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OUR
CREDIBILITY
• HRMI incorporated in 2008 is a higher education institution
located in Colombo, Sri Lanka.
• The University of Northampton, UK and HRMI are in Franchise
Collaborative Partnership to offer several Bachelor’s and
Master’s Degrees in Sri Lanka.
• HRMI is an Authorized Centre for Pearson UK and offers many
Post Graduate Diplomas, HNDs, Higher Diplomas and Diplomas.
• HRMI is Registered with Tertiary & Vocational Education
Commission Sri Lanka (TVEC).
• HRMI has 3 Campuses in Colombo: The Central Campus in
Colombo 10, the City Campus in Colombo 5 and the Vocational
Studies Campus in Nawala.
• All HRMI campuses are compliant with ISO 9001- 2015 QMS
certified by SGS UK, Pearson Assured Quality Standards, Pearson
BTEC International Verification Standards and the requirements
of the Tertiary and Vocational Education Commission (TVEC)
Sri Lanka. The UK Quality Code for Higher Education has been
adopted to ensure academic quality and process effectiveness.
• HRMI was the Recipient of The University of Northampton
International Changemaker Award 2020 and won repeated
awards from Pearson UK for its Academic Excellence from 2014
to 2018.
• Maldives Qualifications Authority (MQA) recognises
qualifications awarded by University of Northampton UK and
Pearson UK : delivered at HRMI Sri Lanka (all campuses)
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Message from

PROFESSOR NICK
PETFORD
Vice Chancellor The University of Northampton - UK

The University of Northampton is proud to be an academic partner of HRMI.
Our institutions have a shared vision to transform lives and inspire change and
to do so in a socially responsible way that embraces our Changemaker values.
It was a pleasure to attend our Changemaker Awards 2020 to see HRMI win
the first International Changemaker of the Year award. This award recognised
HRMI’s amazing work in benefiting communities within Sri Lanka that lack
educational opportunities, enabling children to access learning who might
otherwise have missed out on prospects for further and higher education.
HRMI offers such great educational opportunities for its students, all of whom
play an active part in their socially responsible mission and so gain much more
than just an academic award. There have been challenging times recently
during which HRMI has always been positive and supportive to all its staff and
students and to my university.
I greatly value our partnership and wish all new students every success in their
studies and in their future careers.

Message from

PROFESSOR HASTINGS
MCKENZIE
Dean - Academic Partnerships

I am delighted to welcome you to the University of
Northampton working in partnership with HRMI Sri Lanka.
University is a time for self-discovery, for working hard and
reconsidering what you think you know. It’s a time for change.
The University’s mission is to transform lives and inspire
change and we do this by working with partners such as HRMI
to support your personal growth, for developing your passion
and supporting your plans for your future. Studying with us at
HRMI will help you create new friendships and contacts. The
teaching is outstanding, the resources are excellent, and the
supportive learning environment will help you to fulfil your
potential.
Upon graduating you will be able to join the University’s truly
international alumni community and we will continue to
support you as you go from strength to strength. May I take
this opportunity to wish you every success and I hope you
enjoy your time at HRMI.
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ACADEMIC
COUNCIL
PROFESSOR
DAYANTHA S.
WIJEYESEKERA
PhD (Edinburgh)
Honorary Chairman of Academic Council

JAYANTHA
R. DE SILVA
FCMA, CGMA, MCIM

PROFESSOR
PENELOPE HOOD
MSc, PhD (Anglia Ruskin)

GIHAN
TALGODAPITIYA
FCMA, MBA (NUS)

Former Vice Chancellor of Open University of Sri Lanka and
University of Moratuwa, Sri Lanka and present Chancellor,
University of Vocational Technology.
Recipient of Honorary Doctorates from the Open University of
UK (DUniv), Open University Sri Lanka (D.Litt.) & University of
Moratuwa, Sri Lanka (DSc).

Global Productivity Development Specialist for
International Labour Organisation (ILO),
ILO SCORE Global Project - Expert

Counts over 30 years in Education with Lord Ashcroft
International Business School of Anglia Ruskin University, UK
and many other higher education institutions in UK.

Director - Human Resource Management Institute,
ILO Expert and International Corporate Trainer
retained by over 300 organisations in the Asian Region

4

OUR
SPECIALISATIONS
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• Business & Management
• Human Resource Management
• Psychology & Counselling
• Marketing Management
• International Accounting
• Logistics & Trade Finance
• Tourism & Hospitality Management
• Banking & Finance
• Innovation & Strategy
• Project Management
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DEGREES
AWARDED BY THE
UNIVERSITY OF
NORTHAMPTON

Public University in UK, Recognised by UGC, Sri Lanka
Gold Ranked (Highest Rank) by UK Government for Teaching Excellence (TEF)
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BACHELOR’S
DEGREES
• BSc (Hons) Business Management
& Strategy
• BSc (Hons) Human Resource
Management and Organisational
Behaviour
• BSc (Hons) International
Accounting
• BSc (Hons) Project Management
• BA (Hons) International Tourism
Management
• BA (Hons) International Hospitality
Management
• BSc (Hons) International Banking
& Finance
• BA (Hons) International Logistics &
Trade Finance
• BA (Hons) Marketing Management

MASTER’S
DEGREES
• MBA – Master’s Degree in
Business Administration
• MA – Master’s Degree in
Human Resource Management
• MSc – Master’s Degree in
Accounting and Finance
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UNIVERSITY OF
NORTHAMPTON, UK
Based in Northampton UK, University of Northampton is one
of the leading public universities. It is also amongst those few
universities, which have been awarded Gold in the Teaching
Excellence Framework (TEF), apart from being the foremost
university in the country to be awarded the title of 'Changemaker
Campus' in the year 2012.
The Higher Education Funding Council for England (HEFCE)
awarded the Gold Mark for Teaching Excellence, the highest
possible mark which reflects the academic excellence and
outstanding teaching quality at The University of Northampton.
The Teaching Excellence Framework (TEF) is the official Ranking
scheme developed by the Department for Education in England
for recognizing teaching and academic standards.
Northampton is a globally respected and recognized institution of
higher learning which has received many awards and honors
in recent times. Between 2011 - 19, was awarded The Social
Enterprises Goldmark, shortlisted for ‘Business School of the
Year’, top 50 UK University, Most Enterprising University, Most
Entrepreneurial University, No. 1 for Student employability, No.
1 for Research Management, No. 1 for Value Added and No. 1 for
Social Enterprise Changemaker Campus status by AshokaU, the
world’s largest network of social entrepreneurs.
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QUALIFICATIONS
AWARDED BY
PEARSON, UK
Pearson, the world's leading learning organisation and the
largest qualification awarding body in the UK.
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BTEC HIGHER
NATIONAL DIPLOMAS
• BTEC HND in Business – Business
Management
• BTEC HND in Business –
Human Resource Management
• BTEC HND in Business - Accounting and
Finance
• BTEC HND in Business - Marketing
• BTEC HND in Business - Operations
Management

PEARSON ASSURED
PROGRAMMES
• Managerial Diploma in Business
Management
• Managerial Diploma in Human
Resource Management
• Diploma in Human Resource
Management with Counselling &
Psychology
• Diploma in Human Resource
Management
12
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PEARSON - UK
Pearson, the world's leading learning organisation is also the largest
qualification awarding body in the UK. Pearson qualifications are
regulated by OFQUAL UK and recognised & respected by universities,
academics and professional institutions throughout the world.
Pearson offers courses from primary school to postgraduate level
with globally undisputed quality and credibility resulting from years
of experience across the world. Edexcel, BTEC and Pearson Assured
are qualifications and certifications offered by Pearson UK.
More than 100,000 students enter into higher education after
studying for BTEC Qualifications every year. Pearson qualifications
are accredited on the UK's Regulated Qualifications Framework (RQF)
which means they are recognised and comparable with all parallel
qualifications in Europe, Australia and elsewhere in the world.
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PREMIUM
FACILITIES
• Purpose built - fully equipped Campus
• Spacious Student Lounges, Engagement & Dining
Facilities, Prayer Rooms, and Disabled-Friendly
Access
• A Gym, Pool/Billiard Room, Table Tennis, and a full
range of Indoor Games
15
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VIBRANT
CAMPUS LIFE
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• Social Events and activities every month, plenty of
diversity, Societies & Clubs
• Multitude of opportunities for socializing,
entertainment and recreation
• Nature Studies, Field Trips and Changemaker
Initiatives
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ACADEMIC &
PROFESSIONAL
DEVELOPMENT SUPPORT
FOR ALL STUDENTS
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• Personal Tutoring
• Academic Writing Skills
• Research Skills Development
• Executive Skills Development
• Internship Training
• Guest Speakers
• Innovative Thinking Sessions
• Career Guidance & Counselling
• Industry Visits
• Brand Simulations
20

BEYOND BOOKS...
REAL CAMPUS
EXPERIENCE
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BEYOND
BOOKS...
REAL CAMPUS
EXPERIENCE
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BEYOND
BOOKS...
REAL CAMPUS
EXPERIENCE
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ACADEMIC
EXCELLENCE
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ACADEMIC
EXCELLENCE
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BACHELOR’S
DEGREE
PROGRAMMES
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BSc (Hons) BUSINESS
MANAGEMENT
& STRATEGY
Awarded by University of Northampton, UK
Studying for a Business Management degree
allows you to develop a broad understanding
of business organisations and provides
you with subject-specific knowledge in
areas such as Marketing, Supply Chain
Management, Operations, Business
Policy and Strategy. This multidisciplinary
knowledge enables a student to be employed
in any division of an organisation. The
learning provides in-depth insights into
what each division does. Modules like
Innovation & Commercialization, Global
Business Environment, Operations & Project
Management and Developing Cross-Cultural
Capability are uncommon and thus provides
an edge to the learner. Business issues
are often addressed from an international
perspective. Students will fulfil two Research
projects that will contribute to their critical
thinking skills and develop their own
contribution to the resolution of a selected
business issue.
Students will gain a number of transferable
skills that can be applied in executive and
managerial roles.
• Strategic thinking and innovative skills
• Analytical, critical and reflective thinking
skills
• Problem-solving and decision-making skills
• Numeracy and the ability to research,
interpret and use business and
financial data
• Self-reliance and the ability to manage
time, projects and resources
• Appreciation of the causes and effects of
economic and other
external changes.
Programme Structure
Whilst the entire Degree programme will
take 33 months for Part-time and 27 months
for Full-time, students are required to
successfully complete 15 modules during
the first 2 years. On completion of this
segment, students will be awarded Pearson
Assured International Diploma in Business
and Management and thereafter progress to
the Final Year for the award of the Bachelor’s
Degree BSc(Hons) from University of
Northampton.
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Modules of Study
• Business & Business Environment

• Global Business Environment

• Marketing Essentials

• Operations & Project Management

• Human Resource Management

• Understand & Leading Change

• Management and Operations

• Research Project

• Management Accounting

• Global Business Strategy & Sustainability

• Managing a Successful Business Project

• Innovation & Social Entrepreneurship

• Business Law

• Corporate Governance & Business Ethics

• Innovation & Commercialization

• Business Analytics

• Business Strategy

• Organisational Design & Development

• Organisational Behaviour

• Business Strategy Project

• Developing Individual, Team &
Organisation

BSc (Hons) HUMAN
RESOURCE MANAGEMENT
& ORGANISATIONAL
BEHAVIOUR
Awarded by University of Northampton, UK
Managing People is the fundamental driver of creating a sustainable competitive
advantage in any organisation. Today, HR acts beyond attraction, development,
and retention of people. HR is at the core of engaging people, enhancing
performance, and enabling everyone to think differently. This HR Degree provides
the specialist knowledge required to manage the HR function whilst covering all
aspects of an organisation. It covers both the Operational HR and Strategic HR
together with some interesting learning involving Organisational Change and
Developing Cross-Cultural Capability.
Northampton is a Global Brand that will differentiate the holder of this prestigious
HR Honours Degree and afford an edge in seeking employment or migration
opportunities.

Modules of Study
• Business & Business Environment
• Marketing Essentials
• Human Resource Management
• Management and Operations
• Management Accounting
• Managing a Successful Business Project
• Business Law
• Innovation & Commercialization

For those who derive an intrinsic satisfaction out of helping people reach their
potential, and for those who believe that HR is the primary driver in making or
breaking an organisation, this could be the learning you will enjoy and relish.

• Resource & Talent Planning

You can embark on a HR Generalist Role or decide on a sub-specialty that involves,

• Developing Individual, Team & Organisation

•
•
•
•

• Employee Relation

Compensation and Benefits • Recruitment and Staffing
Learning Development
• Employee Relations
Employee Engagement
• Performance Management
Labor Law

Programme Structure
Whilst the entire Degree programme will take 33 months for Part-time and
27 months for Full-time, students are required to successfully complete 15
modules during the first 2 years. On completion of this segment, students will be
awarded Pearson Assured International Diploma in Business and Management
and thereafter progress to the Final Year for the award of the Bachelor’s Degree
BSc(Hons) from University of Northampton.

• Business Strategy
• Organisational Behaviour

• Strategic Human Resource Management
• Business Project
• Human Capital Management
• Green HRM & Sustainability
• Organisational Culture and Behaviour
• HR Analytics and HRIS
• Human Resource Professional Practices and
Standards
• Research Project: Analysis of a
Contemporary Issue in HRM

34

BA (Hons) INTERNATIONAL
TOURISM MANAGEMENT
Awarded by University of Northampton, UK
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World Tourism Organization (UNWTO) forecasts the number of
international tourist arrivals worldwide to increase by an average
of 3.3% a year over the period 2010 to 2030, equaling 43 million.
At the projected rate of growth, international tourist arrivals
worldwide will reach 1.4 billion by 2020 and 1.8 billion by the year
2030. The Americas indicate the strongest growth in the Tourism
industry followed by Asia, Pacific and the Middle East.

Modules of Study

Sri Lanka continues to emerge as one of the world’s best
tourist destinations with accolades from various travel guides
and travel magazines including Lonely Planet and National
Geographic Traveler. Lonely Planet named Sri Lanka as its best
tourist destination for year 2019/20 while National Geographic
Traveler featured Sri Lanka in its UK edition highlighting 21
must-see places. Sri Lanka also topped the best 13 locations
selected by British Airways. With the anticipated increase in
inbound tourists, the travel, tourism and hospitality sectors will
experience an exponential growth and a major demand for
human resources at all levels. This expansion in the global and
local tourism industry will provide thousands of employment
and migration opportunities for qualified Tourism and
Hospitality management professionals.

• Global Events

• The Contemporary Travel ,Tourism and Hospitality Industry
• Professional Identity and Practice
• Tourism and Hospitality Consumer Behaviour and Insights
• Marketing Essentials for Travel , Tourism and Hospitality
• The Travel , Tourism and Hospitality Business Toolkit
• Managing the Customer Experience
• Business Strategy for Travel , Tourism and Hospitality
• Research Project
• Global Tourism Destinations
• Destination Marketing
• Tour Operations Management
• Leadership and Management for Service Industries
• Innovative Cultural and Heritage Management
• Global Sustainable Tourism Development
• Digital Sales and Marketing in Travel , Tourism and Hospitality

Many top jobs in travel and tourism come from global brands
and international chains. Unlike in the past, these employers
demand academic and professional qualifications. Therefore,
having a relevant degree from a globally recognised university is
a prerequisite to be employed with international brands.

• Research Project

Programme Structure

• Mega Events

The entire Degree programme will take 33 months. Students are
required to successfully complete 16 modules during the first
2 years after whch they wil be awarded the Pearson Assured
International Diploma in Management for Travel, Tourism
& Hospitality. Thereafter students will progress to the Final
Year for the award of the Bachelor’s Degree (BA – Honours)
in International Tourism Management from University of
Northampton.

• Leading Service Quality in Hospitality

• Professional Consultancy Project
• Innovation in Tourism & Hospitality Management
• International Destination Management for Tourism &
Hospitality

This learning will enable a young person to gain employment
in organisations connected to airlines, airports, inbound and
outbound tour operators, hospitality and entertainment.

BA (Hons) INTERNATIONAL
HOSPITALITY MANAGEMENT
Awarded by University of Northampton, UK
You should study a Bachelor's in Hospitality Management if
you enjoy travelling, working with people, and making sure
guests are having an overall great time. To succeed in the
Hospitality industry, you need to be a real diplomat, maintain
your calm under stressful situations, speak at least one foreign
language, and learn how to take into consideration all the
needs and preferences of your guests.

Modules of Study

Successful hotel managers are often inspiring. They
demonstrate professionalism, operational knowledge,
leadership skills, strategic thinking and people management
capabilities. This course is designed to support your aspirations
to be the next generation of international hotel managers,
through an interactive learning experience that emphasizes
industry engagement.

• Global Events

In Hospitality Management, there are sub-specializations like
Hotel Management, Resort Management, Event Management,
Facilities Management and Luxury Brand Management.
Graduates in Hospitality Management usually find jobs in
the Tourism and Hospitality industries. Still, their skills and
knowledge also allow them to work in other service industries
and marketing. There are emerging areas like digitalized guest
experiences, sustainability, chatbots and services that rely on
artificial intelligence.
Employment opportunities are in abundance in this sector,
both locally and globally. Hospitality and Tourism are usually in
high demand for skills migration in many countries.
Programme Structure
The entire Degree programme will take 33 months. Students
are required to successfully complete 16 modules during
the first 2 years after whch they wil be awarded the Pearson
Assured International Diploma in Management for Travel,
Tourism & Hospitality. Thereafter students will progress to the
Final Year for the award of the Bachelor’s Degree
(BA – Honours) in International Hospitality Management from
University of Northampton.

• The Contemporary Travel ,Tourism and Hospitality Industry
• Professional Identity and Practice
• Tourism and Hospitality Consumer Behaviour and Insights
• Marketing Essentials for Travel , Tourism and Hospitality
• The Travel , Tourism and Hospitality Business Toolkit
• Managing the Customer Experience
• Business Strategy for Travel , Tourism and Hospitality
• Research Project
• Managing Conference and Events
• Managing Accommodation Services
• Facilities Management
• Revenue Management
• Front Office Operations Management
• Digital Sales and Marketing in Travel , Tourism and
Hospitality
• Tourist Resort Management
• Research Project
• Professional Consultancy Project
• Innovation in Tourism & Hospitality Management
• International Destination Management for Tourism &
Hospitality
• Live Events Management
• Service Excellence Design
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BA (Hons) MARKETING
MANAGEMENT
Awarded by University of Northampton, UK

Today’s marketing is much professional, innovative, and analytical. Employers
demand qualifications and learning with an international perspective. For an
outgoing individual, marketing is a challenging and a rewarding career.
A Marketing Management Honours Degree from a Gold Ranked British
University provides an edge in all your professional and career junctures.
This learning will enable you to be creative – for example, helping to design
new brands, products and services, and finding fresh and inventive ways to
promote them.
It will ensure you are up to date with the cutting-edge technology that is
changing the world and the way we live every day – for example, using
virtual and augmented reality; mastering chatbots; leading the revolution in
advertising automation; tracking the rising influence of artificial intelligence.
It will keep you in touch with real-world market forces and social trends,
rather than dry theory. For example, by using social media to meet customers’
individual needs wherever they are, at all times, via an agile, in-the-moment
social media strategy that is intuitive, practical and personalized.
It will provide opportunities to develop your skills in rigorous, hard-edged
research – for example, by conducting market research during product
development, or measuring a campaign’s success through data analytics.

Modules of Study
• Business & Business Environment
• Marketing Essentials
• Management and Operations
• Management Accounting
• Managing a Successful Business Project
• Business Law
• Innovation and Commercialisation
• Research Project
• Organisational Behaviour
• Product and Service Development
• Integrated Marketing Communications
• Business Strategy
• Developing Individuals, Teams & Organisations
• Research Project
• Principles of Marketing Management
• Advertising
• Strategic Marketing

Programme Structure
Whilst the entire Degree programme will take 33 months for Part-time and
27 months for Full-time, students are required to successfully complete 16
modules during the first 2 years. On completion of this segment, students
will be awarded Pearson Assured International Diploma in Business and
Management and thereafter progress to the Final Year for the award of the
Bachelor’s Degree (BA – Honours) from University of Northampton.
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• Digital Marketing
• Global Marketing
• The Marketing Manager

BSc (Hons)
INTERNATIONAL
ACCOUNTING

Awarded by University of Northampton, UK

The Northampton International Accounting BSc Honours Degree will
help students gain the skills in Financial Management and Management
Accounting that are essential learning to be an Accounting Professional.
This Degree allows students to develop skills that are fundamental to
evaluating, analyzing and communicating the financial position of an
organisation or individual. In addition, students will gain competencies
in Business Strategy, Financial Strategy, Corporate Governance, and
International Tax Systems. Students will also learn about Risk Management
and Business Investment.
This degree will broaden your career choices. Graduating with an extensive
corporate accounting learning together with a good understanding of
Marketing, Operations Management, Project Management, Business Law,
and Innovation and Commercialization will facilitate you to enhance your
career options whilst enabling you to effectively fit into any corporate role.
Students with degrees in international accounting find highly rewarding
work in industry, commerce, the public sector, the financial industry or
business consulting and public accounting. This course is a pathway to a
professional accounting qualification and one which is frequently listed for
Skills Migration in many countries.
Programme Structure
Whilst the entire Degree programme will take 36 months for Part-time and
27 months for Full-time, students are required to successfully complete 15
modules during the first 2 years. On completion of this segment, students
will be awarded Pearson Assured International Diploma in Business
- Accounting and Finance and thereafter progress to the Final Year for
the award of the Bachelor’s Degree (BSc – Honours) from University of
Northampton.

Modules of Study
• Business and the Business Environment
• Management Accounting
• Financial Management
• Innovation and Commercialisation
• Marketing Essentials
• Human Resource Management
• Management and Operations
• Managing a Successful Business Project
• Business Law
• Research Project
• Organisational Behaviour
• Financial Reporting
• Advanced Management Accounting
• Statistics for Management
• Business Strategy
• Accounting Project
• International Money and Finance
• Financial Strategy
• Corporate Governance
• International Tax Systems
• International Financial Reporting and Analysis
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BA (Hons)
INTERNATIONAL
LOGISTICS
& TRADE FINANCE
Awarded by University of Northampton, UK

A Degree in International Logistics and Trade
Finance is an uncommon Business degree and
therefore more in demand for local as well as
overseas employment. Jobs in Logistics and
Trade Finance are directly related to major
companies and developed countries and
consequently command high salaries.

International Diploma in Business and
Management and thereafter progress to the
Final Year for the award of the Bachelor’s
Degree (BA – Honours) from University of
Northampton.

Logistics encompasses many events
and activities between point of origin
and point of consumption of a product
or service. This includes inbound and
outbound transportation management,
fleet management, warehousing, materials
handling, order fulfilment, logistics network
design, inventory management, supply
and demand planning, third-party logistics
management, and other support services.

Modules of Study

The course aims to equip students with the
knowledge and skills that you require to
become effective logistics and supply chain
managers. The course not only aims to
develop skills in logistics from an international
perspective but also provides you with
knowledge and understanding of economic,
political and financial risk factors affecting the
world economy.

• Managing a Successful Business Project in
Supply Chain and Logistics

The course is highly recommended for those
who may be interested in following an
international career in transport, supply chain
management and commerce.
Programme Structure
Whilst the entire Degree programme will
take 33 months for Part-time and 27 months
for Full-time, students are required to
successfully complete 15 modules during the
first 2 years. On completion of this segment,
students will be awarded Pearson Assured
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• Business and the Business Environment
• Supply Chain Management Essentials
• Marketing Essentials
• Human Resource Management
• Management and Operations
• Management Accounting
• Global Supply Chain Management

• Business Law
• Research Project - Supply Chain and
Logistics
• Organisational Behaviour
• Supply Chain Management Strategies
• Business Strategy
• Developing Individuals, Teams and
Organisations
• Research Project
• Supply Chain Operations Management
• Logistics Solutions
• International Trade Finance
• Credit Risk Management
• Import & Export Management

BSc (Hons) PROJECT
MANAGEMENT

Awarded by University of Northampton, UK
Project managers are increasingly in demand. Every industry has
the need for project managers and employers seek qualified project
management specialists. The Project Management degree will lead to
positions in operations management, supply chain management or to
work as project managers. This might be an IT project, a construction
project, or anything in between. A project manager must manage
tasks throughout the project—from conception to completion. Tasks
may include defining goals, creating, and maintaining schedules,
establishing and monitoring budgets, delegating tasks to other team
members, monitoring project process, and wrapping tasks up on
time.

Modules of Study

This Project Management course covers a range of project and
application areas to showcase the most effective methods of project
initiation, planning, execution, and close-out. Throughout the course
of this Project Management degree, you will learn world-wide best
practices together with how effective and efficient management of
projects contribute to organizational success.

• Project Management in Engineering

The BSc (Hons) Project Management degree benefits from two
principal points of differentiation. First, it is sector-neutral, focusing
on the application of project management methodologies to multiple
sectors whilst drawing examples from a range of contexts. Second,
a clear focus on individual and organizational responsibility for
successful management of projects is embedded throughout the
course.

• Business & Business Environment
• Project Management Essentials
• Marketing Essentials
• Human Resource Management
• Management and Operations
• Management Accounting
• Managing a Successful Business Project
• Business Law
• Business Strategy
• Organisational Behaviour
• Developing Individual, Team & Organisation
• Managing Finances and Resources in Projects
• Project Management Tools and Software
• Business Project
• Project Organisations and Management
• Project Planning
• Sustainability and Risk Management
• Digital Project Management
• Leading Project Teams

Programme Structure

• Research Project

Whilst the entire Degree programme will take 33 months for
Part-time and 27 months for Full-time, students are required to
successfully complete 15 modules during the first 2 years. On
completion of this segment, students will be awarded Pearson
Assured International Diploma in Business and Management and
thereafter progress to the Final Year for the award of the Bachelor’s
Degree (BSc – Honours) from University of Northampton.
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BSc (Hons) INTERNATIONAL
BANKING & FINANCE
Awarded by University of Northampton, UK

A degree in Banking and Finance offers you the opportunity to study
the theory and practice of financial services and financial markets,
and to analyse the broader role of the financial sector in the national
and global economies. Banking and financial services is a highly
competitive and rapidly changing sector in every modern economy
and this course prepares you to tackle it head on. In recent years,
forces such as globalisation, technological change, deregulation
and international integration have fundamentally transformed the
banking and financial services sector. Banks have responded to
growing competitive pressure by diversifying into new activities.

Modules of Study

This programme focuses on contemporary issues within the
challenging global banking and finance sector. You will gain up-to
date technical and professional skills, through specially designed
modules namely Contemporary Issues in Banking, Risk Management
in Banking and a dedicated project in International Banking and
Finance. This is a course of studies that will pave the way for a senior
position in local and international Banks. Modules like International
Money and Finance, Global Banking, Contemporary Issues in
International Banking provides exposure and insights into the global
banking sector. This differentiation is the advantage a student will
gain in studying with a University of international repute.

• Business Law

• Business & Business Environment
• Essentials in Banking
• Marketing Essentials
• Human Resource Management
• Management and Operations
• Management Accounting
• Managing a Successful Business Project
• Financial Institutes Management
• Business Strategy
• Organisational Behaviour
• Developing Individual, Team & Organisation
• Financial Markets
• Investment Banking and Development Finance
• Research Project
• International Banking and Finance Project
• International Money and Finance

Programme Structure
Whilst the entire Degree programme will take 33 months for
Part-time and 27 months for Full-time, students are required to
successfully complete 15 modules during the first 2 years. On
completion of this segment, students will be awarded the Pearson
Assured International Diploma in Business and Management and
thereafter progress to the Final Year for the award of the Bachelor’s
Degree (BSc – Honours) from University of Northampton, UK

41

• Global Banking
• Risk Management in Banking
• Contemporary Issues in International Banking
• Corporate Finance

Entry Requirements for all Bachelor’s Degrees
- GCE (A/L) 03 passes (in any stream) with English and Mathematics at O/L OR
- GCE (O/L) with a Degree Foundation Course OR
- Certificate in HRM / Business Management from HRMI / IPM / NIBM OR equivalent OR
- GCE (O/L) with English & Mathematics and 2 years work experience

Special Business Studies orientation programmes are conducted to benefit students
who have pursued GCE A/L in Science / Maths / Arts / ICT and Tech Streams

Study Options
PART TIME BATCH

FULLTIME BATCH
Month 1 to 18
Tuesday to Friday
from 8.45am to 4.30pm
Month 19 to 27
Sunday
from 8.45 am to 4.30pm

PART TIME BATCH
English Medium
Sundays
from 8.45 am to 4.30pm

Advanced Entry Pathways
Advanced entry pathways are available
for individuals who possess
• Experience at Executive Level, OR a Diploma/ Higher
Diploma / HND / Part or full professional qualification from a
recognized institution
• Depending on experience and qualifications, advanced entry
options are open for
18 months, 15 months, 13 months or 9 months to complete
the degree
• Please speak to our advanced entry Counsellors :
077 2204101 - 071 2724425

Month 1 to 12
Sinhala + English (Mixed) Medium
Saturday from 8.45am to 4.30pm
Month 13 to 33
English medium
Sundays from 8.45 am to 4.30pm

GUARANTEED
INTERNSHIP
TRAINING
in reputed
companies to
facilitate employment
for all non-working
students below the
age of 24 years.
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MASTER’S
DEGREE
PROGRAMMES

Ms. Padma Jeewandara
Receiving her MA-HRM Award
at the University of Northampton
Graduation in UK
44

Master’s Degree in
Human Resources
Management (MA – HRM)
Awarded by University of Northampton, UK
For someone passionate about making a
career in HR, here is a qualification that
will differentiate and yield a competitive
advantage over and above many. The HR
Master’s Degree is Awarded by The University
of Northampton, a UK Government GOLD
Ranked University which is Recognised by
University Grants Commission (UGC) Sri Lanka.
This is the only HR Master’s from a GOLD
Ranked British University available in Sri Lanka.
In today’s global, fast-moving business
environment, it is often ‘people’ that
determine organisational success. Human
Resources Management (HRM) is a strategic,
business-focused approach to managing
people. HR specialists help organisations
achieve success by providing knowledge,
expertise, and insights into a wide range of
HRM activities from talent resourcing and
selection, performance management, learning
and development, change management and
employee engagement. HR can be an exciting,
rewarding and challenging career that can take
you anywhere in the world.
The aim of this course is to develop you as an
internationally accredited HR professional. You
will be introduced to specialised knowledge
and research evidence giving you an in
depth understanding of successful people
management in organisations. Perhaps more
importantly, you will practice the tools and
techniques of strategic and operational HRM
giving you practical, insight-driven experience
which will help further your career.
An Opportunity for Career Transition
• This is a popular course for individuals who
wish to make a career transition to HR from
any occupation, position, or profession.
• This is a much sought-after choice for senior
Military personnel who are planning to
move into corporate jobs upon retirement.
• Young graduates who possess non-Businessrelated degrees and wish to enhance their
employment opportunities, also pursue the
MA – HRM.
• Those who seek migration pathways follow
this Master’s Degree in order to widen their
employment categories and earn more
points in their eligibility score.

45

For someone passionate about making a career in HR, here is a
qualification that will differentiate and yield a competitive advantage
over and above many. The HR Master’s Degree is Awarded by
The University of Northampton, a UK Government GOLD Ranked
University which is Recognised by University Grants Commission
(UGC) Sri Lanka. This is the only HR Master’s from a GOLD Ranked
British University available in Sri Lanka.
In today’s global, fast-moving business environment, it is often
‘people’ that determine organisational success. Human Resources
Management (HRM) is a strategic, business-focused approach to
managing people. HR specialists help organisations achieve success
by providing knowledge, expertise, and insights into a wide range of
HRM activities from talent resourcing and selection, performance
management, learning and development, change management
and employee engagement. HR can be an exciting, rewarding and
challenging career that can take you anywhere in the world.
The aim of this course is to develop you as an internationally
accredited HR professional. You will be introduced to specialised
knowledge and research evidence giving you an in depth
understanding of successful people management in organisations.
Perhaps more importantly, you will practice the tools and techniques
of strategic and operational HRM giving you practical, insight-driven
experience which will help further your career.

Workshops: Knowledge Enhancement Seminars
• Workshop 1: Managing Employee Relations
• Workshop 2: Employee Engagement
• Workshop 3: Coaching & Mentoring
• Workshop 4: Corporate Governance
• Workshop 5: Corporate Social Responsibility
Mode of Assessment
Assignments and Examinations / Presentations
Duration : 15 months
Mode of Delivery
• Blended Learning with Classroom and Online Teaching (Currently
online due to the pandemic)
• 2 weekends per month: Saturday and Sunday from 8.45 am to
1.30 pm.
Entry Requirements
• Bachelor's Degree / Professional Qualification OR
• 5 years in a Managerial / Executive Capacity in a reputed
organisation with at least a Part Professional Qualification OR

An Opportunity for Career Transition

• 5 years as a Commissioned Officer in SL Army / Navy / Air Force /
Police OR

• This is a popular course for individuals who wish to make a career
transition to HR from any occupation, position, or profession.

• Any other Qualification deemed equivalent to the above and
recognised by the University.

• This is a much sought-after choice for senior Military personnel
who are planning to move into corporate jobs upon retirement.

Exemptions for PQHRM Holders / Postgraduate Diploma in HRM
from any recognised University

• Young graduates who possess non-Business-related degrees and
wish to enhance their employment opportunities, also pursue the
MA – HRM.
• Those who seek migration pathways follow this Master’s Degree
in order to widen their employment categories and earn more
points in their eligibility score.

Candidates who are holding PQHRM from CIPM or Post Graduate
Diploma in HRM from a recognised University will be exempted
from 4 modules. They will be required to complete 4 coursework
modules and the Research only.
Academic Duration: 12 months

Programme Structure
Students will fulfill the coursework requirement of the MA-HRM
Degree by pursuing 9 modules of study as stated below. On
completion of the 9 modules, students are entitled to receive
the Pearson Assured Executive Diploma in HRM, a Level 7 - Post
Graduate Qualification as proof of successful completion of the
coursework stage and thereafter continue to advance to the
Research Stage.
Stage 1: Coursework Stage - (120 Credits)
Stage 2: Research Stage - (60 Credits) Dissertation
Total Credits : 180
Course Content
MODULES OF STUDY | Coursework Stage
1. Human Resource Management in Context
2. Leading, Managing and Developing People
3. Developing Skills for Business Leadership
4. Investigating a Business Issue from a HR Perspective
5. Performance Management
6. Reward Management
7. Resourcing and Talent Management
8. Knowledge Management and Organisational Learning
9. Strategic Human Resource Management
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Master’s Degree
in Business
Administration (MBA)
Awarded by University of Northampton, UK
The only MBA in Sri Lanka with a Focus on
Strategy & Innovation
Northampton MBA will differentiate you and enable you to achieve full career
potential. You will gain valuable skills that will set you apart from an average
MBA holder.
The Northampton MBA is designed for visionary managers and executives who
are committed to break career barriers and reach the top. The Northampton
MBA at HRMI is a no-nonsense unique programme of senior management
competency development that offers a robust curriculum and an immersive
learning experience. You will learn to think laterally, challenge convention and
offer informed solutions to business issues.
• It’s an intensive programme differentiated by design and delivery to enable
career progression. The exposure to Strategy, Innovation, International
Business and Entrepreneurship makes the Northampton MBA at HRMI
unique and absolutely enlightening for aspirant top-managers. It’s delivered
by a highly respected panel of industry experts in an interesting and
interactive format.
• HRMI is absolutely committed to real learning and development of the
student. There is no room for any sort of Academic Malpractice or shortcuts. HRMI provides comprehensive student support, personal tutors and
extensive guidance to enable a student to develop academic writing and
research skills. This level of facilitation has not only enabled HRMI MBA
students to ‘pass-first-time’ but also to accomplish the MBA with Distinctions
and Merits.
THE PATHWAYS LEADING TO THE NORTHAMPTON MBA.
Option 1: MBA for Graduates For holders of a Bachelor’s Degree (any discipline)
Option 2: MBA For Managers & Executives
For individuals with experience of at least 5 years in an Executive or Managerial
position with a Non-Business Degree or Full/ Part Professional Qualification.
The CIMA Pathways: Many advanced entry pathways are available for holders
of qualifications from The Chartered Institute of Management Accountants, UK.
• For Fellow or Associate Members of CIMA (qualified after 2015): Direct entry
to Research Stage.
• Module exemptions are available for individuals who have completed
Strategic Level examinations.
• Advanced Diploma in Management Accounting enables admission to MBA
Option 1
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NORTHAMPTON MBA (Option 1)
FOR GRADUATES
Awarded by University of Northampton, UK
COURSE CONTENT
Total Credits : 180
Mode of Assessment:
Assignments, Examinations, Presentations and
Research
1. Competitive Strategy & Innovation
This module provides a comprehensive and an
in-depth understanding of Corporate, Business and
Functional strategies, and why and how a company
needs to develop a ‘competitive advantage’. Extensive
learning on internal and external analysis, strategy
models and illustrated guidelines for the learner to
readily engage in the strategic management process
in any organisation. The role of Innovation in realizing
sustainable competitive advantage, together with
insightful learning on innovative dimensions and
business models is also included in the module.
2. International Business Negotiation
This module will help the learners to explore key
aspects of negotiations, apply knowledge and
understanding to be successful in gaining a win-win
outcome from a negotiation process. Understanding
some of the challenges and issues which can arise,
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and how to deal with them, when negotiating
cross-culturally, can be learnt after completion of
this module. The learning content includes theories
and practices associated with international business
negotiation which will enable learners to be confident,
effective, and responsible negotiators.
3. Management & Organisational Behaviour
After completing this module, learners will be
able to critically analyze the factors contributing to
organisational dynamics, their positive and negative
consequences on organisational performance on the
operational and strategic frontiers. Learning includes
different theoretical approaches to organisational
behaviour and their impact on both individuals and
groups.
4. Strategic Marketing
The purpose of this module is to align marketing
strategy with corporate strategy and to equip learners
with strategic marketing knowledge and skills to help
shape organisational success. The module will give
participants a strategic perspective of marketing
management and an understanding of the strategic
marketing management process.

5. Managing Operations and the Supply Chain

8. Critical Issues in Business

This module enables the learner to connect strategy to
supply chain and operations management, understand
and evaluate operations management issues and
develop operational and strategic measures to ensure
sustainability and competitive advantage. It provides
insights into supply chain and operations management
and how these functions could be made more efficient
and effective through a variety of innovative initiatives.

This module involves evaluating contemporary issues
that influence strategic decision making in a complex
and challenging business environment. Participants
take a probing and analytical approach to developing
critical thinking and problem-solving skills. Learners
will be provided with an opportunity to understand the
scope of literature relevant to different business issues
that can impact and influence the businesses.

6. Financial Decision Making

9. Business Management Research in Practice

The module provides students with knowledge and
capability to relate Finance to Strategy. The module
enhances the skills which enable critical interpretion
and examination of accounting and financial
information in corporate decision making. It provides
the knowledge and skills necessary to evaluate the
impact of financial decisions on different stakeholders.
It will also facilitate understanding profitability,
evaluating investments, and managing risk.

The Business Research Project provides an integrative
and multidisciplinary experience to students to
demonstrate their original thinking. It is an opportunity
to showcase several important intellectual and practical
skills such as evaluation, synthesis, and critical thinking.
The project can be an academic or an applied piece of
work set within a business and management context.

7. Entrepreneurship Report
Entrepreneurship Report provides learners an
opportunity to translate knowledge into creating a
real business venture. It explores in great detail the
process of conducting an environmental analysis,
identifying and exploiting a gap in the market and
developing a professional business plan. This learning
will enable students to seriously consider taking-up
entrepreneurship and practically applying strategic
thinking and innovation learnt elsewhere in the
syllabus.

Mode of Assessment :
Assignments and Examinations / Presentations
Duration : 15 months
Entry Requirements
• Bachelor's Degree OR
• CIMA Advanced Diploma in Management
Accounting OR
• Recognised Professional Qualification OR
• Any other Qualification deemed equivalent to the
above and recognised by the University
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NORTHAMPTON MBA (Option 2)
FOR MANAGERS &
EXECUTIVES
Awarded by University of Northampton, UK
COURSE CONTENT

2. Strategic Leadership and Management

Total Credits : 180

On the role of Leadership in enabling an organisation to achieve its
strategic intentions, to be competitive and to remain sustainable and
grow in a dynamic and evolving environment. Focuses on Leadership
and its impact on strategic management, strategic direction, creating
a culture of innovation, managing change and alignment. Learning
involves current thinking on leadership to support organisational
direction and the impact of management and leadership styles on
strategic decisions. Assessment and development of leadership skills
is an important outcome of learning in this module.

Mode of Assessment :
Assignments, Examinations, Presentations and Research
Coursework Stage : 120 Credits
Foundation Module : Strategic Planning (Non-assessment)
This module provides an in-depth knowledge of the strategic
management process in order to lay the foundation for the rest
of the programme. It is mandatory to follow this module which is
essentially the overall knowledge required to build the rest of the
learning. There is no assessment and no credit value attached to this
module.
Several models and concepts relating to formulation of Corporate
and Business Strategies are taught and how they are aligned with
Functional Strategies. The learners derive comprehensive insights
into design, development, and implementation of strategy together
with many examples drawn from local and global companies.
Strategy, innovation, and competitive advantage are cornerstones of
learning in this module. Learning is very practical and uses numerous
case studies and illustrations.

Enables learners to develop the skills of leading and effecting
‘change’ in order to achieve strategic redirection, transition, and
innovation. Learners understand the issues that drive change
and the need to have a proactive approach to strategic change
management. Whilst teaching several change managements
concepts and models, the module focuses on the need to actively
seek the participation of all relevant stakeholders to ensure effective
and sustainable change. Learners will appreciate the role of leaders
and managers as strategic change agents whilst exploring different
perspectives of organisational culture, power and internal politics
and their impact on effecting change.

1. Creativity, Innovation & Entrepreneurship

4. Strategic Marketing and Innovation

Focuses on the significance of creating a company-wide innovation
culture and what a company needs to do to establish an innovation
pipeline to achieve a sustainable competitive edge. Discusses
in-depth Principles and Models of Innovation, Dimensions of
Innovation, Innovation Strategies, KPIs and Barriers to Innovation
amongst many other topics. Module includes understanding
Entrepreneurship, traits of successful entrepreneurs and its
relevance to innovation. Learning is illustrated with plenty of
examples and best-in-class practices to enable learners to start
innovative practices in their places of work.
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3. Innovation and Strategic Change Management:

This module identifies the connectivity between corporate
strategy and strategic marketing. It illustrates the link between an
organisation’s strategic position, and the positioning of its products
and services. Module explores the process of setting marketing
goals, deployment of a strategy and application of marketing
instruments to achieve set goals. Learners discover how strategic
marketing plans are designed to remain competitive and sustainable
in a volatile environment. Insights are provided on models, tools and
techniques used for development of marketing strategies. Enables
learners to realize how innovation could be the primary driver of
marketing success.

5. Strategic Supply Chain Management & Logistics:
The module focuses on the importance of supply chain and
logistics management and its relevance to strategic success. The
learners will gain insights into key drivers of competitive advantage
through supply chain performance, innovations in supply chain
processes and logistics operations.
Learning covers concepts and tools leading to resolution of
supply chain problems, development, and management of supply
chain networks, use of technology, the need to reduce costs and
enhance business value. Also included are insights into integrated
supply chains, the global context for supply chains, and the role
supply chains play in delivering customer value.

digital technologies can transform business’s operations, and
how digital technology is fast becoming the key driver of business
change and growth. The seminar provides an opportunity learn
how leading companies practice digital business.
Entry Requirements
• Bachelor's Degree / Professional Qualification OR
• 5 years’ experience in Managerial / Executive Capacity OR
• 10 years as a Commissioned Officer in SL Army / Navy / Air Force
/Police OR
• Any other Qualification deemed equivalent to the above and
recognised by the University

6. Research Methods
One of the key responsibilities of strategic managers is to make
decisions. Working in any organisation could involve making
different decisions regarding major capital investment projects,
business finance, new product development, mergers and
acquisitions, business location and workforce planning. The one
factor that is common to all these decisions is that there will be
different alternatives which will be presented to the strategic
manager for a decision to be made. In many cases, each alternative
will be supported by different members of the executive
management team who will present well-argued cases for their
preferred solution, based on their role and experience as well as
other available management information. Strategic managers
must, therefore, develop a set of skills and a way of thinking that
enables them to consider, review and evaluate the evidence
presented to them, and to challenge strategic decisions with their
own evidence-based knowledge and experience.
In this unit, learners will need to propose a unique research
question related to an area of professional business practice
that interests them and will contribute to their professional
development. Learning includes understanding the principles
of research methodology, preparation of a research proposal,
presenting and interpreting research findings.
Research Stage : 60 Credits
1. Critical Issues in Business
This module involves evaluating contemporary issues that
influence strategic decision making in a complex and challenging
business environment. Participants take a probing and analytical
approach to developing critical thinking and problem-solving skills.
Learners will be provided with an opportunity to understand the
scope of literature relevant to different business issues that can
impact and influence the businesses.
2. Business Management Research in Practice
The Business Research Project provides an integrative and
multidisciplinary experience to students to demonstrate their
original thinking. It is an opportunity to showcase several important
intellectual and practical skills such as evaluation, synthesis, and
critical thinking. The project can be an academic or an applied
piece of work set within a business and management context.
Additional Learning (non-assessment)
Seminar 1:
Strategic Human Resource Management
Enables the learner to understand how strategic human resource
management supports innovation by creating a culture conducive
for creative thinking, learning and employee engagement.
Seminar 2:
The Digital Business; Transformation and Optimisation
Strategic leaders and managers need to develop insights into how
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Master’s Degree in
Accounting & Finance (MSc)
Awarded by University of Northampton, UK
This programme will broaden your specialist knowledge previously
gained at a professional level. Our MSc Accounting and Finance (Topup) aims to extend and enhance the understanding and competence
gained via professional qualifications and to enhance the ability of
learners to think strategically about management and organisational
change within accounting and finance. Pursuing this qualification will
equip accounting and finance professionals with the necessary skills
to undertake an independent research project.
There is only one 60-cerdit module for this programme
Dissertation and Research Methods.
The ‘Accounting & finance research project’ guides you to research
into the key challenges accounting and finance professionals face
in the industry. The Research Methods component provides you
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with an introduction to research, types of research methodology,
formulating and planning a research project, data collection, analysis
and presentation of research findings based upon an actual industry
specific or corporate focused topic.
This programme is designed for qualified professional accountants
to engage in a research and fulfil a continuing professional
development requirement.
Modules
There is only one module for this programme:
Dissertation and Research Methods (60 credits)
Entry Requirements
• Membership of The Chartered Institute of Management Accoun
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