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STATEMENT FROM OUR CEO

We are delighted to produce our first ESG Annual Report.
  

The Enjoy-Work Team work hard to deliver on everything we set to achieve within our ESG framework, 
and in line with our commitments of transparency, we have outlined what has been achieved and how 
we have performed throughout 2021 for your reference.

As a business we are totally committed and have a strong background in CSR and ESG. 

This annual report will cover in the first instance, details on all our environmental focused
commitments, followed by our social focused commitments.

The report will close with an overview of the future for our ESG strategy, looking ahead through 2022 
and beyond.

I wanted to thank the Enjoy-Work team for all that they do with regard to our ESG strategy.  

As we move forwards through 2022, we will be striving to engage more Guest Companies in helping 
drive positive change on all environmental related challenges, so that together we can achieve more, 
for the benefit of all.  

We will continue to work with our Partners and external expertise to ensure we provide the optimum 
environment for our Guests to succeed.

Matt Coulson
CEO, Chiswick Park Enjoy-Work
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EXECUTIVE SUMMARY

ESG at Enjoy-Work Chiswick 
Park is one of our six key
business focus areas, working
in collaboration with other
areas to help achieve our
business purpose. 

This report provides details of our achievements
with a summary below of some of our most notable
targets, measures and achievements for the year,
focusing on the Environmental and Social aspects
of our ESG strategy.

As a result of COVID-19, we have continued to
adapt and be agile in our ways of working to meet 
operational and financial challenges and changing 
needs of our Team, Guests and Brands. This has led 
to adjustments in the pathways to meet our ESG
targets and commitments.

Not only have we continued to use current internal 
team resource to the best of our ability to support the 
ESG deliverables, but also to support this further as 
we move in to 2022, we are delighted to implement a 
new team structure, with additional roles to further 
support our commitments. Of note, this also includes 
a full time Sustainability Manager to support with the 
educational aspect and awareness of our work.

We are proud of our achievements to date, and it is 
imperative to highlight that our accomplishments
for 2021 were still highly credible and despite the 
pandemic associated challenges.

In terms of Energy Management, we monitor
our consumption on a monthly basis, we have set
annual energy reduction targets per building and
we engage with our guests via our Sustainability
Forums to share best practices. 

Although we have significantly reduced our CO2 
emissions impact by procuring 100% electricity from 
renewable sources, we continue to focus our efforts 
on improving energy and resource efficiency in all 
buildings.

Since 2016 we have invested over £2,6 million and 
have implemented a number of projects such as 
Chiller Units Replacement, LED Lighting, Digital
Gas Burners, Improved Efficiency Air Handling Units,
Improved Efficiency Hand Dryers, Improved
Efficiency Toilet Extract Fans, Booster Set
Replacement, Building Management System (BMS), 
Energy Management Platform and Automated Meter
Readers (AMR).

In addition, we enable Guests to reduce their CO2 
emissions from commuting to work by offering them 
EV charging stations and facilities for cyclists.

We are proud to have achieved ACTIVE TRAVEL Gold 
Certification.

In terms of Water Management, we monitor our
water consumption on a monthly basis, we have set 
annual water reduction targets per building and have 
implemented projects such as installation of efficient 
rainwater harvesting pumps on the roof of our
buildings that collect rainwater to feed our lake
and installation of water tap air volumisers in all
our washrooms that reduce water use.

For Waste Management & Recycling, we record our 
waste generation on a daily basis and we monitor
our waste metrics and recycling rates monthly. We 
have set an overall target of 65% recycling rate for 
the entire Campus and we regularly organise
awareness campaigns and engagement forums with 
our Guest Companies in order to promote best
practices aligned with reduce, reuse, recycle
principles.

Since 2016 we have implemented several waste & 
reduction projects, namely the installation of our
organic waste digestor that converts food waste into 
bio-compost and improved our compactor facilities 
that decrease the waste volume and the number of 
journeys needed for waste transport.
We are committed to zero waste to landfill.
 
Biodiversity:  we have achieved all we set out to 
achieve in 2021, and more, enabling us to push all
we do in this area throughout the year ahead

With the Social aspect of our ESG strategy, we 
achieved most of what we set to achieve in 2021,
with some great accomplishments, plenty of
learnings and opportunities for us to be better in 
2022. 

The social aspect covers the areas Workforce,
Community, Guest Responsibility and Health &
Safety and full details are outlined within this report.

Environmental

Page 03ESG Annual Report 2021

Our Environmental components include Energy and Water Management, Waste 
& Recycling, Biodiversity, Sustainable Travel and Innovation. Each component 
is outlined over the next few pages with both narrative and illustrations to show 
what we achieved and how we performed over the last 12 months.

EXECUTIVE SUMMARY
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Our Environmental components include Energy and Water Management, Waste 
& Recycling, Biodiversity, Sustainable Travel and Innovation. Each component 
is outlined over the next few pages with both narrative and illustrations to show 
what we achieved and how we performed over the last 12 months.
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ENERGY MANAGEMENT ENERGY MANAGEMENT

Our 2021 Energy Management 
commitments are outlined
adjacent and we are focused 
on delivering these throughout 
the year. 

To utilise the Life Cycle Replacement (LCR) 
budget to maximise energy management
potential 

To not compromise on Wellbeing for the sake of 
energy saving 

To take a bespoke building approach to energy 
management 

To engage all Guest Companies 

To engage the EW Team and all EW key
stakeholders 

To use 2019 as a benchmark, given the COVID 
impact of 2020

To reduce energy usage were possible through 
a range of initiatives outlined within our energy 
objectives 2021

To be smarter in our approach through better 
use of technologies such as sensors and
analytical portals

We will set the foundation in 2021 for the years 
ahead leading to 2025

We will broaden our approach to energy
management through aligning with the EW
ESG strategy
 

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

Our 2021 Energy Management Objectives are outlined below, with a status update for 
each one:

Our 2021 Electricity
Targets are outlined 
here with a status
update for each one

ELECTRICITY
To proactively manage all energy usage through all buildings and the 
estate, looking specifically at Electricity, Water & Gas

Pollution - To understand current pollution associated with the
Campus, monitor and report on this along with actions and strategy
to reduce where possible

Emissions: Identify Direct, Energy Indirect and Other Indirect
emissions and work up plans to reduce and control emissions where  
possible

Educate our Team and Guests on Energy Management – Sustainability 
Forum x 2, Feature on App, Newsletter etc. World Earth Day station, 
World Energy Week activity (Energy Management Strategy outlines 
further details)

Regular review and update of our new 5 year Energy Management 
strategy

More work needed here which we will 
address in full throughout 2022

Completed

Completed

Completed

More work needed here which we will 
address in full throughout 2022

Building 1

AREA

Building 3

Building 4

Building 5

Building 6

Building 7

Building 9

Building 10

Building 11

Estate

Overall

1,644,868

TARGET (kWh)

2,035,117

3,500,000

2,288,635

2,608,182

4,250,000

3,644,721

3,835,935

2,620,326

293,834

26,721,618

1,578,090

ACTUAL

1,762,140

2,793,610

1,334,958

1,878,100

4,640,500

2,078,490

3,858,050

2,289,346

323,190

22,536,474

Below Target

COMMENT

Below Target

Below Target

Below Target

Below Target

Over Target

Below Target

Slightly Over Target

Below Target

Over Target

Below Target

The Illustration below shows 2021 actual vs 2019 actual which was our benchmark due to 
2020 being COVID year.

The above numbers are illustrated in the top graph.
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ENERGY MANAGEMENT

Our total electricity consumption in 2021 was 22,536,474 kWh which resulted 
in zero CO2 emissions as it is generated by wind turbines supplied by
Scottish Power.  

In 2021 we achieved a 16% reduction in electricity versus 2019.

Electricity Management related initiatives throughout 2021

These include the installation of the following: Gas related initiatives throughout 
2021
 

These include the installation of the 
following:

• Digital Gas Burner installations

• Improved Efficiency Air Handling 
Units

• Building Management System 
(BMS) upgrades and strategy 
amends

• Implementation of a new Energy 
Management Platform

• Chiller Unit Replacement

• LED Lighting

• Improved Efficiency Air Handling Units

• Improved Efficiency Hand Dryers

• Improved Efficiency Toilet Extract Fans

• Booster Set replacement

• Building Management System (BMS)

• Energy Management Platform

• Automated Meter Readers (AMR)

ENERGY MANAGEMENT

NATURAL GAS

Building 1

AREA

Building 3

Building 4

Building 5

Building 6

Building 7

Building 9

Building 10

Building 11

Estate

Overall

22,000

TARGET (m3)

45,000

10,000

40,000

190,000

260,000

152,000

38,000

17,000

n/a

774,000

33,236

ACTUAL

39,933

56,998

33,715

197,292

338,968

138,722

54,639

50,361

n/a

943,864

Over Target

COMMENT

Under Target

Over Target

Under Target

Over Target

Over Target

Under Target

Over Target

Over Target

Under Target

Over Target

The Illustration below shows 2021 actual vs 2019 actual which was our benchmark due to 
2020 being COVID year.

The above numbers are illustrated in the top graph.
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The illustration below shows our
energy consumption and how we
are tracking year on year

In May 2018, we took the strategic initiative to swich to 100% renewable electricity procurement for the
entire Campus. 

Currently, our CO2 impact derives exclusively from our natural gas consumption and in the medium-term,
by 2026, we aim to have reached Net Zero for Operational Carbon.  

In case major refurbishment take place, we are in the process of drafting guidelines on best practices and
optimum material choices that will lead us to reduced embodied carbon.

Our overall energy consumption in 2021
decreased by 7% versus 2019 and by 13%
versus 2016.  

During the pandemic although the occupancy
rate was significantly reduced, we still needed 
to maintain optimum air flow conditions,
temperature and humidity in our buildings in 
order to accommodate the employees who had 
to work on our premises. 

In particular, to further enhance hygienic
conditions and mitigate covid-related risks,
we had to increase the air flow rate which
resulted in higher natural gas consumption
versus 2019. 

The CO2 equivalent emissions associated
with our energy use in 2021 decreased by
86% versus 2016. 

WATER MANAGEMENT

ESG at Enjoy-Work Chiswick 
Park is one of our six key
business focus areas, working
in collaboration with other
areas to help achieve our
business purpose. 

To engage all Guest Companies in improving
water use as part of our ESG programme

To engage the EW Team and all EW key
stakeholders in water reduction strategy as
part of our ESG programme

We will set the foundation in 2021 for the 
years ahead leading to 2025

To implement bespoke Guest Company billing 

To produce accurate and professional reports 
in line with EW Insights initiative

 

1.

2.

3.

4.

5.

Building 1

AREA

Building 3

Building 4

Building 5

Building 6

Building 7

Building 9

Building 10

Building 11

Estate

Overall

5,500

TARGET (m3)

1,682

3,000

5,000

12,000

16,000

500

100

100

750

60,600

5,971

ACTUAL

2,533

2,088

1,565

2,565

17,050

2,083

2,042

2,818

1,408

40,123

Over Target

COMMENT

Over Target

Under Target

Under Target

Under Target

Over Target

Over Target

Over Target

Over Target

Over Target

Under Target
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WATER MANAGEMENT
The illustration below shows our water usage in 2021 compared to our targets for each of the buildings. The illustration below shows our water usage in 2021 compared to 2019 which was our benchmark due to 

2020 being impacted by COVID
The illustration below shows water consumption and how we are tracking year on year.

In 2021 we consumed 40,123 m3 which constitutes a 32% decrease
versus 2019.

Water related initiatives throughout 2021

These include the installation of the following: 

• Rainwater Harvesting Pump service and repairs
• Water Tap Volumisers throughout the buildings

ESG Annual Report 2021Page 10

WASTE MANAGEMENT

Our 2021 Waste Management 
Commitments are outlined
below, and we strived to keep 
to each of these throughout 
the year as you will see as
outlined throughout this
report.

To engage all Guest Companies in improving 
waste and recycling figures as part of our ESG 
programme

To engage the EW Team and all EW key
stakeholders in waste and recycling strategy
as part of our ESG programme

To use 2019 as a benchmark, given the COVID 
impact of 2020 and grow our recycling % to over 
65%

To reduce the amount of waste produced where 
possible through a range of initiatives outlined 
within our Waste & Recycling objectives 2021 

To reduce our carbon footprint through use of 
electric vehicles and reduced diesel waste
collection vehicle visits to the Campus 

To be smarter in our approach through better 
use of technologies such as sensors and
analytical portals 

We will set the foundation in 2021 for the years 
ahead leading to 2025

To be smart with the waste & recycling budget, 
delivering efficiencies and savings where
possible

To implement bespoke Guest Company billing 

To produce accurate and professional reports in 
line with EW Insights initiative

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

Our 2021 Waste Management Objectives are outlined below, with a status update for
each one: 

Accurate and informative monthly reporting, analysis and actions

Minimise, re-use, recycle waste on the Campus.
Communications plan 

WEE Waste Solution

Confidential waste solution

Reduce carbon footprint by cutting vehicle movement due to waste 
transfer on the Campus

Guest Company specific billing implementation

Continuous process review and refinement

Standards and asset management review and implementation

Completed

Completed

Completed

Completed

Completed

Completed

Completed

Completed
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2.

3.
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6.

7.

8.

9.

10.

Our 2021 Waste Management Objectives are outlined below, with a status update for
each one: 

Accurate and informative monthly reporting, analysis and actions

Minimise, re-use, recycle waste on the Campus.
Communications plan 

WEE Waste Solution
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Completed

Completed

Completed

Completed

Completed

Completed

Completed

Completed
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Our 2021 Waste Management Objectives are outlined below, with a status update for
each one: 

65% Recycling Target

100% accurate and informative monthly reporting, analysis
and actions

x4 Guest & Team Engagement initiatives

52 compactor waste removals

12T Food Waste (Food Digester)

300,000kg (300T) waste production target (c25,000 per month)  

20 bales of cardboard

1T Food Waste (Wormeries)

2,400 kg (2.4T) Coffee Grounds

52 Glass Bin Collections

Actual Achieve: 48%

Actual Achieve: 100%

Actual Achieve: 4

Actual Achieve: 42 (24 GW, 18 DMR)

Actual Achieve: 13T

Actual Achieve: 248,528 kg

Actual Achieve: 24

Actual Achieve: 800kg

Actual Achieve: 2,881 kg

Actual Achieve: 98

WASTE MANAGEMENT
ESG Annual Report 2021

The illustration below shows how we are performing and tracking reference waste 
generation year on year
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In 2021 we generated 241,528 kg of waste of which 48% got recycled and the rest got incinerated with energy recovery. 

We are committed to zero waste to landfill and every month we engage with our guest-companies via our building monthly meetings and our Sustainability Forums to promote best practices, stress the importance of
segregation at source and trigger positive competition by disclosing “top” and “bottom” ranking of recyclers among our Campus. 

Our recycling results and how we are tracking are illustrated below:

WASTE MANAGEMENT
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1st

POSITION

2nd

3rd

4th

5th

6th

7th

8th

9th

10th

Halliburton 959

COMPANY WASTE (Kg)

Seadrill 520

Ferrovial 946

Mizkan 1,447

Intelsat 378

Singapore Airlines 820

Qualcomm 252

Young Living 682

Amdocs 657

Parkson Mobile (Vivo) 443

Building 4 92.20%

BUILDING RECYCLING

Building 11 80.92%

Building 5 71.36%

Building 10 70.59%

Building 5 69.59%

Building 11 67.22%

Building 4 66.43%

Building 11 65.43%

Building 4 65.13%

Building 4 62.20%

WASTE MANAGEMENT

RECYCLING GRADE RATIOS - TOP 10 FOR 2021
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55th

POSITION

56th

57th

58th

59th

60th

61st

62nd

63rd

64th

Confidential 2316

COMPANY WASTE (Kg)

Confidential 1,059

Confidential 1,085

Confidential 6,992

Confidential 9,975

Confidential 4,016

Confidential 958

Confidential 12,222

Confidential 2,294

Confidential 22,167

Building 6 42.49%

BUILDING RECYCLING

Building 10 40.64%

Building 4 39.47%

Building 11 37.35%

Building 4 37.06%

Building 9 36.34%

Building 7 32.10%

Building 11 30.55%

Building 5 27.57%

Building 1 25.96%

RECYCLING GRADE RATIOS - BOTTOM 10 FOR 2021

GUEST WASTE GENERATION - 2021
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TOTAL WASTE GENERATED (kg)2

TOTAL WATER USE (m3)

TOTAL ENERGY USED (kWh)

CO₂e FROM TOTAL ENERGY USE (Kg)1

2016

-

47,773

37,266,485

12,778,647

2017

699,877

55,344

35,639,782

10,898,809

2018

767,494

63,547

36,549,345

4,312,766

2019

540,387

59,416

34,867,847

1,469,368

2020

240,000

35,818

35,770,070

2,072,753

2021

241,528

40,123

32,494,239

1,832,229

25,966,296

10,699,412

-

-

Electricity

CO₂e from Electricity (scope 2)

Waste Incinerated

Waste Recycled

Natural Gas

CO₂e from ENatural Gas (scope 1)

Waste Landfilled

25,907,671

9,108,101

341,161

358,716

27,079,644

2,570,341

336,050

431,444

26,882,151

0

230,083

310,305

24,505,107

0

129,410

110,590

22,536,474

0

125,902

115,626

11,300,189

2,079,235

-

9,732,111

1,790,708

0

9,469,701

1,742,425

0

7,985,696

1,469,368

0

11,264,963

2,072,753

0

9,957,765

1,832,229

0

Footnotes
       
1. In May 2008 we switched to 100% renewable electricity procurement. You can access our renewable electricity certificates here. CO2 equivalent 

factors have been obtained from “UK Government GHG Conversion Factors for Company Reporting” on an annual basis. Since May 2018 onwards 
we account zero GHG emissions from electricity following the market-based method of GHG Protocol.

2. Waste data in 2016 were not 100% complete and robust, hence they have been excluded.       

The following datatable summarises our annual Environmental Performance 2016 - 2021

WASTE MANAGEMENT

Waste & Recycling related initiatives
throughout 2021. 

These include the following: 

• Improved compacting facilities

• Improved food waste input that optimises 
digestor’s operation 

• Global recycling day video released promot-
ing best practices

• Shared a 7min awareness video for Guests; 
“Be part of the solution, not the pollution”

• Selected as finalist in the sustainability 
awards 

• Completed a ‘Ditch the Disposable’ survey 
giving a £100 voucher to the Winner to spend 
in a local restaurant and a sustainable gift to 
the runner up

SUMMARY DATA TABLE
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BIODIVERSITY

#Enjoy-Work & Nurture
have worked through a
Biodiversity strategy for
many years and together
are fully committed to
developing and maintaining
an environment that leads
the way in biodiversity.

In addition, a variety of living 
plants have been to Building 3 
and Building 9 Reception
areas. 

Implementation of landscaping Work Plan,
with quarterly reviews 

Implementation of lawn strategy and plan 

Implementation of Lake Management plan

Biodiversity Survey - Chemical free zones map 

Plant Passport Record to be kept fully up to
date in line with any planned planting schemes

Knotweed Register implemented

Planting Plan reviewed, approval and
implementation

Tree Survey, implementation of planned 
tree works and review of tree management
strategy/plan

Full operation of mulching bays and compost 
production

Build x3 Stumpery Habitats 

Improve further wildlife habitats

General landscaping standards review and
implementation
 

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

The strategy was revised and updated in 2020 and consists of a range of
actions, commitments, and recommendations. 

Our 2021 focuses are outlined below with a status for each:

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED

100% green waste recycling

OUR BIODIVERSITY TARGETS FOR 2021 AND ACTUAL ACHIEVED: 

100% Knot weed treatment

100% completion of all the recommendations 
made from the 5 year biodiversity plan

x6 Guest interactions for Landscaping Team
in 2021

x1 new duck house at the top lake

100% completion of plant passport
documentation  

Min x100 new plants to be planted

2,400 kg (2.4T) Coffee Grounds

1T Food Waste (Wormeries) 

ACHIEVED

ACHIEVED

ACHIEVED

PART ACHIEVED

ACHIEVED

ACHIEVED

ACHIEVED

PART ACHIEVED

PART ACHIEVED
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SUSTAINABLE TRAVEL

2020 saw the launch and implementation of
The Cycle Hub initiative and this was closed
out in 2021 with the completion of Building 3,
Building 5, Building 11 and Building 7 bike
cages and bike repair stations.  
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SUSTAINABLE TRAVEL

2021 also saw the partnership with ‘Handlebar Haynes’ and a 5-day a week 
cycle service and repair shop located within the Teepee in the middle of the 
Campus. 

Duncan has built great relations with Guests and looked after all their cycling 
needs, and we look forward to more Guests using his expertise and
experience with all things cycling.

Our cycle provision from building receptions has also proven popular with 
both our Brompton bikes and normal road bikes. 

In the early part of 2021, we installed 6 duel electric vehicle charging points, 
catering for up to 12 vehicles at any one time. It has been great to see this 
growth in usage throughout the year. 

We have also supported a range of building undercroft charging points
solutions for Guest Companies in Building 7 and Building 1.
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INNOVATION

PARKALOT CAR PARKING SYSTEM

Security & Safety will always be priority at Chiswick Park.

Our aim is to ensure our Team, Guests and car parks are 
secure from all unauthorised entry.

We are also committed to delivering a culture of
Service and Hospitality and recognise the importance
of our Guest and Visitor Experiences.

Following observations, feedback and our security
reviews, we implemented a parking management system 
for the campus, helping to create a smooth, and simple 
experience for our Visitors and Guests on campus.

The system is now rolled out across the campus, and
active for all buildings and both perimeter and under 
croft parking spaces.

The system also allows Chiswick Park Enjoy-Work to:

• Search and find bookings from any company from any 
building at speed to open parking barrier

• Have a dashboard overview of past and future booking 
occupancy per Guest Company, per building, and for 
the campus as a whole

Such info and insights include, but are not limited to:

• Daily visitors – actual and planned

• Expected busy times for visitor arrival

• Guest Companies not booking visitors in (when we 
have lots of unplanned visitors)

Other benefits include:

• Quick, Secure Check-in

• Bespoke Invites

• Smart Notifications

• Building Awareness and Live Updates

The system allows Guest Companies to:

• Book parking 24/7

• Have access to details on how many bays they have, 
how many booked bays and how many available bays, 
by hour and by day

• Book, amend and cancel their own parking

• Have an option to let their employees book their own 
parking (if they want to)

• Have an option to limit, block or delete the parking    
usage by employee

• Receive confirmation that parking has been booked

INNOVATION

VISITOR MANAGEMENT SYSTEM

We are committed to delivering World Class Service
and a culture of hospitality, and recognise the
importance of our Guest and Visitor journey and
experiences.

To help ensure all Guests and Visitors experience
minimum delay and disruption on arrival, we
implemented a trial of a robust visitor management
system (VMS) to help manage the visitors in our
receptions.

A VMS not only helps with a great visitor experience,
but it gives our teams insight on visitor numbers, 
peak flows and dwell time. It can make smart
decisions on resourcing and utilisation.

We have full insight into the bookings, and actual
arrivals of all visitors, both planned and unplanned
in all buildings using the VMS.
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INNOVATION

TOUCHLESS DOOR SENSORS 

We installed ‘touchless’ door controls in all buildings. Specifically these were 
applied to the exit journey of all undercroft doors, and the main front entrance 
doors, both internally and externally.

This prevents the need for contact by hand and resulted in a positive impact as a 
result of COVID-19.

This simple innovation has received many positive feedback from our Guests.

Our M&E Partner (Jones FM) introduced to us their energy managemen
platform at the end of 2020.  Having seen many of these in recent years,
we saw an opportunity with this specific platform that could have a quick
and efficient roll out to all building’s, and an opportunity for benefit within
Guest demise areas.

The platform collects data from all our utility meters within the buildings,
resulting in almost instant visibility of energy usage 24hrs a day.

Setting parameters, targets and linking with the building Management system
we can now better proactively manage energy usage within the buildings.

It allows deeper analysis and further trials on energy saving initiatives. This will 
continue to evolve throughout the coming years.

INNOVATION

JONES FM ENERGY PLATFORM
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Social
Our Social aspect of ESG covers objectives and targets relating to our Workforce, 
Community, Health & Safety, Wellbeing, and Guest Responsibility. 
We have outlined our achievements and status in relation to this. 

ESG Annual Report 2021 Page 28

WORKFORCE

Encourage honest and open communication

Review and update EW reward and
recognition programme

Professional, fair and responsible
On-boarding/Off-boarding 

COVID Management 

Develop, implement and adapt as needed 
EW annual Team Wellbeing programme

Reinforced through daily huddles, management meetings and team meetings 
throughout the year

As part of our annual team briefing 13th January 2022, this revised
programme will be shared and launched

Detailed inductions have been implemented for all new starters in 2021.
For those whom have moved on, we have supported where we can to ensure 
smooth and fair transition. Exit interviews were held to gather feedback for
all leavers

Our Incident Response Team (IRT) have continued to meet regularly (2 weekly) 
throughout the whole of the year. This team specifically look at the impact of 
COVID on Team, Guests, our assets and all linked with government guidance 
and then effective communications thereafter with all stakeholders.
We continue to adapt as needed to deliver a safe environment for our Team, 
Guests and Visitors

12 Programme developed, with a different initiative every month. All 12
initiatives delivered. One initiative (Job shadowing part 2) didn’t take place, but 
was replaced with ‘puppy wellbeing’ and a second gaming tournament

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED
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Our Incident Response Team (IRT) have continued to meet regularly (2 weekly) 
throughout the whole of the year. This team specifically look at the impact of 
COVID on Team, Guests, our assets and all linked with government guidance 
and then effective communications thereafter with all stakeholders.
We continue to adapt as needed to deliver a safe environment for our Team, 
Guests and Visitors

12 Programme developed, with a different initiative every month. All 12
initiatives delivered. One initiative (Job shadowing part 2) didn’t take place, but 
was replaced with ‘puppy wellbeing’ and a second gaming tournament

COMPLETED

COMPLETED

COMPLETED

COMPLETED

COMPLETED
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Annual Awards Night 2021

100% Team appraisals and Annual
Performance Reviews 

Implement new EW Team HUB (Online 
comms Platform) and drive engagement
and usage 

100% Team survey completion

85% Team Retention

Actual achieved Actual achieved Actual achieved Actual achieved Actual achieved

15% Team Turnover 100 WOWs 50 Shining Stars 3 New EW Ambassadors

This took place in September 2021 and provide a great opportunity to
recognise specific talent and commitment. The winners can be seen in
the graphic over page and cover recognition from all areas of the business

Across all teams and we will ensure this is better through 2022

This was launched at the end of Q1 and has run well all year. A new and
improved version is now under development and will be launched at the
annual team briefing in January 2022

Actual achieved was 75% and we will revise how we better this for next year

COMPLETED

PART COMPLETED

PART COMPLETED

COMPLETED

WORKFORCE

80% 15% 106 10 1

COMMUNITY

Give back to our local community. 
We organised 6 charity initiatives  

• We raised money and collected food for the Hounslow 
Foodbox (£670)

• We supported Cancer Research UK on World’s Cancer 
Day, 4 February

• We raised money for the British Heart Foundation as 
part of our Chiswick Park Walks campaign (£60)

• Fire Walk in support of ‘HAY’ (Local Charity) –                   
4 November (£1,635)

• Wrap Up London – 8-25 November (over 200 coats)

• Christmas Jumper Day – 10 December

• We raised over £2,350 in 2021 and will look to do better 
in 2022
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COMMUNITY

• We represented Chiswick park Enjoy-Work at               
several events:

      
1. Wellbeing at Work in May
2. Worktech Wellbeing in May 
3. Engage conference in September

• We continued to strengthen our relationship with       
our existing partners and built new partnerships 

• Campus remains open to the public 

• Community days included: Summer outdoor 
cinema, 2 beach community days in July and 
August

• Fireworks Extravaganza on November 4th 

• 92 pieces of media coverage during the year      
in local, trade, and business press with an       
estimated reach of over 15,487,735 people

• 100% positive coverage

BUILD OUR PUBLIC PROFILE AND INCREASE 
REPUTATION

DELIVERY OF AN ANNUAL GUEST
EXPERIENCE PROGRAMME FOR OUR 
GUESTS, WITH OPTIONS FOR LOCAL 
COMMUNITY TO BENEFIT 

10+ MEDIA COVERAGE: POSITIVE,
NUMBER OF KEY MESSAGES INCLUDED, 
KEY TARGET PUBLICATIONS, QUOTES, 
ETC

Instagram - Target: 3,750 / Achieved: 3,810 External Newsletter Subscribers Guest Forums ONECARD Partners

Target: 300 Target: 10+ Target: 10+
Achieved: 442 Achieved: 8

2021 Guest Forum, Sustainability Forums,
HR Forums, Security Forums

Achieved: 11
raising the total number of

ONECARD offers to 77

Linkedin - Target: 2,800 / Achieved: 2,497

Facebook - Target: 3,750 / Achieved: 3,329

Twitter - Target: 2,320 / Achieved: 2,276

YouTube - Target: 100+ / Achieved: 103

COMMUNITY

3 new Awards and 2 shortlist  

• 2 Awards were won in 2021and we were shortlisted        
for 9:

1. Events Production Awards – 1 shortlist (Staff Welfare 
Award)

2. Property Week Awards – 2 shortlists (Best Covid          
response and Wellbeing)

3. Hounslow Business Awards - won Best Business for 
Health and Wellbeing 

4. West London Business Awards 2021 – won Best          
Responsible Workplace Award 

5. West London Business Awards 2022 -2 shortlists       
(ceremony in February 2022)
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COMMUNITY

Actual achieved:  889

The full survey review is complete and has been shared 
with all stakeholders. A clear set of actions wrap up the 
survey and provide some clarity for the year ahead,
ensuring we deliver what we can for our Guests.

Achieved

We operate 6 weekly partner meetings which facilitates 
open forum for discussion and feedback. In addition, the 
EW CEO & Operations Director engage with the partner 
senior management on a regular basis outside of these 
meetings. All partners have supported with added value 
for the team awards night as well as EW charity
commitments linked with our fireworks event. 

Completed

We have delivered our annual team survey in
November ’21 and agreed a set of commitments for
the year ahead based on the comments and
information shared. We continue to run monthly team 
meetings and an open floor for questions and feedback.  
We have shared and recognised a number of team ideas 
through our ‘smart thinking programme’ and are
committed to introducing new ways of team feedback 
and engagement during 2022.

OVER 1,000 ANNUAL GUEST SURVEY
ENGAGEMENTS

SERVICE PARTNERS FEEDBACK AND
ENGAGEMENT

TEAM FEEDBACK AND ENGAGEMENT
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HEALTH & SAFETY HEALTH & SAFETY
ESG Annual Report 2021 ESG Annual Report 2021

100% compliant – both internal and external compliance

Regular document and process reviews (incl. risk assessments) 

Insurance inspections annually/6 monthly

Ensure that actions identified through audits and assurance are actioned and monitored

Annual Security Review – GSP

E-permits RAMS based system, contractor monitoring, fit-out guide, HR&R for safe 
systems of works

Provide all mandatory Health and Safety training 

GRM monthly inspections for Buildings and Estate

Established safe systems of work with our suppliers, Guests and Partners

Weekly GSP inspections of Buildings

Service partners review RAs and H&S quarterly  

Daily GES Building walks and PPMs

GRA and FRA completed annually in June

Monthly log book reviews by GRMs

5 yearly structural survey

Signage Review

LRA every 2 years/Water and Air quality audits annually –external contractor

Team training – Annual Fire awareness refresher training. Service partner specific -
annual/monthly training refreshers, monthly toolbox talks, IOSH & NEBOSH trained
team members.  

Communication -H&S forum quarterly -See H&S Forum documentation

Reporting –Quarterly KPI, Incidents and Accidents reports completed, shared, reviewed 
and saved. H&S Forum quarterly report.  

As part of our overarching commitment to H&S, we ensure full compliance with all regulatory and legislative
requirements.

In our ongoing management of the campus, we regularly conduct documentation and process reviews and
update accordingly, operating version controls, ensuring all teams are using the latest version.

All Statutory insurance inspections have taken place, as required by legislative and regulatory requirements.

Capturing and tracking any actions identified is important as part of our effective estate management. 

As part of our Security Strategy for the campus, an in depth review was conducted in August 2021.

Effectively using our system platform for the safe and effective management of Landlord and Guests service
contractors. All permits issued in line with the safe working practices, with RAMs/insurances reviewed prior
to any visit.

In line with our agreed H&S plan, signed off by the H&S forum for 2021, we have provided all mandatory training 
for the year.

Our Guest Relations Managers conducted their monthly inspections of the Buildings and Estate ensuring all
required compliance areas are achieved. All recorded and documented for audit purposes.

SSoW were reviewed as part of our continual collaborative partnerships with our suppliers, Guests and Partners, 
and checked either via our permit system process or KPI/SLA review meetings.

In line with our security strategy, which supports our H&S strategy, our team conducted in depth weekly checks 
of the buildings in our control. All checks were recorded and reviewed for action.

Reviews are conducted by QHSE representatives from within each of our service partner organisations, with
assurances provided and recorded to the Estate Management for compliance.

Utilising our system platform, Elogbooks, all our reactive and planned preventative maintenance were recorded 
and reported.  

As required under law, we conduct our annual General and Fire Risk Assessments for the Estate and each
Building, utilising our H&S partner consultants. 

As part of our general compliance checks, log books were reviewed and recorded on the compliance tracking 
system.

In ensuring effective management of our Estate and Buildings, we conduct the necessary structural surveys and 
action any findings in a corrective and timely manner. The last survey was conducted in July 2020. 

As part of our effective Estate Management, signage reviews from both H&S and general Guest Journey
perspectives were conducted through the year.

Through our expert M&E service partner, Legionella Risk Assessment (LRA) and Water/Air Quality (IAQ) audits 
were conducted at the required frequencies. LRA completed in October 2021, IAQ completed on May 2021

Through our agreed training planner, we ensured our teams were provided with refresher training at the required 
frequencies, including newly created tool box talks. This included all the team and was reviewed via our service 
partner KPIs and partner meetings.

Quarterly H&S forums conducted throughout 2021, which were recorded and any findings noted for action.

All Accident and Incidents were reported and reviewed as part of any investigation process. Accident and
Incidents were reviewed at the Quarterly H&S Forum meetings in 2021, looking at outcomes and preventative/
corrective measures to prevent any recurrence.

COVID19 RA completed and reviewed quarterly
Always in line with the latest guidance relating to COVID 19, throughout 2021 we reviewed and amened our risk 
assessment to reflect updates from Government and Local Health Authorities, ensuring the campus remained
as safe and secure as possible for our Guests, Visitors and Teams.
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WELLBEING

PROVIDE GUEST AND TEAMS ENGAGEMENT
OPPORTUNITIES AND ACTIVITIES THROUGHOUT 
THE YEAR

EDUCATE AND INFORM OUR GUESTS AND TEAMS 
ON WHAT IS AVAILABLE FROM A WELLBEING 
PERSPECTIVE, AND WHY IT IS IMPORTANT

BRING A BIGGER FOCUS ON HEALTH TO
COMPLEMENT OUR CURRENT WELLBEING
OFFERING

• We delivered a Guest Experience Programme consisting of 
events, both live and virtual, sports activities, workshops 
and clubs

• We had nearly 11,000 Guest touchpoints and engagements 
throughout 2021 with our live events and activities and     
another 500 with our virtual programme

• Sessions encompassed all 7 areas of our wellbeing           
focuses:

1. Mental Health & Wellbeing 
2. Physical Health & Wellbeing 
3. Social Health & Wellbeing 
4. Environmental Health & Wellbeing 
5. Financial Health & Wellbeing 
6. Emotional Health & Wellbeing 

• All team members were invited to attend events and        
activities, and additional team only sessions were also 
available

For our guests we have shared all wellbeing initiatives 
through our various communications tactics.

Mainly the EWAPP, but in addition, our newsletter, e-shots, 
e-screens, as well as through our HR Forums. 

We have also produced a number of educational and
supportive presentation decks for the benefit of our Guests 
and Guest Companies.

For our team, all wellbeing initiatives have been shared via 
the new EW Team Hub, notice boards, meetings as well
general chat and interactions.

In 2021, we launched the Enjoy-Work Healthcare initiative 
to proactively support our Guest Companies, and individual 
Guests with a range of professional health services and
integrated programmes.

We have also partnered with HCA Healthcare UK; a
national Healthcare Organisation priding themselves on
providing exceptional private healthcare at a local level,
for the entire family.

ESG Annual Report 2021

WELLBEING

CREATE WELLBEING PARTNERSHIPS

CONTINUE TO INCORPORATE WELLBEING
INITIATIVES TO OUR OVERALL GUEST
EXPERIENCE PROGRAMME

This year we started a partnership with HCA Healthcare.

With a facility 2 minutes walk form the Park, all EW Guests 
can benefit from reduced rates on a whole range of health 
focused services, all bookable online and available virtual as 
well in-person.

We also shared information on mental health through our 
specialist mental health experts ‘Socium Health Care’.

Enjoy-Work organises a programme of on site events for 
Guests as part of its well-being philosophy.

From food festivals and speaker events, to cinema nights
and an urban beach, zip lines and music festivals, there’s
something for everyone.

And for those who hybrid work on campus and at home, we 
have an Enjoy-Work Virtual programme so no one misses 
out!
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GUEST RESPONSIBILITY

DELIVER A WORLD CLASS SERVICE JOURNEY 
THAT IS UPDATED IN LINE WITH CHANGING
PROCESS AND GUIDELINES

This year we have updated many of our signage linked
with our Guest Service Journey’s to support the changing
environment that COVID has brought us.

We have implemented touch-less sensors at key points too 
and enhanced our overall cycling facilities as part of the
active travel journey.

Washrooms are a critical part to our Guest Service Journey 
and although struggled with materials and suppliers we are 
back on track for our multi-year washroom refurbishment 
programme.

From a fabric perspective we have continued our committed 
to re-paint all common areas of the buildings and replace 
floorings where needed. 

Even more so, we are committed to provide a friendly and 
happy team for the service delivery to out Guests.

The team have added value for many companies and strive
to bring a smile to all our Guests daily.

ENSURE THAT OUR GUESTS ARE SAFE WHILE 
WORKING AT CHISWICK PARK

ADAPT OUR WAYS OF WORKING WHEN
NECESSARY, INCLUDING OUR GUEST
EXPERIENCE PROGRAMME

COMMUNICATE REGULARLY AND 
OPENLY WITH OUR GUESTS

GUEST EXPERIENCE
PROGRAMME ENGAGEMENT 
AND TRACKING

GUEST AND TEAM FEEDBACK ON THE GUEST EXPERIENCE PROGRAMME

WORKING WITH OUR SUPPLIERS

GUEST SURVEY FEEDBACK

We have produced and issued regular proactive
communications for our guests relating to any changing 
guidelines for COVID.

Our COVID signage is clear and presentable in all common 
areas of the buildings and when needed, around the
estate.

We produced a number of updated presentation decks for 
Guest Companies to share with their teams, outlining the 
measures we have in place to make EW a safe environment 
for everyone.

We have adapted our maintenance programme and
cleaning programme over and above normal ways of
working and in line with COVID requirements and
specifically occupancy of our Buildings.

We have revised our Guest Experience Programme
throughout the year and then enhanced it when and
where we could with additional measures of control 
implemented – such as ticketing the fireworks event
and reducing the capacity.

All monthly building meetings for guest 
companies have been delivered, with ad-
ditional communications and meetings 
held as need throughout the year.

A Guest Rating form is also completed 
for each activity, as well as collating the 
guest interaction per activity through 
tracking sign ups and bookings.

Rating and trackings are recoded for:

1. Events & Worlshops
2. Sports Clubs
3. Concierge 
4. Clubs 

We continually proactively seek feedback to ensure we adapt and amend our
offering.

Guests are contacted after their booking for feedback, via the EW App or via email.

All feedback is collated and reviewed to ensure changes can be made in a timely way to
constantly improve our offering.

As part of the booking process of a supplier,
contractor or service provider, they are requested 
to provide a method statement, risk assessment 
and proof of public liability, along with any other 
activity and/or service specific documentation. 
Separate risk assessments must be provided for 
each activity.

It is recommended that documents are requested 
4 weeks prior to the event, received no later than 
2 weeks prior to the event and fully signed off 1 
working week before the event. 

Alongside this, a selection of events is added
to the in-house permit system for additional
checking and sign off. There are also a select 
number of events where we use ETS, our external 
Health & Safety consultancy company to check
documentation and event plans.

The Guest Experience team will continue to
maintain a database of preferred suppliers across 
all spectrums of the Guest Experience offering.

Complete, and shared with all
stakeholders.  

GUEST RESPONSIBILITY
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estate.

We produced a number of updated presentation decks for 
Guest Companies to share with their teams, outlining the 
measures we have in place to make EW a safe environment 
for everyone.

We have adapted our maintenance programme and
cleaning programme over and above normal ways of
working and in line with COVID requirements and
specifically occupancy of our Buildings.

We have revised our Guest Experience Programme
throughout the year and then enhanced it when and
where we could with additional measures of control 
implemented – such as ticketing the fireworks event
and reducing the capacity.

All monthly building meetings for guest 
companies have been delivered, with ad-
ditional communications and meetings 
held as need throughout the year.

A Guest Rating form is also completed 
for each activity, as well as collating the 
guest interaction per activity through 
tracking sign ups and bookings.

Rating and trackings are recoded for:

1. Events & Worlshops
2. Sports Clubs
3. Concierge 
4. Clubs 

We continually proactively seek feedback to ensure we adapt and amend our
offering.

Guests are contacted after their booking for feedback, via the EW App or via email.

All feedback is collated and reviewed to ensure changes can be made in a timely way to
constantly improve our offering.

As part of the booking process of a supplier,
contractor or service provider, they are requested 
to provide a method statement, risk assessment 
and proof of public liability, along with any other 
activity and/or service specific documentation. 
Separate risk assessments must be provided for 
each activity.

It is recommended that documents are requested 
4 weeks prior to the event, received no later than 
2 weeks prior to the event and fully signed off 1 
working week before the event. 

Alongside this, a selection of events is added
to the in-house permit system for additional
checking and sign off. There are also a select 
number of events where we use ETS, our external 
Health & Safety consultancy company to check
documentation and event plans.

The Guest Experience team will continue to
maintain a database of preferred suppliers across 
all spectrums of the Guest Experience offering.

Complete, and shared with all
stakeholders.  

GUEST RESPONSIBILITY
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Looking ahead
We are committed to our Business Mission and Vision, and to ensure we Inspire and Unleash Extraordinary Business
Success, it is imperative that we are relentless and precise when it comes to delivering high quality operations and
experiences, all of which have a direct impact on our ESG credentials and output.

But delivering the extraordinary isn’t easy. Success cannot be achieved without collaboration and working together as a 
collective, with a shared vision.

In the next pages are the shared commitments we have as a business to enable us to continually strive towards providing 
an optimum environment for success for our Teams, Guests and Brands.
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LOOKING AHEAD

ESG:
ENVIRONMENTAL

POLLUTION, EMISSIONS, ENERGY AND
WATER MANAGEMENT 

RENEWABLE ENERGY &
SUSTAINABLE TRAVEL

INNOVATION WASTE & RECYCLING

• We are committed to reducing energy where possible year 
on year

• We set annual targets and report on this quarterly. We also 
set 5 and 10yr targets and report on these annually

• We address electricity, gas and water individually and      
collectively, as well as building occupancy and usage 

• Engagement with guest companies is critical and we ask 
all guest companies to commit to reducing energy within 
their demise

• Our energy Management platform will be fully rolled out 
by the end of Q1 2022. This will help identify and drive     
smarter ways of working and more specific energy man-
agement strategies and allow options for guest compa-
nies to use the system to help better manage their energy       
usage

• We are committed to sourcing only renewable energy for 
Chiswick Park and being part of a wider Landlord portfolio, 
we also benefit from better energy buying costs than most 
other campus sites

• Having installed additional EV charge points in 2021 and 
look forward to seeing these reach close to capacity during 
2022.  We will use the year ahead to plan further options 
for EV charging in the perimeter car park areas. Undercroft 
EV charging is available specific to each guest company but 
is not part of the annual service charge

• Having increased our cycle parking facilities, security, 
and quantity during the last 12months, we look forward to    
seeing these area’s being used throughout the year ahead

• We will continue to provide cycle options from building    
receptions and are delighted we have 5-day a week cycle 
servicing now part of the Campus estate offering.

• Innovation is key value for Enjoy-Work 
and Chiswick Park. We will invest where 
we can to as we continuously strive to 
improve what we do and how we do it

• We are committed to being more efficient 
and more effective using technology to 
drive down energy, enhance the Guest 
experience and deliver maximum value 
for money

• We are committed segregating all waste and increasing the 
amount we recycle

• We set annual targets for all waste items and report on this 
quarterly

• Engagement with guest companies is critical and we ask 
all guest companies to commit to also segregating their 
waste, minimising your waste and improving your recycling 
rates

• As per 2021 service charge pack, we will be moving to in-
dividual billing for waste removal from January 2022.  Your 
waste removal costs will be billed ‘on account’ based on 
actual waste produced. The better and more efficient your 
waste plan, the less it will cost you.  The core elements of 
waste management are included within the service charge.  
This includes, management, waste operations, reporting as 
well waste related equipment.

• We produce league tables for guest companies waste and 
recycling performance and recognise those companies who 
achieve above target and then try to support and work with 
those that are below target

BIODIVERSITY

• We will continue our biodiversity 
management in line with our 5-year 
plan

• We track all biodiversity actions and 
initiatives and report on this on a 
quarterly basis

• We set targets each year and strive to 
exceed when and where we can

• Tree management is a key focus 
for the years ahead, to ensure we         
provide the best environment we can 
for everyone to experience, including 
our wildlife, plants and trees

LOOKING AHEAD
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LOOKING AHEAD

ESG:
SOCIAL

WORKFORCE & HUMAN RIGHTS

WELLBEING

GUEST RESPONSIBILITYCOMMUNITY

• Our People our greatest asset. We are 
proud of our team and the diversity of our 
team. We are committed to ensuring we 
have a valued, engaged and suitably re-
warded team delivering the best experience 
they can for our Guests.

• Everything we do aligns to wellbeing in 
some way

• Our holistic approach will continue to   
evolve for the benefit of all guests, proving 
services and solutions for all aspects of 
wellbeing both physically on the Campus 
but also virtually for those guests at home

• Our ‘health’ specific services will bring new 
opportunities during 2022

• We will proactively engage with all Guest 
Companies through monthly building       
meetings, forums, annual guest survey as 
well as pulse surveys through our APP, to 
gather feedback, support and ensure we are 
delivering the best we can for as many peo-
ple as we can consistently throughout 2022

• We will support all Guest Companies on a    
bespoke basis where we can as we appreci-
ate everyone’s needs are slightly different

• We will deliver a full annual Guest
    Experience Programme covering a range
    of events, activities and sports

• We know that we have an impact on the       
local community in different ways. We are         
committed to supporting our local commu-
nity is as many ways as we can through local 
business support and local resident support

• We will continue to support Brentford       
Football Club Community Stadium with car    
parking on match day’s and we will continue 
to invite local residents to some of the more 
suitable events and activities we provide as a 
campus

• Local businesses will be supported through 
our ‘OneCard’ scheme which also brings   
added value to all Campus Guests and    
Guest Companies

• Charity is an important element for us, and 
through the year we will support a minimum 
of 3 charities 
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