynamic stance that
encourages creativity and
creative expression. In this
respect, we can say that the very
energetic color of the peri has a
great positive effect on people.
According to Pantone, trends
in the digital world, with the
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heyecaniyla harmanlayan bir renk. ilk bakista
pastel bir mor olarak tanimlanabilecek Very Peri,
Cezayir meneksesi ve mavi arasi bir tondan ilham
aliyor. Giivenilir ve sevilen mavi renk ailesinin

en yeni {iyesi very peri, yeni bir bakis acis1ile
vizyonerligi beraberinde getiriyor. Yaraticilig

ve yaratici ifadeyi cesaretlendiren canli, negeli
bir tavir ve dinamik bir durusa sahip. Bu yoniiyle
enerjisi yiiksek very peri renginin, kisiler
tizerindeki pozitif etkisinin de hayli fazla oldugunu
sOyleyebiliriz.

Pantone’ye gore dijital diinyadaki trendler,
metaverse’in artan popiilaritesi ve dijital alanda
ylikselen sanatsal topluluklarla birlikte very
peri, modern yagamin kaynasmasini ve dijital
diinyadaki renk trendlerinin fiziksel diinyada
nasil tezahiir ettigini gosteriyor. Bu baglamda
degerlendirildiginde de yaraticilig1 destekleyici
yapisl ile gelecege yonelik ufuk acan bir renk.

EVLERDE SAKINLIiK iSTEYENLERIN
FAVORIsi

Dinamik bir “deniz salyangozu mavisi tonu”
olarak da tanimlanan very peri, renk, en mutlu

ve en sicak renklerden biri olarak kullanildig:
ortamlara nege getirmeyi vaadediyor. Bu sebeple de
ozellikle pandemi gibi stresli giinlerin ardindan, i¢
mekanlara taze, dinamik ve neseli bir hava katmak
icin very peri en iyi secenek. Mavinin sakinligi ile
kirmizinin enerjisini ayni potada eriten very peri,
yasam alanlarina ve dolayisiyla da insanhga iyi
gelecek.

Mekanda yatistirici etki yaratmak isteyenler
icin very peri hem ideal hem de pek ¢ok renk ile
uyum yakalayabilen bir renk. Very peri, derin
mavilerden yumusak beyazlara ve grilere kadar
renk paletindeki bircok renk ile essiz renk
kombinasyonlari olusturulabilir. Beyaz, pembe,
bej, gri ve yesil ile harika sekilde eslesen very
peri, turuncu ve sar1 gibi sicak tonlu renklerle
eslestirildiginde de ortama farkli bir enerji katar.
Ayni anda hem sicak hem de soguk bir ton olabilen
very peri, giin 15181 ile kontrasti yakaladig gibi
farkli aydinlatma secenekleri ile farkli ve ortamin
enerjisine katki sunan, etkileyici sonugclar verir.

Very peri rengi ile boyanmais bir duvar veya
sadece vurgulu mobilyalar araciligiyla mekanda goz
alic1 bir renk patlamasi saglanabilir. Oturma odasi
veya yatak odasinin vurgulu duvarlarina very peri
ile farkli ve dinamik bir hava katilabilir.

Bu cesur tonu, iddeali mobilya parcalari ile
birlikte kullanarak, carpici ama samimi bir
atmosfer yaratilabilir. Very periyi kadife, pamuk,
keten, jakarli ya da suni deri gibi désemelik
malzemelerde tek renk veya cesur desenler
esliginde kullanilabilir. Bu ton, soft ve pastel
agirlikli olmasi dolayisyla 6zellikle yumusak dokulu
iiriinlerle eslestirdiginde cok daha giizel sonuclar
verecektir.

Mekanda yatistirici
etki yaratmak
isteyenler icin
very peri hem
ideal hem de pek
cok renk ile uyum
yakalayabilen bir
renk.

Very periisa

color that is ideal
for those who
want to create a
soothing effect in
the space and can
be compatible with
many colors.

growing popularity of the metaverse and the rising
artistic communities in the digital space, very peri
show the fusion of modern life and how color trends
in the digital world manifest in the physical world.
When evaluated in this context, it is a color that
opens the horizon for the future with its creativity-
supporting structure.

THE FAVORITE OF THOSE WHO WANT
CALMNESS AT HOME

Very perti, also defined as a dynamic “perch blue hue”,
promises to bring joy to environments where it is
used as one of the happiest and warmest colours. For
this reason, very pert is the best option to add a fresh,
dynamic and cheerful atmosphere to interior spaces,
especially after stressful days such as a pandemic.
Very peri, which melts the calmness of blue and the
energy of red in the same pot, will be good for living
spaces and therefore humanity.

Very peri is a color that is ideal for those who
want to create a soothing effect in the space and can
be compatible with many colors. Very peri, unique
color combinations can be created with many colors
in the color palette, from deep blues to soft whites
and grays. Pairing wonderfully with white, pink,
beige, gray and green, very peri adds a different
energy when paired with warm-toned colors such
as orange and yellow. Being both a warm and a cold
tone at the same time, very peri not only captures the
contrast with daylight, but also gives different and
impressive results that contribute to the energy of the
environment with different lighting options.

An eye-catching pop of color can be achieved in
the space through a wall painted in Very peri color
or just accent furniture. A different and dynamic
atmosphere can be added to the accent walls of the
living room or bedroom with very peri.

By using this bold tone together with ambitious
furniture pieces, a striking yet intimate atmosphere
can be created. Very Peri can be used on upholstery
materials such as velvet, cotton, linen, jacquard or
artificial leather in one color or with bold patterns.
Since this tone is soft and pastel-weighted, it will give
much better results, especially when paired with soft
textured products.
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afak Cak, 2008 yilindan bu yana
global capta projeler iireten ve
Tiirkiye markasini diinyanin
dort bir yanina tagiyan bir isim.
Paris Hilton ile baglayan yurt
dis1 yolculugu Jennifer Lopez, Sting,
Cesc Fabregas ve Radamel Falcao gibi
diinyaca {inlii yildizlarla devam eden
Cak, tasarimlariyla diinyada ses getiren
islere imza atmaya devam ediyor. Haziran
ayinda futbolun efsanesi Lieonel Messi’nin
evini tasarlayacak olan Cak ile kariyer
yolculugundan, dekorasyon ve trendlere
uzanan keyifli bir sohbet gerceklestirdik.

Farkh alanlarda calistiktan sonra
once ticarete sonrasinda da tasarima
yoneldiginiz bir dénem basghyor. Sizce
kariyer yolculugunuzdaki déniim
noktasi nedir?

Hayatimin doniim noktasi, 1 Mayis 2000
tarihinde Bakirkdy’deki diikkani acarak
ticarete baslamam diyebilirim. Babamin
halihazirda cadde tizerinde bulunan 25
metrekarelik bir diikkani vardi. Orada
dosmelik ve perdelik kumasg satarak bu ige
bagladik. Benim hayatimin da esas dontim
noktasi orasidir, her sey orada bagladi.
Bakirk6y’deki ditkkani temelde ticaret
yapmak icin agmistik ama sonra olaylar
biiyiiyerek ilerledi ve buralara kadar geldi.
Ic mimarhk egitimi almadigim icin sektore
girisimin temeli ticarete atilmak icin
actigim bu diikkana dayaniyor diyebilirim.

i¢ mimarhk egitimi alsaydimiz sizce
bugiin her sey bambaska mi1 olurdu?
Her zaman anlatirim bes yasindayken
legolarla ¢ok ilgilenen bir cocuktum. Ailem
bu yetenegimin farkina varsaydi belki
egitimim mimari alanda ilerlerdi. Egitim
alsaydim bambagka bir yerde olurdum

gibi bir diislincem hi¢ olmadi fakat ortaya
c¢ikmami biraz geciktirdi. Sektorde tam
anlamiyla ismimi 2008 yilinda duyurmaya
bagladim. Ve buraya gelene kadarki sekiz
yil boyunca digardan iiniversite okudum
diyebilirim. Normalde dort senede
bitirilebilecek bir egitimi, hayatin icinde
bircok seyi deneyimleyerek sekiz senede
bitirmis oldum. Bu sekiz y1l boyunca hicbir
dekorasyon dergisinde yaptigim projeleri
yayimlamadim ve roportaj vermedim.
Sahaya ¢ikmak i¢in elimdeki projelerin
artmasini ve dogru zamani bekledim.

Simirlar: agan tasarimlarimizla
globalde Tiirkiye markasinin degerini
artiracak islere imza atiyorsunuz.

afak Cak is a name
that has been
producing projects
on a global scale
since 2008 and
carries the Turkish brand
to all over the world. His
international journey, which
started with Paris Hilton,
continues with world-famous
stars such as Jennifer
Lopez, Sting, Cesc Fabregas
and Radamel Falcao, and
continues to create works that
make a lot of noise in the world
with his designs. We had a
pleasant conversation with
Cak, who will design the house
of the football legend Lieonel
Messi in June, from his career
Journey to decoration and
trends.

After working in different
fields, a period begins
where you first turn to
trade and then to design.
What do you think is the
turning point in your
career journey?

I can say that the turning
point of my life was when I
opened a shop in Bakirkoy

on May 1, 2000 and started
trading. My father already
owned a 25-square-meter shop
on the street. We started this
business by selling upholstery
and curtain fabrics there.
This is the main turning point
in my life, everything started
there. We opened the shop in
Bakirkoy mainly for trading,
but then things came this far.
Since I did not receive interior
design education, my entry into
the sector actually developed
with this shop that I opened to
get into business.

If you had studied interior
architecture, do you

think everything would be
different today?

I always tell this, when I was
fiveyears old, I was a kid who
was very interested in legos.
If my family had noticed my
talent, maybe my education

would have progressed in the
field of architecture. I never
thought that I would be in a
different place if I had been
educated, but it delayed my
emergence a bit. I literally
started to make my name
known in the sector in 2008.
And I can say that I had college
education for eight years until
I came where I am. I have
completed an education that
would normally be completed
in four years, by experiencing
many things in life, in eight
years. During these eight years,
I did not publish my projects
in any decoration magazine
and did not give an interview.
Twaited for the projects in my
hand to increase and the right
time to go out on the field.

You carry out works that
will increase the value of
the Turkish brand globally
with your designs that go
beyond borders. Can you
tell us about your agenda
and your ongoing works?

In June, we will design Lieonel
Messi’s house in Spain, we are
currently working on it. I think
the project will be completed in
ayear. We also have the Villa
Cengelkdy project, which is
currently under intense work
and we plan to complete by

the end of this month. We have
very little time left, so we are
in a stressful period. However,
I believe that we will achieve a
good result since I have a very
strong team of approximately
250 people in the project.

What kind of procedure
do you follow with your
customers when designing
houses and spaces?

First of all, we listen to the
customer as much as possible
and hold at least three
meetings to get to know them.
Because you can decode a
person’s codes by chatting.
Sometimes even a sentence
between words can give us a
clue about the person’s tastes.
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Giindeminizden ve hilihazirda devam eden

islerinizden bahsedebilir misiniz?

Haziran ayinda, Lieonel Messinin Ispanya’daki
evini tasarlayacagiz, su an onun {izerine yogun bir
calismamiz var. Projenin bir sene gibi bir zamanda
tamamlanacagini diisliniiyorum. Bir de ¢caligmalari
yogun sekilde devam eden ve bu ay sonu bitirmeyi
planladigimiz Villa Cengelkdy projemiz bulunuyor.
Cok az bir zamanimiz kald1 o yiizden stresli bir
donemdeyiz. Ancak projede yaklagik 250 kisilik,
cok saglam bir ekibim olmasi sebebiyle giizel bir
sonuca ulasacagimiza inaniyorum.

Ev ve mekan tasarlarken miisterilerinizle nasil
bir prosediir izliyorsunuz?

Oncelikle miisteriyi olabildigince cok dinliyor,
taniyabilmek icin en az {i¢ toplant1 yapiyoruz.
Ciinkii bir insanin kodlarini sohbet ederek
¢ozebiliyorsunuz. Bazen laf arasinda gecen bir
climle bile bize kisinin begenileri ile ilgili ipucu
verebiliyor. Herkesin form, materyal ve renk
kisminda farkl secimleri ve begenileri oluyor. Biz
bu iic olguyu, miisteriden aldiimiz anda hemen
tasarlamaya bagliyoruz. Biz tasarlayip projeyi
tamamladiktan sonra miisterinin degisiklik isteme
orani genellikle yiizde 2°dir. Bu ¢ok iyi bir oran. 22
senedir bu isi yapan biri olarak miisterinin “ben
bunu begenmedim” dedigi bir isim olmadi hic.

Peki bircok insanin hayallerini gerceklige

Everyone has different choices and tastes in form,
material and color. We immediately start to design
these three phenomena as soon as we receive them
Jfrom the customer. After we design and complete
the project, the customer’s rate of change is usually
2 percent. This is a very good rate. As someone who
has been doing this job for 22 years, I have never
had a job where the customer said “I don’t like it”.

So, what is the style of Safak Cak, who brings
many people’s dreams to reality?

I don’t have must-haves or an obvious style. We
can serve the most classic as well as the most
minimalist. I care more about the house being
practical and serving people. However, I always
put aradical color, texture or shape that I can

call my signature in the spaces I design. If there

is something called “wow” in all the houses I have
built, from the most classic to the most minimalist,
Safak Cak has made it.

Speaking of practicality of houses. What kind
of a transformation did digitalization create/
will create in space design?

Smart homes, the communication of all white goods
with each other made the homes more comfortable.
Early warning systems, fire, water, natural gas...
These are vital things and issues that I personally
attach great importance to in my designs. I suggest
that every client should first allocate most of their
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tasryan Safak Cak’in tarz1
nasil?

Olmazsa olmazlarim ya

da net bir tarzim yok. En
klasige de en minimaliste

de hizmet verebiliyoruz.

Ben daha ¢ok evin pratik
olmasini ve insana hizmet
etmesini dnemsiyorum.
Ancak tasarladigim mekanlara
mutlaka, imzam diyebilecegim
radikal bir renk, doku ya

da sekil koyuyorum. En
klasiginden en minimalistine
kadar benim yaptigim tiim
evlerde “waow” denilen bir
sey varsa eger onu Safak Cak
yapmuigtir.

Evlerin pratiklesmesi
demigken. Dijitallesme
mekan tasariminda nasil
bir déniisiim yaratt1/
yaratacak?

Akill evler ve biitiin

beyaz esyalarin birbiriyle
haberlesmesi evleri, konfor
alani yiiksek bir héale

getirdi. Erken haber verme
sistemleri, yangin, su, dogal
gaz... Bunlar hayati seyler

ve sahsen tasarimlarimda
¢cok dnemsedigim konular.
Ben her miigteriye ilk olarak
biitcesinin biiyiik kismini
evin elektrik ve mekanik
kismina ayirmasini, kalan
biitce ile evini dekore
etmesini 6neriyorum. Ciinkii
dekorasyon her zaman
degistirilebilecek bir sey fakat
izolasyon, mekanik, su ve
elektrik tesisati gibi altyapisal
konular ¢cok daha 6nemli.

Tasarimlarimizda Tiirk
motif ve desenlerine yer
veriyorsunuz. Sizce zengin
Anadolu kiiltiiriiniin mirasi
olan bu degerler diinyaya
nasil daha iyi tamitilabilir?
Bu tamamen miisterinin istek
ve begenileri dogrultusunda
gelisiyor. Tasarimlarimda her
zaman degil ama Tiirkiye’ye
0zgli detaylara yer verme
konusunu énemsiyorum.
Minimalist tasarlanmig

bir evde ¢intemani deseni

kullanamiyoruz ama
miisterinin zevkleri ve ilgi
alanlarina da hitap ediyorsa
kullandigim yerler oluyor.
Aslinda yurt disinda Tiirk
tirtinlerine biiyiik bir talep
var ama ne yazik ki dogru bir
tanitim yok. Ornegin New
York’da su an Steinway Tower
isminde, sehrin en yliksek
rezidansi yapiliyor. Steinway
Tower’in bizim acimizdan
ozelligi ise binada kullanilan
biitiin mermerlerin Tiirk
mermeri olmasi. Mermer
ihracatimiz, iilkemize gore
iyi durumda ama Italya
ya da diinya ortalamasiile
karsilastirdigimizda ne yazik
ki iyi degil. Ttirkiye’den
cikan mermerlerin kalitesine
baktigimiz zaman bu ihracat
orani 10 katina ¢ikabilir fakat
tanitim ve tasarimina ¢ok az
biitce ayriliyor. Ayrilan biitce
de dogru kullanilamiyor.

Pandeminin mekan
tasarimlarina ne gibi
etkileri oldu?

Pandemide herkes evinin ve
evindeki eksikliklerin farkina
vardi. Bu insanlar acisindan
iyi bir alg1. Nasil bilyiik bir
degisim hizina girildigini de
gecen sene IKEA'nin acikladigy
rakamlardan gorebiliyoruz.
Buradan anladigimiz da su ki
insanlar aslinda evlerindeki
bazi seyleri begenmiyor

fakat degistirme kismini

giin kosturmacasi icinde

hep 6teliyormus. Pandemi,
evdekorasyonu ile alakali
ozellikle Tiirkiye’de calisma
odas1 kavramini ortaya cikardi.
Liiks olmayan, abartisiz ama
ihtiyaclar1 kargilayan bir oda.
Biz de artik tasarladigimiz tiim
evlerde, kiiciik bir kdse olsa
bile calisma alan1 yaratiyoruz.

Siirdiiriilebilirlik kavramm
son yillarda oldukca

one cikiyor ve yagsam
alanlarina da yansiyor
Tasarimlarimizda ne kadar
6nem veriyorsunuz bu
konuya?

budget to the electrical and mechanical
parts of the house and decorate their

house with the remaining budget. Because
decoration is something that can always be
changed, but infrastructural issues such as
insulation, mechanical, water and electrical
installations are much more important.

You include Turkish motifs and
patterns in your designs. How do you
think these values, which are the legacy
of the rich Anatolian culture, can be
better introduced to the world?

This is completely developed in line with the
wishes and tastes of the customer. I don’t
always care about including details specific
to Turkey in my designs. Now we can’t

use the Cintemani pattern in a minimalist
designed house, but there are places I use

if it appeals to the customer’s tastes and
interests.

In fact, there is a great demand for
Turkish products abroad, but unfortunately
there is no correct promotion. For example,
in New York, the highest residence in the city,
called Steinway Tower, is currently being
built. The peculiarity of Steinway Tower
Jfrom our point of view is that all the marbles
used in the building are Turkish marble. Our
marbles exports are in good shape compared
to our country, but unfortunately not good
when we compare them with Italy or the
world average. When we look at the quality of
marbles from Turkey, this export rate can be
10 times, but very little budget is allocated for
promotion and design. The allocated budget
is also not used properly.

What effects did the pandemic have on
space designs?

For one thing, everyone became aware of
their home and the deficiencies in their
home during the pandemic. This is a good
perception for people. We can see from the
figures announced by IKEA last year that we
have entered a great pace of change. What
we understand here is that people actually
don’t like some things in their homes, but
they always postpone the changing part

in the rush of the day. The pandemic has
revealed the concept of the study room,
especially in Turkey, related to home
decoration. A room that is not luxurious,
understated, but meets the needs. We now
create a workspace in all the houses we
design, even if it is a small corner.

The concept of sustainability has
come to the fore in recent years and is
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Plastige siddetle karsiyim. Miimkiinse PVC
dograma sektoriinde aliiminyumu tercih ediyorum.
Fakat aliiminyum biit¢esel olarak ¢ok yiiksek
oldugundan iceriginde asbest olmayan yeni nesil
PVC’leri kullaniyorum. Parkeciler kizacak ama
laminant denilen plastik parkeyi de kullanmamaya
calistyorum. Bu tip PVC ve laminantin diisiik
kaliteli olanlar1 bircok Avrupa iilkesinde
satilmiyor, satig1 yasak. Ciinkii bu malzemeler
evlerde kullanildiginda kanserojen bir hava
solumus oluyorsunuz. Bilhassa cocuk olan evlerde
kullanilmamasi gerekiyor. Bir evi yaparken her
materyalin arastirilmasi gerektigini diistiniiyorum
ancak maalesef itkemizde daha cok moda olana
yonelim var.

reflected in living spaces. How much do you
give importance to this issue in your designs?
I am strongly against plastic. If possible, I prefer
aluminum in the PVC joinery sector. However, since
aluminum is very high in terms of budget, there are
new generation PVCs that do not contain asbestos,
I prefer to use them more. Parkers will be angry, but
I try not to use the plastic flooring called laminate.
Low-quality ones of this type of PVC and laminate
are not sold in many European countries, their

sale is prohibited. Because when these materials
are used in homes, you breathe a carcinogenic

air. I think it should not be used especially in

homes with children. I think that every material
should be researched while building a house, but
unfortunately, there is a tendency towards more
fashionable ones in our country.

Can you talk about the importance of home
textiles in space design? What are your main
preferences in home textile products?

There is no type of fabric that I mainly use as a
fabric in home textiles. However, I care about
having a variety of fabrics in my designs. I try to
combine many fabrics such as artificial leather,
chentille fabric, velvet and linen. I love 100 percent
cotton velvet and linen fabrics. If possible, I try to
use natural fabrics that do not stain. I direct my
customers to natural fabrics in this direction.

It is necessary to open brackets especially for
stain-resistant fabrics, which have become very
popular lately, because there is a misconception
there. The maximum life of stain-resistant fabrics is
two years. There is no company that can give such a
lifetime guarantee, but if it does, it means that there
is a serious carcinogen in the content of the fabric.
For this reason, for example, 100 percent cotton
linen fabric can be used instead of stain-proof’
fabric. You can even remove the spilled wine stain
on the linen fabric if you wipe it with white soap.

What are the trends in space design this year?
Can you share your predictions about the trends?
Rose gold and stainless steel will appear on the
scene again in the coming period. The return
to stainless steel and metal has begun. More
minimalist designs stand out in the spaces as well.
The most important issue in minimalist designs
was that the space was cubic, that is, four-cornered,
but now it has started to be round. Until the years
2025-2026, we will see places where everything is
designed in a round form very often. I also started to
use these round lines in my latest projects.

I can’t say “that color will be a trend” about color.
Color trends or the colors announced by Pantone
are more marketing to me. Black and white are my
favorite colors, and I also like red as the third color. If
possible, I try to use these colors in all my houses that
I design. However, if the client wants to use cream
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Mekan tasariminda ev tekstilinin 6neminden
bahsedebilir misiniz? Ev tekstili iiriinlerinde
agirhikh olara tercihleriniz neler oluyor?
Ev tekstilinde kumas olarak agirhikla kullandigim
bir kumas tiirii yok. Ancak tasarimlarimda kumag
cesitliligi olmasini 6nemsiyorum. Suni deri, s6nil
kumas, kadife ve keten gibi bircok kumasgi bir arada
kullanmaya ¢elisiyorum. Yiizde 100 pamuk kadife
ve keten kumaglari cok severim. Miimkiinse leke
tutmayan dogal kumasglar kullanmaya calisiyorum.
Miisterilerimi de bu dogrultuda dogal kumaglara
yonlendiriyorum.

Ozellikle son zamanlarda ¢ok popiiler hale
gelen leke tutmayan kumaglara parantez agmak
gerekiyor c¢linkii orada bir yanilg: var. Leke
tutmayan kumaslarin maksimum 6mrtii iki senedir.
Omiir boyu byle garanti verebilecek firma yok
ama eger veriyorsa da kumasin iceriginde ciddi
bir kansorejen madde var demektir. Bu sebeple
de leke tutmayan kumasg yerine 6rnegin yiizde
100 pamuklu keten kumagi kullanilabilir. Beyaz
sabunla sildiginiz takdirde keten kumasin iizerine
dokiilmiis sarap lekesini bile ¢ikarabilirsiniz.

Mekéan tasariminda bu yilin trendleri neler?
Trendlere dair 6ngoriilerinizi paylasabilir
misiniz?

Oniimiizdeki dénemde rose gold ve paslanmaz
celik tekrardan sahneye cikacak. Paslanmaz celik
ve metale doniis basladi. Mekanlarda da daha
minimalist tasarimlar 6ne ¢ikiyor. Minimalist
tasarimlarda en 6nemli konu mekéanin kiibik yani
dort koseli olmasiydi ancak simdilerde yuvarlak
olmaya basladi. 2025-2026 yillarina kadar her
yerin yuvarlak formda tasarlandig mekanlari cok
sik gorecegiz. Ben de son projelerimde bu yuvarlak
hatlar1 kullanmaya basladim.

Renk konusunda “su renk trend olacak”
diyemem. Renk trendleri ya da Pantone’nin
acikladigi renkler bana daha cok marketing geliyor.
Siyah ve beyaz en sevdigim renklerdir, arada da
iiclincii renk olarak kirmizi severim. Tasarladigim
biitiin evlerimde miimkiinse bu renkleri
kullanmaya ¢alisiyorum. Ancak miisteri krem ve
kahve tonlarinin kullanilmasini isterse, bu sefer
de krem ile kahverengi renk paletinin arasindaki
biitiin pastel renkleri kullanmaya calisiyorum.

Su an bir de YouTube kanal projeniz var. Nasil
icerikler bekliyor izleyicileri?

YouTube kanali ile amacim global capta icerikler
hazirlamak. Daha 6nce Netflix Amerika’dan
“sifirdan yiize evler” konseptli bir proje icin teklif
almigtim ancak kabul etmedim. Kendi YouTube
kanalimda izleyicilere daha degisik ve Tiirkiye’de
yapilmamis icerikler sunacagiz. “Nasil yapilir?”
ve “sifirdan yiize evler” gibi bagliklarin yam sira
yaptigimiz projeler ve daha bircok farkl icerigin
olacagi bir kanal olacak.

KISA KISA SAFAK CAK

Yetenek
Allah vergisi
Aile

Kader

Basar
Cok calismak

En biiyiik hayaliniz
Uzaya gitmek

ilham aldigimiz seyler
Bitki ve gokylizii

Yapilarimi en begendiginiz mimar/
tasarimeci
Frank Gehry

En begendiginiz calismaniz
15 Temmuz Sehitler Park: (Bu projem

ne yazik ki gerceklesemedi ama bence
gelmis gecmis en iyi projelerimden biri.)

houses”,

h

BRIEFLY SAFAK CAK

Talent
God given
Family
Destiny

Success
Hard work

Biggest dream
Space travel

Things that inspire you
Plants and the sky

Your favorite architect/
designer
Frank Gehry

Your favorite project

15 July Martyrs Park (Unfortunately,
this project was not realized, but I
think it is one of my best projects ever.)

and brown tones, this time I try to use all pastel
colors between the cream and brown color palette.

Now you have a YouTube channel project.
What content awaits viewers?

My goal with the YouTube channel is to prepare
global content. I had previously received an offer
from Netflix America for a project with the concept
of “ground-to-face houses™, but I did not accept

it. On my own YouTube channel, we will present
different content to the viewers and not made in
Turkey. “How is it done?” and “From ground to face
as well as our projects and many other
content will be a channel.
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/ DECORATION

KONFOR SEVIYESI EN YUKSEK STIL
STYLE WITH THE HIGHEST LEVEL OF COMFORT

insanlar arasinda giivende ve huzurlu olma
duygusunun arttigi 2020 yili itibariyla ev
dekorasyonlarinda sicaklik, rahatlik, huzur ve
samimiyet kavramlari 6n plana ¢ikmaya basladi.
Bu kavramlari kapsayan dekorasyon trendi “cozy
home” ise 6zellikle gencler arasinda son yillarin
en popliler ev tarzi haline gelmis durumda.

iinyanin déniim noktalarindan biri

olan 2020 ve 2021, genel olarak

yasamimizda pek cok yeni kavram ile

tanistigimiz bir y1l oldu. Kendimize,
ailemize, arkadaslarimiza ve yasadigimiz yere karsi
hassasiyetimiz artti, duygular daha yogun yagsamaya
baglandi. Salginin yarattigl rahatsiz ortam, insanlar
arasinda giivende ve huzurlu olma duygusunu
artirdig1 gibi bu duygularin yasam alanlarina da
sirayet etmesine neden oldu.

2020 yili sonrasinda evlerde kullanilan her {iriin

daha cok rahatlik ve iglevsellik dogrultusunda
one ¢ikmaya bagladi. Giiniimiizde insanlar, deyim
yerindeyse kendi korunakli bolgeleri olarak kabul
ettikleri evlerini, siginak haline getirmeye basladi.
Bu siginaklarda ise 6ne ¢ikan temalar ¢cok net
olarak belli: sicaklik, rahatlik, huzur ve samimiyet.
Tiim diinyanin en ¢ok ihtiyaci olan bu kavramlar
once evlerde goriillmeye basladi. insanlar
evlerini dekore ederken sectikleri renklerden,
mobilyalarina, dekoratif egyalardan aydinlatma ve
ev tekstili {irlinlerine kadar her seye bu dogrultuda
karar verdi. Tabii ki bu dekorasyon tarzinin bir
ismi var: Cozy Home. Tiirkce karsihig1 “rahat” olan
cozy, son donemde 6zellikle i¢ mekan tasariminda
siklikla karsimiza ¢ikiyor. Konforun ve iglevselligin
6n planda oldugu cozy dekorasyonu ile evler,
hic sikilmadan giinler hatta aylar gecirilebilecek
mekanlar haline geliyor.

BiR SIGINAK YARATMAK

Cozy home, aslinda herkesin 6znel stilini
yakalamasina imkan sunan ve bu anlamda insanlari
kisitlamadan genis alanlar agan bir dekorasyon stili
olmasi ile biliniyor. Mobilya, renk ya da kullanilan
esyalarin tiirleri ile ilgili kesinlik iceren kurallar1
olmadigindan herkes kendi kisisel zevkleri
dogrultusunda, genis iiriin yelpazesi ile yagam

As of 2020, when the feeling of being safe and
peaceful among people increased, the concepts

of warmth, comfort, peace and sincerity began

to come to the fore in home decorations. The
decoration trend “cozy home”, which covers these
concepts, has become the most popular home style
in recent years, especially among young people.

ne of the turning points of the world,
2020 and 2021 have been a year in
which we met many new concepts in our
lives in general. Our sensitivity towards
ourselves, our family, our friends and the place we
live in has increased, and emotions have begun to
be experienced more intensely. The uncomfortable
environment created by the epidemic not only
increased the feeling of being safe and peaceful
among people, but also caused these feelings to
spread to their living spaces.
After 2020, every product used in homes
started to stand out more in line with comfort and
functionality. Today, people have started to turn
their homes, which they consider as their own
sheltered areas, into shelters. The themes that stand
out in these shelters are very clear: warmth, comfort,
peace and sincerity. These concepts, which the whole
world needs most, first started to be seen in homes.
People decided in this direction on everything from
the colors they chose when decorating their homes,
to their furniture, from decorative items to lighting
and home textile products. Of course, this decoration
style also has a name: Cozy Home. Cozy, which
means “comfortable” in Turkish, has been frequently
encountered in interior design recently. With cozy
decoration, where comfort and functionality are at
the forefront, houses become places where you can
spend days or even months without getting bored.

CREATING A SHELTER

Cozy home is known for being a decoration style that
allows everyone to capture their subjective style, and
in this sense, opens large spaces without restricting
people. Since there are no definite rules about
furniture, color or the types of items used, everyone
can decorate their living spaces with a wide range of
products in line with their personal tastes. Those who
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alanlarini dekore edebilir. Evlerinde cozy home
etkisini olusturmak isteyenlerin yalnizca belli
kritirlere dikkat etmesi gerekiyor. Onun disinda
esya, mobilya ve renk kategorilerindeki cesitlilik,
yol gosterici oldugu kadar 6zgiin bir ortam
olusturma firsati verir.

Giintimiizdeki dijital secenekleri yogun, mekanik
ve ruhsuz evlerden sikilanlar, kendilerine sicak ve
konfor seviyesi yiiksek bir siginak yaratmak icin
¢iktiklari yolun sonunda cozy home ile karsilagiyor.

Cozy home dekorasyonunun ana hatlarini
olusturan sadelik, evin ve egyalarin kullamighhg
bakimindan oldukc¢a 6nemlidir. Teknolojik
vurgunun olabildigince az oldugu daha dogal ama
islevsel esyalar, yalin ve mekanda g6z yormayan,
sicak bir ortam olusturur.

Pandemi 6ncesinde de 6zellikle gencler arasinda
popiiler bir dekorasyon stili olan cozy home
fikirleri, son iki y1lda daha ¢ok begenilmeye ve
tercih edilmeye bagladi. Insanlara olumlu duygular
agiladig1 icin de cozy home, sikliklar evde vakit
geciren ya da sosyal hayatini eve tagimak isteyenleri
motive eden bir gii¢ kaynagi olusturuyor. Ve her
zaman pozitif enerji yayiyor.

RENKLERLE HUZURU YAKALA

Cozy home tarzinda bir ev dekore edereken renk
uyumu ve Ozellikle de pastel renk tercihi ¢cok
o6nemlidir. Renk tercihi her ne kadar kisilerin
zevkleri dogrultusunda ilerlese de pastel ve notr
tonlarin birlesimi daha sicak, sakin ve samimi
bir ortam yaratmaya yardimci olacaktir. Bu

want to create the cozy home effect in their homes
only need to pay attention to certain criteria. Apart
from that, the diversity in furniture, furniture and
color categories gives the opportunity to create a
unique environment as well as being guiding.

Those who are bored with today’s digital options,
mechanical and soulless houses, encounter cozy
home at the end of their journey to create a warm and
comfortable shelter for themselves.

Simplicity, which forms the main lines of Cozy
home decoration, is very important in terms of
the usefulness of the house and the furniture.

More natural but functional items with as little
technological emphasis as possible create a simple
and warm environment in the space that does not tire
the eyes.

Cozy home ideas, which were a popular
decoration style especially among young people
before the pandemic, have started to be liked and
preferred more in the last two years. Since it instills
positive emotions in people, cozy home is a source of
power that motivates those who often spend time at
home or who want to bring their social life home. And
always radiates positive energy.

GET PEACE WITH COLORS

The color harmony and especially the pastel color
preference is very important when decorating a house
in the Cozy home style. Although the color preference
progresses in line with the tastes of the people, the
combination of pastel and neutral tones will help

to create a warmer, calmer and more intimate

50 HOMETEXTILE Mart / March 2022



/ DECORATION

sebeple karigik renkler kullanmaktansa renklerin
bize hissettirdiklerinden yola ¢ikarak uyumlu
olabilecek sicak alt tonlu renklerden kombinasyon
olusturmak gerek.

Kullanilan renkler yalnizca duvar olarak
diisiiniilmemeli. Dekorasyonun genelinde yani
hem duvar hem de mobilya ve diger esyalarin
renklerinde uyum yakalamak, evin genelindeki
atmosfere de yansiyacagindan, bu asamadaki
tercihleri dikkatli yapmakta fayda var. Renklerin
insan {izerindeki etkisi de diisiiniilerek hareket
edilmeli ve evde gecirilen zamanlar1 daha
kaliteli hale getirecek, i¢ acic1 ve bogmayan
renklere yonelinmeli. Bu noktada toprak
renklerinin sicaklik vaadeden, sakin enerjisinden
yararlanilabilir. Toprak renklerini; karmasay1
onleyen gri, bej, fildisi, beyaz gibi durgun notr
renkler ile harmanlanabilir. Canli renklerin
agirlikli oldugu evlerde de cozy bir hava olusturmak
icin mekan belli l¢iide sakin ve notr renkler ile
desteklenmeli. B6ylece motivasyon seviyesi yiiksek
bir ev atmosferi yakalanabilir.

EV TEKSTIiLINDE ONCELIK KONFOR
Sadelik parametresinin, mekandaki konfor ve
enerji atmosferinin yakalanabilmesinde ciddi

bir rolii bulunuyor. Bu yiizden de gereksiz
kalabaliktan uzak, uyumlu bir tarz yakalamak cok
onemli. Cozy bir ev icindeki mobilya ve esyalar;
islevsellik, rahatlik, sadelik ve siklik konusunda
ortak bir paydaya sahip olmali. Dekorasyonda
dikkat dagimiklig1 yaratmayacak yalinlikta esyalar
secilirken mobilya ve ev tekstili {irlinlerinde

de rahat hissettirecek yastik, minder, pike ve
battaniyelere yer acilmali. Ciinkii cozy evlerde ne
kadar pofuduk ve rahat o kadar iyi.

Sade, s1k, kullanigh ve konforlu ev tekstili
iiriinlerini 6n plana ¢ikaran cozy evlerde; polar ve
orme battaniyeler, yeni tarz koltuk ortiileri ve pelus
puflar gibi tirlinlere ¢ok sik rastlanir. Ev tekstili
iiriinleri ile iyi bir ikili olacak mobilya secenegi ise
ahsaptir. Ahsabin nostaljik dokusu, sicak ve dogal
yapisl itibariyle cozy evleri icin en ideal secenek
oldugunu séylemek gerek. Ayrica kalin ve pofuduk
ev tekstili iriinleri ile de iyi bir kombinasyon
olugsturur.

LOS AYDINLATMALAR

Cozy bir mekanlarda dikkat edilmesi gerekn
konulardan biri de aydinlatmalardir. Yaganilan
ortamda parlak beyaz lambalar yerine los, sar1 bir
151k kullanmak mekanin atmosferini daha sicak
ve dogal bir hale cevirecektir. Aydinlatmada da
abartiya kagmamak, olabildigince dogal 1s1ktan
faydalanmak gerekiyor. Ancak gerekli noktalarinda
olciilii bir sekilde mumlar, sarkit lambalar, koge
lambalari ve belki de minik led 151k aydinlatmalar1
ile given duygusu yiiksek, rahat ve sakin atmosfer
yakalanabilir. kavugabilirsin.

Sade, sik, kullanisli
ve konforlu ev
tekstili Granlerini
6n plana ¢ikaran
cozy evlerde;
polar ve 6rme
battaniyeler, yeni
tarz koltuk ortiileri
ve pelus puflar gibi
Uriinlere ¢ok sik
rastlanir.

In cozy homes that
highlight simple,
stylish, useful and
comfortable home
textile products;
products such as
fleece and knitted
blankets, new style
seat covers and
plush poufs are very
common.

environment. For this reason, instead of using mixed
colors, it is necessary to create a combination of
colors with warm undertones that can be compatible
based on how the colors make us feel.

The colors used should not be considered only as
walls. It is useful to make the choices carefully at this
stage, as harmonizing the colors of the decoration,
that is, both the walls and the furniture and other
items, will also reflect on the atmosphere throughout
the house. Considering the effect of colors on people,
one should act and focus on colors that will make the
time spent at home more quality, heartwarming and
not suffocating. At this point, the warm and calm
energy of earth colors can be used. earth colors; It can
be blended with neutral colors such as gray, beige,
tvory and white that prevent confusion. In order
to create a cozy atmosphere in houses where lively
colors are dominant, the space should be supported
with calm and neutral colors to a certain extent.
Thus, a home atmosphere with a high motivation
level can be achieved.

PRIORITY IN HOME TEXTILE COMFORT
The simplicity parameter has a significant role in
capturing the atmosphere of comfort and energy

in the space. For this reason, it is very important to
achieve a harmonious style away from unnecessary
crowds. Furniture and items in a cozy house;
functionality, comfort, simplicity and elegance
should have a common denominator. While choosing
simple items that will not create distraction in
decoration, room should be made for pillows,
cushions, piques and blankets that will make you feel
comfortable in furniture and home textile products.
Because the more fluffy and comfortable in cozy
homes, the better.

In cozy homes that highlight simple, stylish,
useful and comfortable home textile products;
products such as fleece and knitted blankets, new
style seat covers and plush poufs are very common.
The furniture option that will pair well with home
textile products is wood. It should be said that wood
is the most ideal option for cozy homes due to its
nostalgic texture, warm and natural structure. It
also creates a good combination with thick and fluffy
home textile products.

DIMMING LIGHTINGS

One of the issues to be considered in a cozy place is
lighting. Using a dim, yellow light instead of bright
white lamps in the living environment will turn the
atmosphere of the space into a warmer and more
natural one. It is necessary not to exaggerate in
lighting, and to benefit from natural light as much

as possible. However, with candles, pendant lamps,
corner lamps and maybe tiny led light illuminations
in a measured way at necessary points, a comfortable
and calm atmosphere with a high sense of confidence
can be achieved.
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“Kaz tlyi; higroskopik 6zelligi ile termal glicii en
yliiksek dogal dolgu malzemesi. Hangi mevsim olursa
olsun, uyku esnasinda viicudu en ideal i1s1 dengesinde
tutan mucizevi bir yapiya sahip. Sunu ¢ok iyi
biliyorum ki; kaz tliyi yorganla uyku konforunu
yasayan biri, daha sonra baska bir tercihte bdylesine
6zel bir uyku deneyimine asla sahip olamaz.”

iirkiye’nin lider ev tekstili iireticisi Maya
Tekstil'in en degerli markalarindan biri
olan Othello, farkli uyku aligkanhklarina
hitap eden yastik, yorgan, topper ve alez
iirtin gruplarini kaz tiiyii agirhikli olmak izere ¢ok
cesitli dolgu malzemelerinden iiretiyor ve en iist uyku
konforunu sunuyor.
1993’ten bugiine, daha saglikl ve kaliteli bir uyku
kiiltiirtinii, topluma kazandirmak icin tasarlayip
iirettigi her bir tirtine ayr1 hikaye, fonksiyonel
kullanimlariyla da uluslararasi standartta bir
uyku bilinci olusturmaya devam ediyor. 48 iilkede
faaliyetleri devam eden Othello markasinin kurucusu
Yavuz Demirel ile markanin gecmisten bugiine olan
yolculugunu konustuk.

Oncellikle 29 y1h geride birakan Maya Tekstil’in
hikayesini dinleyerek baglamak isteriz. Maya
Tekstil’in kurulus hikayesinden bahsedebilir
misiniz?

Maya Tekstil, dededen torunlara bayrak teslim edilen,
ev tekstili kiiltiirii ile bugiinlere gelen bir ailenin
devami olarak kuruldu. Ailemiz, Kervan Halicilik

ve Kervan Ceyiz olarak yarim asirdir, halicilik ve
ceyiz sektorii alaninda faaliyet gosterdikleri ticari
basarilarini bugiin mobilya, aksesuar ve ev tekstili
sektoriinde de basariyla devam ettiriyor.

1993 yilinda, agabeyim Hasan Demirel’le
Karagiimriik’te 200 metrekarelik bir at6lyede, saghkli
ve kaliteli uyku kiiltiiriinii olugturmak iizere bir adim
attik. Diinyanin en saglikli dolgu malzemesi olan kaz
tliytinii, Tiirk tiiketicisi ile ilk kez tamistiracak olmanin
heyecaniyla bagladigimiz; yastik, yorgan, uyku tirtinleri
iiretim hikayemiz bugiin, Sakarya - Akyazr'da bulunan
Avrupa’min en geligmis tesisleri arasinda gosterilen
46.000 metrekarelik iiretim tesisimizde AR-GE ve
UR-GE caligmalarimizla devam ederken, merkez
ofis calismalarimiz Sancaktepe- istanbul ofisinden
yiiriitiilityor

Maya Tekstil'in isim hikayesi ise hos bir tevafuka
sahip. i§imizin alametifarikasini olusturan kaz tiiy{i
ve Maya’nin ismi, hepimizin cok sevdigi bir Balkan
Tiirkiisti olan Vardar Ovasr'nin “Maya Dagdan kalkan
kazlar” dizelerinde yer aliyor.

Othello, bugiin ev tekstili sektoriinde 6nemli
bir konuma ulasan ve koleksiyon yelpazesi
oldukea genis bir marka. Markanin ortaya cikis
hikayesinden bahsedebilir misiniz?

“Goose down; The natural filling material with the highest
thermal power its hygroscopic feature. Regardless of the
season, it has a miraculous structure that keeps the body in
the most ideal and balanced temperature during sleep. I can
confidently say that; when someone experiences the comfort
of a sleep under a goose down duvet they will never enjoy such
a special sleep experience under another choice of duvet.”

thello, one of the most exquisite brands

of Turkey’s leading home textile

manufacturer Maya Tekstil, produces

pillows, duvets, toppers and mattress
protectors within a wide variety of filling materials,
mainly goose down appeal to different sleeping habits
and offers the ultimate sleep comfort.

Othello has been continuously creating sleep
awareness at international standards with its
functional usages and a special story for each designed
product and has been manufacturing with the aim of
offering a healthier and higher quality sleep culture
to the society, since 1993. We had a conversation with
Yavuz Demirel, the founder of the Othello brand,
which continues its activities in 48 countries, about the
Jjourney of the brand from the past to the present.

First of all, we would like to start by hearing to
the story of Maya Tekstil, which has succeeded
29 years behind. Could you tell us about

the story on how the Maya Tekstil has been
established?

Maya Tekstil has been established as a family
heritage that has come to this day with its home
textile culture, where the flag have been handed over
to grandchildren by the grandfathers. Our family, as
Kervan Carpet and Kervan Dowry, continues their
commercial success, which they have been operating
in the carpet and dowry sectors for half a century, as
well as in the furniture, accessories and home textile
sectors.

In1993, I took a step with my brother Hasan
Demirel to create a healthy and quality sleep culture
in a 200 square meter workshop in Karagiimrtik.

We started with the excitement of introducing goose
down, the healthiest filling material in the world,

to Turkish consumers for the first time; our story of
manufacturing pillows, duvets and sleep products
continues along with our R&D and P&D departments
in our 46,000 square meter production facility in
Sakarya - Akyazi, which is among the most advanced
facilities in Europe, while our head office works are
carried out from the Sancaktepe-Istanbul office.

Story of Maya Tekstil’s name, on the other hand,
reflects a pleasant harmony. The goose down and
the name Maya, which make up the trademark of
our business, appear in the verses of Vardar Plain, a
Balkan folk song that we all enjoy, “Goose taking off
from the Mountain Maya”.
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Othello, 1996 senesinde tescillenmis, ev tekstili
sektoriinde varlik gosteren en degerli markalarimizdan.
Buyil Othello, “Hayata Uyan” mottosu ve yeni
konseptiyle bizleri olduk¢a heyecanlandiran, ilgi ve
begeni uyandiran 2022 Istanbul Mobilya Fuarinda
6nemli bir baglangic yapt1. Yeni séylemi “Hayata Uyan”
ile Othello; markanin 6ziinii temsil eden hayata, her
yeni giinaydina, daha keyifle, zinde, umutla, dolu dolu
uyanma istegine davet ediyor.

Saglikli uyanacagimiz her yeni giine, giizel bir
enerjide baglamak, hayata dolu dolu heyecanla
karigsmak istedigimiz uyanislara sahip olmaktan daha
degerli ne olabilir ki?

Othello; Akdeniz’in ilham veren dogasini, o
renkli, dinamik diinyanin heyecanini, ismini aldig
Shakespeare’in, Akdeniz'de gecen bir romanindan
bizlere aktariyor. isminin hikiyesinde “Hayata
Uyan” ile yasam dongiisiinii temsil eden gece ve
glindiiziin gecislerini, hayatin o muhtesem enerjisinde
bulusturduguna inaniyoruz.

Othello, daha saglikli uykuya sahip olmasi gereken
herkesin farkh uyku aligkanhklarina 6zel 60 cesit
yastik, yorganla beraber, yine Tiirkiye’de bir ilk olan
“TOPPER” iirlinil ile yataga ekstra bir konfor saglayan,
otel konforu hissini ve yatak alezi ¢esitliligini “daha
saglikli uykuya dair her sey” dedigimiz cok 6zel bir
koleksiyonda bir araya getiriyor.

Giinlimiizde herkesin idealize ettigi, saglikli yasamin
tic onemli yapi tagy; beslenme, fiziksel aktivite ve
viicudun kendini yeniledigi, yeri geldigi zaman kendini

Othello is a brand that has reached a significant
status in the home textile industry and has a wide
range of collections. Could you tell us about the
brand’s story of the origin?

Othello, registered in 1996, is one of our most estimable
brands in the home textile industry. This year, Othello
made an important start at the 2022 Istanbul Furniture
Fair, which excited us and aroused interest and
appreciation with its motto “Hello to Life” and its new
concept. Othello with his new discourse “ Hello to Life”,
invites you to live, which represents the essence of the
brand, to every new good morning, to the desire towards
waking up with more joy, vigor, hope and fullness.

What could be more valuable than waking up
excited to start each new day with good energy
and live with full excitement?

Othello conveys the inspiring nature of the
Mediterranean, the excitement of that colorful

and dynamic world, taking its name from a novel

by Shakespeare, which had taken place in the
Mediterranean. We believe that with “Hello to Life” in
the story of its name, brings together the transitions of
night and day, which represent the life cycle, surrounded
with that magnificent energy.Othello, together with 60
kinds of pillows and duvets which are customized for
different sleeping habits of people who need a healthier
sleep, provides an extra comfort towards the bed with
the “TOPPER” product, which is also a first in Turkey;
brings the feeling of hotel comfort and the variety of
mattress protectors together in a very special collection
we call “everything for a healthier sleep”.

Three important building blocks of a healthy life,
idealized by everyone today are; nutrition, physical
activity and precious sleep times when the body renews
and heals itself when appropriate. Sleep is the most
important time period when body cells are renewed
and repaired since infancy and now will make us even
healthier. For this very time period which covers one
third of life, we produce and work to create a healthier
and more quality sleep culture in line with our belief that
a good sleep is everyone’s right.

Sleep products, defined as “White World” around the
world, did not have the popularity and value they have
now, back in the 90s. In those years when this awareness
was not yet raised, I have realized the significance
of white sleep products and goose down, which is
indisputably the healthiest filling material in the world,
and I see now how correct was our decision to introduce
healthy sleep to Turkey with the excitement of presenting
the firsts. Today, in our production facility, which is
the only one in Turkey and one of the few facilities in
the world, we are proud to offer a wide range of quality
sleep products consisting of all natural fibers of animal
and vegetal, far beyond the needs and expectations of
consumers, with our expertise and experience in sleep
products, exceeding a quarter of a century.

How would you evaluate the Turkish home textile
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tedavi ettigi o degerli uyku
zamanlari... Uyku, bebeklikten
itibaren viicut hiicrelerinin
yenilendigi, onarildigy, bizleri
daha da saglikli kilacak en 6nemli
zaman dilimi. Biz de hayatin iicte
birini kapsayan bu zaman dilimi
icin iiretiyor, iyi bir uykunun
herkesin hakki olduguna olan
inancimiz dogrultusunda,

daha saglikli ve kaliteli uyku
kiiltiirtinii olusturmak icin tiretip
calisiyoruz.

Diinyada, “White World”
olarak tanimlanan uyku iiriinleri,
90’1 yillarda su an sahip oldugu
popiilerlige ve degere sahip
degildi. Heniiz bu farkindaligin
olusmadig o yillarda, beyaz
uyku iiriinlerinin ve diinyanin
tartismasiz en saglikli dolgu
malzemesi olan kaz tiiyiiniin
oneminin farkina vararak, ilkleri
sunma heyecaniyla Tiirkiye’yi
saglikli uyku ile tanistirma
kararimizin ne kadar dogru bir
adim oldugunu goriiyorum.
Bugiin ise Tiirkiye'de tek,
diinyada ise sayili tesisler
arasinda olan iiretim tesisimizde,
ceyrek asr1 agan uyku iirtinleri
iiretim uzmanlhigimiz,
birikimimiz ile hayvansal ve
bitkisel tiim dogal elyaflardan
olusan cok cesitli ve nitelikli
uyku tirtinlerini, tiiketicilerin
ihtiyag ve beklentilerinin ¢ok
daha 6tesinde sunmanin hakl
gururunu yaslyoruz.

Ozellikle 2000°1i y1llar
itibariyla cesitliligin arttig ve
gelisme gostermeye baslayan
Tiirk ev tekstili sektoriinii
degerlendirmenizi istesek...
Ev tekstili sektorii adina biz
tireticiler icin glindemi ve
glinceli takip etmek 6nemli

bir gereklilik oldu. Geleneksel
iletisim mecralarinin haricinde
sosyal medyanin hayatimiza
dahil olmasi ile gliniin her

anini paylastigimiz iletilerde,
6zel yagsam alanlari, evlerimiz
olmazsa olmazlardan oldu ve
pandemi ile beraber cok daha
baska bir boyuta ulast1. Daha
once biitce harcamalarimizin
onceligi, ev hayatlarimizin

haricinde satin alma giictimiizi,
begenilerimizi digariya
gostermeye odakliyken tiim
diinyanin evlere kapandigi bir
donem baglad ve i¢ diinyamiza
ilham verecek yagsam alanlarina
sahip olmanin ne kadar 6nemli
oldugunu bizlere gosterdi.

Bussiirec icinde yagam
alanimiz olan yatak
odalarimizda, senelerdir
kullanilan yastik, yorganlarin
neredeyse hic degistirilmedigini
ve Omrii sona eren uyku
iirlinlerimiz ile ne kadar da
sagliksiz, keyif ve konfordan uzak
bir uykuya sahip oldugumuzu
fark ettik. Herkesin 6ziine
dondiigli pandemi siirecinde bu
farkindaliklar, titkketicinin satin
alma Onceliklerinde daha saghkl
yasam icin tercih yapmalari
gereken olumlu degisikliklere yol
actt. icinde hayat buldugu evinin,
ne kadar kiymetli oldugunun ve
ev tekstilinin de ayni 6lciide bu
kiymete deger oldugunun fark
edilmesini saglayan bir uyanis
oldu.

Cari fazla veren ev tekstili
sektorii, bugiin hem ihracat
anlaminda ciddi oranlara
ulagiyor hem de istihdama
biiyiik katki saghyor. Degerli
biiyiiklerimizin 6zverili
calismalariyla bugiinlere gelen
Tiirk Ev Tekstili ne yazik ki
sektorel anlamda gosterilen
bu emegin katma degerini hala
hakkiyla yagayamiyor.

Othello’nun sektérde 6ne
ciktif1 ve uzmanhk alam, kaz
tityii. Tiirkiye’de kaz tiiyii
yastik ve yorgan denilince
ilk akla gelen markasiniz.
Peki nedir kaz tiiyiiniin
alametifarikas1?

Hayatin 6zii, sifas: hep kiymetli
dogal iirinlerde sakli. Ancak
doganin sundugu bu lituflarin
sinirly, insanhigin da kalabalik
olmasi, dogal olanin haricinde
sentetikleri de yagamin her
alaninda hayatimiza dahil

etti. Sunu biliyoruz ki, dogaya
ait olanin o 6zel hissiyatinin
yerini hicbir sey alamiyor.
Gida, kozmetik, tekstil hi¢ fark

industry, which has started to improve
and become diverse, especially as of the
2000s?
On behalf of the home textile industry, it has
become an important necessity for us, the
manufacturers, to follow the agenda and
the current trends. Apart from traditional
communication channels, with the inclusion of
social media in our lives, private living spaces
and homes have become indispensable in the
messages we share every moment of the day, and
they have moved a much different dimension
with the pandemic. While the priority of our
budget expenditures was focused on showing our
purchasing power and our tastes outside of our
home lives, a period has started where the whole
world was scheduled in the houses and proved
us how important it is to have living spaces that
will inspire our inner world.

In this process, we realized that the pillows
and duvets that have been used for years in
our bedrooms which are our living spaces, are
almost never changed and how we have lived
unhealthy, far from pleasure and comfort
within our outdated sleep products. During
the pandemic process when everyone have
returned to their selves, their awareness has led
to positive changes in the purchasing priorities
of the consumers, which should have directed
them to choose for a healthier life style. It was
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Rakamlarla Othello / Othello in numbers

380

Number of
employees

230

Number of
corner shops

48

ihracat yapilan  Number of major
Ulke sayisi trading partners
forexports

Hayata
Uyan

Calisan sayisi

Corner sayisi

etmiyor, ihtiyacimiz her ne olursa olsun en dogalina
sahip olmanin degerinin farkindayiz artik.

Kaz tiiyii de doganin bizlere sunmus oldugu mucizevi
bir madde. Ozellikle tam anlamiyla kaliteli bir uyku icin;
diinyanin en saglikl, en hafif, en dogal dolgu maddesi
olarak tanimlanan kaz tiiyii, higroskopik 6zelligi ile
sicaklik degisimlerine kars1 viicudu korur, 1s1ve nem
dengesini saglar. Sahip oldugu dogal yapisi ile nefes
alan, en yiiksek termal giiciine sahip olan dogal dolgu
malzemesidir. Bu, saglikli bir insanin kaz tiiy{i bir uyku
tulumu ile -40 derecede dahi en ideal viicut 1s1sinda
uyuyabilecegi anlamina geliyor. Viicudu disaridaki
iklime karg1 izole eden bu 6zel yapisi sadece uyku
tiriinleri icin degil, degisik gramajlarda outdoor ve kayak
kiyafetleri icin de kaz tiiyiinii vazgecilmez ve benzersiz
kiliyor. Hangi mevsim olursa olsun, uyku esnasinda
viicudu en ideal 1s1 dengesinde tutan mucizevi bir yapiya
sahip. Sunu cok iyi biliyorum ki; kaz tiiyii yorganla uyku
konforunu yagayan, daha sonra bagka bir tercihte boyle
o6zel bir uyku deneyimine asla sahip olamaz.”

Kurucusu oldugunuz Kaz Tiiyii i§leme Tesisi
“Mayoca”nin faaliyetlerinden bahsedebilir
misiniz?
1993 yilinda, Tiirkiye’de ilk kaz tityii yastik, yorgan
tiretimini baglattigimiz hikdyemize; 2005 y1linda yine
Tiirkiye’nin ilk Kaz Tiiyii isleme Tesisi Mayoca’yl
kurarak devam ettik. Tiirkiye’'de tek, Avrupa’da ise
sinirh tesislerden biri olan Mayoca aslinda kaz tiiyiine
dair her sey oldugumuzun en 6nemli gostergesi.

Kaz tiiyli tedariki stirecimizi 6zetlersek; yurt
digindan besi amach yetistirilen kaz ¢iftliklerinden ham
halde temin ettigimiz tiiyler, Mayoca Kaz Tiiyii isleme

an awakening that made them realize how precious
their homes where their lives passed were and that home
textiles are equally worth the effort.The home textile
industry, which has a current account surplus today,
both reaches serious rates in terms of exports and makes
a great contribution to employment. The Turkish Home
Textile, which has come to this day with the devoted
efforts of our esteemed elders, unfortunately still cannot
fully enjoy the added value of this sectoral effort.

Othello’s specialty is goose down. You are the first
brand that comes to mind when it comes to goose
down pillows and quilts in Turkey. So what is the
trademark of goose down?
The essence and healing of life is always hidden in
precious natural products. However, these blessings
offered by nature are limited and it is a crowded world,
and besides the natural, synthetics have been included
in our lives in all areas of life. We know that nothing can
replace that special feeling of naturally made goods.
Food, cosmetics, textile makes no difference, we are now
aware of the value of having the most organic one, for
everything that we need.

Goose down is a miraculous material that nature
has offered. Especially for a full quality sleep; goose
down, which is defined as the healthiest, lightest and
most natural filling material in the world, protects the
body against temperature changes with its hygroscopic
feature and regulates the heat and moisture balance. It
is a natural filling material that breathes with its natural
structure and has the highest thermal power. This means
that a healthy person can sleep at the most ideal body
temperature, even at -40 degrees, inside a goose down
sleeping bag. This special structure, which insulates
the body against the outside climate, makes goose down
indispensable and unique not only for sleep products, but
also for outdoor and ski clothing for different weights.
Regardless of the season, it has a miraculous structure
that keeps the body in the most ideal temperature
during sleep. I can confidently say that; when someone
experiences the comfort of a sleep under a goose down
duvet will never enjoy such a special sleep experience
under another choice of duvet.”

Could you tell us about the activities of the Goose
Down Processing Facility “Mayoca”, which you
have founded?

In our story, we have initiated by producing the first
goose down pillow and duvet in Turkey in 1993, went on
by establishing Turkey’s first Goose Down Processing
Facility, Mayoca, in 2005. Mayoca, which is the only
facility in Turkey and one of the limited facilities in
Europe, is actually the most important indicator that we
represent everything in terms of goose down.

To summarize the process for the goose down supply;
the raw goose down material we obtain from goose farms
abroad, where they raise goose bred for fattening, are
processed, as carefully cleaned and sorted by expert
teams at our Mayoca Goose Down Processing Facility.
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Tesisimizde uzman ekipler tarafindan isleniyor, 6zenle
temizleniyor ve ayristiriliyor. Yikama, kurutma ve
ayristirma siirecine de hakim oldugumuz bu 6zel dolgu
malzemesinin, evrensel 6lceklerde sektore yon veren
6nemli kuruluglar1 arasindayiz.

Maya Tekstil adina EDFA (Avrupa Tiiy Birligi) ve
IDFB’nin (Uluslararasi Tiiy Biirosu) Yonetim Kurulu
Uyesi olmak ile birlikte uluslararas: bu kurumlara iiye
tek Tiirk firmasiyiz.

Othello’nun magazalagma siireci nasil ilerliyor?
Buyilicinde agmay1 planladigimiz Othello magazalar1
ile markanin kiiltiiriinii yansitacak, uyku {irtinlerinde
yeni bir aligveris deneyimi sunmay1 hedefliyoruz.

“Hayata Uyan” mottosunu yansitacagimiz
magazacilik konseptinde beyaz uyku iirtinlerimizin
yani sira el yapimi ve dogal dolgu malzemeleri
ile iiretilmis yatak modellerine yeni nesil yatak
olarak adlandirdigimiz iki farkl Bed in Box modeli
hazirladik. Elbette saglikli uykuya dair her sey
olan yeni Othello koleksiyonunda, markanin
ritmini ahenkle yansitan “Color World” olarak
adlandirdigimiz nevresim, carsaf, pike modelleri
yerini ald1. Uzmanlikla tirettigimiz iglerimizde 6zgiin
olmamizin bizi hep farkl kildigina inanirim. Kokli
gecmisimiz, deneyimimiz ve en 6nemlisi birlikte
basarma istegimiz ile Tiirkiye’de 35-40 magaza agmay1
hedefliyoruz. Su an farkl iilkelerden gelen talepler de
keyifli bir heyecan hepimiz icin...

1993’ten bugiine uzun émiirlii ticari birliktelikler,
iilkemize katki saglayacak her adim bizleri
stirdiiriilebilir basariya ortak edecektir. Markamizi
teenni ile biiylitme istegimiz, stratejilerimiz
dogrultusunda kademeli ve giivenli adimlarla ilerliyor.

E-ticaret ve online satis kanallarim nasil
degerlendiriyorsunuz? Othello’nun e-ticaret
yapilanmasi ne durumda?

Bizler djjital diilnyanin cok diginda biiyiidiik. Pandemi,
karanlik bir siire¢ olsa da ev tekstiline olumlu anlamda
katt181 heyecani tartismasiz. Bu siire¢ hepimiz icin
dijitale ne denli kiymet verilmesi gerektiginin de
gostergesi oldu. Daha 6ncesinde ilgimizi ve enerjimizi
yonlendirmis oldugumuz bu diinyaya dair tiim
¢aligmalar 6nemli bir katma deger olugturarak
ciromuzun i¢indeki payin %25’lere yiikseltti.

Yeni neslin haricinde geleneksel aligveris
deneyiminden vazgecemeyen belirli yas gruplarinin
dahi tiiketici davramiglarini degistiren bu yeni diizen,
tamamen online satis kanallarina odakl ilerliyor.
Pandeminin hayatimizi degistiren yeni kurallar:
ile cok daha kolay adapte oldugumuz ve kendimizi
glivende hissettigimiz online aligveris, herkes icin
bir cazibe merkezi olsa da elbette iiriin deneyimini
yasatacagimiz, geleneksel satis kanallarimizi temsil
eden deneyim showroom’larina da her zaman ihtiyac
duyacagiz. Su anda da planlamamizi, {irin deneyimini
magazalarimizda yagatmak, marka satigin da dijital
diinya tizerine konumlandirmak {izere hazirliyoruz.

We are among the important companies that shape the
sector by universal scales for this special filling material,
forwhichwe also are in charge of the washing, drying
and sorting processes.

Being a Board Member of EDFA (European
Downé&Feather Association) and IDFB (International
Downé&Feather Bureau) on behalf of Maya Tekstil, we
are the only Turkish company that is a member of these
international institutions.

How is the retailing process of Othello processing?
We aim to offer a new shopping experience for the sleep
products that will reflect the brand’s culture within the
Othello stores that we plan to open this year.

We have created two different Bedding Box models,
which we call the new generation mattress, in addition
to our white sleep products, produced with handmade
and natural filling materials, under the store concept in
which we will reflect the motto “Hello to Life”. Of course,
the new Othello collection, which is everything about
healthy sleep, has taken its place among the duvet cover,
bed sheet and pique models, which we call “Color World”,
which reflects the rhythm of the brand in harmony.
I believe that being original in our business that we
manage with expertise always makes us different. We
aim to open 35-40 stores in Turkey with our deep-rooted
history, experience and, most importantly, our desire to
succeed together. At the moment, requests from different
countries are also a pleasant sensation for all of us...

Long-lasting commercial partnerships since 1993 and
each step that will contribute to our country will make us
a partner in sustainable success. Our desire to improve
our brand among teens is progressing with gradual and
safe steps in line with our strategies.

How would you review e-commerce and online
sales channels? How would you define Othello’s
e-commerce structure?

We grew up far outside the digital world. Although the
pandemic is a dark process, the thrill it adds to home
textiles in a positive way is indisputable. This process has
also been an indicator of how much value should be given
to digital, for all of us. All the works related to this world,
which we have directed our attention to and energy
before, created an important added value and increased
its share in our turnover to around 25 percent.

This new order, which changes the consumer
behavior of even certain age groups who cannot give up
the traditional shopping experience, except for the new
generation, is advancing completely focused on online
sales channels. Although online shopping, which we have
adapted much more easily and feel safe with the new
rules of the pandemic that changes our lives, is a center
of attraction for everyone, we will for sure always need
the showroom experience that represent our traditional
sales channels, where we will present our products. We
are currently working on our plans where we will keep the
product experience alive in our stores and position brand
sales in the digital world.
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textile industry and are
expected to continue to
increase in the future; It
brings up concepts such as
efficient resource use and
circularity in production.
The process, which
became more serious

with the European

Green Agreement and the
strategic developments in
the textile sector, increased
the awareness of “zero waste” in

atik” farkindahgini artirdi. & ; production.
ekstil ve hazir giyim sektorii, sagladigi he textile and ready-made clothing
istihdam olanaklari ve ihracat gelirleri industry plays an important role in
icindeki yiiksek paylari ile Tiirkiye’nin Turkey’s economic development process
ekonomik kalkinma siirecinde 6nemli bir with the employment opportunities
rol iistleniyor. Ancak yarattig1 tiim katma degere it provides and its high share in export revenues.
ragmen, suyun en yogun kullanildig1 sektérlerin However, despite all the added value it creates,
basinda gelen tekstil, en fazla cevre kirliligi yaratan textile, which is one of the sectors in which water
sektorler siralamasinda da petroliin hemen is used the most, is right behind oil in the list of
arkasinda yer aliyor. Ayrica tekstil sektoriiniin sectors that cause the most environmental pollution.
iiretimde, atik anlaminda da oldukga fazla ¢ikisi 1t s also known that the textile industry has a lot
oldugu biliniyor. Gilinlimiizde tekstil endiistrisi of output in production and waste. Textile wastes,
icinde yiiksek boyutlara ulasan ve gelecekte de which have reached high dimensions in the textile
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artarak devam edecegi 6ngoriilen tekstil atiklari;
verimli kaynak kullanimi ve {iretimde dongiisellik
gibi kavramlari giindeme getiriyor. Avrupa Yesil
Mutabakati ile daha da ciddilesen siirec ve tekstil
sektoriinde yasanan stratejik gelismeler, iiretimde
“sifir atik” farkindaligini artirdi.

Kiiresel tekstil ve hazir giyim tireticileri
siirdiiriilebilirlik calismalarini iyilestirmek icin
siirekli olarak uygulamalar gelistiriyor. Bugiin
teknolojik gelismelerle birlikte suyun kullanimi
ve cevresel etkiler belli bir noktada azalmaya gitse
de hala yeterli degil. iklim ve cevre krizlerinin
etkilerini fazlasiyla hissetmeye basladigimiz son
donemde gelecek i¢in daha siirdiiriilebilir adimlar
atilmasi gerekiyor. Bu noktada en fazla sorumluluk
iireticiye diisiiyor. Kaynaklarin bilin¢li kullanimi
konusuna hassasiyetle yaklasan ve tekstilin cevreye
verdigi zararin boyutunu azaltmak isteyen tireticiler
arasinda ise son donemde “temiz iiretim” anlayigi
one cikt1. Temiz {iretimin yolu ise atik oraninin en
aza indirgendigi “geri doniisiim” ile miimkdin.

Ozellikle COVID-19 salgini ile birlikte Avrupa
Birligi (AB) iilkeleri basta olmak iizere diinya
genelinde cevreci politikalar giiclenerek dnem
kazand1. Pandemi doneminde, kullanilmisg tekstil
iirinlerinin geri doniistiiriilerek yeniden kullanim
ve ekonomiye yeniden deger kazandirilmasi
konusunda genel bir fikir birligi olustu. Uretimde
sifir atik ve yiizde 100 geri doniistiiriilmiis
kumaglardan iiretilen {iriinlere karsi olusan ilgi
artarken tiiketici tarafinda da ciddi anlamda bir

bilinclenme s6z konusu. Tiiketici tercihlerini
siirdiiriilebilir ydnde degistirmeye basladu.

S

E

_‘.L-.-#-—--—-' -

;"‘
S Eesss Y osai

Iﬁ*%h 1

industry today and are expected to continue to
increase in the future; It brings up concepts such as
efficient resource use and circularity in production.
The process, which became more serious with

the European Green Agreement and the strategic
developments in the textile sector, increased the
awareness of “zero waste” in production.

Global textile and apparel manufacturers are
constantly developing practices to improve their
sustainability efforts. Today, although the use of water
and environmental effects decrease at a certain point
with technological developments, it is still not enough.
More sustainable steps need to be taken for the future
in the recent period, when we have begun to feel the
effects of climate and environmental crises. At this
point, the most responsibility falls on the manufacturer.
Among the manufacturers who are sensitive to the
conscious use of resources and want to reduce the extent
of the damage caused by textiles to the environment,
the concept of “clean production” has come to the fore
recently. The way to cleaner production is possible with

‘recycling”, where the waste rate is minimized.

Especially with the COVID-19 epidemic,
environmental policies have gained importance
throughout the world, especially in the European
Union (EU) countries. During the pandemic period,
there was a general consensus on the recycling and
reuse of used textile products and the re-valuation of
the economy. While the interest in products produced
from zero waste and 100% recycled fabrics in
production is increasing, there is a serious awareness
on the consumer side. It started to change consumer
preferences in a sustainable way.
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AB’NIN STRATEJILERININ MERKEZINDE
SURDURULEBILIRLIK VAR

ABnin iklim degisikligi ile miicadele kapsaminda
hazirladig Yesil Mutabakat, tiim sektorler gibi
tekstil sektoriiniin de yakin markajinda. AB, aldigi bu
stratejik karar ile tiim endiistrilerin daha cevreci bir
iiretime gecerek, AB tiiketim pazarini siirdiiriilebilir
olmayan iiriinlerden arindirmay hedefliyor. Kiiresel
diizeyde ciddi bir biiyiikliige sahip olmas sebebiyle
de tekstil ve hazir giyim sektorii Yesil Mutabakat’in
dogrudan etkileyecegi sektorlerden biri.

AB, aslinda Yesil Mutabakat’in adimlarim atmaya
baglayali uzun zaman oluyor. Tiiketicinin aligveris
aliskanliklari icine; siirdiiriilebilirlik, geri doniisiim,
ileri doniigiim ve izlenebilirlik 6zelliklerini dahil
eden AB, uzun yillardir tiiketicilerin bu kavramlar
dogrultusunda bilin¢glenmesi {izerine ¢alisiyor.
Uretimde ve tiiketici tarafinda istenilen bilingli
yaklagima ulagildiginda, AB’nin stratejileri
icinde olan; kaynak verimliligi ve dongiiselligin
giiclendirilmesi ile birincil kritik ham maddelere
bagimlilig1 azaltmak biiyiik 6l¢tide basar1 kazanacak.

AB ekonomik kalkinmaya katki yapmak
tizere hazirladigl yeni ticaret stratejisinde
de siirdiiriilebilirligi merkeze aliyor. “Tamir
edilebilirlik” prensibi iizerinde sekillenen
yeni stratejide; iirtinlerin dayaniklilig ve uzun
siire tiiketiciye hizmet etmesi icin tasarimdan
malzeme se¢imi ve iiretime kadar tiim siirecler
stirdiiriilebilir planlaniyor. Tiiketicilerin
iirtinleri tamir ederek daha uzun siire
kullanmasini amaclayan AB Komisyonu, bdylece
stirdiiriilebilirlik ve dongiiselligin saglanmasini
tesvik etmeyi hedefliyor.

SUSTAINABILITY IS AT THE CENTER OF
EU’S STRATEGIES

AB’nin iklim degisikligi ile miicadele kapsaminda
hazirladigi Yesil Mutabakat, tiim sektérler gibi It
is also in the close mark of the textile industry. With
this strategic decision, the EU aims to clear the EU
consumption market from non-sustainable products
by switching to a more environmentally friendly
production in all industries. The textile and apparel
industry is one of the sectors that will be directly
affected by the Green Deal, as it has a significant
global scale.

It has been a long time since the EU actually
started to take the steps of the Green Deal. Into the
consumer’s shopping habits; Including sustainability,
recycling, upcycling and traceability features, the EU
has been working on raising consumers’ awareness
in line with these concepts for many years. When the
desired conscious approach is reached in production
and on the consumer side, one of the EU’s strategies;
Reducing dependency on primary critical raw
materials through strengthening resource efficiency
and circularity will be largely successful.

The EU also places sustainability at the center
of its new trade strategy, which it has prepared to
contribute to economic development. In the new
strategy shaped on the principle of “repairability”;
All processes, from design to material selection and
production, are planned sustainably in order to
ensure the durability of the products and to serve the
consumer for a long time. The EU Commission, which
aims to ensure that consumers use products longer by
repairing them, thus aims to encourage sustainability
and circularity.
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GERI DONUSUMUN TETIKLEYiCisi
PANDEMI OLDU

Tekstil sektoriinde geri doniisiimiin son birkac
yilda bu kadar hizhi gelisme kaydetmesinde
tiiketicinin de biiyiik bir pay1 bulunuyor.

iklim krizinin etkilerini cok net bir sekilde
gormeye bagladigimiz son ddnemde insanlar,
gelecek kaygisini da daha derin yagamaya
bagladi. Dolayisiyla gelecek nesiller i¢in var
olan kaynaklar1 korumak adina 6nceliklerinde
ve tercihlerinde ciddi boyutlu degisime gitti.
COVID-19 salgininin da degisimdeki en biiyiik
tetikleyicilerden biri oldugunu séyleyebiliriz.
Tiiketici artik yanlhsg tercihlerin ekosisteme
verdigi hasarin farkindaligiyla siirdiiriilebilir
uretimi destekliyor ve iiretim sirasinda

cevreye zararl minimum olan, ekolojik ham
maddeden iiretilmis ve geri doniistiiriilebilir
tirtinleri tercih ediyor. Boylece su ve enerji
tasarrufu saglayan, stirdiiriilebilir zincirin
halkalarindan biri olarak, gelecegi korumaya
caligiyor. Uretici ise tiiketici tarafindaki bu
doniigiimiin farkindaligiyla hareket ederek,
iiretim stratejilerini degisime gidiyor. Firmalar,
teknolojik gelismelerin 15181nda tiretimde geri
doniigiimii kalic1 ve etkin hale getirmek icin son
birkag y1ldir yeni uygulamalari sistemle entegre
hale getirmeye calisiyor.

ANADOLU GERi DONUSUMLE ONE CIKIYOR
Tiirkiye’de evsel atiklar ve endiistriyel atiklar
birlikte degerlendirildiginde, her y1l yaklagik
olarak 1 milyon 155 bin ton tekstil atig1 ortaya
cikiyor. Atik toplama istatistiklerine gore toplam
atigin yiizde 3’tinii tekstil atiklar1 olusturuyor.
Gilinde yaklasik 2500 ton kullamilms kiyafet

ve tekstil islenmeden ¢6pe gidiyor. Ancak

atik oranini azaltmaya yonelik girisimler de
hizlanmig durumda. Ozellikle kiiresel markalar
bu konuda gelisme kaydediyor. Uluslararasi
markalarin ¢evreye duyarl iiretim adimlar:
kapsaminda, geri doniistiiriilmiis malzemelere
agirlik vermeleri sektoriin biiyltimesinde itici giic
oluyor. Aymi gelisim Tiirkiye’de de goriiliiyor.
Ulkemizdeki tekstil sektoriiniin iiretim kadar
geri doniigiim yatirimlari da her gecen giin
artiyor. Adana, Bursa, Kayseri ve Gaziantep’de
pek cok geri doniisiim firmasi yer aliyor.

Ancak Tirkiye’de geri doniisiimiin merkezi,
gerceklestirdigi ornek faaliyetlerle Usak olarak
kabul ediliyor. Usak’taki faal sanayi tesislerinde
510 bin ton tekstil atig1 tekrar ekonomiye
kazandiriliyor ve boylece geri doniisiimden

elde edilen iplikler sayesinde ekonomiye ciddi
derecede katki saglaniyor. Giinde ortalama

bin 700 ton tekstil atiginin islendigi sehirde,
atiklardan y1llik 484 bin 500 ton elyaf elde
ediliyor ve iilke ekonomisine 750 milyon dolar
ile 1 milyar dolar arasinda katki saglaniyor.

500.000 ton
500.000 ton

Tiketicilerin yillik tekstil atig
Ttiketicilerin yillik tekstil atigi

2.500 ton
2.500 ton

Tiketici ve endustri
atiklarinin toplami

Tiiketici ve endlistri
atiklarimin toplami

100%

X

92 milyon ton
92 milyon ton

Diinyadaki tahmini
tekstil atig

Diinyadaki tahmini
tekstil atigi

1 milyon ton
1T milyon ton

Tirkiye’de ¢ope atilan
gunliik tekstil ve hazir
giyim Grlini miktan
Ttirkiye'de ¢ope atilan
gtinliik tekstil ve hazir
glyim triinii miktart

%1,14

Kisi basi toplam atik
miktari icinde tekstil
atiklarinin payi
Kisi bagt toplam atik
miktart icinde tekstil
atiklarimin payt

THE TRIGGER OF RECYCLING WAS
PANDEMIC

Consumers also have a large share in the rapid
development of recycling in the textile sector in the
last few years. In the last period, when we started
to see the effects of the climate crisis very clearly,
people started to experience the future anxiety
more deeply. Therefore, in order to protect existing
resources for future generations, it has made a
serious change in its priorities and preferences.
We can say that the COVID-19 outbreak is one

of the biggest triggers for change. The consumer
now supports sustainable production with the
awareness of the damage caused by wrong choices
to the ecosystem, and prefers products that are
produced from ecological raw materials and

can be recycled, with minimum damage to the
environment during production. Thus, it tries

to protect the future as one of the links of the
sustainable chain that saves water and energy.
The producer, on the other hand, is changing its
production strategies by acting with the awareness
of this transformation on the consumer side. In the
light of technological developments, companies
have been trying to integrate new applications with
the system for the last few years in order to make
recycling permanent and effective in production.

ANATOLIA IS BECOMING PROMINENT
WITH RECYCLING

When domestic wastes and industrial wastes

are evaluated together in Turkey, approximately
1million 155 thousand tons of textile waste is
generated every year. According to the waste
collection statistics, 3 percent of the total waste is
textile waste. About 2500 tons of used clothes and
textiles go to waste a day without being processed.
However, initiatives to reduce the waste rate are
also accelerating. Especially global brands are
making progress in this regard. The fact that
international brands focus on recycled materials
within the scope of environmentally friendly
production steps is the driving force in the growth
of the sector. The same development can be seen

in Turkey. Recycling investments of the textile
industry in our country are increasing day by day
as much as production. There are many recycling
companies in Adana, Bursa, Kayseri and Gaziantep.
However, the center of recycling in Turkey is
considered to be Usak with its exemplary activities.
In the active industrial facilities in Usak, 510
thousand tons of textile waste is reintroduced to the
economy, thus making a significant contribution

to the economy thanks to the yarns obtained from
recycling. In the city, where an average of'1,700
tons of textile waste is processed per day, 484,500
tons of fiber is obtained annually from the wastes,
and a contribution of 750 million dollars to 1 billion
dollars is made to the national economy.
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KURESEL ENERJI KRIZI YENILENEBILIR
ENERJI YATIRIMLARINI ARTIRACAK

Kiresel ekonomi, hizla artan elektrik ve dogal gaz talepleri karsisinda tedarik sikintisi
yasaylinca fosil yakit piyasalarinda siddetli dalgalanmalar ortaya ¢ikmaya basladi. Hizl

ivmelenme gdsteren enetiji talebi, enetriji fiyatlarini Avrupa ve ABD gibi bolgelerde rekor
seviyelere cikararak piyasalarda aksakliklara neden oldu. Tiirkiye ise krize ¢6ziim olacak yeni

tesviklerini acikladi. '

S=Eh
=0
e

linya, hasar
boyutu
oldukea
yiiksek olan
COVID-19 salgininin
yaralarini sarmaya ve
toparlanmaya ¢alisirken kiiresel
boyutta ciddi bir kriz meydana geldi, enerji.
Pandemi déneminde yasanan kapanmalar enerji
talebinde tarihi bir diisiise neden olmustu. Bu
siireg, yatirimlar: durma noktasina getirirken,
tedarik zincirlerinde de kaymalara neden oldu.
Kapanmalarin ardindan normale dénen kiiresel
ekonomi, hizla artan elektrik, petrol, dogal gaz
ve komiir talepleri karsisinda tedarik sikintisi
yasayinca fosil yakit piyasalarinda, siddetli
dalgalanmalar ortaya cikmaya basladi. Ozellikle
hizli ivmelenme gosteren enerji talebi, enerji
fiyatlarini Avrupa ve ABD gibi bolgelerde rekor
seviyelere cikararak piyasalarda aksakliklara neden
oldu ve olmaya da devam ediyor.

Krizin ayak sesleri 2021 yilinin ilk aylarina
kadar dayansa da Ekim 2021 itibariyla diinya
genelindeki hissiyat1 artmaya baslamisti ve
2022 y1linda sirayet alanini daha da genisletti.
Tiirkiye’nin krizin sancili tarafini genel hatlariyla
hissettigi Ocak ayinda, enerji fiyatlarinda yasanan

hile the world was trying to heal and
heal the wounds of the COVID-19
epidemic, which had a very high
damage, a serious crisis occurred
on a global scale, enerqgy. The shutdowns during the
pandemic had caused a historic decline in energy
demand. While this process brought investments to
a standstill, it also caused shifts in supply chains.
When the global economy, which returned to normal
after the closures, faced supply shortages in the face
of rapidly increasing electricity, oil, natural gas and
coal demands, severe fluctuations began to emerge
in the fossil fuel markets. Especially the rapidly
accelerating energy demand caused and continues
to cause disruptions in the markets by increasing
energy prices to record levels in regions such as
Europe and the USA.

Although the footsteps of the crisis lasted until
the first months of 2021, the worldwide sentiment
began to increase as of October 2021, and in 2022,
it expanded its scope even more. In January, when
Turkey felt the painful side of the crisis in general
terms, record-breaking fluctuations in energy prices,
power cuts and the problems created by countries
in energy supply left industrialists in a very difficult
situation. Experts predict that this winter will be
much more difficult than usual for the world energy
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GLOBAL ENERGY
CRISIS WILL

INCREASE

RENEWABLE

ENERGY

INVESTMENTS

As the global economy faced supply shortages
in the face of rapidly increasing electricity

and natural gas demands, severe fluctuations
began to emerge in the fossil fuel markets.
Rapidly accelerating energy demand has driven

rekor seviyedeki dalgalanmalar, elektrik
kesintileri ve iilkelerin enerji tedariki
konusunda yarattigi problemler sanayicileri
fazlasiyla zor durumda birakti. Uzmanlar,
bu kisin diinya enerji piyasalar1 icin her
zamanki seyrinden ¢ok daha zor gececegini
ongoriiyor. En biiyiik tehlikelerden biri

olan kurakligin devam etmesi halinde ise
enerji piyasasl icin gercekten alarm zilleri
calabilir.

SANAYiCi ZORLANIYOR

Tiim diinya iilkeleri gibi enerjisinin biiyiik
kismini ithal eden Tiirkiye de krizin
etkilerini derinden hissetti. Bu siirecte en
zor durumu ise sanayi sirketleri yasadu.
Gecen y1l1 ihracat rekoru ile kapatan
Tiirkiye, koymus oldugu 2022 ihracat
hedeflerine ulagsmak adina caligirken 6nce
artan ham madde ve vergi maliyetleri simdi
de enerji krizi ile sarsildi. Fabrikalardaki
enerji ve dogal gaz kesintileri sonucu
iiretimde yagsanan duraksamanin, ihracat
ve satiglar tizerinde ciddi yansimalara
neden oldugu goriiliiyor. Ozellikle jhracat
odakli sektorler bu durumdan oldukca
endiseli ve devlet nezdinde bir yapilandirma

markets. If
the drought,
which is one of

the biggest dangers,
continues, alarm bells may
actually sound for the energy
market.

INDUSTRIALISTS ARE
HAVING A HARD TIME
Turkey, which imports most

of its enerqy like all other
countries in the world, felt

the effects of the crisis deeply.
In this process, industrial
companies experienced the
most difficult situation. Turkey,
which closed last year with an
export record, was trying to
reach the 2022 export targets
it had set, but firstly increasing
raw material and tax costs
were now shaken by the energy
crisis. It is seen that the pause
in production as a result of
energy and natural gas cuts

in the factories has serious

energy prices to record levels in regions such as
Europe and the USA, causing disruptions in the
markets. Turkey, on the other hand, announced
new incentives that will solve the crisis.

repercussions on
exports and sales.

Especially the export-

oriented sectors were very
worried about this situation
and expected a restructuring
by the state. Renewable energy
investments came to the fore in
Turkey’s support package for
the crisis.

Speaking about the energy
crisis and cuts, Organized
Industrial Zones Supreme
Organization (OSBUK)
President Memis Kiitiikcii
said, “We have never faced
a process of this size before.
Currently, there are 363
OIZs in 81 provinces and 2
million 300 thousand of our
people are employed in OIZs.
OIZs constitute a significant
proportion of this share in the
power of Turkey, which is the
largest industrial production
country on the axis from Italy
to China. Especially those who
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Giincel enerji maliyetleri ile kendi
elektrigini Gretip uluslararasi
rekabetciligini artirmak isteyen
sanayici icin yeni tesvikler; hem
yenilenebilir enerji kapasitemizin
hizla artmasini saglayacak hem disa
bagimhiligimizi azaltacak hem de
sanayiciye can suyu olacak.

New incentives for industrialists who want
to produce their own electricity with current
energy costs and increase their international
competitiveness; It will both increase our
renewable energy capacity rapidly, reduce
our dependence on foreign sources and be the

lifeblood of industrialists.

yapilmasini bekliyordu.
Tiirkiye’nin krize yonelik
acikladig destek paketinde
one ¢ikan ise yenilenebilir
enerji yatirimlari oldu.

Enerji krizi ve kesintilerle
ilgili konusan Organize
Sanayi Bolgeleri Ust Kurulusu
(0SBUK) Bagkani1 Memis
Kiitiikeii: “Bu boyutta bir
siirecle daha 6nce karsi
karsiya kalmamigtik. Su an 81
ilde 363 OSB var ve 2 milyon
300 bin insanimiz OSB’lerde
istihdam ediliyor. italya’dan
Cin’e kadarki aks iizerindeki
en biiylik sanayi iretim tilkesi
olan Tiirkiye’nin giictindeki
bu payin ciddi biiyiikliikteki
oranini OSB’ler olusturuyor.
Ozellikle iiretim ve proseste
dogal gaz kullananlar bu
stireci yonetmekte zorlandi
ve kayiplar yasadik. Ancak
hi¢ yasamadigimiz bir siirecle
yiizlestigimiz bu deneyimden
sikintisiz ¢iktik.” dedi.

UZUN VADEDE COZUM,
YENILENEBILIiR ENERJI
Subat ayinda yapilan

kabine toplantisinda

degerlendirmelerde bulunan
Cumhurbagkani Recep
Tayyip Erdogan, yenilenebilir
enerji kaynaklarindan
yapilan elektrik tiretimine
agirlik verildigini ve bu
amagla riizgr ve glines
enerjisi yatirimlarina KDV
istisnasi ve vergi muafiyeti
uygulayacaklarinin miijdesini
verdi. Mevcut desteklerin
kapsamininin genisletildigi
yeni siirecte, glines ve riizgar
enerjisinden elektrik iireten
yatirimlarin dérdiincii bolge
desteklerinden yararlanmasi
saglanacak. Ilave olarak
yatirimcilara, yiizde 30
oraninda vergi indirimi ve
alt1y1l boyunca da sigorta
prim isveren hissesi destegi
verilecek.

Artan ihracat ile birlikte
elektrikte talep artis1 en
¢ok sanayide goriiliiyor.
Giincel enerji maliyetleri
ile kendi elektrigini tiretip
uluslararasi rekabetciligini
artirmak isteyen sanayici
icin yeni tegvikler, biiyiik
firsat yaratacak. Bu baglamda
degerlendirildiginde aciklanan

use natural gas in production and process
had difficulty in managing this process and
we experienced losses. However, we came out
of this experience, where we were faced with
a process that we have never experienced
before.”

LONG TERM SOLUTION, RENEWABLE
ENERGY

Making evaluations at the cabinet meeting
held in February, President Recep Tayyip
Erdogan gave the good news that electricity
production from renewable energy sources

is focused on and that they will apply VAT
exemption and tax exemption to wind and
solar energy investments for this purpose.

In the new process, in which the scope of
existing supports is expanded, investments
that generate electricity from solar and

wind energy will benefit from the support

of the fourth region. In addition, investors
will be given a 30 percent tax reduction and
insurance premium employer’s share support
Sforsix years.

With the increase in exports, the increase
in demand for electricity is mostly seen in the
industry. New incentives will create great
opportunities for industrialists who want to
produce their own electricity with current
energy costs and increase their international
competitiveness. When evaluated in this
context, the announced supports will not only
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destekler hem yenilenebilir enerji kapasitemizin
hizla artmasini saglayacak hem disa bagimliligimizi
azaltacak hem de sanayiciye can suyu olacak.
Tegvikler ile birlikte Tiirkiye’de kendi elektrigini
iiretmeyen yatirimcinin kalmayacagini séyleyen
Giines Enerjisi Sanayicileri ve Endiistrisi Dernegi
(GENSED) Bagkani Halil Demirdag: “Tiirkiye’de
7 bin 800 megavat giines kurulu giicli bulunuyor.
Yeni tegviklerle artacagina inandigimiz giines
yatirimlar: bu anlamda cari acigin kapatilmasina
yardimci olacak. Sadece KDV muafiyetinden
yatirim maliyeti yiizde 18 daha uygun hale geliyor.
Hem KDV sifir olacak, hem yatirime1 yatiriminin
yaklasik yiizde 30’unu doérdiincii bolge tesvikleri
ile geri aliyor olacak. Bugiinkii elektrik fiyatlar1 ve
bu tesviklerle giines enerjisi yapmayan sanayici
kalmayacak gibi goziikiiyor.” dedi.

Giines ve riizgar sektorlerine saglanan yeni
tesviklerin bu alanda faaliyet gosteren tiim
Olcekteki firmalar1 destekleyeceginin alt1 ¢izen
Global Enerji Dernegi Bagkan1 Murat Dilek:
“Ekonomik tahribatlarin yogunlastig1 bu iki y1lin
ardindan bdyle bir tegvik sektorii rahatlatacak.
Santral sayimizin artmasi da toplumun refah
seviyesine katki saglayacaktir. Yerli kaynaklardan
elektrik tiretmek artik bizim icin ideal demiyorum
ciinkii bir zorunluluk haline geldi. Ozellikle
stirdiiriilebilir kalkinma ve siirdiiriilebilir biiyiime
icin son derece 6nemli. Ulke olarak dogal gaz arama
faaliyetlerimizin yaninda yenilenebilir ener;ji
kaynaklarimizin da artmasi gerekiyor.” seklinde
konustu.

increase our renewable energy capacity, but also
reduce our dependence on foreign sources and will

be a lifeline for the industrialists. Halil Demirdag,
President of the Solar Energy Industrialists and
Industry Association (GENSED), who said that
there will be no investors left in Turkey who do not
produce their own electricity with the incentives and
added, “There is 7,800 megawatts of solar installed
power in Turkey. Solar investments, which we believe
will increase with new incentives, will help close the
current account deficit in this sense. Only the VAT
exemption makes the investment cost 18 percent
more affordable. Both the VAT will be zero and the
investor will be getting back about 30 percent of their
investment with the fourth region incentives. It seems
that there will be no industrialists who do not make
solar energy with today’s electricity prices and these
incentives.”

Underlining that the new incentives provided to
the solar and wind sectors will support companies
of all sizes operating in this field, Global Energy
Association President Murat Dilek said, “After
these two years of intense economic damage, such
an incentive will relieve the sector. Increasing the
number of our power plants will also contribute
to the welfare level of the society. Generating
electricity from domestic sources is no longer
ideal for us because it has become a necessity. It is
especially important for sustainable development
and sustainable growth. As a country, we need to
increase our renewable enerqy resources as well as
our natural gas exploration activities.”
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HACIK TASC/
“HEDEFLERI OLAN VE KENDINI GELISTIREN
BIRININ BASARILI OLMAMASI MUMKUN DEGIL”

“IT IS NOT POSSIBLE FOR SOMEONE WHO
HAS GOALS AND DEVELOPS THEIR SELF TO
NOT BE SUCCESSFUL”

“Hayat felsefeme gore; isini dogru yapip
kendini gelistirmezsen gelismis bir insan
olamayacagdin gibi ekonomik olarak da giiciin
olamaz. Hayatta her zaman hedefler belirledim,
hedeflerim dogrultusunda net kararlar aldim ve
bu kararlihigim da beni basariya gotiirdi.”

“According to my life philosophy; If you don’t
your job right and improve yourself, you can’t
be a developed person, and you can’t have
economic power. I have always set goals in life,
made clear decisions in line with my goals,
and this determination has led me to success.”

alatya’dan Istanbul’a, cirakliktan

is insanligina uzanan bir 6miir.

Ticaretin kalbi Sultanhamam’da

¢irak olarak bagladig: is hayatina
bircok basar1 sigdiran Hacik Tasc1, kendini siirekli
gelistirerek sektorde hep fark yaratacak, 6ncii
islere imza att1. Hayatinin her ddneminde hem
aldig1 kararlar hem de vizyoner kisiligi ile dikkat
¢ceken Tagcr'nin, Tiirk ev tekstili sektoriiniin
gelismesinde ve bugiinkii konumuna ulagmasinda
biiyiik emegi bulunuyor.

“Ciraklik donemim boyunca her giin bir 6nceki
giinden daha iyi olmak, yaptigim isi daha iyi
yapmak ve calistigim yere faydali olmay: gayret
ederek ¢alistim. Bunlarin karsiligini da hep
iyi yasayarak aldigimi diistiniiyorum.” diyen
Tascl ile ev tekstilinin diinden bugiine uzanan
yolculugunu, Sultanhamam’i, Hometex Fuari’ni
ve TETSIAD’1n temellerinin nasil atildigini
konustuk.

“i$ HAYATIM BOYUNCA GELISMEM iCiN
NE GEREKIYORSA ONU YAPTIM”

Tekstil sektoriine girisimin y1l olarak tam tarihi
1954. Haziran 1954’de Malatya, Darende’den
Istanbul’a gelmemin ardindan Eyliil ayinda
perdeci yaninda ¢irak olarak ise girdim. Her sey
boyle basladi. Ciraklik donemim boyunca her giin
bir 6nceki giinden daha iyi olmak, yaptigim isi
daha iyi yapmak ve calistigim yere faydali olmay1
gayret ederek caligtim. Bunlarin karsiligini da hep
iyi yagayarak aldigimi diisiiniiyorum. Hayatimda
unutamadigim, iziildiigiim ve sonrasinda iyi ki
yapmisim dedigim seylerden biri, patronumla
yasadigim bir olay neticesinde radikal bir karar

life spanning from Malatya to Istanbul,
from apprenticeship to business
humanity. Hagik Tasct, who had many
successes in his business life, which
he started as an apprentice in Sultanhamam, the
heart of the trade, has always improved himself and
accomplished pioneering works that will always
make a difference in the sector. Attracting attention
with both the decisions he made and his visionary
personality in every period of his life, Tas¢t has a
great contribution in the development of the Turkish
home textile industry and in reaching its present
position.

“During my apprenticeship, I worked every day
trying to be better than the day before, to do my job
better and to be useful to the place I work. I think
that I always get what I pay for by living well.” We
talked to Tas¢t about the journey of home textile
Jrom past to present, Sultanhamam, Hometex Fair
and how the foundations of TETSIAD were laid.

“I DID WHAT IS NEEDED FOR MY
DEVELOPMENT THROUGHOUT MY
BUSINESS LIFE”

The exact date of my entry into the textile industry
is 1954. After I came to Istanbul from Darende,
Malatya in June 1954, I got a job as an apprentice
with a curtain maker in September. This is how it all
started. During my apprenticeship, I worked every
day by trying to be better than the previous day, to do
my job better and to be useful to the place I work. T
think that I always get what I pay for by living well.
One of the things I couldn’t forget in my life, which

I regretted and then said I was glad I had done,

was that I left my workplace by making a radical
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vererek is yerimden ayrilmam oldu. Ayrilma

kararimi degerlendirdigimde bagta kendime I Atalarimiz bize ¢ok iyi bir topraga ve cografi konuma

kizmigtim fakat sonradan diigiindtigiimde dogru I sahip olan bir iilke birakmus. Biz bu topraklara

olani yaptigim kanaatine vardim. Clinki o giin bakmasim bilip, birlik ve beraberlik icinde iler ortaya

bu karar1 vermeseydim sonrasinda belki de hi¢ koysak Avrupa'nn ilk bes iilkesinden biri oluruz.

veremeyecek ve ig insani olamayacaktim. Ama ne yazik ki iilkemizde herkes kendine gére
Sonra Tiirkiye'nin en biiyiik mefrugat magazasi yasamak istedigi icin birlik olamiyoruz. Birlik olmayinca da

Modern Mefrusat’ta midir olarak ise bagladim. bagari gelmiyor. Bir igte bagarili olmak, elimizdeki avatajlar

O dénemde, Musevi olmayan birinin Musevi dogru sekilde degerlendirmek istiyorsak eger birlik olmali ve

magazasinda miidiir olmasi pek miimkiin olan cikarlarimizi diisiinmekten vazgecmeliyiz.”

bir sey degildi ama ben bagsardim. 1969°da bir

firmaya ortaklik teklif etmistim onlarin da kabul
etmesiyle Modern Mefrusat’tan ayrilarak yeni
firmada calismaya basladim. Modern Mefrusat’ta
ise basladigimda kendi kendime su hedefi
belirlemigtim: “35 yasima geldig§imde kendi igimi
kuracagim.” Hayat felsefeme gore; isini dogru
yapip kendini gelistirmezsen gelismig bir insan

“Our ancestors left us a country with very good soil and
geographical position. If we know how to look after these lands
and work together in unity and solidarity, we would be one of
the first five countries in Europe. But unfortunately, we cannot
be united because everyone in our country wants to live
in their own way. There is no success without unity. If
we want to be successful in a job and to evaluate the

olamayacagin gibi ekonomik olarak da giiciin
olamaz. Is hayatim boyunca gelismem icin ne
gerekiyorsa adimlarimi hep ona gore atmaya
ozen gosterdim. Hedeflerim dogrultusunda net
kararlar aldim ve bu kararliligim da beni bagariya
gotiirdii.

Is hayatimda hicbir zaman fabrika mali
satmadim. O donem satisimi yaptigim modellerin
¢ogunu sektordeki bircok firma taklit etti. Ben ise
o iiretimlerim sayesinde sektorde yol katederek
bugiinlere geldim.

“TETSIAD’I SULTANHAMAMLI 11 KiSi iLE
BERABER KURDUK”
Ben insan iligkisine, hayat1 tanimaya ve hayat
paylasimi yasamaya merakl bir insanim. Bundan
dolay1 da hem is hem de 6zel yasamimdaki
iliskilerime cok 6zen gosteririm. Sultanhamam’in
en aktif oldugu donemlerde, varolan yaklasik
16 firma vardi ve bu firmalarin hepsi birbiriyle
arkadas, akraba gibiydi. Sonra firmalarin sayis1
yavas yavag artmaya bagladi ve gittikce biiyiidii.
Firmalar yalmzca istanbul’dayken sehirlere de
yayllmaya bagladilar. Bagta Ankara olmak iizere,
Antalya, Samsun, Izmir gibi sehirlerde firmalarin
acilmasiyla da sektor birbirini tanimaz hale geldi.
Sektdriin samimiyet dokusunun bozulmasi ve
birbirine yabancilasmaya baglamasi beni cok
lizdii. Sektore kafa yoran ve emek veren birisi
olarak bu durumu ¢6zmek ve sektoriin iliskilerini
saglamlastirmak adina girisimde bulundum.
Cocuklugumdan bu yana icinde oldugum bir
cemiyet hayatim oldugu icin bir dernek kurmaya
karar verdim. Dernek kurma fikrinin fikir
babasi olarak bu konu iizerine Sultanhamam’da
arkadaglarla bir araya geldigimizde ya da fuara
giderken siirekli konugsmaya bagladik. Sonra
bir giin birkag kisi geldi ve dernek fikrini
gerceklestirelim dediler. Boylece biz de 40-
50 kisilik bir liste yaptik ve bir araya gelip
gerceklestirdigimiz bir toplanti sonrasi kurmaya

advantages we have properly, we must be united and
stop thinking about our interests.”

decision as a result of an incident with my boss.
When I evaluated my decision to leave, I was angry
with myself at first, but when I thought about it later,
I came to the conclusion that I did the right thing.
Because if I hadn’t made this decision that day,
maybe I wouldn’t have been able to make it later and
Iwouldn’t have been a business person.

Then I started to work as a manager at Modern
Mefrusat, Turkey’s largest furniture store. At that
time, it was not possible for a non-Jew to be the
manager of a Jewish store, but I made it. I offered a
partnership to a company in 1969, and they accepted,
so I left Modern Mefrusat and started working in the
new company. When I started working at Modern
Mefrusat, I set the following goal for myself: “When
I turn 35, I will start my own business.” According
to my philosophy of life; If you do your job right and
don’t improve yourself, you can’t be a developed
person, and you can’t have economic power.
Throughout my business life, I have always taken
care to take whatever steps are necessary for my
development. I made clear decisions in line with my
goals and this determination led me to success.

I have never sold factory goods in my business
life. Many companies in the industry imitated most
of the models I sold at that time. I, on the other hand,
have come to these days by making great progress in
the sector thanks to those productions.

“WE FOUNDED TETSIAD TOGETHER WITH
11 PEOPLE FROM SULTANHAMAM”

I am a person who is interested in human relations,
getting to know life and sharing life. For this
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karar verdik. Asgari 11 kisinin kurucu iiye olmasi
gerekiyordu biz de 11 kisi ile kurduk ve sonrasinda
dabagkan secimlerine sira geldi. Dernegin ilk
bagkan1 Metin Ozgelik olurken ben de ikinci
baskani olarak gorev aldim. Sonra seneler gecti
ben de dernekte bagkanlik yaptim ve baskanlig da
Ahmet Nazif Zorlu’ya devrettim.

Bugiinkii yonetim de isini cok iyi yapiyor,
yaptiklari isleri ve girisimlerini begeniyorum.
Yonetimdeki herkes islerinde ¢ok bagaril
insanlar. Hasan Hiiseyin Bayram da ¢ok diizgiin
ve bilgili biri olmasinin yaninda bagkanlhk
gorevini oldukca basarili bir sekilde yiiriitiiyor.

“TURKIYE, EV TEKSTILINDE COK iYi
DURUMDA”

Diinyadaki kotiiler kotiiliikleri dogurdugu gibi
diizen bozuklugu yaratiyor. Pandemi de bu diizen
bozukluklarindan biri. Diinya ev tekstilinde
Pakistan, Hindistan ve Cin ile birlikte 6ne cikan
iilkelerden biri de Tiirkiye. Biz ev tekstilinde ¢ok
iyi durumda olan bir iilkeyiz ve Avrupa’da bizimle
yarisacak bir iilke yok. Ev tekstilinin yuvalari

bir zamanlar italya, Ispanya ve Fransa olarak
biliniyordu ama su an bu iilkelerde iiretim eskisi
gibi degil, aymi performanslari yok.

Biz, ev tekstili sektoriindeki tiretim, ham madde
ve lojistik avantajlarimizi iyi degerlendirerek
bir basar1 yakaladik. Bu basarimizi da diinyanin
ikinci biiyiik ev tekstili fuari olan Hometex
ile taclandirdik. Hometex fuarinin baslamasi,
halihazirda olan ev tekstili firma sayisinin daha da
artmasini sagladig gibi ayn1 zamanda sektore de
hareketlilik getirdi. Boylece Tiirkiye, ciddi oranda
miisteri cekmeye basladi.

Hometex, sekil, bicim ve tarz anlaminda
Heimtextil’e rakip olabilecek diizeyde bir fuar.
Biz hem boylesine giiclii ve bilyiik bir fuara hem
bu fuarin i¢cine doldurabilecek kaliteli {iretime
hem de giiclii prodiiksiyona sahip bir {ilkeyiz.
Boyle olunca da bagariy: yakaladik. Ancak tam
basarimizi daha da yiikseklere tagiyacakken 6nce
pandemi sonrasinda da fuar tarafinda organizator
firma ile yasananlar, yani elde olmayan
sebeplerden dolay1 bir tokezleme yasadik. Su an
toparlanmalar baslad1. Ozellikle Mayis ayinda
gerceklesecek olan fuarimiz sektorde dnemli bir
hareketlilik yaratacak ve herkese cok iyi gelecek.
Umarim en kisa zamanda salgin biter ve pandemi
dolayisiyla olusan ortam da diizelir.

“GENCLER HEDEFLERINI BELIRLEMELI
VE KENDIiLERIiNI GELISTIRMELI”

Bir insan baktigin zaman bir tarzi ve kiligi varsa
bana gore o insanda bir denge vardir. O dengeyi
gordiigliim insanlara “Hayatta bir hedefiniz olsun”
derim. Gengler 6nce hedeflerini belirlemeli
sonrasinda kendilerine doniip, “Belirledigim
hedeflerin icaplarini yerine getiriyor muyum,

reason, I pay great attention to my relationships

in both my business and private life. During the
most active periods of Sultanhamam, there were
about 16 companies in existence and all of these
companies were like friends and relatives with
each other. Then the number of companies started
to increase gradually and grew bigger and bigger.
While companies were only in Istanbul, they began
to spread to cities as well. With the opening of
companies in cities such as Antalya, Samsun and
Izmir, especially in Ankara, the sector has become
unrecognizable to each other. I was very saddened
by the fact that the sincerity fabric of the sector
has deteriorated and they have started to become
alienated from each other. As someone who ponders
and puts effort into the sector, I have taken an
initiative to solve this situation and strengthen the
relations of the sector.

Since I have been in a community life since my
childhood, I decided to establish an association. As
the father of the idea of founding an association,
we started to talk constantly about this subject
when we got together with friends in Sultanhamam
or when we were going to the fair. Then one day, a
few people came and said, “Let’s realize the idea
of the association.” Thus, we made a list of 40-50
people and decided to come together and set up
after a meeting. At least 11 people were supposed
to be founding members, so we established it with
11 people, and then it was time for the presidential
elections. While the first president of the association
was Metin Ozcelik, I served as the second president
of the association. Then, years passed, I became the
chairman of the association and handed over the
chairmanship to Ahmet Nazif Zorlu.

Today’s management is also doing its job very
well, I like their work and initiatives. Everyone in
management is very successful people at their jobs.
Hasan Hiiseyin Bayram, besides being a very neat
and knowledgeable person, carries out his duty of
presidency quite successfully.

“TURKEY IS IN VERY WELL OFF IN HOME
TEXTILE”
The evil in the world creates disorder just as it breeds
evil. Pandemic is one of these order disorders. Turkey
is one of the prominent countries in the world home
textiles, along with Pakistan, India and China. We
are a country that is in a very good position in home
textiles and there is no country in Europe that can
compete with us. Home textiles were once known as
Italy, Spain and France, but now the production in
these countries is not the same as before and they do
not have the same performance.

We have achieved success by making good
use of our production, raw material and logistics
advantages in the home textile sector. We crowned
this success with Hometex, the world’s second largest
home textile fair. The start of the Hometex fair not

HOMETEXTILE Mart / March 2022 69



DUAYEN / DOYEN

“Sultahamam, Tiirkiye’nin ahlaki ve ticari kalbiydi.

Persembe Pazar1 dalagi, Zahire Pazar1 ise bobregiydi

Sultanhamam’in. Sultanhamam dedigimiz zaman akla

ilk gelen yerler Mahmutpasa, Tahtakale, Sirkecive

Yesildirek oluyor. Bu yerler, her bransin merkeziydi
bir zamanlar. Ornegin Asir Efendi Caddesi, Riza Paga Caddesi
ve Fincancilar Caddesi’'nde perdeciler olurdu. 1954 yilinda
ben perdeci yanina girdigimde 16 perdeci ditkkani vardu.
Sonralari cogalmaya basladi ve perde sektorti bir deger haline
geldi. Ancak toptancilik bitip, perakende diikkanlarinin farkli
semtlere acilmasi ile Sultanhamam’daki meslekler giin gectikce
niteligini yitirmeye baglad1.”

“The Sultanate was the moral and commercial heart of Turkey.
Thursday Market was the spleen, and the Grain Bazaar was the
kidney of Sultanhamam. When we say Sultanhamam, the first
places that come to mind are Mahmutpasa, Tahtakale, Sirkeci and
Yesildirek. These places were once the center of every branch. For
example, there were curtain makers on Asir Efendi Street, Riza
Pasa Street and Fincancilar Street. When I entered the curtain
shop in 1954, there were 16 curtain shops. Later, it started

to multiply and the curtain industry became a value.

However, with the end of wholesale and the opening

of retail shops to different districts, the professions in
Sultanhamam began to lose their quality day by day.”

yapmam gerekenleri yapiyor muyum?” diye
sormali. Bunlari yapan birinin bagarili olmamasi
miimkiin degil. Ne ac1 ki biz Tiirkiye’de
cocuklarimizin gelismeleri icin degil, rahat
yasamalari icin caba sarf ediyoruz. Ancak boyle
olmamali. Cocugun 6nce gelismesine, bilgisine,
egitimine bakilmasi ve bunlarin iyilestirilmesi
gerekiyor.

Ornegin, Sultanhamam’daki Musevi
tanidiklarim, cocuklarini kendi ditkkanlarina
getirip calistirmak yerine bir bagka ditkkkana
cirak olarak yerlestirirlerdi. Cocuklar: orada isi
ogrenip, calistiktan sonra kendi ditkkdnlarina
gelip calismaya baglardi. Aileler cocuklarini
korumak adi altinda litkse alistiriyor.
Cocuklarimiz liikkse ve rahata alistirdigimizda
iyi bir sey yaptigimizi saniyoruz fakat ¢ocuklar:
rahatlikla biiyiitmeye ¢alisirken hayati
ogrenmelerine engel olduklarini géremiyorlar.
Rahmetli Vehbi Ko¢’un aklima yazdigim bir so6zii
var: “Insanin geldigi yasta, bilmesi gerekeni
ogrenmesi gerek. Ogrenemezse gelisemez.”

Biz su anda Avrupa’nin yas anlaminda en
diisiik tilkesi olmamiza ragmen genclerimizin
rahatlig1 ve ailelerin yetistirme tarzlari sebebiyle
gelisemiyoruz. Bir de gencler arasinda son
zamanlarda “is yok” algis1 var. Ne yaptigini ve
yaptigin mali kime satacagini bilirsen ticarette
olmaz denilen bir sey yoktur. Aynmi sekilde is az
olur ¢ok olur ama is yok diye bir sey de olamaz.

only increased the number of existing home textile
companies, but also brought dynamism to the sector.
Thus, Turkey began to attract a significant amount
of customers.

Hometex is a fair that can rival Heimtextil in
terms of shape, form and style. We are a country that
has such a strong and big fair, quality production
that can fill this fair, and strong production. That’s
how we got success. However, just as we were going
to carry our success even higher, we had a stumbling
block first due to the pandemic and what happened
with the organizer company on the side of the fair,
that is, due to reasons beyond our control. Recovery
has now begun. Our fair, which will take place
especially in May, will create an important activity
in the sector and will be very good for everyone. I
hope the epidemic ends as soon as possible and the
environment caused by the pandemic will improve.

“YOUTH SHOULD SET THEIR GOALS AND
DEVELOP THEMSELVES”

When you look at a person, if he has a style and a
disguise, I think there is a balance in that person.

I say to the people I see that balance, “Have a goal
in life”. Young people should first set their goals,
then turn to themselves and ask, “Am I fulfilling
the requirements of the goals I set, am I doing
what I need to do?” he should ask. It is impossible
for someone who does this not to be successful. It
is a pity that we in Turkey are making efforts not
for the development of our children, but for their
comfortable living. But it shouldn’t be like that. First
of all, the development, knowledge and education
of the child should be looked at and these should be
improved.

For example, my Jewish acquaintances in
Sultanhamam would place their children as
apprentices in another shop instead of bringing
their children to their own shop. After their children
learned and worked there, they would come to their
own shops and start working. Families accustom
their children to luxury in the name of protecting
them. We think we are doing a good thing when we
accustom our children to luxury and comfort, but
while trying to raise children comfortably, they do
not see that they are preventing them from learning
about life. The late Vehbi Ko¢ has a saying that
Iwrote in my mind: “At his age, one has to learn
what he needs to know. If'it cannot learn, it cannot
develop.”

Although we are currently the lowest country in
Europe in terms of age, we cannot develop due to
the comfort of our young people and the upbringing
of their families. There is also the perception of “no
Job” among young people lately. If you know what
you are doing and to whom you will sell your goods,
there is no such thing as impossible in business. In
the same way, the work can be less or more, but there
is no such thing as no work.
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_ UR-GE PROJELERI GLOBALDE
IHRACATGININ REKABETGILIGINi ARTIRIYOR

UR-GE PROJECTS INCREASES
GLOBAL EXPORTER’S
COMPETITIVENESS




/ INCENTIVES

Proje ve kiimelenme
yaklasimini esas alarak,
sirketlerin uluslararasi
rekabet glic¢lerinin
gelistirilmesine ydénelik
projelerden olusan UR-GE,
firmalarin is birligi yaparken
ayni zamanda da rekabet
etmeyi 6grendikleri bir
destek sistemidir.

Based on the project and clustering
approach, UR-GE, which consists
of projects aimed at improving the

international competitiveness of
companies, is a support system in
which companies learn to compete
while collaborating.

luslararas1 Rekabetciligin
Gelistirilmesinin Desteklenmesi
Hakkinda Teblig (UR-GE), ihracatcilarin
uluslararasi rekabetciligini gelistirmek
icin tasarlanmisg bir devlet desteklerindendir.
23 Eyliil 2010 tarihli teblig ile yiiriirliige giren
destek, proje ve kiilmelenme yaklasimini esas
alarak, sirketlerin uluslararasi rekabet giiclerinin
gelistirilmesine yonelik yerel dinamiklerin
harekete gecirilmesine olanak saglar. Ayrica
sirketlerin is birligi kuruluslarinin 6nderliginde
ihracat aliskanligi edinmeleri icin de araci olur.
UR-GE projeleri, firmalarin is birligi yaparken
ayni zamanda da rekabet etmeyi 6grendikleri
bir destek sistemidir. Projelerde kaliteli iiretim
yapan, ancak ihracati bilmeyen veya baglangi¢
diizeyinde ihracat yapan firmalar ile halihazirda
ihracat yapan ve pazarlarin cesitlendirmek isteyen
firmalarin kiimelenme mantig1 cercevesinde
birlikte hareket etmeleri saglanmaktadir. UR-GE
projelerinin ana destek kalemleri ise ihtiyac analizi,
egitim ve danigsmanlik, yurt dis1 pazarlama, ahm
heyeti, istihdam, bireysel danigmanlik seklinde
siralanabilir.
T.C. Ticaret Bakanlig1 2010/8 sayili UR-GE
Tebligi kapsaminda, egitim veya danigmanlik
programlarina katilan, aynm deger zincirinde

he Communiqué on Supporting

the Development of International

Competitiveness (UR-GE) is a

government subsidy designed to improve
the international competitiveness of exporters. Based
on the support, project and clustering approach,
which entered into force with the communiqué dated
September 23, 2010, it enables the local dynamics to
be activated for the development of the international
competitiveness of the companies. It also acts as an
intermediary for companies to acquire export habits
under the leadership of cooperation organizations.

UR-GE projects are a support system in which
companies learn to compete while collaborating.
Itis ensured that companies that make quality
production in projects but do not know export or
export at the beginning level and companies that are
already exporting and want to diversify their markets
act together within the framework of clustering logic.
The main support items of UR-GE projects can be
listed as needs analysis, training and consultancy,
overseas marketing, procurement committee,
employment and individual consultancy.
T.R. Within the scope of the UR-GE Communiqué

No. 2010/8 of the Ministry of Commerce,
activities such as sectoral needs analysis, training,
consultancy, foreign marketing and procurement
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yer alan ya da birbiriyle ticari iligki ve cografi
yakinlik icinde olan sirketlerin sektorel ihtiyac
analizi, egitim, damismanlk, yurt dis1 pazarlama
ve alim heyeti gibi faaliyetler desteklenmektedir.
UR-GE Proje maliyetlerinin ylizde 75’i Ticaret
Bakanlig) tarafindan karsilanirken, proje destegi
alan firmalarin yalnizca kalan yiizde 25’lik kismi
karsilamalar1 beklenir. UR-GE Proje destegi i¢cin
belirlenen siire ise toplam 36 aydir. Bu siirenin
fazla olamaz.

UR-GE PROJELERI DESTEK UNSURLARI:
UR-GE projelerinde ortak ihtiyac analizi

ile baglayan siireg, ortak 6grenme ve ortak
pazarlama faaliyetleri ile devam eder. Thtiyag
analizi siirecinde, proje katilimcisi her firma
hassasiyetle taranirken, sektorlerinin durumu da
degerlendirilir. Bu siirecte kiimelerin ihracat yol
haritalar1 da ortaya cikarilir. Bu sayede, KOBI’ler
ortak bir vizyon ve ortak bir bakig acisina sahip
olarak ig birligi icinde kendi hedeflerine nasil
ulagabileceklerini 6grenme firsat1 yaklar.

Projeye katilan firmalarin iiretim kapasitelerinin
gelisimi ve yeni pazarlara acilabilmeleri i¢cin
ortak 6grenme ve ortak pazarlama faaliyetleri
gerceklestirilir. Bu sayede UR-GE projelerinde
katilimei olan firmalar, sektorlerine 6zgii rekabet
gliclerini artiracak egitim ve damgmanhk
faaliyetlerinden faydalanma sansini yakalar.
Boylece aymi sektorde faaliyet gosteren sirketler
hem birlikte hareket etmeyi hem de ortak
sorunlarina ortak ¢cézlimler iretmeyi 6greniyor.
Ayrica uluslararasi platformda bolgesel giic
olusturmanin adimlarim da birlikte atmig
oluyorlar.

UR-GE PROJESININ AMACI

Ayniveya yakin sektorlerde faaliyet gosteren
firmalarin kiimelenmesi ile bir araya getirilmesi.
Kurumsallagma ve ihracat odakl kiimelenme
projelerinin uygulamada karsilagilan sorunlarini ve
ihtiyaclarini tespit ederek, degisim ihtiyacinin ve

delegation of companies participating in training or
consultancy programs, being in the same value chain
or having commercial relations and geographical
proximity with each other. is supported. While 75
percent of UR-GE Project costs are covered by the
Ministry of Commerce, companies receiving project
support are expected to cover only the remaining 25
percent. The period determined for UR-GE Project
support is 36 months in total. This period cannot be
longer.

UR-GE PROJECTS SUPPORT ELEMENTS:
The process, which starts with common needs
analysis in UR-GE projects, continues with joint
learning and joint marketing activities. During the
needs analysis process, each company participating
in the project is scanned with precision, while

the status of their sectors is also evaluated. In

this process, export roadmaps of clusters are also
revealed. In this way, SMEs have the opportunity to
learn how to achieve their own goals in cooperation
with a common vision and perspective.

Joint learning and joint marketing activities are
carried out in order for the companies participating
in the project to develop their production capacities
and to open up to new markets. In this way, companies
participating in UR-GE projects have the chance to
benefit from training and consultancy activities that
will increase their sector-specific competitiveness.
Thus, companies operating in the same sector learn
both to act together and to produce common solutions
to their common problems. In addition, they are
taking the steps to create a regional power on the
international platform together.

PURPOSE OF UR-GE PROJECT
Bringing together a cluster of companies operating
in the same or close sectors.

To identify the problems and needs encountered in
practice of institutionalization and export-oriented
clustering projects, to identify the need and desire for
change, and to offer appropriate solutions.

Providing joint learning, training and consultancy
services to businesses.

To carry out studies for the development of
exports, the expansion of exports, the diversification
of export products, and the competitiveness of
exported products, in line with the export policy,
strategy and objectives of companies operating in
the same or similar sectors, within the scope of joint
marketing.

Ensuring that they reach target markets through
procurement committees and support mechanisms.

ABOUT UR-GE SUPPORT APPLICATION
The Ministry announced that as of January 1,
2021, it started to receive application documents
for UR-GE projects online, through the Support
Management System (DYS). Relevant cooperation
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isteginin saptanarak uygun ¢6ziim 6nerilerini sunmak.

Isletmelere ortak 6grenme ile egitim ve
danismanlik hizmetlerinin verilmesi.

Ayni veya yakin sektorlerde faaliyet gosteren
firmalarin ortak pazarlama kapsaminda ihracat
politikasi, strateji ve hedefleri dogrultusunda,
ihracatinin gelistirilmesi, ihracatinin artirilmasi
genisletilmesi, ihrac tirtinlerinin cesitlendirilmesi
ve ihracata konu olan iiriinlere rekabet giicii
kazandirilmasina yonelik ¢alismalarda bulunmak.

Alim heyetleri ve hedef pazarlara ulagmalarinin
destek mekanizmasi yoluyla saglanmasi.

UR-GE DESTEK BASVURUSU HAKKINDA
Bakanlik, 1 Ocak 2021 tarihi itibariyla UR-GE
projelerine bagvuru belgelerini Destek Yonetim
Sistemi (DYS) {izerinden, cevrim ici olarak almaya
bagladigini duyurdu. Proje ile ilgili bagvuruda
bulunan firma ve ihracat¢ilarin bagvurularini, ilgili
is birligi kuruluslar: yliriitebilecek. Bu kapsamda
firmalarin, DYS {izerinden bakanliga sunmasi
gereken iki belge bulunuyor. Bunlar; UR-GE projesi
katihimeci sirket talep yazisi ve imza sirkiileri.

Tiirk Ticaret Kanunu'nun 124*{incti maddesinde
belirtilen sinai ve ticari faaliyette bulunan kollektif,
komandit, anonim, limited ve kooperatif sirketleri
iiyesi olduklart ig birligi kuruluslari ile Tiirkiye
ihracatgllar Meclisi, Tiirkiye Odalar ve Borsalar
Birligi, Di1s Ekonomik iliskiler Kurulu, Ihracatci
Birlikleri, Ticaret ve Sanayi Odalari, Organize
Sanayi Bolgeleri, Endiistri Bolgeleri, Teknoloji
Geligtirme Bolgeleri, Sektor Dernekleri ve
Kuruluglari, Sektorel Dig Ticaret Sirketleri, Ticaret
Borsalar, isveren Sendikalari ile imalatcilarm
kurdugu dernek, birlik ve kooperatifler bagvuru
yapabilirler. Bir UR-GE projesi siiresince ihtiyac
analizi, egitim veya danigsmanlik faaliyetleri icin en
fazla 400 bin dolara kadar destek saglanirken, yurt
dis1 pazarlama faaliyeti i¢in faaliyet bagina 150 bin
dolara kadar en fazla 10 faaliyet ve alim heyetleri
icin faaliyet bagina 100 bin dolara kadar en fazla 10
alim heyeti icin destek saglanabiliyor.

UR-GE desteginden yararlanmak isteyen
firmalar, Ticaret Bakanligi'min tegvik projelerini
ihracatcilara kolay ve anlagilir bicimde sunmak
amacli kurmusg oldugu Kolay Destek web sitesi
(https://kolaydestek.gov.tr/) iizerinden bilgi
alabiliyor.

Destek Siireci

v i§ birligi kurulusu proje sunumu

v Thtiyac analizi ve istithdam

v Egitim/ danigmanhk/ kiime tanitim faaliyeti
v Yurt dig1 pazarlama ve alim heyeti faaliyeti
v Bireysel danmismanlik

Support Process

v Collaboration organization project presentation

v Needs analysis and employment

v Training/ consultancy/ cluster promotion activity

v Foreign marketing and purchasing delegation activity
v Individual counseling

organizations will be able to carry out the
applications of companies and exporters applying for
the project. In this context, there are two documents
that companies must submit to the ministry via DYS.
These; UR-GE project participant company request
letter and signature circular.

Collective, commandite, joint stock, limited
liability and cooperative companies engaged in
industrial and commercial activities as specified in
Article 124 of the Turkish Commercial Code, as well
as the cooperation organizations of which they are
members, as well as the Turkish Exporters Assembly,
the Union of Chambers and Commodity Exchanges
of Turkey, the Foreign Economic Relations Board,
the Exporters’ Associations, the Trade Unions.
Chambers of Industry and Industry, Organized
Industrial Zones, Industrial Zones, Technology
Development Zones, Sector Associations and
Organizations, Sectoral Foreign Trade Companies,
Commodity Exchanges, Employer Unions and
associations, unions and cooperatives established by
manufacturers can apply. During a UR-GE project,
a maximum of 400 thousand dollars support is
provided for needs analysis, training or consultancy
activities, while a maximum of 10 activities is up to
150 thousand dollars per activity for international
marketing activities and up to 100 thousand dollars
per activity for procurement committees. Support
can be provided for 10 procurement committees.

Companies that want to benefit from UR-GE
support can get information on the Easy Support
website (https.//kolaydestek.gov.tr/), which was
established by the Ministry of Commerce to present
their incentive projects to exporters in an easy and
understandable way.
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Nevin TOPALOGLU

Serbest Muhasebeci Mali Miisavir
Freelance Accountant and Financial Advisor

BiRDEN FAZLA
ISVERENDEN
ALINAN UCRETLERIN
VERGISEL DURUMU...

er y1l sikca konusulan vergisel konular
arasindaki birden fazla isverenden
alinan ticret, hem bu sekilde gelir elde
edenler icin hem de konuya iligkin
diizenlemelerde siirekli sikinti oluyor.

Halen gecerliligini koruyan 7194 sayili kanunla
yapilmis son diizenlemeye gore, “Tek isverenden
alinmis ve tevkif suretiyle vergilendirilmis 103.
maddede yazili tarifenin dérdiincii gelir diliminde
yer alan, tutar: agmayan {icretler (birden fazla
isverenden iicret almakla beraber, birinciden
sonraki isverenden aldiklar: iicretlerinin toplami,
103. maddede yazih tarifenin ikinci gelir diliminde
yer alan tutari ve birinci igsverenden alinan
dahil {icret gelirleri toplami 103. maddede yazili
tarifenin dordiincii gelir diliminde yer alan tutar:
agmayan miikelleflerin, tamamu tevkif suretiyle
vergilendirilmis ticretleri dahil.)” i¢in yillik
beyanname verilmeyecek, bagkaca sebeplerle
beyanname verilse dahi bu iicretler, beyannameye
dahil edilmeyecektir.

idari yorum ise 311 sayil1 Gelir Vergisi Genel
Tebligi ile yapildi. S6z konusu diizenlemelere
ve 2021 parametrelerine gore 2022 yilinin Mart
ayinda beyani gereken tam miikellef gercek
kisilerin tevkif yoluyla vergilendirilmis ticretlerini
iic duruma gore ele alabiliriz.

1. Bir isverenden elde edilmesi halinde ve y1llik briit
tutariin 650 bin liray1 gegmemesi.

2. Birden fazla isverenden iicret geliri elde edilmesi
durumunda, birinci isverenden sonraki isverenden
alinan iicretlerin toplaminin 53 bin liray1

agsmamasi halinde y1llik gelir vergisi beyannamesi
verilmeyecek. Birden fazla isverenden {icret
alinmasi halinde, birinci igsverenden alinan iicretin

he wages received from more than one
employer, which is one of the frequently
talked about tax issues every year, is a
constant problem for both those who earn
income in this way and the regulations on the subject.
According to the last regulation made with the Law
No. 7194, which is still in effect, “Wages received from a
single employer and taxed with withholding, included
in the fourth income segment of the tariff written in
Article 103 (the sum of the wages received from the
employer after the first, although they receive wages
from more than one employer, is 103. For taxpayers
whose total amount in the second income bracket
of the tariff written in Article 103 and the sum of the
wage income received from the first employer does
not exceed the amount in the fourth income bracket
of the tariff written in Article 103, including the wages
taxed by withholding, no annual declaration will be
submitted, even if a statement is submitted for other
reasons. These fees will not be included in the return.
Administrative interpretation was made with
the Income Tax General Communiqué No. 311.
According to the aforementioned regulations and 2021
parameters, we can consider the withholding taxed
wages of resident real persons, which must be declared
in March 2022, according to three situations.
1. In case it is obtained from an employer and the
annual gross amount does not exceed 650 thousand TL.
2. In the case of earning wages from more than one
employer, an annual income tax return will not be
submitted if the sum of the wages received from the
first employer and the next employer does not exceed
53 thousand liras. In the case of receiving wages from
more than one employer, the determination of the
wage received from the first employer is left to the
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hangisi olacaginin belirlenmesi, miikellefin

serbest takdirine birakiliyor. Kisaca miikelleflere,
bu hesaplamada en yliksek ticreti hesaplama dis1
birakma hakki taniniyor.

3. Yukaridaki kogullara gore y1llik beyanname verme
kosullar1 gerceklesmemis olsa déhi biitiin ticret
gelirlerinin briit toplaminin 650 bin liray1 gectigi
hallerde, yine biitiin iicret gelirlerini kapsayacak
sekilde y1llik beyanname verilmesi gerekiyor.

Bir anonim sirketin 620 bin lira yillik briit iicret
alan genel midiiriiniin, bir bagka sirketten de
40 bin lira briit huzur hakki almasi durumunda,
ikinci duruma gore yillik beyanname vermesi
gerekmemekle birlikte toplam briit ticret gelirinin
650 bin liray1 agsmasi nedeniyle iiclincii duruma
gore yillik beyanname vermesi gerekecek. Stopaja
tabi tutulmamis {icret gelirlerinin ise tutari ne
olursa olsun yillik beyanname ile beyan edilmesi
gerekiyor. Burada dikkat edilmesi gereken husus,
yilicindeki {icret alinan igveren sayisidir. Birden
fazla igverenden ticret almig olmak ibaresi, aymi
andabirden fazla isverenden ticret almay1 kapsadig:
gibiyil icinde birden fazla isverenden iicret almay1
da kapsiyor. Onemli olan ise takvim y1li i¢inde kag
isverenden iicret alindig.

Birden fazla isverenden ticret geliri elde
etme durumu, 6zellikle grup sirketlerde veya
holding yapilanmalarinda karsimiza ¢ikan istirak
iligkilerinde, bir sirkette gérev yapan kisinin,
istirak konumundaki sirketlerde de yonetim
kurulu iiyeliklerini {istlenmesi ve bu ek gérevleri
karsiliginda ticret veya huzur hakki gibi gelir elde
etmesi durumunda karsimiza ¢ikiyor. Birden fazla
iicreti ortadan kaldirmak icin kisinin caligtig1
sirketi diger sirkette yonetim kurulu {iyesi yapmak,
bu sekilde iicretin sirket tarafindan tahsilini
saglamak ve s6z konusu kigiye ¢aligti81 sirketten
aldigi ticretle birlikte tek bordro tizerinden 6deme
yapmak yoluna gitmek miimkiindiir. Birden fazla
licretin beyanname kapsamina alinmasindaki
amag iicret gelirlerine de artan oranl tarifeyi
uygulamak oldugundan, énerdigimiz yolla bu
amag gerceklestirilmis olacak ve herhangi bir vergi
ziyaina yol acilmamisg olunacak.

Beyanname vermek durumunda kalan birden
fazla isverenden iicret alanlar, Gelir Vergisi
Kanunu'nun 89. maddesinde yazili indirimleri
yapma olanagina kavugmaktadir. Ornegin boyle
bir durumda beyanname veren {icretli kendisine,
esine ve cocuguna ait egitim, saghk giderleri veya
bagislarini yahut 6zel sahsi sigorta primlerini
gelirinden indirerek vergi 6derken tek isverenden
iicret alanlar bu olanaga sahip degildir. Bu da
oziinde ayn1 gelir unsuru i¢inde esitsizlige yol
aciyor. Bu esitsizligin giderilebilmesi, {icretle
ilgili kanun hiikiimlerinin gézden gecirilmesi ile
miimkiin olabilir.

free discretion of the taxpayer. In short, taxpayers are
given the right to exclude the highest fee from this
calculation.

3. Even if the conditions for filing an annual declaration
according to the above conditions are not fulfilled, in
cases where the gross total of all wage incomes exceeds
650 thousand TL, an annual declaration must be
submitted, again covering all wage incomes.

If the general manager of a joint stock company, who
receives a gross annual salary of 620 thousand liras,
receives a gross attendance fee of 40 thousand lira
from another company, he is not required to submit an
annual declaration according to the second situation,
but will have to submit an annual statement according
to the third situation, since the total gross wage income
exceeds 650 thousand liras. . Regardless of the amount,
wage incomes that are not subject to withholding must
be declared with an annual return. The point to be
considered here is the number of employers receiving
wages during the year. The phrase being paid by more
than one employer includes receiving wages from more
than one employer at the same time, as well as receiving
wages from more than one employer during the year.
The important thing is how many employers are paid in
the calendar year.

The situation of earning wage income from more
than one employer, especially in the participation
relations that we encounter in group companies or
holding structures, is encountered when the person
working in a company assumes the membership of the
board of directors in the companies that are also in
the position of participation and earns income such as
wages or attendance fees in return for these additional
duties. . In order to eliminate multiple wages, it is
possible to make the company where the person
works a member of the board of directors of the other
company, to ensure that the salary is collected by the
company in this way, and to pay the person in question
over a single payroll with the salary he receives from the
company he works for. Since the purpose of including
more than one wage in the scope of the declaration is
to apply the progressive tariff to the wage incomes, this
aim will be achieved in the way we propose and no tax
loss will be caused.

Those who receive wages from more than one
employer, who have to submit a declaration, have
the opportunity to make the deductions written in
Article 89 of the Income Tax Law. For example, in
such a case, while the taxpayer pays tax by deducting
the education, health expenses or donations of
himself, his spouse and children, or private personal
insurance premiums from their income, those who
receive wages from a single employer do not have
this opportunity. This essentially leads to inequality
within the same income element. Elimination of this
inequality may be possible by reviewing the provisions
of the law on wages.
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TETSIAD’IN iIHRACAT DESTEKLERi KONULU
SEMINERINE YOGUN iLGi

BANKA ODEME YUKUMLULUGU — BANK PAYMENT OBLIGATION .
i

Akreditil - Letter of Credit, Decamentary Credit Banka Odeme Yilkinlihigi : BPO - Bank Pavment
Obligation

¥ Fizks belgeler (izerinds nlem vapihr
¥ Iylomben gok hazh degildar ¥ Fizia belgaber yenne venler ilzemmde flem yapilr

* Finansman imkanlan ook geny degildic * Tybember ok hazh yapilo

¥ IUCP ve ISBP g agir ICC kuralian vasder + Fimansman umkankan kolay ve fxiadir

* Telamigi kangk ve kompleksta * URBPO gty sade ve basit 1CC korlh vardr

¥ Finka belgeler kaybolablir ¥ Tekmgi basirtir, Sunu+ TMA(Elaktronik eglegtimme+ Raporiar
¥ Fiznks belgeler akredibif gartlan ve ICC loomilanna gphre *Fuziki belgelere orgh kaybolma nskd yoktur

meslemir, uygun degilve rezery Konwer + Fuzida belgelere 0zgl rezery kenualan yolitur

* Balgelen inoaleyen kigi kends vargusang kulbaner, ¥ Helpe meeleme subjelduflipn yokiur, makme venken otomatik
sishpektifhk 0z koausu olatahr eglegtinme yapar

¥ Araldskctan sonra bagbar ¥ Ihtryeg balmde baglatidobilir. Once Yapdandmnlauy Ven Hatu
* Uyuemn kontrollen kolay degildir, detaylar fazladir goaden | | soara BPO

kagatalir, ¥ Uyum kontrollen daha kolsy ve chyektufler, detaylar fazla

¥ Operaryon risks viksekiy, belgelen moeloven rezer degalder, ven slemantan azdy

konularm gomden kagirabilir ~Operasyon riski axdi

¥ Diperasyon malived: yilksektr v Operasyon maloyet: dagikisr

OARSPED GUMIUK MUSAVIFLI VE LIMISTIK HEZMETLER A%

INTENSE INTEREST IN TETSIAD’S SEMINAR
ON EXPORT SUPPORTS

iirkiye Ev Tekstili Sanayicileri ve i§ he Turkish Home Textile Industrialists’

insanlari Dernegi (TETSIAD), 13 Ocak’ta and Businessmen’s Association
cevrim ici olarak iiyelerine yonelik (TETSIAD) organized an online seminar

“{hracata Yonelik Devlet Yardimlari ve titled “Government Aid for Exports and
Dis Ticarette Odeme Sekilleri” baslikli semineri Payment Methods in Foreign Trade” for its members
diizenledi. Diinya pazarlarina avantajli sekilde on January 13. The road map required to benefit from

acilma hedefiyle Ticaret Bakanlig tarafindan the support and'incem‘ilfes provide.d by the Ministry
saglanan destek ve tesviklerden yararlanmak ofComm‘erce with the aim of opening up to wor{d
icin gerekli yol haritas1 dernek tarafindan tiye markets in an ad\'/am‘agenus way was shared with the
firmalarla paylasildz. member companies by the association.

TETSIAD Uye Hi§kileri Uzmani Omitr Istk'in In the seminar moderated by TETSIAD
moderatorliigiinde gerceklestirilen seminerde; Member Relations Specialist Omiir Istk; UNSPED
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UNSPED Gelisim Akademisi Tesvik Sefi Ebru
Agacbacak ve UNSPED Gelisim Akademisi Egitim
Danigmam Omer Haluk Turanly, katilimcilara
Ticaret Bakanlhig tarafindan ihracatgi firmalara
yonelik saglanan destek ve tesviklerden nasil
yararlanilabilecegi hakkinda bilgiler verdi.
Agacbacak ve Turanli, seminerin son boliimiinde
ise katilimcilardan gelen sorulari yanitladi.

“DUNYA PAZARLARINA DAHIL OLMALIYIZ”
hracata yonelik devlet yardimlarinin ve
desteklerinin ihracatci firmalar acisindan biiyiik
onem tegkil ettigini sdyleyen UNSPED Gelisim
Akademisi Tegvik Sefi Ebru Agacbacak: “En yiiksek
teknoloji ile en kaliteli tekstil iriinlerinin iretimini
gerceklestiren iilkemizin, diinya pazarlarina

dahil olmasi ¢ok 6nemli. Bunun icin firmalarin,
ihracata yonelik tiim desteklerden faydalanmasi
isletme yapilar1 adina biiyiik katkilar saglayacaktir.
Marka degerinizi yiikseltmeli ve kiiresel rekabetin
gerisinde kalmamalisiniz. Tamamen ihracata
yonelik, Tiirkiye'de {iretilen, katma degeri yiiksek
iiriinlerin ihrac edilmesi i¢in hazirlanan desteklerin
nihai hedefi ihracati artirmak ve ihracatciy1 motive
etmektir. Ticaret Bakanligi tarafindan kurgulanan
bu desteklere, elektronik ortamdan ulagabilir ve
bagvuru yapabilirsiniz.” dedi.

Pazar arastirmasi desteklerini de aktaran
Agacbacak: “Thracat yapmadan 6nce hedef
tilkenizdeki alim giicii, rekabet ortamlari, fiyat
politikalari ve satig aktivitelerinizin gelisimi
konularinda pazar arastirmasi yapilmasi gerekiyor.
Rakip analizi, pazara sunulacak dogru {iriin
olanaklarinin belirlenmesi ve potansiyel satis
kanallar1 da pazara girig raporunda bulunmali.
Hedef iilkedeki piyasa aktorleri ile yerel ve bolgesel
is birliklerini bu sayede saglayabilirsiniz.” seklind
konustu.

“BANKA ODEME YUKUMLULUGU YENI BiR
BANKACILIK TURUDUR”

Thrag bedellerinin yurda getirilmesindeki 6deme
yontemlerinden olan Banka Odeme Yiikiimliiliigii
(BOY) sistemi ve ig akigi hakkinda bilgiler veren
UNSPED Gelisim Akademisi Egitim Danigmani
Omer Haluk Turanl: “BOY, banka garantili
olmayan 6deme yontemleri icin banka giivencesi
ve genis finansman imkanlari saglayan yeni

bir bankacilik tiiriidiir. Akreditif, standby ve
banka garantisi gibi iirlinleri karmagik ve pahali
bulan, bu nedenle kullanmak istemeyen ve

banka giivencesinden de faydalanmak isteyen
tacirlerin kullanabilecegi bir alternatiftir. Tiim
o0deme sekilleri arasinda en ¢ok akreditif sisteme
benzemektedir. Akreditif ig islemlerinin yapay zeka
iizerinden sanal ortama aktarilmis versiyonudur.
Veriler lizerinden yapilan bu islem, ¢cok hizli ve
hata diizeyi yok denecek kadar azdir.” ifadelerini
kullandi.

Development Academy Incentive Chief Ebru
Agacbacak and UNSPED Development Academy
Training Consultant Omer Haluk Turanl gave
information to the participants about how to benefit
Jfrom the support and incentives provided by the
Ministry of Trade for exporting companies. In the
last part of the seminar, Agac¢bacak and Turanlt
answered questions from the participants.

“WE SHOULD BE INCLUDED IN WORLD
MARKETS”

Saying that state aids and supports for export

are of great importance for exporting companies,
UNSPED Development Academy Incentive Chief
Ebru Agagbacak said, “It is very important for our
country, which produces the highest quality textile
products with the highest technology, to be included
in the world markets. For this, the companies
benefiting from all the supports for export will

make great contributions on behalf of their business
structures. You should increase your brand value
and not lag behind global competition. The ultimate
goal of the supports prepared for the export of
products with high added value, produced in Turkey,
purely for export, is to increase exports and motivate
the exporter. You can access and apply for these
supports, which are designed by the Ministry of
Commerce, electronically.”

Agabacak also mentioned market research
support and added, “Before exporting, market
research should be conducted on purchasing power,
competitive environments, price policies and the
development of your sales activities in your target
country. Competitor analysis, determination of
the right product opportunities to be offered to the
market and potential sales channels should also
be included in the market entry report. In this way,
you can ensure local and regional cooperation with
market actors in the target country.” he spoke.

“BANK PAYMENT OBLIGATION IS ANEW
TYPE OF BANKING”

Omer Haluk Turanli, UNSPED Development Academy
Training Consultant, who provides information about
the Bank Payment Obligation (BOY) system, which is
one of the payment methods for bringing the issuance
fees to the country, and the work flow explained, “BOY
is a new type of banking that provides bank assurance
and wide financing opportunities for non-bank-
guaranteed payment methods. It is an alternative that
can be used by traders who find products such as letter
of credit, standby and bank guarantee complex and
expensive, therefore do not want to use them and want
to benefit from bank assurance. Among all payment
methods, it is most similar to the letter of credit system.
It is the version of business transactions transferred to
the virtual environment via artificial intelligence. This
operation on the data is very fast and the error level is
negligible.”
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“YURT DISI LOJiSTIK AGLARI PROJESiI ACIKLANMALI”
“FOREIGN LOGISTICS NETWORKS PROJECT SHOULD BE ANNOUNCED”

Tirkiye Ev Tekstili Sanayicileri ve
i§ Insanlar1 Dernegi (TETSIAD)
Yonetim Kurulu Bagkani Hasan
Hiiseyin Bayram, 2021 yilinda
ev tekstili ihracatinin yakaladigi
basarinin devamliligl i¢in iiretimden
yatirima, istihdamdan lojistik
aglarin giiclendirilmesine, tiretim
maliyetlerinin diisiiriilmesinden
sanayiciyi memnun edecek destek
paketlerinin aciklanmasina kadar
bircok alanda acil iyilestirmelere
ihtiya¢ oldugunu soyledi.

Ulke olarak 2022 yili ihracat
hedefi olan 250 milyar dolara
ulagabilmek i¢in Yurtdig: Lojistik Dagitim Aglar
Projesi’nin bir an 6nce aciklanmasi gerektigini de
belirten Hasan Hiiseyin Bayram; {iretim, yatirim
ve istihdamla birlikte bu hedefe cok daha hizli
ulagilabilecegini kaydetti. Bayram; katma degeri
kilogram bagina 8 dolarin {izerinde olan ve 2021'de,
196 tilkeye 3,1 milyar dolarlik ev tekstili ihracati
gerceklestiren ev tekstili sektorii olarak bu hedefe
ulagmak i¢cin yogun bir miicadele i¢inde olduklarin
belirtti.

Hasan Hiiseyin Bayram, Chairman
of the Board of Directors of the
Turkish Home Textile Industrialists’
and Businessmen’s Association
(TETSIAD), stated that urgent

o0 improvements are needed in many

areas from production to investment,
ok e from employment to strengthening

logistics networks, from reducing
production costs to the announcement

3 of support packages that will satisfy
the industrialists, for the continuity
of the success of home textile exports
in 2021.

Hasan Hiiseyin Bayram also stated
that the Overseas Logistics Distribution Networks
Project should be announced as soon as possible in
order to reach the export target of 250 billion dollars
in 2022 as a country; He noted that this goal can be
reached much faster with production, investment and
employment. Bayram stated that as the home textile
industry, which has an added value of more than 8
dollars per kilogram and exports home textiles of 3.1
billion dollars to 196 countries in 2021, they are in an
intense struggle to achieve this goal.

HOMETEX FUARININ HAZIRLIKLARI TUM HIZIYLA SURUYOR
PREPARATIONS FOR HOMETEX FAIR CONTINUE AT FULL SPEED

TETSIAD Y6netim Kurulu Uyesi, Istanbul
Ticaret Odas1 (iTO) Meclis Uyesi ve ayni
zamanda Ev Tekstili Meslek Komitesi Uyesi
Ayhan Ozsoy ile TETSIAD Yénetim Kurulu
Uyesi, Istanbul Ticaret Odas1 (iTO) Meclis
Uyesi ve ayni zamanda Ev Tekstili Meslek
Komitesi Uyesi Omer Faruk Canavar, 8 Subat’ta
ITO Bagkan1 Sekib Avdagic ve Istanbul Fuar
Merkezi (IFM) yetkilileri ile bir araya geldi.
Bulugmanin ana konu baghgi, 17-21 May1s
giinleri arasinda diizenlenecek olan Hometex
Ev Tekstili ve Aksesuarlar1 Fuari oldu. Sekib
Avdagic, Ayhan Ozsoy, Omer Faruk Canavar
ve IFM yetkilileri, Hometex’in sorunsuz bir sekilde
ve en iyi sartlarda gerceklestirilmesi adina yapilan
calismalar hakkinda karsilikl bilgi aligverisinde
bulundu. Daha giiclii ve daha katilimci bir Hometex
icin caligmalarini araliksiz sekilde siirdiiren TETSIAD
yonetimi, ITO Baskan1 Sekib Avdagic ve IFM
yetkililerine dernege ve fuara gostermis olduklar
yakin ilgi ve destekleri icin tesekkiirlerini sundu.

TETSIAD Board Member, Istanbul Chamber
of Commerce (ITO) Assembly Member

and Home Textile Professional Committee
Member Ayhan Ozsoy and TETSIAD Board
Member, Istanbul Chamber of Commerce
(ITO) Assembly Member and Home Textile
Professional Committee Member Omer
Faruk Canavar, met with ITO President
Sekib Avdagic and Istanbul Expo Center
(FM) officials on February 8. The main
topic of the meeting was the Hometex Home
Textiles and Accessories Fair, which will

be held between 17-21 May. Sekib Avdagig,
Ayhan Ozsoy, Omer Faruk Canavar and IFC
officials exchanged information about the work
done for the smooth and best conditions of Hometex.
TETSIAD management, which continues its efforts
for astronger and more participatory Hometex,
thanked the ITO President Sekib Avdagic and IFM
officials for their close attention and support to the
association and the fair.
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TETSIAD’IN TiM ZIYARETI
TETSIAD’S TiM VISIT

TETSIAD Yonetim

Kurulu Bagkan1 Hasan
Hiiseyin Bayram, 1 Mart’ta
TETSIAD Yonetim Kurulu
Uyelerinden olusan heyet
beraberliginde Tiirkiye
Thracatcilar Meclisi

(TIM) Bagkam Ismail
Giille’yi makaminda

ziyaret etti. Goriigmede,
Tiirk ticaretinin 6ncii
sektorlerinden biri olan ev
tekstili sektoriiniin ihracat
potansiyelinin artirilmasina
yoOnelik atilacak adimlar
konusunda istisarelerde
bulunuldu. Giincel
konularin konuguldugu
gorlismede ve sektortii ilgilendiren giincel
gelismeler masaya yatirildi.

TETSIAD Chairman of
the Board of Directors
Hasan Hiiseyin Bayram
visited Turkish Exporters
Assembly (TIM) President
Ismail Giille in his office on
March 1with a delegation
consisting of TETSIAD
Board Members. During
the meeting, consultations
were held on the steps to be
taken to increase the export
potential of the home
textile industry, which is
one of the leading sectors
of Turkish trade. During
the meeting where current
issues were discussed,
current developments concerning the sector were
discussed.

TETSIAD, ITHIB ILE BIR ARAYA GELDI
TETSIAD MET WITH ITHIB

Gilindemin nabzinm
tutan ziyaretleri
siirdiiren TETSIAD, 1
Mart’ta istanbul Tekstil
ve Hammaddeleri
Ihracatgilar: Birligi
(ITHIB) ile bir araya
geldi. TETSIAD Yonetim
Kurulu Bagkani1 Hasan
Hiiseyin Bayram,
TETSIAD Yonetim
Kurulu Uyeleri ile
ITHIB Bagkan1 Ahmet
Oksiiz’ti makaminda
ziyaret etti. Ziyarette,
17-21 May1s’ta istanbul
Fuar Merkezi'nde
gerceklestirilecek
Hometex Ev Tekstili ve
Aksesuarlar1 Fuar1 hakkindaki konular tizerinde
duruldu. ITHIB Bagkan Yardimcisi Fatih Bilici ve
Ahmet Sisman’in da katilim sagladig goriismede;
ev tekstili sektoriiniin ihracata sagladigi katma
degerin Hometex Fuar1 vesileyle daha da artirilmasi
hakkinda sunulan fikirler ve giincel gelismeler
degerlendirildi.

Continuing the visits
that keep the pulse of
the agenda, TETSIAD
met with the Istanbul
Textile and Raw
Materials Exporters’
Association (ITHIB)

on March 1. TETSIAD
Chairman of the Board
Hasan Hiiseyin Bayram
visited TETSIAD Board
Members and ITHIB
Chairman Ahmet Okstiz
in his office. During

the visit, topics about
Hometex Home Textiles
and Accessories Fair,
which will be held at
Istanbul Expo Center on
May 17-21, were discussed. In the meeting where
ITHIB Vice President Fatih Bilici and Ahmet
Sisman also participated; The ideas and current
developments about increasing the added value
provided by the home textile industry to exports
were evaluated on the occasion of the Hometex
Fair.
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BUTTIM ZIYARETINDE HOMETEX FUARI ODAGA ALINDI
HOMETEX FAIR WAS AT THE FOCUS IN BUTTIM VISIT

TETSIAD Yénetim Kurulu

Bagkani Hasan Hiiseyin Bayram ve
beraberindeki heyet, TETSIAD’1n
kurumsal iiyesi olan Bursa
Uluslararasi Tekstil Ticaret Merkezi
(BUTTIM) Yoénetim Kurulu

Baskan Sadik Sengiil'i ziyaret etti.
Goriismede, Mayis ayinda KFA
Fuarcilik organizasyonu ile Istanbul
Fuar Merkezi'nde gerceklestirilecek
Hometex Ev Tekstili ve Aksesuarlari
Fuari 6zelindeki konular konusuldu.
Tirk tekstilinin tasarim, tiretim

ve trend belirleme kabiliyetini
aktararak ses getirecek bir bulusmaya imza

atacak olan Hometex Ev Tekstili ve Aksesuarlar:
Fuarrna yonelik hazirlik calismalarina odaklanilan
goriismede, fuarin sektore saglayacagi katkilar

ve sektoriin giincel durumu iizerine kapsamli
degerlendirme yapildi.

TETSIAD Chairman of the Board of
Directors Hasan Hiiseyin Bayram
and the accompanying delegation
visited Sadik Sengiil, Chairman of

the Board of Bursa International
Textile Trade Center (BUTTIM), who
is a corporate member of TETSIAD.
During the meeting, topics related

to the Hometex Home Textiles and
Accessories Fair, which will be held

in May at the Istanbul Expo Center
with the organization of KFA Fair
Organization, were discussed. In

the meeting, which focused on the
preparations for the Hometex Home Textile and
Accessories Fair, which will create an impressive
meeting by conveying the design, production and trend-
setting ability of Turkish textile, a comprehensive
evaluation was made on the contributions of the fair to
the sector and the current situation of the sector.

AKSA ENERJI’DEN SEKTORUMUZE OZEL AYRICALIKLAR
SPECIAL PRIVILEGES FROM AKSA ENERGY TO OUR INDUSTRY

Aksa Enerji, sektore can suyu olacak yepyeni bir anlasmaya
imza att1. Diinya genelinde yasanan enerji sektoriindeki hizli
fiyat artiglar1 ve doviz kurlarindaki dalgalanmalar sonucunda
iilkemizdeki enerji fiyatlarinda da ciddi artiglar yasanmaya
basladi. Aksa enerji ise sektoriimiiziin en 6nemli gider
kalemlerinden biri olan elektrik fiyatlarini agagiya cekmek
icin yiizde 5 ile yilizde 10 arasinda iskonto uygulanacagini
duyurdu. Sektore 6zel yapilan bu anlagma kapsaminda

Aksa Enerji; “sanayi tarifesinde” bulunan abonelere ulusal
tarife lizerinden yiizde 5, “ticarethane tarifesinde” bulunan
abonelere ise ulusal tarife {izerinden yiizde 10 oraninda bir
iskonto uygulanacagini aciklada.

Aksa Energy signed a brand new agreement that will
become the lifeblood of the industry. As a result of the rapid
price increases in the energy sector throughout the world
and fluctuations in exchange rates, serious increases have
started to be experienced in energy prices in our country.

On the other hand, Aksa Energy announced that a discount
between 5 and 10 percent will be applied to bring down
electricity prices, one of the most important expense items
in our industry. Within the scope of this sector-specific
agreement, Aksa Energy announced that a discount of 5
percent over the national tariff will be applied to subscribers
in the “industry tariff”, and a discount of 10 percent over the
national tariff to subscribers in the “business tariff”.
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